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flies  Among  Benches — Chicago  Group  Excellent  Hosts  and  Hotels  Do  Not  Gouge  Visitors 


t 

‘  a 


Bfi  telegraph  to  Editor  &  Publisher) 

TADIUM,  CHICAGO,  June  16 — 
At  an  estimated  special  cost  of 
’00,000  per  day  the  newspaper  press 
i  the  United  States  reported  the  twen- 
ieth  national  convention  of  the  Repub- 
kan  party  under  this  sweeping  roof 
his  week,  and  prepared  to  repeat  the 
\-ish  (^ration  when  the  Dem^/cratic 
rt)-  meets  here  a  week  hence. 

A  floixi  of  news  and  feature  matter 
,1$  loosed  on  bolts  of  lightning,  in 
otal  six-day  volume  believed  to  be  not 
fss  than  5,000,000  words,  daily  filling 
high  as  eight  or  ten  pages  of  metro- 
itan  newspapers  that  pride  them- 
Ulves  on  the  completeness  of  their 
average.  However,  the  G.  O.  P.  show 
»as  singularly  free  of  shocks  or  even 
surprises,  the  main  nomination  event 
having  long  ago  been  publicly  prede¬ 
termined.  Never  before  have  I  seen  re¬ 
porters  work  more  diligently  to  create 
spot  news  interest  and  blow  smoldering 
(inters  into  a  blaze  that  would  light 
up  the  nation.  It  was  an  uphill  fight 
in  the  three  pre-convention  days.  Some 
of  the  “^ys”  did  finally  succeed  in 
prying  loose  a  controversy  in  reference 
to  the  vice-presidential  nomination  and 
all  certainly  made  the  most  of  the 
oootroversy  in  reference  to  shades  of 
meaning  in  the  prohibition  plank. 

With  citizen  parades  in  the  streets 
and  a  packed  gallery  of  wet  shouters, 
the  18th  amendment  issue  was  finally 
whipped  into  a  white  heat  in  a  night 
session  of  the  convention,  but  the  vote 
00  the  majority  report  of  the  resolu¬ 
tions  committee  finally  put  a  quietus 
on  this  phase  of  the  proceedings. 

The  one  legitimate  spot  sensation  of 
the  three-day  session  was  supplied  on 
Thursday  by  Senator  Joseph  I.  France 
of  Maryland  whose  fisticuffs  threw  the 
press  stand  into  an  uproar  for  ten 
minutes.  J.  L.  Sandblast  of  Oregon 
had  just  made  a  long  speech  nominating 
France  as  the  single  contender  against 
President  Hoover.  The  amplifiers  were 
not  working  and  not  five  per  cent  of 
the  audience  knew  what  Sandblast  was 
talking  about. 

The  Senator  and  his  manager,  John 
Wilbur  Jenkins,  formerly  of  Balti- 
wore  Sun,  sat  on  the  mezzanine  floor 
biting  their  respective  finger  nails.  At 
the  conclusion  of  the  long  mumble  the 
senator  rushed  forward  into  the  spot¬ 
light,  intent  on  making  a  speech.  Every¬ 
one  thought  his  complaint  was  the  fail¬ 
ure  of  the  amplifiers.  However,  he  was 
seized  by  the  sergeant-at-arms  and 
pushed  back.  Police  rushed  him  to  a 
private  room  under  the  speaker’s  stand. 
J.  Fred  Essary,  of  Baltimore  Sun, 
hastened  to  the  room,  followed  by 
scores  of  newspapermen  and  photogra¬ 
phers.  However,  the  cops  held  Essary 
Mck.  He  gave  them  a  fight  and  was 
hghtly  hurt  by  a  ruffian  policeman. 
Senator  France,  who  counts  Essary 
»  personal  friend,  witnessed  the  melee 
ind  shouted  “let  that  man  through,  I 
•’ant  to  talk  to  him.’’ 

Essary  was  released  and  allowed  to 
j*!*  with  France,  behind  closed  doors. 
In  the  meantime  nearly  the  entire  press 
•and  had  crowded  into  the  basement 


By  MARLEN  PEW 

corridor  and  dozens  were  banging  at  slumped  in  the  so-called  world  depres- 
the  door,  demanding  admittance.  Es-  sion.  No  one  here  would  even  faintly 
sary  opened  the  door  and  invited  the  surmise  that  newspapers  are  hard  up 
whole  crowd  in.  He  then  put  ques-  in  1932.  Under  this  starred-and- 
tions  to  Senator  France,  who  stood  on  a  striped  dome  sat  1,150  delegates  from 


“a  ft  • 


General  view  of  the  convention  hall  in  Chicago.  The  press  sections  are  to  the 
right  and  left  of  the  speaker’s  stand  at  left  of  picture. 


chair  and  astonished  the  newspapermen 
by  saying  that  his  purpose  in  demand¬ 
ing  a  hearing  was  not  in  his  own  be¬ 
half  but  rather  to  put  into  nomination 
for  the  Presidency  Calvin  Coolidge. 

“I  intended  to  withdraw  my  own 
nomination  and  place  Mr.  Coolidge’s 
name  before  the  convention,”  he  said. 
“The  Republican  national  committee 
knew  of  my  purpose,  and  resorted  to 
force  to  prevent  me  from  executing  it.” 

The  exciting  incident,  following  the 
sergeant-at-arm’s  “bum’s  rush”  of  the 
senator,  took  place  under  the  speaker’s 
stand  and  thousands  of  stadium  seat 
holders  did  not  know  of  it  until  hours 
later  when  they  read  the  story  in 
Chicago  newspapers. 

Earlier  in  the  week  news  writers 
pulled  from  their  bag  of  tricks  all  of 
the  stereotyped  fighting  words  that 
customarily  make  for  first  pages  cal¬ 
culated  to  stop  the  news-stand  custo¬ 
mer.  As  one  Washington  bureau  head 
remarked :  “Nothing-doing  stories  sell 
no  papers.”  In  general,  as  national 
conventions  go,  the  Republican  assembly 
in  this  stadium  will  go  down  in  his¬ 
tory  as  one  of  the  calmest  and  most 
orderly  national  conclaves  ever  known, 
but  it  seems  to  me  that  more  battling 
adjectives  and  warlike  headlines  were 
used  to  describe  it  than  can  be  re¬ 
membered  since  the  days  of  the  Bull 
Moose. 

This  convention  also  definitely  estab¬ 
lished  the  fact  that  political  oratory 
and  its  reporting  is  at  least  one  great 
American  industry  that  has  not 


all  states  and  territories  and  to  report 
their  activities  726  reporters  were  as¬ 
sembled,  so  38  per  cent  of  the  actors 
in  the  quadrennial  drama  were  mem¬ 
bers  of  The  Fourth  Estate. 

The  remainder  of  the  day  or  evening 
audiences  in  a  stadium  built  to  seat 
22,000  were  composed  of  the  federal 
army  of  employed  office  holders,  friends 
and  guests,  the  familiar  lobby  contin¬ 
gent,  distinguished  press  agents  and 
public  relations  counsellors,  dutiful 
political  hangers-on  and  citizens  who, 
as  a  novelty  incident  to  tight  money, 
were  called  on  to  pay  an  $8  top  and  a 
$3.40  minimum  for  ringside  or  peanut 
gallery  seats. 

Some  of  the  newspapermen,  particu¬ 
larly  the.  press  association  flash  writers, 
worked  with  might  and  main,  and  the 
stuff  moved  like  a  tidal  wave  across 
the  country,  but  many  would  agree  with 
Louis  Seibold,  veteran  political  re¬ 
porter,  who  remarked  to  your  corre¬ 
spondent  that  “a  comprehensive  account 
of  any  day’s  session  could  easily  have 
been  written  within  two  columns  of 
space,  with  no  important  fact  missing.” 

From  the  opening  gun  the  press 
grabbed  the  show.  No  matter  how 
challenging  or  brilliant  the  meaning 
of  speeches  mechanically  resounding 
through  a  battery  of  amplifiers,  oratory 
in  ceaseless  flow  finally  palls  upon  the 
average  human  senses.  When  this  hap¬ 
pened  the  audience  turned  for  relief  to 
the  spectacle  of  hundreds  of  reporters 
and  photographers  rushing  through 
the  aisles  and  about  the  galleries,  with 


fiery  zeal  batting  noiseless  typewriters, 
while  little  electric  flash  lamps  flickered 
here  and  there  and  on  occasion  giant 
Kleig  flood  lights  transformed  into  a 
Hollywood  studio  effect  any  desired 
section  of  the  auditorium. 

It  was  exciting  to  see  Brisbane  in 
the  flesh  at  a  noiseless  typewriter,  at 
mile-a-minute  clip  banging  out  familiar 
sarcastic  flings  at  fat-necked  politicians 
and  rival  newspaper  publishers  with 
occasional  tips  on  what  would  be  writ¬ 
ten  on  historic  tablets  next  day,  year 
or  century.  Even  more  attractive  to 
the  crowd  was  Will  Rogers,  miracu¬ 
lously  sponsoring  a  well-known  brand 
of  chewing  gum  while  simultaneously 
writing  short,  pungent  and  ungrammat¬ 
ical  wisecracks  on  yellow  sheets.  In 
one  of  his  editorials  Brisbane  referred 
to  Rogers’  “enormous  wealth.”  Floyd 
Gibbons,  always  conspicuously  marked 
by  the  white  eye  bandage,  doubled  in 
brass,  as  it  were,  between  typewriter 
and  mike.  William  .Allen  White’s  sun¬ 
flower  countenance  beamed  gaily, 
though  at  some  of  the  oratory  he  was 
heard  quietly  to  hiss  the  strange  epi¬ 
thet,  "spinach.” 

The  crowd  did  not  suspect  it,  but  the 
three  horsemen  of  the  press-stand  were 
that  tried  trio  of  sharp-eyed  and  fast¬ 
fingered  Washington  young  men  who 
sat  in  front  seats  facing  the  speakers’ 
stand,  telling  off  the  story  in  minute 
detail,  like  sport  reporters  giving 
play-by-play  accounts  of  a  Wprld 
Series  ball  game.  They  were  Byron 
Price,  of  Associated  Press,  Raymond 
Clapper  of  United  Press  and  George 
Holmes  of  International  News.  They, 
in  reality,  instantaneously  flashed  the 
news  of  every  passing  event  to  the 
editorial  offices  of  the  land.  They  dic¬ 
tated  the  running  account  to  operators, 
or  wrote  on  silent  machines  while  oper¬ 
ators  read  line  by  line  over  their 
shoulders,  or  as  in  the  case  of  Byron 
Price,  actually  dictated  to  the  operator 
of  an  automatic  telegraph  transmitter 
which  was  set  up  in  the  press  stand. 
An  innovation.  This  portable  machine 
was  hooked  up  to  the  coast-to-coast 
circuit  and  was  capable  of  60  words 
per  minute. 

Interesting  also  were  the  men  manip¬ 
ulating  the  running  story  of  the  pro¬ 
ceedings  on  the  mystic  ether  waves  for 
the  broadcasting  companies.  David 
Lawrence  was  lookout  for  the  National 
Broadcasting  Company,  and  in  addition 
to  guiding  the  radio  account  also  at 
times  spoke  to  the  listening  audience. 
Fred  Wile,  William  Hard,  Lowell 
Thomas,  H.  V.  Kaltenborn,  and  Frank 
Mason  were  other  well-known  news¬ 
papermen  assisting  the  National  and 
Columbia  net-works  to  report  the 
show.  A  part  of  the  air  time  was 
sponsored  by  advertisers. 

There  were  many  other  celebrities  in 
the  press  stand  which  stretched  the 
full  length  of  the  stadium  floor,  with 
tiers  of  neat  but  crowded  and  uncom¬ 
fortable  pine  benches  for  desks  and 
chairs  of  the  type  used  by  heartless 
morticians.  However,  in  general,  press 
facilities  were  ample.  Heywood  Broun, 
who  recently  attended  the  Socialist 


Henry  L.  Mencken,  with  the  inevitable 
hlack  cigar,  one-hngerg  his  impressioM 
for  Baltimore  Evening  Sun. 
graphs  East,  West  and  South,  so  news¬ 
papers  in  a  500-mile  radius  could  prim 
them  the  same  day.  Hottest  pictures 
went  by  telephoto,  one  hour  being  r^ 
quired  for  transmission.  If  there  is 
extravagance  in  the  word  coverage  of  i 
political  convention,  what  may  be  said 
of  the  fantastically  lavish  use  of  pho¬ 
tographic  material  used  to  depict  the 
scene?  It  is  estimated  that  no  less  than 
a  half  dozen  pictures  are  snapped,  it- 
veloped  and  distributed  for  one  that 
actually  appears  in  print.  Editors  de¬ 
mand  a  wide  selection  of  pictures  and 
the  services  supply  what  is  wanted  It 
is  said  that  five  feet  of  motion  picture 
film  is  exposed  for  every  one  foot 
used  on  the  screen.  Selection  in  tint 
department,  therefore,  is  also  on  a 


hours  and  16  minutes.  This  same 
I  learned  about  was  plane  carried  motion  pictures  that  were 
y  Norris  Huse,  of  A.  P.’s  shown  in  Broadway  theatres  the  same 
nent.  He  leased  for  the  evening.  If  one  picture  did  this,  as  I 
regulation  hospital  am-  believe,  others  probably  did  as  well  or 
:h  dashed  through  the  better,  for  there  is  nothing  in  this 
screaming,  the  scurrying  broad  land  which  operates  more  sp^ily 
city  crowds  little  suspecting  that  in-  or  i  /. 
stead  of  some  bleeding  human  form  the  business,  including  the  stock  market  on 

\  J, 

Chicago  newspapers  hit  the  big 
political  story  in  their  midst  with  a 


e  four  corners  of  the  picture  depart 
less  than  35,000  words  occasion  two 
urally,  newspapers  and  bulances  whi 
ns  did  not  keep  them  streets,  sirens 


relentlessly  than  the  news  picture 

CISCO  over  ine  siano  me  party  w'ouio  x^-hen  the  big  peaks  came,  such  as  stead  of  some  bleeding  human  form  the  business,  including  the  stock  market  on 
take  on  prohibition,  wrote  editorials  in  release  of  the  platform,  extensive  pre-  freight  was  nothing  more  pathetic  than  a  panic  day. 

the  press  box.  pared  speeches  or  other  vast  gobs  of  another  batch  of  photographs  of  poli-  ’  . 

Grove  Patterson,  editor  of  Toledo  words,  dumped  suddenly  on  to  the  ticians  in  stunt  formation.  The  con-  ^ _  _ ^ 

tllode,  said :  press  stand.  tortions  that  politically-minded  persons  bang,  occasionally  extraing  ( 

•"I  hey  are  parading  for  beer  and  Dozens  of  newspapermen  at  this  con-  will  indulge  at  the  behest  of  a  press  ments,  running  smash-banner 
that’s  all  the  talk,  but  the  people  of  vention  were  able  to  recall  similar  photographer  staggers  imagination,  giving  as  fine  pictorial  and  i 
Toledo  are  more  interested  in  bread.”  events,  as  recent  as  the  Baltimore  con-  Editors  demand  “action”  and  photog-  ture  treatment  as  has  ever 
Roy  Roberts  of  Kansas  City  Star  clave  which  selected  Wilson  instead  of  raphers  put  ordinarily  dignified  persons  here.  Nothing  was  more  sti 
came  to  look  on  but  took  off  his  coat  Champ  Clark,  where  the  whole  story  through  paces  that  must  be  surprising  the  Chicago  Tribune’s  inn 
and  went  to  work  the  first  day.  was  delivered  by  press  services  to  the  to  the  home-town  folks.  No  more  pliable  running  burning  editorials 

\  eteran  reporters  like  Sam  Blythe,  newspapers  on  single  Morse  wires  with  substance  on  earth  than  candidates  for  column 
Frank  Ward  O’Malley  and  Damon  a  capacity  of  15,000  words  in  an  eight-  office  when  pi 
Runyon  thought  the  story  tame.  “Bugs”  hour  drill.  mands ! 

Baer  pulled  a  laconic  line  that  sw’ept  In  those  primitive  times  the  men  who  Matrices  wer 
the  hall  about  how  “the  wets  were  handled  the  running  story  were  forced  by  the  picture 


measure  down  the  full  lengtn 
5  make  de-  of  page  one,  with  eight-column  96- 
point  headlines  to  carry  them.  For 
in  Chicago  instance,  the  Tribune  on  Wednesday 
and  shipped  came  out  with  this  arresting  banner— 
the  country,  “Half  Bolshevik;  Half  Free.” 

.so  that  a  view  snapped  at  the  stadium  It  referred,  of  course,  to  an  editorial, 
this  morning  might  be  published  in  said  to  have  been  written  by  Col.  Mc- 
even  sinall  city  papers  from  coast  to  Cormick,  which  argued  bitterly  against 
coast  within  24  hours,  at  most.  Special  confiscatory  taxation,  denounc^  a  sec- 
planes  were  employed  to  carry  photo-  tion  of  the  Congress  as  Bolshevik  and 


Mr.  Price  were  the  following  staff 
writers:  F.  M.  Stephenson,  Kirke  L. 

Simpson,  C.  B.  Dickson,  W'.  B.  Rags¬ 
dale,  S.  B.  Bledsol,  Harold  Oliver, 

Richard  Turner,  Marguerite  Young, 

Bess  Furman,  all  of  the  Washington 
bureau;  Robert  S.  John,  New  York; 

L.  Brophy,  Chicago  news  editor; 

Brian  Bell,  Los  Angeles ;  Ralph 
Wheatley,  Xew  Orleans;  Francis 
Jamison,  Trenton;  Fred  Dye,  Dallas; 
and  M.  M.  Thompson,  Kansas  City. 

In  addition,  38  regional  .\.P.  corre¬ 
spondents  were  assigned  to  the  various 
state  delegations  to  obtain  special  news 
stories  for  each  state.  Supplementing 
this  staff  were  a  group  of  feature  writ¬ 
ers,  including  Herbert  Plummer  and 
others  in  charge  of  news  picture  mats, 
advance  speeches  and  sidelight  stories. 

The  A.P.  photo  service  went  to  elabo¬ 
rate  ways  and  means  of  providing 
speedy  picture  service.  Mr.  Huse 
established  a  special  studio  at  318  West 
Washington  boulevard.  A  staff  of  14 
camera  and  dark  room  men  were  em¬ 
ployed  to  get  the  convention  pictures. 

An  ambulance  was  fitted  up  with  de¬ 
veloping  equipment  and  escorted  by  two 
motorcycle  officers.  Picture  plates  were 
rushed  from  the  convention  hall  to  the 
awaiting  dark  room  car  and  were  de- 
-  .  „  _  .  „  veloped  enroute  to  the  studio  or 

iij,  when  a  national  convention  a.T.&T.  Telephoto  Station  at  305  West  ized  by  correspondents 
assembles.  Washington  boulevard.  This  run  was  1-'--*^-'—- 

concluded  with  these  words ;  “Unless  we  made  through  traffic  in  about  5  minute^  u  u  X  n 

tave  in  Lincoln’s  phrase,  a  new  birth  The  A.P.  studio  was  quipped  with  through  the  convention  hall  pressroom, 
of  frerfom,  the  death  of  our  civiliza-  four  dark  rooms,  three  driers,  a  loading  Additional  convention  staff  men  in- 
tion  is  near  at  hand.”  room  and  mailing  rack.  Pictures  were  eluded  Lyle  C.  Wilson  and  Thomas  L. 

CkifQoo  AiHcrican  characteristicallv  sent  by  motorcy'cle  messengers  to  the  Stokes,  Washington,  Henry  Mc- 
plied  ij^tli  running  story  and  mainly  airport  for  plane  delivery  on  all  of  the  Lemore,  New  York;  Ralph  Turner, 
fMtnred  Will  Roeers  and  Claude  Bow-  air  routes.  Telephoto  service  was  used  Kansas  City;  Don  E.  Chamberlain, 

"  supplied  vast  half-tones  of  con-  on  pictures  of  the  convention  opening.  Spring^field ;  Willard  R  Smith,  Madi- 
vention  scenes.  Brisbane  fairly  ate  up  speakers,  demonstrations  and  other  son;  bred  H.  Lockwood,  Indianapolis; 
the  first  page  of  the  Herald  &  Ex-  shots  of  general  news  interest.  Frank  R.  Margeson,  Charles  B.  Mc- 

joiittcr  and  I  heard  newsboys  at  the  The  Associated  Press  main  workroom  Cabe,  Frederick  Othman,  Ray  Black, 
stadium  yelling  “all  about  Brisbane.” 

This  newspaper  also  supplied  conven- 

Livelier  or  more  complete  newspapers 
than  Chicago  Daily  \nes’ 

are  often  seen  anywhere, 
and  they  featured  first-page  editorials, 
column  measure,  with  direct 
talk  to  delegates  with  reference 
prohibition,  of  vice-presi- 

dential  candidate.  Hurley  or  MacXider 
preferred,  and  advice  regarding  the 
economic  problem. 

Chicago  Daily  limes,  pink  tabloid, 
was  essentially  a  picture  paper,  but 
with  orderly  condensed  accounts  of  the  * 
proceedings.  ■ 

Chicago  Ezmiiig  Post  carried  a  f  MB 

straight  news  account  and  also  dis-  I 
play^  the  Lippmann,  Clinton  W.  Gil- 

bert  and  Mark  Sullivan  features.  ■BB||||B||||||||^^^^^H 

Qiicago  was  hospitable  to  newspaper- 
and  hotels  did  not  gouge.  In  a 
hotel  near  the  stadium  I  paid  $3  a  day 

for  a  comfortable  room.  In  the  loop  f  ^^B 

district  good  rooms  were  available  at  ^ _ B^B 

big  hotels  for  $4  or  $5  per  day.  Taxi 

charges  were  practical,  but  it  is  pos-  Walter  Lippmann  of 
sible  to  travel  almost  anywhere  on  Tribune  displays  his 
10-cent  fare  busses.  Many  of  the  cor-  gravity  as  he  studies 
respondents  will  remain  in  the  city  for  documen 

the  Democratic  convention  Press  as-  outside  the  Stadium  wa 
sociations  are  holding  hotel  head-  Ace  news  men  from 
quarters.  Washington,  bulwarke^ 

Wire  And  Photo  Services  corresixmclei 

Mobilized  Big  Staffs 

The  Associated  Press  assembled  a  and  general  manager,  and  Carl  D.  by  the  veteran  R.  J.  MacCormac,  Wash- 

force  of  about  80  men  and  women  to  Groat,  of  New  York,  news  director,  ington  bureau  chief  operator.  W.  F. 

cover  the  convention.  Headed  by  an  were  in  charge  of  all  activities.  Lynch,  New  York,  superintendent  of 

executive  staff,  the  A.P.  forces  were  The  running  story  from  the  con-  telegraph,  and  Roscoe  H.  Johnson,  Chi- 

mvided  into  general  news,  regional,  vention  platform  was  written  by  Ray  cago  division  chief,  were  in  charge  of 

photo  service,  feature  and  news  picture  Clapper,  W’ashington  bureau  manager,  the  operating  staff  and  facilities.  fcc- 

uiat  service  groups.  The  executive  staff  Groat  and  M.  D.  Tracy,  Washington  .\cme  News  Pictures  and  NEA,  Inc., 
consisted  of  Frank  B.  Noyes,  Washing-  news  editor,  acted  as  relief  men  for  combined  their  camera  staffs  for  the 

(D.  C.)  Star,  president  of  the  A.P. ;  Clapper.  The  nerve  center  of  the  ex-  convention  sessions.  Twelve  photogra- 

CcKjper,  general  manager,  Jackson  tensive  U.P.  wire  system  was  in  the  phers  and  assistants  were  assigned  to  phers  at  the  Stadium. 

Elliott,  assistant  general  manager;  large  workroom  off  the  convention  plat-  the  Stadium,  with  six  dark  room  men  ' 

'»•  J.  McCambridge,  traffic  executive;  form.  It  was  connected  directly  with  on  the  job  in  a  specially-constructed 

->•  A.  Huse,  executive  editor  of  photo  the  correspondents’  seats  on  the  plat-  studio  at  the  convention  hall.  Motor- 

^rvice;  W.  F.  Brooks,  feature  service  form  by  a  “silent”  telephone  which  cycle  messengers  were  used  to  rush  building, 

wdor;  J.  M.  Kendrick  and  C.  E.  showed  a  light  whenever  either  end  of  plates  from  the  Stadium  to  Acme-NEA  s^^t  by  motorcycle  to  the  airport  for 

nonce,  news  editors.  the  circuit  was  open.  headquarters  and  the  airport.  These  airplane  delivery  to  all  parts  of  the 

.  Byron  Price,  chief  of  the  A.P.  Wash-  Additional  working  quarters  were  messengers  dashed  through  heavy  street  country.  Don  6.  Alford,  head  of  the 

ington  bureau,  was  in  charge  of  the  maintained  in  the  Stevens  and  Congress  traffic  to  the  Telephoto  Service  station  Chicago  bureau,  was  in  charge  of  gen- 

general  convention  staff.  Mr.  Price  hotels.  Four  Morse  circuits  and  inter-  on  West  Washington  boulevard  in  ap-  cral  operations.  Special  pictures  of 

wote  the  leads  and  running  story  of  connecting  telephone  lines  tapped  the  proximately  4  to  5  minutes.  delegations  were  sent  by  telephoto 

the  cOTvention  sessions.  E.  J.  Duffy,  three  workrooms  and  the  U.P.  Chicago  James  W.  Dean,  president  of  Acme,  (Continued  on  page  52) 


The  Candid  Camera  caught  unbidden  smiles  on  the  Scripps-Howard  high  com¬ 
mand.  Sharing  the  convention  fun  are  Roy  W.  Howard,  Robert  P.  Scripps  and 
George  B.  Parker. 

bureau.  Two  high  speed  printer  cir-  was  in  charge  of  general  operations, 
cuits  were  cut  into  the  central  office  at  .\ssisting  Mr.  Dean  were  Robert  P. 
the  convention.  The  main  trunk  news  Dorman,  general  manager,  and  A.  E. 
wires  could  be  cut  at  will  into  the  sev-  Neumann,  Chicago  manager.  The 
eral  headquarters.  NE.'\  staff  was  headed  by  Peter  Edson, 

Three  noiseless  typewriters  were  util-  editor,  E.  E.  Stanton,  traffic  manager, 

■  ■  ■  >  on  the  press  and  Robert  Talley,  of  the  Cleveland 

platform  where  two  Morse  wires  were  editorial  staff.  Rodney  Dutcher,  of  the 
cut  in  for  direct  sending  without  relay  ^<E.\  Washington  staff,  handled  the 

feature  articles  and  George  Clark  drew 
NE.\  sketches  of  personalities. 

The  International  News  Service  under 
the  general  direction  of  Joseph  V.  Con¬ 
nolly,  president  and  general  manager, 
and  Barry  Paris,  general  new’S  manager, 
had  a  staff  of  25  men  and  women 
writers  on  the  convention  story.  George 
R.  Holmes,  chief  of  the  I.N.S.  Wash¬ 
ington  bureau,  handled  the  running 
story  and  main  news  leads.  Other  staff 
writers  on  the  job  were: 

Floyd  Gibbons,  who  wrote  a  chatty 
column  about  the  convention  proceed¬ 
ings;  Claude  G.  Bowers,  keynoter  at 
the  Democratic  national  convention  in 
1928  and  now  political  expert  for  Hearst 
evening  newspapers ;  Elsie  Robinson, 
feature  writer;  Frank  Ward  O’Malley, 
who  treated  the  convention  in  a  lighter 
vein;  J.  K.  Smith,  William  S.  Neal, 
Dorothy  Ducas,  Margaret  Lane,  Quen- 
tm  Reynolds,  Eugene  Cadou,  William 
K.  Hutchinson  and  George  E.  Durno. 

The  Universal  Service  staff  was 
headed  by  M.  A.  White.  Thomas 
Wrigley,  of  the  Washington  bureau,  as¬ 
sisted  Mr.  White  in  directing  opera¬ 
tions.  Robert  Barry,  who  recently 
returned  from  Universal’s  Berlin  bu¬ 
reau,  wrote  the  leads.  Other  Universal 
staff  writers  were :  .\rthur  Brisbane, 
Hearst  editor  ;  Louis  Seibold,  Kenneth 
Clark,  Edward  Roddan,  Earl  Shaub, 
Damon  Runyon,  Bugs  Baer,  Mrs.  Emily 
Newell  Blair,  Mary  Synon,  and  Mrs. 
J.  Hamilton  Lewis. 

In  addition  to  the  two  Morse  cir¬ 
cuits,  equipped  with  silent  sounders  at 
the  Stadium  and  a  half  dozen  other 
circuits  at  the  Congress,  International 
News  Service  and  LTniversal  used  spe- 
Paul  H.  Karnes,  Chicago.  Maxine  cial  radio  circuits  out  of  Tinley  Park, 
Davis,  special  writer  on  women’s  in-  Chicago,  to  Carlstadt,  N.  J.  and  San 
terests,  covered  the  feminine  convention  Francisco,  for  overflow  night  features, 
angles.  This  radio  hookup  enabled  the  press 

_ _  _  The  “hot  spot”  of  the  Morse  circuit  services  to  send  copy  at  75  words  per 

J.  Bender,  of  New  York,  vice-president  on  the  convention  platform  was  handled  minute  and  kept  the  main  trunk  wires 

~  ....  from  becoming  congested. 

\V’.  S.  Brons  had  charge  of  work¬ 
room  arrangements  for  I.N.S.  at  the 
Stadium. 

The  International  News  Photos, 
,  had  a  staff  of  15  cameramen 
and  assistants  on  the  job.  Headed  by 
Sam  Schulman,  International  “Candid 
Cameraman,”  there  were  six  photogra- 
1.  Two  motocycle 
messenger  boys  rushed  the  plates  from 
the  convention  hall  to  the  dark  rooms 
in  the  International  offices  in  the  Hearst 
Pictures  were  printed  and 


Pul  Patterson,  Baltimore  Sun  pub- 
lisber,  always  goes  back  to  his  reporting 
convention 
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Editor 


RIGHT  TO  CRITICIZE 
UPHELD  BY  JUDGE 

$24,000  Libel  Verdict  Against 

Milwaukee  Sentinel  Is  Set  Aside 
—  Editorial  Called  Fair 
Comment 

iSpeciat  to  Editor  &  Publisher) 

Milwaukee,  June  13 — A  ringing  and 
emphatic  vindication  of  the  constitu¬ 
tional  right  of  a  newspaper  to  criticize 
a  public  official  was  handed  down  from 
the  bench  of  the  circuit  court  by  Judge 
Byron  B.  Park,  June  13,  when  he  set 
aside  the  verdict  of  a  jury  awarding 
Clifton  Williams,  former  sp^ial  assist¬ 
ant  city  attorney,  $24,000  in  punitory 
damages  against  the  Milwaukee  Senti¬ 
nel,  and  dismissed  the  action. 

“Any  citizen  and  any  newspaper  was 
entitled  to  have  an  opinion  as  to  the 
moral  and  ethical  right  of  one  acting 
as  special  assistant  city  attorney  to  ac¬ 
cept  a  retainer  from  a  railroad  com¬ 
pany,”  declared  Judge  Park.  “Any 
newspaper  or  citizen  had  the  right  to 
this  opinion  and  to  express  it  as  em¬ 
phatically  as  he  or  the  newspaper 
thought  the  situation  required  or  de¬ 
manded. 

“Taking  the  editorial  paragraph  by 
paragraph  and  again  reading  it  in  its 
entirety,  and  reading  in  connection 
therewith  the  publication  of  Oct.  31 
the  news  report  of  the  opinion  of  Wil¬ 
liam  B.  Timlin,  special  counsel  to  the 
common  council  investigating  commit¬ 
tee,  the  conclusion  arrived  at  is  that 
the  editorial  was  fair  comment.  This 
position  is  further  justified  by  undis¬ 
puted  evidence  received  at  the  trial.” 

Editorially  the  Sentinel  said  it  was 
moved  to  comment  on  the  decision,  “not 
because  it  was  the  defendant  in  the 
libel  action,  but  because  the  suit  was  of 
concern  to  every  newspaper  and  to 
every  citizen  of  Wisconsin,  involving 
the  vitally  important  question  of  the 
freedom  of  the  press  and  its  right  to 
comment  freely  and  frankly  on  the  acts 
of  public  servants. 

“The  newspapers  of  a  community 
have  laid  on  them  as  an  inescapable 
charge  the  duty  to  keep  a  watchful  eye 
on  the  business  of  that  community,  and 
of  the  proceedings  of  any  and  all  pub¬ 
lic  servants  intrusted  with  the  re¬ 
sponsibility  of  carrying  on  that  busi¬ 
ness.  The  newspaper  that  neglects  or 
refuses  to  perform  that  duty  and  to 
keep  its  readers  advised  of  these  things 
is  recreant  to  its  trust  and  unworthy 
of  public  confidence. 

“If  a  newspaper  can  be  prevented  by 
legal  process  from  publishing  fair  com¬ 
ment  and  just  criticism  of  the  acts  of 
the  public  servants — however  disturb¬ 
ing  to  such  servants  the  publication  of 
such  opinions  may  be — or  if  it  can  be 
punish^  subsequently  for  publishing 
such  criticisms,  then  the  safeguard  of 
a  free  press  is  destroyed.  In  that  event 
the  public  would  be  obliged  to  rely  on 
its  own  observation  and  the  examina¬ 
tion  of  the  acts  of  its  servants  by  such 
means  as  individuals  or  groups  might 
devise. 

“Manifestly,  without  the  publication 
of  news  and  comment  in  the  press,  lit¬ 
tle  if  anything  concerning  the  business 
of  the  community  as  transacted  by  its 
servants,  could  come  to  the  knowledge 
of  the  general  public,  to  whom  those 
servants  are  responsible.” 

McLEAN  RESIGNS 

Edward  B.  McLean  resigned  this 
week  as  publisher  of  the  W ashington 
Fast,  it  was  announced  by  Julius  Pey¬ 
ser,  his  counsel.  Mr.  McLean  has  re¬ 
linquished  all  authority  over  the  affairs 
of  the  paper.  Control  is  now  solely  in 
the  hands  of  the  American  Security  & 
Trust  Company,  co-trustee  of  the  estate 
of  Mr.  McLean’s  father,  John  R. 
McLean. 


TWO  APPOINT  KIMBALL 

Effective  July  1,  Fred  Kimball,  Inc., 
has  been  appointed  special  representa¬ 
tive  of  the  Pomeroy  (O.)  Tribune.  The 
firm  will  also  take  over  representation 
of  the  Uniontown  (Pa.)  Sews  Stand¬ 
ard  July  11. 
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ALL  RADIO  NEWS  DROPPED 

All  newspapers  of  New  Orleans,  La., 
on  June  11  discontinued  daily  radio  pro¬ 
grams  and  all  radio  news. 

EVASIVE  OFFICIALS 
SCORED  BY  DAILIES 

N.  Y.  World-Telegram  and  Post 

Criticize  Denial  of  Resignation 
Story  by  School  Officials — 
Later  Proved  True 

Officials  of  New  York  University 
were  the  targets  for  sharp  criticism 
by  the  New  York  World-Telegram  and 
New  York  Evening  Post  this  week  for 
their  methods  of  dealing  with  news¬ 
papers.  The  criticism  was  motivated  by 
the  ultimate  official  confirmation  of 
Chancellor  Elmer  Ellsworth  Brown’s 
resignation  two  months  after  university 
authorities  had  denied  the  truth  of  a 
VV'orld-Telegram  story  saying  that 
Chancellor  Brown  had  given  his  resig¬ 
nation  to  the  board  of  control. 

On  April  14  the  World-Telegram 
printed  this  news,  obtained  from  a  trust¬ 
worthy  source.  Harold  O.  Voorhis, 
secretary  of  the  university  promptly 
issued  a  statement  branding  the  story 
as  “ridiculous.”  Shortly  after  that 
Chancellor  Brown  returned  from  Eu¬ 
rope  and  also  denied  the  story.  This 
week  the  Chancellor’s  impending  resig¬ 
nation  was  officially  admitted. 

The  World-Telegram,  commenting 
editorially  on  the  situation,  said: 

“Dr.  Brown’s  withdrawal  is,  we 
think,  a  loss  to  the  university  and 
greatly  to  be  regretted. 

“But  we  also  think  it  is  regrettable 
that  a  newspaper  honestly  engaged  in 
gathering  and  printing  the  news  should 
be  put  in  the  wrong  by  official  denials 
obviously  not  made  in  complete  good 
faith. 

“This  happens  far  too  often.  It  is 
unfair  to  that  part  of  the  press  which 
conscientiously  strives  to  be  accurate 
and  to  deserve  the  confidence  of  its 
readers.” 

The  Evening  Post,  in  an  editorial 
appearing  the  day  before  the  World- 
Telegram’s.  gave  the  facts  of  the  case 
and  commented  on  the  unreliability  of 
official  denials.  The  editorial  read: 

“The  World-Telegram’s  story  was 
essentially  true.  All  of  which  shows 
that  the  newspapers  are  often  nearer 
the  truth  than  are  those  to  whom  the 
truth  is  inconvenient.  We  trust  that 
the  public  will  put  this  incident  away 
in  its  memory  as  an  example  of  the 
exact  worth  of  ‘official  denials’  should 
they  ever  be  weighed  out  on  the  scales 
of  Heaven — a  fate  far  too  good  for 
them  1” 


HUTCHENS  RESIGNING 

John  Hutchens,  assistant  drama  edi¬ 
tor  of  the  New  York  Times,  has  re¬ 
signed  from  that  position  and  was  to 
leave  with  Mrs.  Hutchens,  June  17  for 
an  automobile  trip  to  his  mother’s  home 
in  Butte,  Mont.  In  September  Mr.  and 
Mrs.  Hutchens  plan  to  sail  for  Majorca, 
where  they  will  reside  for  some  time. 


EDITOR  &  PUBLISHER 
C.4LEND.4R 

June  19-23 — .4dverti$ing  Federa¬ 
tion  of  .4merira,  28th  annual  con¬ 
vention,  Waldor{-.4storia  Hotel, 
New  York. 

June  20-22 — Newspaper  Adver¬ 
tising  Executives  Assn-,  annual 
convention,  Waldorf-Astoria,  New 
York. 

June  23-23  —  Michigan  Home 
Dailies  Assn.,  summer  meeting. 
Grand  Haven. 

June  24-27 — New  Jersey  Press 
-Assn-,  annual  meeting,  Monterey 
Hotel,  Asbury  Park,  N.  J. 

June  28-30 — Canadian  Women’s 
Press  Club,  meeting  Calgary. 

June  30-July  1-2 — Michigan  Press 
Assn.,  sununer  outing.  Thunder 
Bay. 

July  2-4 — California  Advertising 
Managers’  convention,  Santa  Bar¬ 
bara. 

July  4-6  —  National  Amateur 
Press  Assn.,  57th  convention,  Mont¬ 
pelier,  Vt. 

July  5-8 — Pacific  Advertising 
Clubs  Assn.,  annual  meeting,  Van¬ 
couver,  B.  C. 

July  7-9 — Virginia  Press  Assn., 
annual  convention.  Colonial  Beach. 


HEARST  EXECUTIVE  CHANGES 


Stretch  Join*  N.  Y.  American — 
Hoftyzer  Succeeds  Swasey 

Hal  Stretch,  member  of  the  Hearst 
Newspapers  organization  for  the  last 
10  years,  left  the  Detroit  Daily  Times 
this  week  to  become  advertising  man¬ 
ager  of  the  New  York  American,  suc¬ 
ceeding  Stuart  Schuyler.  A  second 
Hearst  executive  change  announced  this 
week  was  the  transfer  of  Ernest  Hofty¬ 
zer  from  the  Boston  Record,  where  he 
has  been  assistant  publisher  in  charge 
of  advertising,  to  the  New  York  Even¬ 
ing  Journal  in  charge  of  the  business 
department  with  particular  attention  to 
advertising. 

Although  Mr.  Hoftyzer  has  been 
given  no  official  title  on  the  Journal,  he 
succeeds  Edward  Swasey,  publisher  for 
the  last  two  years.  Mr.  Swasey  will 
leave  shortly  for  the  west  coast.  He 
retains  the  western  representation  of  the 
American  Weekly. 

Mr.  Stretch,  before  serving  with  the 
Detroit  Times  had  been  for  some  time 
with  the  Rodney  Boone  organization 
and  with  other  branches  of  the  Hearst 
organization.  Mr.  Schuyler  has  not  yet 
made  known  his  plans. 

PRIZE  OFFERED  AGAIN 

Chester  D.  Pugsley  of  Peekskill, 
N.  Y.,  has  again  given  $1,000  to  the 
National  Press  Club  for  an  award  for 
the  best  work  by  a  Washington  corre¬ 
spondent  in  the  last  calendar  year,  it 
was  announced  this  week.  This  will 
be  the  third  year  the  award  has  been 
made.  Franklyn  VV'altman,  Baltimore 
Sun,  and  John  Kennedy,  Universal 
Service,  won  the  previous  awards. 
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El  Pa«o  Herald-Post  Men  Acquiti^ 
When  They  Prove  Gamblis| 
Went  On  In  Plaintiff’s 
Store 


(Special  to  Editor  &  Publishq) 


El  Paso,  Tex.,  June  13 — Walijj. 
Perry,  editor,  and  James  Sheppard,  ^  necess 
porter,  of  the  El  Paso  H erald-Ptfi  rtduo 
were  found  not  guilty  of  criminal  lib^  radio 
charges  in  county  court  here  today.  ing  t( 

They  were  charged  with  inalicioush  a  cer 
printing  a  story  which  said  that  gaii. 
bling  was  going  on  in  the  rear  of ; 
drug  store  owned  by  M.  Reese  Harris 
who  brought  the  charges. 

Harris  also  has  filed  a  civil  suit  ask' 
ing  $20,000  for  asserted  damages  rtsuk- 
ing  from  the  story. 

Judge  J.  M.  Deaver  announced  thrl 
acquital  without  comment,  saying  oi^ 

“I  find  the  defendants  not  guilty." 

Testimony  in  the  case  lasted  twodavs 
and  was  concluded  last  Thursday,  i 
was  the  longest  misdemeanor  trial  oc 
record  in  El  Paso  county.  Seventy  wi.  I 
nesses  were  called,  50  by  the  defense 
constituting  the  largest  witness  list  estr 
issued  for  a  misdemeanor  trial. 

In  acquitting  the  defendants, 
judge  upheld  the  defense  contention,  ob¬ 
tained  from  records  of  previous  Texas 
criminal  libel  cases,  that  it  was  suffi¬ 
cient  to  justify  a  statement  that  o« 
kind  of  gambling  was  going  on  at  a 
place  if  it  could  be  shown  that  sore 
other  kind  was  going  on  at  the  plact 
charged. 

Through  the  testimony  of  IS  mt 
nesses  the  defense  proved  there  was 
gambling  on  domino  games.  The  stor; 
upon  which  the  suit  was  based  said 
that  panguingi  games  were  going  on  in 
the  rear  of  the  store  and  that  basiW 
pools  were  being  operated  there. 

Special  prosecutors  for  the  state  ad 
mitted  that  the  defense  had  proved  that 
gambling  had  been  done  with  dominos, 
but  they  contended  the  defendants 
should  show  that  Harris  knew  that! 
gambling  was  going  on.  [ 

Attorneys  for  the  newspaper  offset 
this  contention,  and  were  upheld,  by 
showing  that  Harris  was  not  mentionell 
as  the  operator  of  the  games,  nor  was 
his  name  mentioned  in  the  assertedlv 
libelous  story.  The  phraseology  of  the 
story,  which  said,  “Panguingi  games 
going  on  in  the  rear  of  the  Court 
House  Drug  store.  Baseball  pools  also 
are  being  operated  there,”  scored  for 
the  defense. 

The  charges  against  the  Herald-Post 
editor  and  reporter  climaxed  an  in¬ 
vestigation  of  several  months  by  tlie 
newspaper  into  gambling  and  vice  con 
ditions,  and  favoritism  and  mismanage 
ment  in  city  and  county  offices. 

Defense  attorneys  said  the  charges 
were  instigated  by  persons  who  had 
been  criticized  by  the  Herald-Post. 


Btiliw 
Feder 
toth< 
Dill  I 
gatioi 
radio 
Th 
most 
ing  i 

count 

Ch 
and 
disse 
new 
ing 
pow( 
rial 
T1 
any 
said 
riw 
vert 
whH 
“hni 
Stan 
rant 
5P« 
tatii 
T 
be 
ent 
stri 
,  met 
pro 


PEASE  VERDICT  APPEALED 

(Bp  telegraph  to  Editor  &  Publishhu 
Austin,  Tex.  June  15 — The  case  of 
C.  H.  Pease,  Hidalgo  county  newspaper 
editor  found  guilty  of  contempt  of  court 
there  was  argued  on  appeal  here  to^y 
before  the  Texas  Court  of  Criminal 
Appeals.  A  decision  will  be  reached 
next  Wednesday.  Attorneys  for  Pease 
made  an  appeal  for  press  freedom. 


JULIA  BLANCHARD  ILL 

Julia  Blanchard,  woman’s  page  editor 
of  NEA  Service,  is  ill  at  Post  Graduate 
Hospital,  New  York,  following  an 
operation.  Her  condition  was  critical 
this  week.  Editor  &  Publisher  was 
told. 


SON  BORN  TO  RANDAUS 

Clem  Randau,  general  business  man 
ager  of  United  Press,  New  York,  and 
Mrs.  Randau,  are  parents  of  a  son 
born  last  week. 


RICHMOND  DAILY  APPOINTS 

The  Richmond  (Va.)  Times-Dis^tch 
has  appointed  Story,  Brooks  &  Finley, 
Inc.,  as  its  national  advertising  repre 
sentative,  effective  June  15. 
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Wradio  body  differs  on  restrictions 

New  Legislation  Needed  If  Advertising  Is  To  Be  Limited  Or  Controlled — Two  Dis- 
senters  Say  Present  Law  Gives  Ample  Powers — Penetrating  Survey  Presented  to  Senate 


Washington,  June  i4 — New 

and  additional  legislation  is 
1  ntcessary  to  put  into  effect  any  plan  to 
I  rtduce.  limit  and  control  the  use  of 
!  Sio  facilities  for  commercial  advertis¬ 
ing  to  a  specific  amount  of  time  or  to 
}  certain  per  cent  of  the  total  time 
utilized  by  the  station,  a  majority  of  the 
Federal  Radio  Commission  has  reported 
to  the  Senate  in  answer  to  the  Couzens- 
Dill  resolution  which  started  an  investi¬ 
gation  by  the  commission  into  American 
faio  broadcasting. 

The  resulting  report  represents  the 
most  comprehensive  study  of  broadcast¬ 
ing  in  all  its  phases  yet  made  in  this 
country. 

Chairman  Charles  McK.  Saltzman 
and  Commissioner  Harold  A.  Lafount 
dissented  from  the  majority  finding  that 
new  legislation  would  be  needed,  hold¬ 
ing  the  commission  now  has  ample 
power  to  regulate  and  control  commer- 
rial  advertising. 

The  commission  did  not  recommend 
any  change  in  the  present  system,  but 
said  if  Congress  felt  the  time  had  ar¬ 
rived  for  greater  control  of  radio  ad¬ 
vertising  it  should  enact  legislation 
s^ich  would  permit  the  commission  to 
“impose  such  regulations  as  the  circum¬ 
stances  from  time  to  time  seem  to  war- 
f  rant  rather  than  legislation  imposing 
specific  restrictions  and  inflexible  limi¬ 
tations." 

The  commission  declared  it  would  not 
be  practicable  and  satisfactory  at  pres- 
,  «t  “and  in  the  ordinary  case”  to  re- 
:  strict  advertising  to  a  bare  announce- 
!  ment  of  sponsorship  of  a  particular 
i  program. 

'  “Information  made  available  to  the 
commission  shows  that  sponsorship  of 
programs  by  name  would  amount,  in 
ordinary  cases,  only  to  good-will  adver¬ 
tising,"  the  commission  said.  "A  few 
products  and  their  uses  may  be  so  well 
and  generally  known  as  to  permit  this. 
On  the  other  hand,  and  as  to  the 
majority  of  products,  such  advertising 
would  involve  an  expense  which  na¬ 
tional  advertisers  are  not  now  willing 
and  in  a  position  to  bear. 

“It  should  be  borne  in  mind  that  if 
a  restriction  permitting  sponsorship  by 
name  should  cause  a  number  of  adver¬ 
tisers  to  discontinue  the  use  of  radio 
facilities  as  a  medium  for  commercial 
advertising,  such  non-use  would  im¬ 
mediately  and  inevitably  be  reflected  in 
a  decrease  both  in  the  quantity  and 
quality  of  programs  available  to  the 
public. 

“As  a  matter  of  fact,  the  situation 
should  have  its  own  cure  within  itself. 
There  should  be  a  keener  appreciation 
by  both  the  broadcaster  and  the  adver¬ 
tiser  that  radio  facilities  not  only  offer 
perhaps  the  greatest  opportunity  for 
reaching  the  greatest  number  of  people 
but  that  their  use  imposes  upon  them 
a  vepr  great  responsibility  for  the  man¬ 
ner  in  which  programs  are  presented. 

“The  employment  of  national  surveys 
of  program  and  station  popularity,  bet¬ 
ter  showmanship  and  tact  by  advertisers, 
and  a  strict  supervision  of  all  programs 
by  the  licensees  of  stations  should  de- 
velop  a  technique  that  would  be  more 
satisfactory  to  the  listening  public  and 
beneficial  to  the  industry.” 

A  feature  of  the  commission’s  report 
was  the  inclusion  of  copies  of  letters 
receive  from  virtually  every  important 
advertsing  agency  in  the  country  an¬ 
swering  its  question  as  to  the  prac¬ 
ticability  of  limiting  radio  advertising 
to  sponsorship  announcements.  Almost 
without  exception  the  agencies  ex¬ 
pressed  op^sition  to  any  such  limita¬ 
tion,  declaring  it  would  result  in  elimi¬ 
nation  of  rnany  radio  programs.  The 
general  opinion  seemed  to  be  the  public 
can  regulate  the  amount  of  advertising 
'k  ■  by  a  twist  of  the  dial  or  a 
physical  refusal  to  listen  to  advertising 
It  does  not  like. 

Concerning  its  question  on  plans  to 
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reduce,  limit  or  control  radio  adver¬ 
tising,  the  commission  said  any  such 
system  of  regulation  should  recognize 
and  apply  the  differences  in  the  needs 
and  requirements  of  stations  of  the 
several  classes — clear,  regional  and 
local.  A  basis  for  classification  may 
exist  in  the  fact  that  certain  programs 
are  originated  locally  for  local  con¬ 
sumption,  the  commission  said,  whereas 
others  are  originated  by  chain  com¬ 
panies  for  the  edification  and  entertain¬ 
ment  of  the  country  as  an  entirety,  or 
very  large  sections  of  the  country. 

“A  flat  restriction  placed  upon  the 
amount  of  time  used  for  sales  talks 
without  regard  to  the  location,  power 
and  activities  of  stations  would,  in  all 
probability,  work  inequitable  results,” 
the  commission  said. 

“The  radio  act  of  1927  was  obviously 
‘designed  to  permit  the  licensees  of 
broadcasting  stations  the  maximum  of 
latitude  in  the  matter  of  program  mate¬ 
rial.  Such  licensees  are  in  a  singularly 
favorable  position  to  learn  what  the 
audience  wants  to  hear  and  to  make  the 
necessary  changes  in  program  material 
and  in  methods  of  presentation  that  will 
cause  their  programs  to  be  favorably 
received  by  a  substantial  majority  of 
the  listeners. 

“The  adoption  of  regulation  of  the 
sort  herein  described  should  be  under¬ 
taken  only  when  it  clearly  appears  that 
a  majority  or  at  least  a  considerable 
number  of  licensees  have  failed  to  oper¬ 
ate  their  stations  in  a  manner  acceptable 
to  a  majority  of  the  listening  public.” 

The  report  carries  a  mass  of  statisti¬ 
cal  evidence  concerning  time  devoted 
to  various  classes  of  programs,  financial 
set-ups  of  the  various  stations  and 
chains  and  other  pertinent  topics. 

Investments  in  radio  in  the  United 
States  Dec.  31,  1931,  amounted  to 
$48,000,000,  the  commission  found. 
Gross  receipts  of  the  bulk  of  the  more 
than  600  stations  in  this  country  in  1931 
aggregated  $77,758,048  and  gross  ex¬ 
penditures,  $77,995,405,  including  $20,- 
159,656  for  talent  and  programs;  $16,- 
884,436  for  regular  employes;  ^,725,- 
168  for  equipment,  and  $36,226,144  for 
miscellaneous  expenditures. 

During  the  week  Nov.  8  to  14,  which 
the  commission  used  in  its  survey  as 
typical,  582  stations  broadcast  43,054 
hours,  of  which  27,493,  or  63.86  per 
cent,  were  devoted  to  sustaining  pro¬ 
grams  (from  which  no  revenue  is  de¬ 
rived)  and  15,561,  or  36.14  per  cent, 
were  devoted  to  commercial  programs. 

Sales  talks  consumed  2,819  hours,  or 
6.55  per  cent  of  the  total  hours  used 
during  the  week.  When  applied  to 
commercial  programs  only,  however,  the 
only  programs  on  which  sales  talks 
appear,  the  talks  consumed  18.11  per 
cent  of  time  on  the  air. 

During  daytime  operation  of  local 
stations  sales  talks  consumed  7.83  per 
cent  of  the  time  and  during  local  night 
operation,  6.39  per  cent.  Advertising 
talks  consumed  2.50  per  cent  of  the 
daytime  broadcasting  of  chain  stations 
and  5.94  per  cent  of  the  night  broad¬ 
casting.  These  figures  cover  total  time 
on  the  air. 

When  applied  to  commercial  programs 
only,  advertising  talks  consumed  20.74 
per  cent  of  the  time  of  local  stations 
during  the  day  and  18.26  per  cent  of  the 
night  broadcasts.  Advertising  in  com¬ 
mercial  chain  broadcasts  is  virtually  the 
same  day  and  night,  the  percentage 
being  11.56  day  and  11.07  night. 

The  commission  said  333  stations  had 
reported  profits  for  1931,  the  aggre¬ 
gate  being  $5,451,717  and  the  individual 
profits  varying  from  $13.94  to  $376,279. 
Losses  aggregating  $2,200,743  were  re¬ 
ported  by  180  stations,  the  individual 
losses  varying  from  $22.50  to  $178,535. 

Gross  advertising  revenues  of  $25,- 


895,959  were  reported  for  the  National 
Broadcasting  Company  for  1931  and 
$11,621,424  for  the  Columbia  Broad¬ 
casting  System,  with  total  expenditures 
of  $28,137,716  for  NBC  and  $10,826,699 
for  Columbia. 

A  considerable  portion  of  the  report 
was  devoted  to  questions  relating  to 
use  of  broadcast  facilities  by  educational 
institutions  and  for  educational  pur¬ 
poses,  the  commission  concluding  that 
“the  present  attitude  of  broadcasters 
justifies  the  commission  in  believing  that 
educational  programs  can  be  safely  left 
to  the  voluntary  gift  of  the  use  of 
facilities  by  commercial  programs.” 

Of  533  stations  reporting,  exclusive  of 
stations  operated  by  educational  insti¬ 
tutions,  521,  or  97.75  per  cent,  reported 
they  had  offered  their  facilities  to  local 
educational  institutions  and  12,  or  2.25 
per  cent,  reported  they  had  not.  Of  the 
521  offering  facilities  444,  or  85.22  per 
cent,  reported  the  offer  was  free;  21,  or 
4.03  per  cent,  offered  facilities  free, 
except  for  cost  of  remote  control  equip¬ 
ment;  38,  or  7.29  offered  facilities  free, 
but  specified  that  programs  must  be 
meritorious,  of  high  quality  and  in  the 
public  interest.  Only  two  stations  re¬ 
ported  offers  to  educational  institutions 
at  regular  rates  and  two  at  actual  cost. 

During  one  week  surveyed,  528  sta¬ 
tions  reported  a  total  of  4,783  hours 
used  to  broadcast  educational  programs. 
Of  the  total  time,  1,078  hours,  or  22.55 
per  cent,  were  sponsored  by  commer¬ 
cial  interests.  The  average  amount  of 
educational  time  per  station  was  nine 
hours. 

During  the  calendar  year  1931  the 
two  major  chains  used  a  total  of  5,562 
hours  for  educational  programs.  Of 
these,  3,496  hours,  or  62.86  per  cent, 
were  sustaining  and  2,066  hours,  or 
37.14  per  cent,  were  commercial. 

Among  the  letters  from  advertising 
agencies  carried  in  the  report  was  one 
from  C.  F.  Gannon,  director  of  radio, 
Erwin,  Wasey  &  Co.,  Inc.,  New  York. 
Mr.  Gannon  said  “this  agency  enjoys 
one  of  the  largest  volumes  of  broadcast¬ 
ing  business.” 

“In  the  event  of  legislative  restriction 
on  commercial  credits,  this  business 
would  immediately  transfer  to  other 
advertising  media  or  would  dissolve 
entirely  with  extensive  loss  to  adver¬ 
tisers,  radio  networks,  and  individual 
stations,”  Mr.  Gannon  said. 

J.  L.  Kileen,  of  Fitzgerald  Adver¬ 
tising  Agency,  Inc.,  New  Orleans,  said: 

“We  do  not  see  how  the  air  is  dif¬ 
ferent  from  the  newspaper.  The  gov¬ 
ernment  should  not  have  the  right  to 
appoint  a  bureau  to  prepare  radio  pro¬ 
grams  any  more  than  they  should  have 
the  right  to  print  every  newspaper  in 
the  country.” 

This  curt  advice  was  given  to  radio 
advertisers  by  J.  M.  Mathes,  vice-presi¬ 
dent,  N.  W.  Ayer  &  Son: 

“Study  radio  as  a  medium.  Remem¬ 
ber  your  admittance  to  the  prospect’s 
home  depends  upon  your  ability  to  en¬ 
tertain.  Realize  the  spoken  word  is 
different  from  the  written  word.  Make 
your  radio  selling  effective,  but  keep  it 
short.” 

One  question  propounded  by  the 
Couzens-Dill  resolution  asked  informa¬ 
tion  as  to  the  feasibility  of  government 
ownership  and  operation  of  broadcast 
facilities.  The  commission  expressed 
no  opinion  as  to  government  operation 
in  this  country,  but  ^inted  out  that 
conditions  in  the  United  States  and 
Eurooe  are  entirely  different. 

“To  apply  results  obtained  in  any 
European  country  to  the  United  States 
would  probably  lead  one  to  entirely 
wrong  conclusions,”  the  commission 
said. 

It  pointed  out  there  are  many  pos¬ 
sible  broadcasting  systems  which  could 


be  operated  in  the  United  States  under 
government  control,  but  said  the  de¬ 
termination  of  a  proper  technical  sys¬ 
tem  depends  on  the  aim  to  be  accom¬ 
plished. 

As  an  example,  the  commission  said 
it  might  be  decided  that  each  person  in 
the  country,  no  matter  where  located, 
is  entitled  to  receive  the  same  number 
of  programs,  each  with  a  satisfactory 
signal  free  of  interference.  This  serv¬ 
ice  might  be  accomplished  through  about 
1,000  stations  for  each  program,  oper¬ 
ated  in  several  synchronized  chains. 
The  initial  cost  of  installation  of  such 
a  service  the  commission  estimated  at 
$120,000,000,  with  an  annual  technical 
maintenance  of  $100,000,000. 

Another  policy  would  be  to  cover  the 
country  by  several  high  power  stations 
geographically  arranged  to  give  satis¬ 
factory  rural  service.  Such  a  service 
would  require  an  initial  outlay  of  $50,- 
000,000,  the  commission  estimated,  with 
an  annual  technical  maintenance  of  ap¬ 
proximately  the  same  amount. 

The  commission  pointed  out  the  fig¬ 
ures  do  not  include  talent  cost  and  said 
the  plans  were  “simply  examples  which 
have  been  developed  to  show  the  possi¬ 
bilities  and  to  give  some  idea  of  cost.” 

It  said  it  stood  ready  to  prepare  de¬ 
tailed  plans  for  a  technical  system  to 
meet  the  needs  of  any  policy  Congress 
might  lay  down. 

NEW  BUFFALO  CONTRACT 

Typo*  Take  SOc.  Reduction  Per  Day 
and  Six-Day  Week 

Buffalo  publishers  and  typographical 
union  employes  have  agreed  on  terms 
for  a  new  one  year  contract.  The 
principal  provisions  are  a  50  cent  a  day 
decrease  in  wages  and  a  stipulation  that 
the  six-day  week,  instead  of  a  seven 
day  period,  shall  go  into  effect  on  May 
30,  1933.  The  $3  decrease  makes  the 
present  wage  for  days  $49,  nights  $52, 
and  lobster  shift  $5l 

The  new  contract  is  retroactive  to 
May  30,  the  old  scale  having  expired 
then.  The  publishers  sought  a  $6  a 
week  reduction  in  wages  and  the  six- 
day  week.  Union  representatives  sought 
to  retain  present  wages  and  to  prevent 
adoption  of  the  six-day  plan. 

Under  the  six-day  agreement  the 
newspapers  gain  an  important  economy. 
The  two  Buffalo  newspapers  now  hav¬ 
ing  Sunday  editions,  the  Courier-Ex¬ 
press  and  the  Tiwicj.  operate  on  a  seven- 
day  schedule.  Situation  holders  of  these 
chapels  control  work  for  seven  days  but 
may  work  only  six,  employing  substi¬ 
tutes  for  the  seventh  day.  Under  the 
six-day  plan  on  seven-day  papers  the 
situation  will  be  slid  on  the  day  desig¬ 
nated  by  the  composing  room  superin¬ 
tendent.  No  substitute  will  be  hired  by 
the  mar  idle  for  that  day.  It  is  esti¬ 
mated  the  saving  to  newspapers  affected 
will  be  in  excess  of  $300  weekly. 

UNIONS  TAKE  PAY  CUT 

The  union  printers  and  pressmen  em¬ 
ployed  on  the  Grand  Junction  (Colo.) 
Daily  Sentinel  voluntarily  took  a  five 
per  cent  reduction  on  their  present  wage 
scale  for  the  months  of  June,  July  and 
August.  Effective  May  1,  they  had 
reduced  from  an  eight  to  a  seven  hour 
day  in  order  to  keep  more  men  em¬ 
ployed. 

COLOR  CAMPAIGN  ON  COAST 

Advertising  in  color  of  Sperry  flour 
and  Drifted  Snow  will  be  released  in 
Pacific  Coast  newspapers  starting 
June  12.  Copy  is  being  handled  by 
Blackett-Sample-Hummert,  Inc. 

C.  S.  HURLEY  PROMOTEJd 

C.  S.  Hurley  for  a  number  of  years 
local  advertising  manager  has  been  ap¬ 
pointed  advertising  director  for  the 
Syrasuse  Journal.  Jesse  H.  Fleck, 
formerly  in  charge,  has  gone  to  Detroit. 
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MOVE  IS  MADE  TO  END 
HOE  RECEIVERSHIP 


Lawyer  Ask*  Security  Holders  To 
Form  Independent  Committee 
— Press  Company  Is  Called 
“Abundantly  Solvent” 


Samuel  Zirn,  New  York  attorney, 
calling  R.  Hoe  &  Co.  “abundantly  sol¬ 
vent,”  this  week  urged  formation  of  an 
independent  security  holders’  committee 
by  holders  of  stock  and  notes  of  the 
company  as  a  means  of  ending  the  re¬ 
ceivership  into  which  it  passed  April  21. 
He  said  in  a  letter  to  security  holders 
that  he  represented  a  group  owning 
$85,000  par  value  of  the  company’s  six 
per  cent  notes  and  about  2,700  shares 
of  class  \  preferred  stock. 

Mr.  Zirn  said  that  many  equity  re¬ 
ceiverships  ended  in  the  “wiping  out” 
of  security  holders  and  that  his  group 
was  eager  to  avoid  the  expenses  of  com¬ 
mittees,  lawyers,  secretaries  and  receiv¬ 
ers.  Discussing  the  condition  of  the 
company,  he  said: 

“The  actual  accounts  payable  are  com¬ 
paratively  small,  and  the  chief  current 
liability  consists  of  loans  owing  ex¬ 
clusively  to  the  Guaranty  Trust,  which 
on  Jan.  31  last,  stood  secured  by  gilt- 
edge  notes  and  accounts  receivable  from 
the  leading  publishers,  in  an  amount 
equal  to  about  130  per  cent  of  the  bank 
loans, — not  a  dollar  unsecured.  The 
following  day,  this  bank  compelled  a 
$250,000  cash  reduction  of  its  loans 
(twice  the  sum  required  to  pay  the 
.\pril  1  interest  on  the  bonds  and  notes), 
without  releasing  any  of  this  collateral, 
thus  retaining  about  140  per  cent  of 
security.  These  loans  have  further  been 
reduced  by  about  $165,000  during  the 
first  month  of  the  receivership,  again 
without  releasing  any  security. 

“This  same  bank  is  the  depository  for 
all  three  committees,  whose  various 
secretaries  are  all  connected  with  the 
original  bankers’  syndicate,  as  are  eight 
of  the  ten  men  making  up  the  three 
committees.” 


TO  ARBITRATE  WAGES 


Engravers  and  Publishers  Dead¬ 
locked — No  Agreement  With  Typos 

The  differences  between  the  Publish¬ 
ers’  .\ssociation  of  New  York  and  the 
New  York  Photo-Engravers’  .\ssocia- 
tion  over  the  question  of  a  w'age  scale 
will  be  taken  before  an  arbitration 
board,  it  was  announced  this  week.  No 
arbitrators  have  yet  been  appointed. 
The  engravers  are  seeking  a  renewal  of 
their  present  wage  contract  calling  for 
$71  a  week  on  the  day  side  and  $79  for 
nights.  The  publishers  ask  a  20  per 
cent  reduction. 

The  conference  committees  of  the 
Publishers’  Association  and  New  York 
Typographical  Union  No.  6  have  held 
several  meetings  this  week  to  discuss 
the  new  wage  and  hour  proposal  of  the 
union,  but  no  decision  had  been  reached 
as  Editor  &  Publisher  went  to  press. 
A  meeting  was  scheduled  for  Friday, 
June  17. 


W.  R.  FREEMAN  RESIGNS 

William  R.  Freeman,  editor  of  the 
Montclair  (N.  J.)  Times  for  the  last 
four  years,  resigned  June  10  to  join  the 
Owl  National  Lamp  Company  of 
New’ark,  N.  J.,  in  an  executive  capacity. 
He  has  been  succeeded  by  Charles  B. 
Coates,  assistant  editor  for  the  last 
year.  Mr.  Coates  has  been  with  the 
Times  for  three  years,  having  served 
previously  wdth  New  York  and  Brook¬ 
lyn  newspapers.  Robert  E.  Oksen  has 
been  promoted  to  take  Mr.  Coates’  place 
as  assistant  editor,  and  John  W.  Cres- 
baugh,  former  Times  staff  member,  has 
returned  as  sports  editor. 


NEW  DUTIES  FOR  ROARKE 

Hal  B.  Roarke,  city  editor,  Los  Ange¬ 
les  Illustrated  Daily  News,  has  been 
appointed  executive  in  charge  of  the  edi¬ 
torial  departments.  In  this  position 
Mr.  Roarke  assumed  the  responsibilities 
of  the  late  Harry  Eller,  managing  edi¬ 
tor,  who  died  recently.  Mr.  Roarke  has 
been  with  the  Daily  News  since  1926. 


BRADLEY  JOINS  COPLEY 

Lester  G.  Bradley  recently  resigned 
as  vice-president  of  the  Bank  of  -Amer¬ 
ica,  San  Diego,  Cal.,  to  become  resi¬ 
dent  vice-president  of  the  San  Diego 
Union  and  Tribune,  effective  July  1. 
James  MacMullen  remains  as  manag¬ 
ing  editor. 


VISITED  BERMUDA 


COLUMNIST  GETS  SHOHWV 
IN  NEW  MOVIE 


MORE  CHICAGO  FIRMS 
USE  BIG  AD  SPACE 


Sales  Records  Broken  By  Three  Re¬ 
tailers  Concentrating  In  News¬ 
papers,  After  Fair  Store’s 
Successful  Event 


EXPOSED  NUMBER  RACKET 

Following  the  first  article  of  a  series 
on  the  expose  of  the  “number  game” 
racket  written  by  Evelyn  Shuler,  Phila¬ 
delphia  Evening  Ledger  reporter,  police 
raided  the  headquarters  of  the  syndicate 
and  confiscated  tons  of  unused  tickets. 


BRANCH  OFFICE  CLOSED 

The  bureau  office  of  the  Regina 
(Sask.)  Daily  Star  in  Saskatoon.  Sask., 
was  recently  closed.  Charles  Ritchie, 
manager,  was  transferred  to  Regina. 


Chicago,  June  15 — Further  evidence 
of  newspaper  advertising  pulling  power 
was  demonstrated  here  last  Saturday  by 
two  local  chain  department  stores. 
Following  a  week  after  the  Fair  Store’s 
successful  “Economy  Day”  sale. 
“Wieboldt  Day”  was  staged  at  the  five 
W'ieboldt  department  stores  in  Chicago 
and  Evanston. 

The  V\’ieboldt  company  used  the  larg¬ 
est  single  amount  of  newspaper  adver¬ 
tising  in  its  history  when  E.  F.  Wie¬ 
boldt,  general  manager,  contracted  for 
17  pages  of  space  in  three  Chicago 
papers.  Nine  pages  were  used  in  Chi¬ 
cago  Daily  Nezi-s,  six  in  Chicago 
American  and  two  in  Chicago  Daily 
Times. 

Originally  planned  as  a  high  spot  in 
the  June  promotion  calendar,  this  sale 
surpassed  expectations  and  even  ex¬ 
ceeded  any  previous  Christmas  shopping 
record,  ifore  than  250,000  transactions 
were  made  and  the  stores  were  crowded 
all  day. 

W.  Z.  Tucker,  sales  manager,  told 
Editor  &  Publisher  that  he  believed 
the  public  was  much  more  interested  in 
newspaper  advertising  than  circulars 
and  for  that  reason  his  company  used 
paid  space  in  the  papers  exclusively. 

“People  do  have  money  to  spend  and 
will  spend  it  when  prices  impress  them 
as  being  consistent  with  present  market 
and  economic  conditions,”  said  Mr. 
Wieboldt.  “This  was  thoroughly  proved 
to  us  by  the  tremendous  success  of 
‘Wieboldt  Day’.” 

On  the  same  day,  Goldblatt  Brothers, 
owmers  of  six  department  stores  in 
Chicago  and  Hammond,  staged  “Gold¬ 
blatt  Day”  and  used  a  double-truck  ad 
in  Chicago  Daily  News.  The  six  stores 
were  packed  and  in  some  cases  the 
doors  had  to  be  closed  at  intervals,  the 
aisles  became  so  crowded.  Police  were 
called  to  keep  order  on  the  sidewalks 
outside  the  stores.  Merchandise  was 
offered  at  special  low  prices  that  at¬ 
tracted  thousands  of  shoppers,  accord¬ 
ing  to  Nathan  (joldblatt. 

Another  firm.  Maurice  L.  Rothschild, 
used  Chicago  Tribune  last  Sunday  to 
announce  a  sale  of  50.000  shirts  at  77 
cents.  On  Monday  the  store  sold  31,680 
shirts. 


Thomas  Gerber,  manager  of  the  special 
business  department  of  United  Press 
Associations,  New  York,  and  Mrs. 
Gerber,  photographed  on  their  return 
to  New  York  from  a  short  vacation  in 
Bermuda. 


BROWN  NAMED  EDITOR 


Rejoin*  Toledo  News-Bee  To  Suc¬ 
ceed  Edward  T.  Austin 

Resignation  of  Robert  S.  Brown  as 
managing  editor  of  the  Toledo  Times 
to  become  editor  of  the  Toledo  News- 
Bee  was  an¬ 


nounced  June  13 
by  John  Sorrells, 
executive  editor, 
Scripps  -  Howard 
newspapers.  He 
s  u  c  c  e  e  ded  Ed¬ 
ward  T.  Austin, 
resigned.  Mr. 
Brown  was  man¬ 
aging  editor  of 
the  News  -  Bee 
for  three  years 
before  joining  the 
Paul  Block  pub- 
Robert  S.  Brown  Ijcations  as  Sun- 


STOCK  SALE  PROGRESSES 

About  400  of  the  420  employes  of  the 
Nero  York  Evening  Graphic  had  signed 
up  this  week  to  buy  stock  in  the  cor¬ 
poration  in  accordance  with  the  plan 
announced  last  week  by  Bernarr  Mac- 
fadden,  publisher.  Editor  &  Publisher 
has  been  informed  by  Ralph  Nicholson, 
general  manager.  The  stock  sells  at 
$25  a  share  and  a  percentage  of  each 
employes’  salary  is  held  each  week  as 
payment.  The  percentages  deducted 
from  salaries  are  designate  by  the  gen¬ 
eral  management  and  run  from  10  to 
25  per  cent.  Delivery  of  stock  will  be 
made  at  intervals,  Mr.  Nicholson  said. 


ILLINOIS  MEETING  JUNE  18-19 

Members  of  the  Illinois  Composing 
Room  Executives’  Association  will  meet 
June  18-19  at  Quincy,  Ill.  Burt  B.  Man¬ 
ning  of  the  Peoria  Star  is  president, 
N.  O.  Johnson.  Moline  Dispatch,  vice- 
president,  and  R.  B.  Miller,  Bloomington 
Pantograph,  secretary-treasurer.  The 
group  was  formed  five  years  ago. 


CROUSE  TO  GO  ABROAD 

Russel  Crouse,  head  of  the  publicity 
department.  New  York  Theatre  Guild 
and  former  columnist  of  the  New  York 
Evening  Post,  will  sail  for  Finland 
shortly  on  a  five  weeks’  leave  of  ab¬ 
sence.  He  will  gather  material  there 
for  a  series  on  the  prohibition  probjem. 


Inability  to  Keep  Tongue  f  rom  W,,  ^ 
ging  Put*  Hero  of  “I*  My  F*c»  ^ 
Red”  in  Hospital — Picture 

Fast,  Funny  1^ 


day  editor  of  the 
Toledo  Times  in  September,  1930.  He 
was  promoted  to  managing  editor  of 
the  Times  last  December,  assuming 
most  of  the  duties  of  John  D.  Dun,  as¬ 
sociate  editor,  who  spent  the  winter  in 
.Arizona. 

Mr.  Brown’s  first  connection  with 
Scripps-Howard  was  on  the  Cleveland 
Press,  He  was  night  editor  when  he 
left  to  join  the  News-Bee  in  June, 
1927,  as  news  editor.  Six  weeks  later 
he  was  promoted  to  managing  editor. 
Before  joining  the  Press  he  served 
as  news  editor  of  the  old  Cleveland 
T  imes. 

Associated  with  Mr.  Brown  in  direct¬ 
ing  the  News-Bee  is  James  F.  Pollock, 
business  manager,  who  recently  was 
appointed  president  of  the  company. 
Paul  Jones  remains  as  managing  editor. 
Mr.  Brown’s  place  on  the  Toledo  Times 
has  not  been  filled. 


By  John*  F.  Roche 
well-tailored  but  not  verv 
portant  motion  picture  about  a  Brrv  ^ 
way  columnist  opened  quietly  at  the  Mi  ^ 
fair  Theatre.  New  York,  this  week, 
bore  for  a  title  Mr.  Winchell’s  famjii!  'd 
query,  “Is  My  Face  Red?”,  and  it^ij  Q 
labelled  as  being  adapted  from  a  p'J  ^ 
of  the  same  name  bv  Ben  Markson  »i 
Allen  Rivkin.  '  \  Q 

William  Poster,  flip,  boastful  uJ  § 
ruthless  in  matters  of  current  gossips  K 
the  central  interest  of  the  picture.  H  V? 
winds  his  cyclonic  course  through  ht  S 
love  affairs,  a  murder  and  a  shonti- 
in  which  he  becomes  the  ultimate  tjr 
get  of  the  bullet,  but  it  all  ends  happ; 
on  a  note  of  sweetness  and  light.  ; 
bit  of  lead  from  a  .44,  it  seems,  can  < 
much  to  wash  away  the  errors  of  i 
arrogant  newspaperman. 

Mr.  Poster  spends  his  time  prowlij 
around  backstage  at  the  girl-and-msi 
shows,  sipping  scotch  and  soda  i 
speakeasies,  mixing  cocktails  in  h 
office  water-cooler,  dashing  off  • 
breakfast  parties  aboard  yachts  with  a 
adventurous  debutante  and  insulting  h 
publisher,  an  irritable  Mr.  O’Sullire 
in  between  times.  He  has  a  show-gjr 
sweetheart,  but  he  neglects  her  shami 
fully  when  the  blue-blooded  deb  cam 
tures  his  fancy.  He  witnesses  a  speal 
easy  murder,  defies  the  murders 
threats  of  sudden  death,  publishes  Y 
story  in  hi.s  column,  which  he  imt  ^ 
must  be  made  up  on  page  one  for  tha  / 
morning’s  editions,  and,  eventually,  an 
nounces  the  identity  of  the  murdert 
during  one  of  his  broadcast  proprairi 
Result — a  final  fade-out  with  Mr 
Poster  smiling  repentantly  in  a  hospita 
cot. 

This  movie  probably  will  not  cau^' 
any  excitement,  but  it  has  a  snap  to ; 
that  makes  it  entertaining.  The  dia 
logue  is  sharp  and  well-polished  ar 
flip  remarks  are  plentiful.  There  is  a 
occasional  bit  of  moralizing  on  the  Iot 
state  of  a  Broadway  columnist’s  mine 
This  is  handled  by  an  Irish  report! 
from  a  rival  paper,  who  forms  a  sor 
of  Greek  chorus  throughout  the  shov 
When  Poster  boasts  that  he  gets  "i 
the  neighborhood  of  a  grand  a  wed 
and  that’s  a  pretty  swell  neighborhor. 
if  anyone  should  drive  up  and  ask  yoa 
the  Greek  chorus  reporter  doesn’t  be 
come  jealous.  He  merely  announces 

“I  take  home  a  hundred  and  a  ha! 
and  my  self-respect.” 

Ricardo  Cortez,  who,  as  we  recall  i; 
used  to  play  heavy  lover  parts,  is  th 
William  Poster  of  the  picture,  ant 
though  he  doesn’t  look  much  like 
Broadway  columnist,  he  does  an  excel 
lent  job  with  the  role.  Zasu  Pitts  wif 
her  harried  expressions  and  baffle 
hands  plays  a  telephone  operator  to  per 
fection.  The  rest  of  the  cast  were  we 
placed  in  their  parts,  particularly  the  gii 
who  played  Poster’s  secretary  and  to! 
him  in  a  tired  voice  that  he  was  bt 
ginning  to  be  known  about  town  a 
“O’Sullivan’s  heel.” 


HELD  SHORE-TO-SHIP  TALKS 

Two  Boston  newspapers  on  June  I 
established  telephonic  communicatioi 
relayed  by  radio,  with  a  fishing  she 
170  miles  off  the  Boston  Lightshi) 
Hinston  Stiles,  assistant  managing  rf' 
tor  of  the  Boston  Record,  carried  a 
a  conversation  with  Captain  Ness  of  th 
steam  trawler  Flow.  Later  Charle 
Drury,  city  editor  of  the  Boston  Htrak 
spealang  from  the  city  room  made  coe 
tact  with  the  trawler.  The  service  i 
sponsored  by  the  New  England  Tele 
phone  and  Telegraph  Company  and  al 
subscribers  equipped  for  it  cm  carr 
on  a  conversation  up  to  300  miles  fro* 
shore.  The  messages,  handled  throng  j 
the  regular  toll  service,  are  sent  viJ 
radio  from  Green  Harbor. 
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Twenty-Eighth  Annual  Meeting 

Advertising  Federation  of  America 

New  York  City,  June  19-23,  1932 

GENERAL  PROGRAM  AND  CONVENTION  FEATURES 
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SUNDAY,  9:00  A.  M. 

Registration  of  Delegates  at  convention  head¬ 
quarters,  third  floor,  Waldorf-Astoria  Hotel, 
and  continuing  throughout  the  day. 

11:00  A.  M. 

Delegates  will  be  received  by  the  General  Recep¬ 
tion  Committee,  headed  by  Charles  E.  Murphy 
together  with  Grover  A.  Whalen,  President  of 
the  Advertising  Club  of  New  York;  Miss 
Dorothy  Crowne,  President  of  the  League  of 
Advertising  Women  and  Howard  Warner, 
President  of  the  Association  of  Advertising 
Men,  Basildon  Room,  third  floor,  Waldorf- 
Astoria  Hotel. 

4:00  P.  M.  TO  7:00  P.  M. 

Reception,  Musicale  and  Tea  in  honor  of  the 
delegates  to  the  convention  at  the  home  of  the 
Advertising  Club  of  New  York,  23  Park 
Avenue,  under  the  auspices  of  the  Advertising 
Club  and  the  League  of  Advertising  Women. 
The  wives  of  the  officers  and  directors  of  the 
Advertising  Club  together  with  the  General  Re¬ 
ception  Committtee  will  form  a  receiving  line 
to  welcome  the  guests. 

9:00  P.  M. 

Musicale,  Roof  Garden,  eighteenth  floor, 
Waldorf-Astoria,  under  the  auspices  of  the 
Advertising  Club  of  New  York  and  under  the 
direction  of  J.  R.  Bolton,  Secretary-Manager  of 
the  club. 

MONDAY 

LUNCHEON,  12:30  O’CLOCK 

Main  Ball  Room,  Waldorf-Astoria  Hotel 

Chairman — Gilbert  T.  Hodges,  President,  Adver¬ 
tising  Federation  of  America. 

A  Message  From  the  President  of  the  United 
States. 

Official  Reception  to  Amelia  Earhart  Putnam,  on 
the  occasion  of  her  triumphant  return  from  her 
transatlantic  solo  flight.  Under  the  auspices  of 
the  Advertising  Club  of  New  York.  Grover  A. 
Whalen,  President  of  the  Advertising  Club  and 
general  manager,  John  Wanamaker,  New  York, 
presiding. 

Address  of  Welcome — Hon.  James  J.  Walker, 
Mayor  of  the  City  of  New  York. 

General  Program  Speakers 

Presiding — Charles  C.  Younggreen,  Chairman, 
National  On-to-New  York  Committee;  Vice- 
President,  Mejunkin  Advertising  Company, 
Chicago. 

Gilbert  T.  Hodges,  President,  Advertising  Fed¬ 
eration  of  America;  New  York  Sun — "The  Con¬ 
vention  Theme.” 

Lee  H.  Bristol,  President,  Association  of 
National  Advertisers;  Vice-President,  Bristol- 
Myers  Company,  New  York — "The  Depression 
and  Its  Challenge  to  Management.” 

Dr.  Virgil  Jordan.  Economist,  McGraw-Hill 
Publishing  Company,  New  York — "Advertising 
and  Economic  Reconstruction.” 

4:00  P.  M.  TO  5:00  P.  M. 

Tea,  sponsored  by  the  League  of  Advertising 
Women,  to  be  held  in  the  Hostess  Room,  879- 
881,  Waldorf-Astoria  Hotel.  Mrs.  Grover  A. 
Whalen  pouring. 

MONDAY  EVENING,  7:30  O’CLOCK 
ANNUAL  BANQUET 
Main  Ball  Room,  Waldorf-Astoria  Hotel 

Chairman — Gilbert  T.  Hodges,  President  of  the 
Federation. 

Music — The  Advertising  Club  Singers  of  the  Ad¬ 
vertising  Club  of  New  York;  Emory  B.  Reming¬ 
ton,  President;  Arthur  Phillips,  Director. 

Organ  Selections  by  W.  A.  Goldsworthy,  Or¬ 
ganist;  Courtesy,  Waldorf-Astoria  Hotel. 


Speakers 

Dr.  Nicholas  Murray  Butler,  President, 
Columbia  University — "The  International  Mind.” 

Julius  Tannen,  humorist. 

Dancing 

TUESDAY 

All  day  reserved  for  departmental  sessions. 

LUNCHEONS,  12:30  O’CLOCK 

Advertising  Specialty  National  Association. 

Export  Managers  Club  Conference. 

Magazine  Group. 

Newspaper  Advertising  Executives  Association. 

Sales  Promotion  and  Merchandise  Managers’  Divi¬ 
sions,  N.R.D.G.A. 

2:30  P.  M. 

"Fashions  and  Figures  of  Yesterday  and  Today” 
presented  by  John  Wanamaker  and  Elizabeth 
Arden,  sponsored  by  the  League  of  Advertising 
Women  for  the  ladies  of  the  convention.  Astor 
Gallery,  Waldorf-Astoria  Hotel. 

4:00  P.  M. 

The  ladies  of  the  convention  will  be  guests  of 
Tower  Magazines,  Inc.,  at  a  "Mystery”  Tea  from 
4:00  to  6:00.  Tower  cars  will  leave  the  49th 
street  entrance  of  the  Waldorf-Astoria  Hotel 
at  3:45  P.  M.  and  4:00  P.  M.  for  the  Tower 
Magazines  studio  at  55  Fifth  Avenue. 

4:00  P.  M.  TO  5:00  P.  M. 

Tea,  sponsored  by  the  League  of  Advertising 
Women,  to  be  held  in  the  Hostess  Room,  879- 
881,  Waldorf-Astoria  Hotel.  Mrs.  Ogden  Reid 
pouring. 

9:00  P.  M.  “A  NIGHT  OFF” 

Main  Ball  Room,  Waldorf-Astoria  Hotel. 

Motion  Pictures 

Premiere  showing  of  latest  productions  in  romance, 
adventure,  travel  and  news  from  leading  pro¬ 
ducers. 

Broadcast  Returns 

Of  the  Sharkey-Schmeling  fight  direct  from  the 
Madison  Square  stadium,  at  Long  Island  City. 

Music 

Organ  recital  by  Mr.  Goldsworthy.  Orchestra 
broadcast  from  the  Waldorf-Astoria  Roof  Garden. 

This  evening’s  entertainment  has  been  arranged 
for  those  who  do  not  care  to  attend  the  fight, 
the  theatre,  or  otherwise  entertain  themselves. 

Admission  is  free  to  all  delegates  presenting  their 
convention  badges. 

The  General  Reception  Committee  has  reserved 
a  block  of  ringside  seats  for  the  fight.  All  those 
wishing  to  attend  should  purchase  tickets  at  the 
convention  registration  desk,  third  floor,  Wal¬ 
dorf-Astoria  Hotel. 

WEDNESDAY,  8:00  A.  M. 

Annual  breakfast  and  meeting  of  the  Council  on 
Women’s  Advertising  Clubs,  Waldorf-Astoria 
Hotel,  Roof  Garden,  18th  floor. 

9:30  A.  M. 

Departmental  sessions. 

12:30  O’CLOCK 

General  Session  Luncheon 
Main  Ball  Room,  Waldorf-Astoria  Hotel 

Presiding — Edgar  Kobak,  General  Chairman, 
Program  Committee;  vice-president,  McGraw- 
Hill  Publishing  Co.,  New  York. 

Speakers 

George  H.  Houston,  President,  Baldwin  Loco¬ 
motive  Works,  Philadelphia — "The  Machine 
and  the  Market.” 

O.  F.  Benz,  Director  of  Sales,  DuPont  Cellophane 
Co.,  Inc.,  New  York — "Wrapping  the  Window 
Around  the  Goods.” 


M.  H.  Aylesworth,  President,  RKO,  New 
York;  president.  National  Broadcasting  Co. 

Lew  Hahn,  Chairman,  Hahn  Department  Stores 
— "Mutual  Problems  of  the  Producer  and  the 
Distributor.”  ■ 

Dr.  Phillips  Thomas,  Westinghouse  Electric  and 
Manufacturing  Co.,  East  Pittsburgh — "Electrons 
at  Work  and  at  Play.” 

Dr.  Julius  Klein,  Assistant  Secretary  of  Com¬ 
merce — •"Advertising’s  Opportunity.” 

4:00  P,  M.  TO  5:00  P.  M. 

Tea,  sponsored  by  the  League  of  Advertising 
Women,  to  be  held  in  the  Hostess  Room,  879- 
881,  Waldorf-Astoria  Hotel.  Mrs.  Gilbert  ’T. 
Hodges  and  Mrs.  Charles  E.  Murphy,  pouring. 

9:30  P.  M. 

"Broadway  After  Dark,”  a  Night  Club  Party. 
Main  Ball  Room — Waldorf-Astoria  Hotel 

Admission  free  to  all  delegates  presenting  their 
badges.  The  only  charge  will  be  for  beverages, 
subject  to  order  at  moderate  prices. 

THURSDAY  9:30  A.  M. 

Annual  Business  Meeting  of  the  Advertising  Fed¬ 
eration  of  America.  Astor  Gallery,  Waldorf- 
Astoria  Hotel. 

Presiding — President  Gilbert  T.  Hodges. 

President’s  Annual  Report. 

Report  of  the  action  of  the  Council  on  Depart¬ 
mental  Activities  and  the  Councils  on  Advertis¬ 
ing  Clubs  and  on  Women’s  Advertising  Clubs 
in  the  election  of  their  chairmen. 

Report  of  the  Nominating  Committee. 

Report  of  the  Committee  on  Credentials. 

Election  of  Directors. 

Report  of  the  Committee  on  Resolutions. 

Adjournment. 

12:30  O’CLOCK 

Conference  on  Vocational  Training  for  Advertis¬ 
ing.  Luncheon  and  meeting,  Basildon  Room, 
Waldorf-Astoria  Hotel. 


THURSDAY,  ALL  DAY 

Golf  tournament  at  Lido  Beach  on  the  south  shore 
of  Long  Island,  through  the  courtesy  of  the 
Advertising  Club  Golf  Association,  A.  H. 
Stilwill,  president;  H.  B.  LeQuatte,  chair¬ 
man,  tournament  committee. 


DEPARTMENTS 

NEWSPAPER  ADVERTISING 
EXECUTIVES  ASSOCIATION 

MONDAY,  JUNE  20,  9:30  A.  M. 

Astor  Gallery,  Waldorf-Astoria  Hotei 

Report  of  the  Secretary-Treasurer. 

Conunittee  appointments. 

Burt  Vaughn  Flannery,  Vice-President, 
Young  &  Rubicam,  Inc.,  New  York  City — 
"Design.” 

Irwin  Maier,  Chairman,  Committee  on  Mechani¬ 
cal  Requirements. 

Floor  Discussions. 

TUESDAY,  JUNE  21,  9:30  A.  M. 

Astor  Gallery,  Waldorf-Astoria  Hotel 

I.  A.  Hirschmann,  Director  of  Publicity,  Lord 
&  Taylor,  New  York  City — "Cooperative  Adver¬ 
tising  by  Manufacturer  and  Retailer  in  Local 
Papers — An  Undeveloped  Source  of  Profit.” 

Louis  Wiley,  Business  Manager,  New  York 
Times — "The  Newspaper  and  the  Future.” 

Floor  Discussions. 

Adjournment,  12.00  sharp. 

(Continued  on  page  12) 
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TUESDAY  LUNCHEON,  12:30  P.  M. 

Main  Ballroom — W'aldorj- Astoria  Hotel 
(All  Convention  Delegates  Invited) 

Carl  Ackerman,  Dean,  School  of  Journalism, 
Columbia  University — "Newspapers  in  Public 
Affairs." 

Francis  H.  Sisson,  Vice-President,  Guaranty 
Trust  Co. — "Lessons  of  Adversity." 

Harrlson  McDonald — "Classified  Promotion  to 
Meet  19.^2  Conditions." 

Floor  Discussions. 

WEDNESDAY.  JUNE  22,  9:30  A.  M. 

Astor  Gallery — Waldorf-Astoria  Hotel 
Harry  Boyd  Brown,  Merchandise  Manager, 
Philadelphia  Storage  Battery  Co.,  Philadelphia 
— "Progress  of  the  Radio  Industry.” 

Edward  L.  Bernays,  New  York  City — "Science 
of  Ballyhoo.” 

Floor  Discussions. 

Committee  Reports. 

PROMOTION  AND 
RESEARCH  MANAGERS 
GROUP  OF  THE 
NEWSPAPER  ADVERTISING 
EXECUTIVES  ASSOCIATION 

Presiding — George  Benneyan,  Promotion  and 
Research  Manager,  Sew  York  Sun. 

MONDAY  MORNINC;,  10:00  O’CLOCK 

Room  SPR.  Fourth  Floor,  Waldorf-Astoria  Hotel 
ORGANIZATION  MEETING 
The  Relation  of  Dollar  Sales  to  Linage  Volume — 
William  D.  Nugent,  Director  of  Sales,  Media 
Records,  New  York. 

Newspaper  Selling  Seen  From  Both  Sides  of  the 
Fence — Kenneth  M.  Goode,  Author  of  "More 
Profits  From  Advertising,”  New  York. 

TUESDAY  MORNING.  10:00  O’CLOCK 

Room  SPR.  Fourth  Floor,  Waldorf-Astoria  Hotel 
Getting  Uncommonly  Good  Typography  From 
Commonplace  Type — Frederick  M.  Farrar, 
Qinsulting  Art  Director;  Typographic  Service 
Gimpany,  New  York. 

Persuading  People  to  Like  Newspafsers — Herbert 
Kaufman,  Tarrytown,  New  York. 

Discussion. 

TUESDAY  LUNCHEON.  12:30  O’CLOCK 

Main  Ballroom,  W'aldorf- Astoria  Hotel 
Joint  luncheon  meeting  with  the  Newspaper  Ad¬ 
vertising  Executives  Association,  Inc. 

WEDNESDAY  MORNING  10:00  O’CLOCK 

Room  SPR.  Fourth  Floor,  Waldorf-Astoria  Hotel 
The  Problem  of  Promoting  Classified  Advertising 
C.  W.  Horn,  Supervisor,  Classified  Advertising, 
Hearst  Newspapers,  New  York. 

Disc\ission. 

Program  Chairman — Louis  J.  F.  Moore,  Promo¬ 
tion  Manager,  New  York  American,  New  York. 

DIRECT  MAIL  ADVERTISING 
ASSOCIATION 

TUESDAY  MORNING.  9:30  O’CLOCK 

Room  M,  Fourth  Floor,  Waldorf-Astoria  Hotel 
Presiding — Henry  Hoke,  Secretary,  Postage  and 
The  Mailbag,  New  York. 

The  Place  of  Direct  Mail  in  the  Advertising  Pro¬ 
gram.  Leonard  J.  Raymond,  Dickic-Raymond, 
^ston.  Mass. 

Gearing  Your  Direct  Mail  to  Work  With  the  Sales 
Force.  Tim  Thrift,  American  Sales  Book 
Company,  Elmira,  N.  Y. 

Direct  Mail  As  A  Moving  Force  in  Selling. 
Charles  E.  Murphy,  Past-President,  Advertis¬ 
ing  Club  of  New  York;  Attorney-at-Law,  New 
York. 


TUESDAY  AFTERNOON,  2:00  O’CLOCK 

Presiding — John  A.  Smith,  Jr.,  Advertising  Man¬ 
ager,  Frank  E.  Davis  Fish  Company,  Gloucester, 
Mass. 

Introductory  subject:  The  Imjxirtance  of  Knowing 
Your  Market. 

The  Place  of  Direct  Mail  in  Retail  Selling. 
Lester  Brozman,  The  Lester  Brozman  Com¬ 
pany,  New  York. 

Sales  Strategy  Applied  to  the  Physical  Appearance 
of  Direct  Mail.  Harold  L.  Stedfeld,  H.  L. 
Stedfeld  Company,  New  York. 

Applying  the  Basic  Principles  of  Selling  to  the 
Most  Personal  Form  of  Advertising.  Elw’ood 
McCleish,  Graves,  McCleish  &  Campbell,  New 
York. 


RETAILERS*  CLINIC 

TUESDAY  MORNING.  9:30  O’CLOCK 

Jansen  Suite,  Waldorf-Astoria  Hotel 

Presiding — Harry  Tipper,  Distribution  Consult¬ 
ant,  New  York. 

Sharpening  the  Spearhead — Opening  Remarks  by 
the  Presiding  Officer. 

Cooperating  to  Increase  Retail  Sales — Major  P.  F. 
O’Keefe,  Member,  Board  of  Directors,  Adver¬ 
tising  Federation  of  America;  President,  P.  F. 
O'Keefe  Advertising  Agency,  Boston,  Mass. 

Advertising  and  Selling  Flowers — Henry  Penn, 
Chairman,  National  Publicity  Committee  of  the 
Society  of  American  Florists  and  Ornamental 
Horticulturists;  Retail  Florist,  Boston,  Mass. 

Some  Phases  of  Food  Distribution — L.  D.  Mahon. 
Vice-President,  Newell-Emmett  Company,  Inc., 
New  York. 

Advertising  and  Retail  Drug  Sales — Wroe 
Alderson,  Chief,  Costs  and  Operations 
Analysis  Section,  Merchandising  Research  Divi¬ 
sion,  Department  of  Commerce,  Washington, 
D.  C. 

TUESDAY  AFTERNOON.  2:00  O’CLOCK 

Presiding,  Mr.  Tipper. 

Advertising  and  Its  Relation  to  Distribution — 
R.  J.  Atkinson,  Former  President,  National  Re¬ 
tail  Hardware  Association;  Retail  Hardware 
Dealer,  Brooklyn,  N.  Y. 

How  to  Advertise  and  Sell  Profitably  Now — L.  R. 
Boulware,  General  Sales  Manager,  Syracuse 
Washing  Machine  Corporation,  Syracuse,  N.  Y. 

Book  Sellers  Confer  on  Stock  Control  and  Adver¬ 
tising — Frederic  G.  Melcher,  Editor,  The 
Publishers’  Weekly,  New  York. 

Mr.  Tipper  will  present  a  summary  of  the  ad¬ 
dresses  and  discussions  at  the  conclusion  of  the 
meeting. 


PUBLIC  UTILITIES 
ADVERTISING  ASSOCIATION 

TUESDAY  MORNING,  10:00  O’CLOCK 

Le  Perroquet  Suite,  Rooms  IT'XY, 
Waldorf-Astoria  Hotel 

Presiding — R.  S.  McCarty,  Philadelphia  Company, 
Pittsburgh,  Penn. 

Opening  Remarks  by  the  President. 

Address  of  Welcome.  Frank  W.  Smith,  Presi¬ 
dent,  New  York  Edison  Company,  New  York. 

An  Agency’s  Viewpioint  on  Electrical  Appliance 
Advertising.  S.  S.  Larmon,  Vice  President, 
Young  and  Rubicam,  Inc.,  New  York. 

Advertising  For  Industries.  C.  A.  Tattersall. 
Assistant  to  Vice-President,  Niagara  Hudson 
Power  Corporation,  Buffalo,  N.  Y. 

The  Influence  of  the  Times  on  Institutional  Ad¬ 
vertising.  General  Discussion  led  by  Louis  D. 
Gibbs,  The  Edison  Electric  Illuminating  Com¬ 
pany  of  Boston;  Henry  Obermeyer,  Consoli¬ 
date  Gas  Company  of  New  York;  William  H. 
Culver,  Commonwealth  Edison  Company, 
Chicago;  B.  J.  Mullaney,  The  Peoples  Gas 
Light  &  Coke  Company,  Chicago. 

Appointment  of  Committees. 

Announcements. 

TUESDAY  AFTERNOON,  2:00  O’CLOCK 

What  Appliances  Will  They  Buy  Next?  Daniel 
Starch,  Daniel  Starch  and  Staff,  New  York. 


Industrial  Design  in  Domestic  Utilities.  Joseph 
SiNEL,  Artist  and  Industrial  Designer,  New 
York. 

New  Advertising  Tools  For  Today’s  Appliance 
Market.  General  Discussion  led  by  D.  D. 
Parry,  Central  Hudson  Gas  &  Electric  Cor¬ 
poration,  Poughkeepsie;  J.  R.  Pershall.  Public 
Service  Company  of  Northern  Illinois,  Chicago. 

Announcements. 

WEDNESDAY  MORNING,  10:00  O’CLOCK 

Report  of  the  "Better  Copy”  Committee.  Eric 
Swift,  Commonwealth  Edison  Company, 
Chicago,  Chairman. 

Award  of  Certificates  to  Winners  in  "Better  Copy” 
Contest. 

Secretary’s  Report 

Treasurer’s  Report 

Report  of  Committees 

Report  of  Nominating  Committee. 

Election  of  Officers  and  Directors. 

Announcements. 


BETTER  BUSINESS  BUREAU 
CONFERENCE 

Arranged  through  the  cooperation  of  the  officers 
of  the  Affiliated  Better  Business  Bureaus,  Inc. 

TUESDAY  MORNING.  9:30  O’CLOCK 

Club  Room,  \8th  Floor,  Waldorf-Astoria  Hotel 

Presiding — Herbert  S.  Houston,  President,  Cos¬ 
mos  Broadcasting  Company,  New  York;  former 
president.  Advertising  Federation  of  America. 

What  Price  Advertising.’ — Major  B.  H.  Namm, 
Namm  Department  Store,  Brooklyn,  New  York. 

Now  Let  Us  Practice  What  We  Preach — Joseph 
H.  Appel,  Treasurer,  Advertising  Federation  of 
America;  John  Wanamaker,  New  York. 

The  Newspaper  and  Truth  in  Advertising — 
Arthur  Price,  Manager,  Sales  Promotion  De¬ 
partment,  New  York  Herald  Tribune,  New 
York. 

TUESDAY  AFTERNOON,  2:00  O’CLOCK 

Presiding — William  H.  Ingersoll,  Marketing 
Counselor,  New  York;  former  president.  Adver¬ 
tising  Club  of  New  York. 

Making  Advertising  More  Responsive  —  John 
Benson,  Member,  Board  of  Directors,  Adver¬ 
tising  Federation  of  America;  President,  Ameri¬ 
can  Association  of  Advertising  Agencies. 

Magazine  Advertising  Censorship — A.  R.  Dodd. 
Advertising  Editor,  Good  Housekeeping,  New 
York. 

Work  of  a  Volunteer  Committee  in  Improving 
Advertising  Standards — Richard  E.  Petersber- 
ger.  President,  The  Advertisers'  Club  of  Daven¬ 
port  ;  The  Prudential  Insurance  Company, 
Davenport,  Iowa. 

WEDNESDAY  MORNING.  9:30  O’CLOCK 

Round  Table  Discussion  On  Operating  and  Gen¬ 
eral  Bureau  Problems — Discussion  will  be  led 
by  H.  J.  Kenner,  Director  of  the  New  York 
Better  Business  Bureau,  Managers  of  Several 
Better  Business  Bureaus  and  Officers  of  Adver¬ 
tising  Clubs  in  cities  that  do  not  have  estab¬ 
lished  Bureaus  will  participate  in  the  discussion. 
All  those  interested  in  the  Better  Business 
Bureau  movement,  particularly  as  it  applies  to 
cities  without  established  bureaus,  are  invited. 


NATIONAL  ASSOCIATION 
OF  BROADCASTERS 

TUESDAY  MORNING,  9:30  O’CLOCK 

Jade  Room,  Waldorf-Astoria  Hotel 
Presiding — Harry  Shaw,  President,  National 
Association  of  Broadcasters;  Station  WMT, 
Waterloo  Broadcasting  Company,  Waterloo, 
Iowa. 

Sohio  on  the  Air — Leslie  G.  Smith,  Standard  Oil 
Company  of  Ohio,  Cleveland,  Ohio. 

Radio  Merchandising  Problems  in  the  Agency — 
Captain  Howard  Angus,  Batten,  Barton, 
Durstine  &  Osborn,  New  York. 

{Continued  on  page  13) 
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Behind  the  Manager's  Desk  in  a  Broadcasting 
Station — Harry  Howlett,  Commercial  Mana¬ 
ger,  Station  WHK,  Cleveland,  Ohio. 

TUESDAY  AFTERNOON,  1:30  O’CLOCK 

A  Regional  Network — Its  Management  and  Its 
Place  in  the  Advertising  Campaign — Linus 
Travers,  Director  of  Productions,  The  Yankee 
Network,  Boston,  Mass. 

Radio  for  Retail  Advertisers — J.  Thomas  Lyons, 
Executive  Vice-President,  The  Monumental 
Radio  Company,  Baltimore,  Maryland. 

Coast-to-Coast  Network  Statistics — Paul  Kesten, 
Director  of  Sales  Promotion,  Columbia  Broad¬ 
casting  System,  New  York. 

Commercial  Broadcast  Problems — Roy  Witmer, 
Vice-President  in  Charge  of  Sales,  National 
Broadcasting  Company,  New  York. 

OUTDOOR  ADVERTISING 
ASSOCIATION  OF  AMERICA 

TUESDAY  MORNING,  9:30  O’CLOCK 

Basildon  Room,  Waldorf-Astoria  Hotel 

Presiding — George  W.  Kleiser,  President,  Out¬ 
door  Advertising  Association  of  America;  Vice- 
President,  Advertising  Federation  of  America; 
President,  Foster  &  Kleiser  Company,  San 
Francisco,  California. 

Welcome  to  the  Convention.  Gilbert  T.  Hodges, 
President,  Advertising  Federation  of  America; 
Member,  Executive  Board,  New  York  Sun. 

On  Behalf  of  the  Advertising  Club  of  New  York. 
Hon.  Grover  A.  Whalen,  President,  Adver¬ 
tising  Club  of  New  York;  John  Wanamaker, 
New  York. 

Selling  Prosperity.  Kerwin  H.  Fulton,  Presi¬ 
dent,  Outdoor  Advertising,  Inc.,  New  York. 

The  Uses  of  Outdoor  Advertising.  C.  King 
WooDBRiDGE,  Executive  Director,  Arbuckle 
Brothers,  New  York. 

Successful  Outdoor  Advertising  Copy.  H. 
Ledyard  Towle,  Art  Director,  Campbell  Ewald 
Company,  Detroit,  Michigan. 

Our  Legal  Rights  to  the  Landscape.  Charles  E. 
Murphy,  Past-President,  Advertising  Club  of 
New  York;  Attorney-at-Law,  New  York. 

A  Single  Coordinated  Sales  Power.  R.  D. 
French,  Vice-President  for  Western  Sales,  Out¬ 
door  Advertising,  Inc.,  Chicago,  Ill. 

Outdoor  Advertising’s  Place  in  American  Business. 
Leonard  Dreyfuss,  Treasurer,  Outdoor  Ad¬ 
vertising  Association  of  America;  President  and 
Publisher,  Futura  Publications,  Inc.,  New  York. 

TUESDAY  AFTERNOON,  2:00  O’CLOCK 

Functions  of  Outdoor  Advertising  Association  of 
America.  Herbert  E.  Fisk,  General  Manager, 
Outdoor  Advertising  Association  of  America, 
Chicago. 

The  Agency  Viewpoint  of  the  Outdoor  Medium. 
William  C.  D'Arcy,  President  D'Arcy  Adver¬ 
tising  Agency,  St.  Louis,  Missouri. 

Outdoor  Advertising  in  Relation  to  Other  Media 
(Visual  Presentation).  D.  S.  Schenck,  Out¬ 
door  Advertising,  Inc.,  New  York. 

How  Circulation  is  Checked.  Frank  T.  Hopkins, 
Manager,  National  Outdoor  Advertising  Bureau, 
New  York. 

Outdoor  Advertising  and  Merchandising  Problems. 
Turner  Jones,  Member,  Board  of  Directors, 
Advertising  Federation  of  America;  Vice- 
President,  Coca  Cola  Company,  Atlanta,  Ga. 

MAGAZINE  GROUP 

TUESDAY  LUNCHEON,  12:30  O’CLOCK 

Empire  Room,  Waldorf-Astoria  Hotel 

Presiding — Earle  L.  Townsend,  Golf  Illustrated, 
New  York. 

Strange  Tales  From  Far  Countries.  Lowell 
Thomas,  The  Literary  Digest,  New  York. 

Opportunities  Ahead.  Floyd  W.  Parsons,  Econ¬ 
omist  and  Contributing  Editor,  Advertising  and 
Selling,  New  York. 

From  Mexico  To  Morocco.  Major  Tex  O'Reilly. 

How  Spud  Won  Leadership  In  Four  Years. 
Thomas  D’A.  Brophy,  Vice-President,  Kenyon 
&  Eckhardt,  New  York. 

From  the  Malay  Jungles  to  the  Mountains  of  the 
Moon.  Carveth  Wells. 


ADVERTISING  SPECIALTY 
NATIONAL  ASSOCIATION 
Point  of  Purchase  Advertising 

TUESDAY  LUNCHEON,  12:30  O’CLOCK 

Room  JKL,  Fourth  Floor,  Waldorf-Astoria  Hotel 
Presiding — William  H.  Seely,  President,  The 
Osborne  Company,  Newark,  N.  J. 

Kill  the  Quota  Boys  Now-— George  M. 
Gottfried,  Vice-President,  Continental  Baking 
Company,  New  York. 

Round  Table  Discussion  of  Industry  Problems. 

EXPORT  MANAGERS  CLUB 
CONFERENCE 

TUESDAY  LUNCHEON,  12:30  O’CLOCK 

West  Foyer,  Waldorf  Astoria  Hotel 
Presiding — A.  M.  Hamilton,  President,  Export 
Managers  Club;  American  Locomotive  Sales 
Corporation,  New  York. 

What  Can  Be  Done  Internationally  For  Advertis¬ 
ing — C.  K.  Woodbridge,  Chairman  of  the 
Council,  International  Advertising  Association 
and  former  President  of  the  Advertising  Feder¬ 
ation  of  America;  Executive  Director,  Arbuckle 
Brothers,  New  York. 

Where  to  Advertise  Today — W.  L.  Bomer,  Vice- 
President,  Bristol-Myers  Company,  New  York. 
Leader  of  Floor  Discussion — John  F.  Kelly, 
Export  Manager,  Electric  Storage  Battery  Com¬ 
pany,  New  York. 

How  to  Get  the  Most  Out  of  Your  Advertising 
Dollar — T.  M.  Quinn,  Vice-President,  Dorland 
International,  Inc.,  New  York.  Leader  of  Floor 
Discussion — Earl  T.  Russell,  Vice-President, 
National  Export  Advertising  Service,  Inc.,  New 
York. 

What  to  Advertise — John  Abbink,  Vice- 
President,  Business  Publishers  International 
Corporation,  New  York.  Leader  of  Floor  Dis¬ 
cussion — Allen  H.  Seed,  Jr.,  Vice-President, 
S.  S.  Koppe  &  Company,  New  York. 

COUNCIL  ON 
DEPARTMENTAL 
ACTIVITIES 

WEDNESDAY  MORNING,  11:00  O’CLOCK 

Room  JKL,  Fourth  Floor,  Waldorf-Astoria  Hotel 
Annual  Business  Meeting 
Presiding — George  W.  Kleiser,  President,  Foster 
&  Kleiser  Company,  San  Francisco,  California; 
Vice-President,  Advertising  Federation  of 
America;  Chairman  of  the  Council. 

The  Council  will  meet  to  consider  ways  and 
means  of  crystallizing  the  central  theme  of  the 
convention  by  the  adoption  of  a  Code  of  Ethics 
which  will  constitute  a  program  for  the  coming 
year. 

Report  of  Nominating  Committee 
Election  of  Chairman. 

All  Delegates  attending  the  convention  are  cor¬ 
dially  invited. 

TALKING  MOTION  PICTURE 
ADVERTISING 

WEDNESDAY  MORNING,  9:30  O’CLOCK 

Room  Al,  Fourth  Floor,  Waldorf-Astoria  Hotel 
Presiding — Francis  Lawton,  Jr.,  President,  Gen¬ 
eral  Business  Films,  Inc.,  New  York. 

A  Business  Meeting  on  the  Screen — Charles  E. 
Murphy,  Past-President,  Advertising  Club  of 
New  York;  Attorney-at-Law.  Picture:  "Adver¬ 
tising  Club  Talkies.” 

The  Business  Screen  as  a  Medium  of  Communica¬ 
tion.  William  A.  Wolff,  Advertising  Man¬ 
ager,  Western  Electric  Company.  Picture: 
"Tlie  Voice  That  Science  Made.” 

Talking  Pictures  for  Dealer  Training.  G.  C. 
Denebrink,  General  Sales  Manager,  Temlok 
Dealer  Sales,  Armstrong  Cork  Company.  Pic¬ 
ture:  "The  Trail  To  Temlok  Town.” 

Talking  Pictures  For  Sales  Promotion.  Coca  Cola 
Company.  Picture:  "Seven  of  Every  Ten” — 
One  Selected  Reel. 


The  Theatre  Screen  As  An  Advertising  Medium. 
L.  L.  Cleaves.  McCann-Erickson,  Inc.  Picture: 
"Flit” — Chevrolet,  Elizabeth  Arden. 

The  Theatre  Screen  as  a  Medium  of  Publicity. 

S.  M.  Sharpe,  Business  Manager,  National 
Tuberculosis  Association.  Picture:  "Examples 
of  Seal  Sale  Publicity.” 

Portable  Talking  Picture  Equipment.  Pierre 
Boucheron,  General  Advertising  Manager 
RCA  Victor  Company,  Inc.  Exhibit:  I6mm. 
Sound-on-Film  Projector. 

New  York  as  the  Eastern  Film  Capital.  J.  Miner, 
President,  Standard  Sound  Recording  Studios, 
Inc.  Demonstration:  Remote  Control  Voice; 
Recording  of  Delegates.  Tour  of  inspection: 
Standard  Sound  Recording  Studios. 

AMERICAN  COMMUNITY 
ADVERTISING 
ASSOCIATION 

WEDNESDAY  MORNING,  9:00  O’CLOCK 

Empire  Room,  Waldorf-Astoria  Hotel 
Presiding — Charles  F.  Hatfield,  President, 
American  Community  Advertising  Association; 
General  Manager,  St.  Louis  Convention  Public¬ 
ity  and  Tourist  Bureau,  Chamber  of  Commerce, 
St.  Louis,  Mo. 

Community  Advertising  Today  and  Tomorrow. 

T.  D.  Palmer,  National  Advertising  Manager, 
New  York  Times,  New  York. 

Real  Estate  in  the  Depression:  The  Way  In  and 
the  Way  Out.  Dr.  Richard  T.  Ely,  President, 
Institute  for  Economic  Research  (athliated  with 
Northwestern  University),  New  York. 

New  England  Council  Advertising.  Dudley 
Harmon,  Executive  Vice-President,  New 
England  Council,  Boston,  Mass. 

The  National  Organization  and  Its  Communities. 
Don  E.  Mowry,  General  Merchandise  Office, 
Sears,  Roebuck  and  Company,  Chicago,  111. 

New  'Trends  in  Industrial  Advertising.  W. 
Gerard  Holmes,  Industrial  Engineer,  New 
England  Public  Service  Company,  Boston,  Mass. 
Stimulating  Domestic  Travel.  George  1.  Reed, 
Advertising  Manager,  American  Travel  Agents 
Magazine,  New  York. 

Legislation  for  Advertising.  Martin  Keet, 
Associate  Secretary,  Chamber  of  Commerce, 

Wilkes-Barre,  Pa. 

COUNCIL  ON  WOMEN’S 
ADVERTISING  CLUBS 

WEDNESDAY  MORNING,  INFORMAL 
BREAKFAST  AT  8:00  O’CLOCK 

Roof  Garden,  Waldorf-Astoria  Hotel 
Presiding — Miss  Jeannette  Carroll,  Chairman ; 
Vice-President,  Advertising  Federation  of 
America;  Publicity  Director,  Bryant-Stratton 

College,  Providence,  R.  I. 

Call  To  Order. 

Chairman’s  Address 

Welcome  To  New  York.  Miss  Dorothy 
Crowne,  President,  League  of  Advertising 

Women  of  New  York;  The  John  Budd  Com¬ 

pany,  New  York. 

Reply  to  Address  of  Welcome.  Miss  Helen 
Ryman,  Past-President,  Women’s  Advertising 
Club  of  Pittsburgh ;  Pittsburgh  Press,  Pittsburgh, 
Pa. 

Introduction  of  Speakers.  Miss  Florence 

Griffin,  Member  of  the  Women’s  Advertising 
Club  of  Cleveland;  Florence  Griffin  Advertising 
•  Agency,  Qeveland. 

Greetings  from  the  President  of  the  Advertising 
Federation  of  America.  Gilbert  T.  Hodges, 
Member  Executive  Board,  The  Sun,  New  York. 
Subject  To  Be  Announc^.  Miss  Margaret 

Fishback,  R.  H.  Macy  &  Company,  New  York. 
Reading  of  Minutes  of  1931  Meeting.  Miss 
Florence  Wall,  Secretary  of  Council  and 
Corresponding  Secretary  of  the  League  of  Ad¬ 
vertising  Women  of  New  York;  Advertising 
Counselor,  New  York. 

Reports  of  Officers  and  Committee  Chairmen. 
Discussion. 

Adjournment  at  10:15  o’Clock. 

{Continued  on  page  14) 
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OFFICIAL  A.F.A.  PROGRAM— DEPARTMENTS 

{Continued) 


MANUFACTURERS’ 

“MERCHANDISE 

ADVERTISING” 

ASSOCIATION 

TUESDAY  AFTERNOON,  2:30  O’CLOCK 

Room  D,  Fourth  Floor,  W'aldorf-Asloria  Fiotel 
Presiding — William  L.  Sweet,  President,  Alanu- 
facturers’  "Merchandise  Advertising"  Associa¬ 
tion;  Treasurer,  Rumford  Chemical  Works; 
Director,  Chamber  of  Commerce  of  the  United 
States;  Director  Associated  Grocery  Manufac¬ 
turers  of  America,  Providence,  R.  I. 

Advertising  in  the  Present  Circumstances  of  Dis¬ 
tribution.  Professor  Hugh  E.  Agnew,  Chair¬ 
man,  Department  of  Marketing,  New  York 
University,  New'  York. 

Premiums  as  the  Solution  of  Specific  Sales  Prob¬ 
lems.  Frank  H.  Waggoner,  Editor,  Novelty 
News;  Associate  Secretary,  Sales  Management 
Magazine,  New  York. 

The  Wider  Recognition  of  the  Advantages  of 
Premium  or  "Merchandise  Advertising." 
Charles  Wesley  Dunn,  Esq.,  New  York  Bar; 
General  Counsel  for  the  Associated  Grocery 
Manufacturers  of  America,  The  American 
Pharmaceutical  Manufaaurers  Association  and 
the  Manufacturers’  "Merchandise  Advertising" 
Association. 

CONFERENCE  ON  DISTRICT 
AND  CLUB  ACTIVITIES 

WEDNESDAY  MORNING,  10:15  O’CLOCK 

Jansen  Suite,  Waldorf-Astoria  Fiotel 
Presiding — G.  Lynn  Sumner,  Chairman,  Council 
on  Advertising  Clubs;  President,  G.  Lynn 
Sumner  Company,  Inc.,  New  York. 

Miss  Jeannette  Carroll,  Chairman,  Council 
on  Women's  Advertising  Clubs;  Publicity  Di¬ 
rector,  Bryant-Stratton  College. 

Opening  Remarks  by  Presiding  Officers. 

Message  from  President,  Gilbert  T.  Hodges. 
Programs  That  Attract.  A  representative  from  the 
Advertising  Club  of  Toledo. 

Discussion. 

Keeping  the  Old  Members  and  Getting  the  New. 
Carroll  J.  Swan,  President,  Advertising  Club 
of  Boston. 

Discussion. 

Promoting  Attendance.  A  representative  from  the 
Advertising  Club  of  Columbus. 

Discussion. 

A  Constructive  Club  Program.  A  representative 
from  the  Advertising  Club  of  Denver. 
Discussion  and  Reports  from  other  Clubs. 

A  Constructive  District  Program.  Erle  Racey, 
Governor  of  the  Tenth  District. 

Discussion  and  reports  from  other  Districts. 
Meeting  will  be  adjourned  to  permit  accredited 
delegates  to  attend  separate  meetings  of  the 
Council  on  Advertising  Clubs  and  the  Council 
on  Women’s  Advertising  Clubs,  to  hear  the  re- 
piorts  of  their  nominating  committees  and  to 
elect  chairmen  for  the  ensuing  year. 

CONFERENCE  ON 
VOCATIONAL  TRAINING 
FOR  ADVERTISING 

THURSDAY  LUNCHEON,  12:30  O’CLOCK 

Basildon  Room,  W'aldorf- Astoria  Hotel 

General  Topic:  The  Place  of  the  Business  School 
in  Creating  a  Better  Understanding  of  Adver¬ 
tising. 

Presiding — Bernard  Lichtenberg,  Managing 
Direaor,  Amos  Parrish  and  Company,  New 
York.  Introductory  remarks  by  Mr. 
Lichtenberg:  Understanding  Advertising. 
Changing  Concepts  of  the  Task  of  the  ^hool  of 
Business.  Professor  H.  K.  Nixon,  Columbia 
University,  New  York. 

From  the  Practical  Point  of  View.  Frank  A. 
Black,  Publicity  Manager,  William  Filene’s 
Sons  Company,  ^ston.  Mass. 

Is  Business  Honesty  A  Matter  of  Training? 
Professor  Hugh  E.  Agnew,  New  York  Uni¬ 
versity,  New  York. 


Why  Teach  Advertising  in  the  Universities? 
Professor  Kenneth  Dameron,  Ohio  State  Uni¬ 
versity,  Columbus,  Ohio. 

General  Discussion. 


NATIONAL  RETAIL 
DRY  GOODS  ASSOCIATION 

SALES  PROMOTION  DIVISION 
AND  MERCHANDISE  MANAGERS 
DIVISION 

(Joint  convention  held  at  Hotel  Commodore,  New 
York,  with  interchange  of  registration  courtesies 
with  A.  F.  A.) 

TUESDAY,  JUNE  21 

9  A.  M. — Registration. 

9:30  A.  M. — Joint  Session  of  Both  Divisions; 

main  ballroom  of  Hotel  Commodore. 

Opening  Address  by  Presiding  Officer:  Developing 
a  Profitable  Merchandising  Program — P.  A. 
O’Connell,  President,  E.  T.  Slattery  Com¬ 
pany,  Boston,  Mass.,  and  President,  National 
Retail  Dry  Goods  Association. 

10  A.  M.:  Major  Problems  of  Today’s  Merchan¬ 
dising — Dr.  Paul  H.  Nystrom,  Professor  of 
Marketing,  Columbia  University,  New  York. 

10:30  A.  M.:  How  to  Raise  the  Average  Sale: 

1.  Through  Productive  Advertising  and  Display 
— H.  F.  Twomey,  Sales  Manager,  Jordan  Marsh 
Company,  Boston,  Mass.,  Chairman,  Sales  Pro¬ 
motion  Division. 

2.  Through  an  Effective  Merchandising  Pro¬ 
gram — Walter  Hoving,  Vice-President,  Mont¬ 
gomery  Ward  &  Company,  Chicago,  Chairman, 
Merchandise  Managers’  Division, 

3.  Through  Better  Selling — H.  W.  Garton, 
Vice-President,  Lord  &  Taylor,  New  York. 

11:43  A.  M.;  Discussion. 

12  Noon:  Recess — 15  Minute  Adjournment  to 
Main  Ballroom  Foyer. 

12:13  P.  M.:  Luncheon — East  Ballroom,  Hotel 
Commodore. 

1:15  P.  M.:  Call  to  Order — Chairmen,  H.  F. 

Twomey  and  Walter  Hoving. 

1:30  P.  M.:  Quality  Sells — Richard  F.  Bach, 
Director  of  Industrial  Relations,  Metropolitan 
Museum  of  Art,  New  York. 

1:50  P.  M.:  Merchandising  Quality  to  Increase 
the  Average  Sale — Neil  Petree,  President, 
James  McCreery  &  Company,  New  York. 

2:15  P.  M.:  Open  Forum — Successful  Merchandis¬ 
ing  and  Promotional  Experiences  of  1932 — To 
illustrate  promotional  and  merchandising  ideas, 
methods  and  campaigns  which  have  attracted 
profitable  volume  and  have  tended  to  increase 
the  average  sale. 

2:45  P.  M.:  What  the  Customer  Should  Get  for 
Her  Dollar — Frank  Stutz,  General  Manager, 
Better  Fabrics  Testing  Bureau,  New  York. 

3:15  P.  M.:  Discussion. 

3:30  P.  M.:  The  Effect  of  Quality  Promotions  on 
the  Consumer — Paul  Murphy,  Advertising 
Manager,  Frederick  Loeser  &  Company,  Inc., 
Brooklyn,  N.  Y. 

3:50  P.  M.:  Design  and  Color  as  Quality  Tests — 
A  Dramatized  Demonstration— Grace  Cor¬ 
nell,  Associate  Instructor,  Metropolitan 
Museum  of  Art,  New  York. 

4:20  P.  M.:  Discussion. 

4:45  P.  M.:  Adjournment. 

4:30  P.  M.:  Meeting  of  the  Two  Boards  of  Di¬ 
rectors,  Dining  Rooms  A  and  B. 

WEDNESDAY  MORNING,  JUNE  22 

SALES  PROMOTION  DIVISION 
Separate  Session — East  Ballroom, 

Hotel  Commodore 

Theme:  How  Changing  Conditions  Have 
Affected  Advertising 

9:30  A.  M.:  Call  to  Order — Chairman,  H.  F. 
Twomey,  Sales  Manager,  Jordan  Marsh  Com¬ 
pany,  Boston,  Mass.,  and  Chairman,  Sales  Pro¬ 
motion  Division. 

9:45  A.  M.:  Trends  in  Publicity  Expenses — W.  T. 
White,  Publicity  Director,  Franklin  Simon  & 
Company,  New  'York. 

10:05  A.  M.:  What  Newspapers  Owe  Their  Ad¬ 
vertisers — John  H.  Fahey,  Publisher,  Worces¬ 
ter  Evening  Post,  Worcester,  Mass. 


10:25  A.  M.:  Quality  as  the  Basis  for  a  Pro¬ 
ductive  Promotional  Program — 1.  A.  Hirsch- 
MANN,  Director  of  Publicity,  Lord  and  Taylor, 
New  York. 

10:45  A.  M.:  What  Can  We  Learn  from  National 
Advertising  .> — Joseph  E.  Hanson,  Director  of 
Publicity  and  Sales,  Kresge  Department  Store, 
Newark,  N.  J. 

11:05  A.  M.:  How  Have  Business  Conditions 
Affected  Planning  Methods.’ — B,  W.  Newell, 
Advertising  Manager,  J.  N.  Adam  &  Company, 
Buffalo,  N.  Y. 

11:25  A.  M.:  Advantages  and  Disadvantages  of 
Manufacturers’  Advertising  Allowances  — 
Robert  E.  Lusk,  Director  of  Publicity  and 
Sales,  L.  Bamberger  &  Company,  Newark,  N.  J. 

11:45  A.  M.:  Discussion — Representing  views  of 
manuacturer,  newspaper,  controller  and  adver¬ 
tising  agent. 

12:15  P.  M.:  Adjournment. 

WEDNESDAY  MORNING,  JUNE  22 

MERCHANDISE  MANAGERS’  DIVISION  " 
Separate  Session — East  Ballroom 
Open  Forum — Informal  Discussion 

9:45  A.  M. — Call  to  Order — Chairman,  Walter 
Hoving,  Vice-President,  Montgomery  Ward  & 
Company,  Chicago,  Illinois,  and  Chairman, 
Merchandise  Managers’  Division. 

10  A.  M.;  Experience  in  Handling  Application 
of  Canadian  Excise  Taxes — D.  H.  Gibson, 
Vice-President,  The  Robert  Simpson  Company, 
Ltd.,  Toronto,  Canada. 

Note: — Because  of  the  vital  interest  to  retailers 
of  the  excise  taxes  on  certain  lines  of  mer¬ 
chandise  provided  in  the  new  revenue  law, 
it  is  felt  that  some  discussion  will  be  war¬ 
ranted  on  handling  the  application  of  the  new 
excise  taxes  from  which  a  consensus  of 
opinion  might  be  drawn  up  in  the  form  of 
a  resolution. 

10:45  A.  M.:  Maintain  Quality  Standards  to  In¬ 
crease  Profitable  Business — From  a  Manufactur¬ 
er’s  Point  of  View — F.  Eugene  Ackerman, 
Vice-President,  Julius  Forstmann  Corporation, 
New  York,  N.  'Y. 

11  A.  M.:  Conclusions  From  Review  of  Con¬ 
trollers’  Congress  Reports  Indicating  Trends  in 
Markup,  Markdowns,  Turnover  and  Net 
Profits — F.  Frank  Vorenberg,  General  Mer¬ 
chandise  Manager,  Gilchrist  Company,  Boston, 
Mass. 

Jay  D.  Runkle,  Divisional  Merchandise 
Manager,  B.  Altman  &  Co.,  New  York,  N.  Y. 

11:20  A.  M.:  Profitable  Merchandising  Requires 
That  (a)  Initial  Markup  Be  Increased;  (b) 
Planned  StiKks  Be  Still  Further  Reduced — 
A.  H.  McAllister,  Merchandise  Manager, 
James  McCreery  &  Co.,  New  York,  N.  Y. 
Note: — Because  of  the  importance  of  these 
technical  subjects,  it  is  contemplated  that 
sufficient  time  be  provided  for  informal  dis¬ 
cussion  following  an  introduction  by  the 
speaker. 

11:45  A.  M.:  Merchandising  Quality  Fashions 
Increases  Profitable  Business  —  Katherine 
Casey,  Katherine  Casey  Fashion  Service,  Inc., 
New  York,  N.  Y. 

12  Noon:  Merchandising  Value  of  Original  De¬ 
signs — Irene  Blunt,  Assistant  Secretary,  The 
Silk  Association  of  America,  Inc.,  New  York, 
N.  Y. 

12:15  P.  M.:  Adjournment. 

I 

WEDNESDAY  EVENING,  JUNE  22 

Joint  Session — Main  Ballroom 

8  P.  M.:  Call  to  Order — Chairmen,  H.  F. 
Twomey  and  Walter  Hoving. 

8:30  P.  M.:  Today’s  Promotional  Problems — and 
Tomorrow’s  Objectives — Kenneth  Collins, 
Executive  Vice-President,  R.  H.  Macy  &  Com¬ 
pany,  Inc.,  New  York. 

9  P.  M.:  Culling  Wastes  from  Our  Merchandising 
and  Sales  Promotion — B.  Earl  Puckett,  Presi¬ 
dent,  Frederick  Loeser  &  Company,  Inc.,  Brook¬ 
lyn,  N.  Y. 

9:30  P.  M.:  The  Financial  Outlook — George  L. 
Burr,  Lazard  Freres,  New  York  and  Director, 
Associated  Dry  Goods  Corp.,  N,  Y. 

10  P.  M.:  Adjournment. 
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ATLANTIC  FLIER  AT  A.F.A.  CONVENTION 


Amelia  Earhart  Putnam  to  Be  Guest  of  Honor  at  Luncheon  Monday — New  Code  of  Ethics  to  Be 
Laid  Before  Convention — Elaborate  Entertainment  Plans  Completed 


Amelia  earhart  putxam, 

returning  to  this  country  on  the 
Ik  de  France  after  her  solo  flight  to 
Ireland,  will  be  a  guest  of  honor  a  few 
l^rs  after  her  arrival,  at  the  luncheon 
which  will  open  the  twenty-eighth 


detailed 


the  complete 


sessions  are 
program. 

Retail  advertising  will  play  a  promi¬ 
nent  part  in  the  convention,  both  at  the 
"Retailers’  Clinic”  Tuesday,  and  at  the 
National  Retail  Dry  Goods  conference. 


of  three  addresses  were  delivered  before 
numerous  meetings  of  advertising  folk. 

Six  directors  are  to  be  elected  at  the 
business  meeting.  The  present  directors 
whose  terms  expire  are :  Don  Francisco, 
vice-president  of  Lord  &  Thomas  and 


journment  of  the  convention,  the  League 
will  sponsor  a  radio  discussion  of  “Ad¬ 
vertising  Then  and  Now.”  Miss  Jean¬ 
nette  Carroll  of  Providence,  vice- 
president  of  the  A.F.A.,  will  discuss 
the  “Then”  and  Miss  Dorothy  Crowne, 


a 


Figures  on  the  A.F.A.  Program.  Left  to  right — Gilbert  T.  Hodges,  Charles  C.  Younggreen,  Kenneth  Collins,  and  Joseph  H.  Appell. 
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annual  convention  of  the  Advertising 
Federation  of  America  on  Monday, 
June  20,  at  the  Waldorf-Astoria  Hotel, 
N’ew  York. 

The  .Advertising  Club  of  New  York, 
which  has  made  a  practice  of  giving 
luncheons  in  honor  of  triumphant  fliers 
and  explorers,  has  transferred  its  wel¬ 
coming  celebration  to  the  Advertising 
Federation,  and  Mrs.  Putnam  will  ap¬ 
pear  under  the  auspices  of  the  New 
York  Club.  Grover  A.  Whalen,  presi¬ 
dent  of  the  New  York  club,  will  pre¬ 
side  at  the  ceremonies  in  her  honor, 
and  Mayor  James  A.  Walker  of  New 
York  will  welcome  both  the  flier  and 
the  advertising  convention. 

For  the  speaking  program  which  will 
follow,  the  presiding  officer  will  be 
Qiarles  C.  Y'ounggreen  of  Chicago, 
chairman  of  the  National  On-to-New 
York  Committee,  and  former  president 
of  the  .A.F.A.  The  three  speakers  at 
this  session  will  all  address  themselves 
to  the  possibilities  which  advertising 
offers  to  the  aid  of  business  during  the 
recovery  from  depression.  They  will 
be  Gilbert  T.  Hodges  of  the  New  York 
Sun,  president  of  the  A.F.A. ;  Lee  H. 
Bristol,  president  of  the  Association  of 
National  Advertisers ;  and  Dr.  Virgil 
Jordan,  economist,  of  the  McGraw-Hill 
Publishing  Company. 

The  program  in  full  is  printed  on 
other  pages  of  this  issue,  not  only  for 
the  general  sessions  but  for  all  the  de¬ 
partmental  meetings,  and  also  for  the 
conference  of  the  Sales  Promotion  Divi¬ 
sion  and  the  Merchandise  Managers 
Division  of  the  National  Retail  Dry 
Goods  Association,  which  is  to  be  held 
in  association  with  the  A.F.A.  conven¬ 
tion.  One  late  addition  to  the  general 
program  was  Dr.  Julius  Klein,  assist¬ 
ant  Secretary  of  Commerce  of  the 
United  States,  who  will  talk  Wednes¬ 
day  afternoon  on  “Advertising’s  Oppor¬ 
tunity.” 

.At  the  luncheon  to  be  held  by  the 
Newspaper  Advertising  F'xecutives  As¬ 
sociation  at  the  Waldorf  on  Tuesday, 
June  21,  Carl  W.  Ackerman,  dean  of 
the  School  of  Journalism  of  Columbia 
University,  will  be  the  first  speaker, 
according  to  a  program  revision  an¬ 
nounced  this  week.  He  will  talk  on 
Newspapers  in  Public  Affairs."  The 
imier  luncheon  speakers  will  be  Francis 
H.  Sisson,  vice-president  of  the  Guar- 
^ty  Trust  Company,  and  Harrison 
McDonald,  specialist  in  classified  pro¬ 
motion.  Speakers  at  the  other  N.A.E.A. 


especially  the  Wednesday  morning  ses¬ 
sion  of  the  Sales  Promotion  Division 
by  itself.  At  the  Retailers’  Clinic  there 
will  be  descriptions  of  successful  retail 
campaigns  in  selling  flowers,  household 
appliances,  drugs,  hardware,  books  and 
food. 

Likewise,  at  the  National  Retail  Dry 
Goods  conference,  one  Tuesday  after¬ 
noon  event  will  be  an  open  forum  on 
“Successful  Merchandising  and  Promo¬ 
tional  Experiences  of  1932.”  Other 
speakers  will  discuss  how  advertising 
can  help  raise  the  amount  of  the  aver¬ 
age  sale,  the  effect  of  quality  promo¬ 
tions  on  the  consumer,  trends  in  pub¬ 
licity  expense,  and  what  newspapers 
owe  their  advertisers. 

Advertising  ethics  will  be  one  sub¬ 
ject  to  come  before  the  convention  for 
formal  action,  it  was  learned  this  week. 
A  “master  code”  which  seeks  to  com¬ 
bine  the  fundamental  principles  in  the 
various  advertising  codes  that  have 
been  adopted  by  one  body  or  another, 
has  been  drawn  up  by  a  group  of  adver¬ 
tising  leaders  and  is  to  be  submitted 
for  acceptance  as  a  “Declaration  of 
Ideals  and  Principles.” 

This  needs  formal  approval  by  the 
Board  of  Directors  of  the  A.F.A.  and 
by  the  Council  on  Departmental  Activ¬ 
ities,  but  since  it  has  already  been  dis¬ 
cussed  informally  with  members  of  both 
bodies  their  acceptance  is  thought  to  be 
assured.  It  is  probable  that  the  declara¬ 
tion  will  be  explained  by  President 
Gilbert  T.  Hodges  in  his  opening 
speech. 

The  declaration  will  also  be  pre¬ 
sented  at  the  conference  of  the  Affil¬ 
iated  Better  Business  Bureaus,  Tuesday, 
probably  by  Herbert  Houston,  who  was 
president  of  the  A.F.A.  under  its  old 
name  of  Associated  Advertising  Clubs 
of  the  World,  when  the  organization 
included  the  Vigilance  Committees  that 
were  the  forerunners  of  the  Better 
Business  Bureaus. 

It  is  expected  that  the  declaration 
will  then  be  included  in  the  report  of 
the  resolutions  committee  for  action  by 
the  convention  itself  at  the  business 
session  Thursday. 

The  convention  may  also  be  asked  to 
express  its  opinion  on  the  continuation 
of  the  Federation’s  speaking  campaign 
for  another  year,  although  this  is  a 
matter  for  decision  of  the  directors. 
Last  year’s  convention  adopted  a  reso¬ 
lution  urging  that  the  campaign  be 
continued,  with  the  result  that  a  series 


Logan,  Los  Angeles ;  O.  C.  Harn,  man¬ 
aging  director  of  the  Audit  Bureau  of 
Circulations,  Chicago;  Frank  G.  Hun¬ 
tress,  publisher  the  San  Antonio  Ex¬ 
press;  Edgar  Kobak,  vice-president  of 
McGraw-Hill  Publishing  Company, 
New  York;  Samuel  R.  McKelvie,  editor 
the  Nebraska  Farmer,  Lincoln,  Neb.; 
and  P.  F.  O’Keefe,  president  of  P.  F. 
O’Keefe  Advertising  Agency,  Boston. 

In  addition  the  terms  of  the  three 
vice-presidents  of  the  A.F.A.  will  ex¬ 
pire;  G.  Lynn  Sumner,  president  of  the 
G.  Lynn  Sumner  Company,  New  York, 
representing  the  Council  on  Club  Man¬ 
agement;  Miss  Jeannette  Carroll,  Bry- 
ant-Stratton  College,  Providence,  R.  I., 
representing  the  Council  on  Women’s 
Club  Management ;  and  George  W. 
Kleiser,  president  of  Foster  &  Kleiser, 
San  Francisco,  representing  the  Council 
on  Departmental  Activities.  These 
places  are  to  be  filled  by  the  respective 
councils. 

After  the  final  adjournment  of  the 
convention  on  Thursday,  the  board  of 
directors  will  meet  to  elect  president, 
secretary,  and  treasurer.  President 
Hodges  has  held  office  for  the  last  two 
years. 

The  general  program  of  the  A.F.A. 
makes  plentiful  provision  of  entertain¬ 
ment  for  visitors,  beginning  with  recep¬ 
tions,  musicale  and  tea  on  Sunday,  June 
19,  when  registration  begins. 

Monday  night  will  be  the  occasion  of 
the  annual  A.F.A.  banquet,  with  Dr. 
Nicholas  Murray  Butler  as  the  principal 
speaker.  Music  by  the  Advertising 
Club  Singers  of  New  York,  and  a 
humorous  address  by  Julius  Tannen  will 
also  be  heard.. 

Tuesday  and  Wednesday  nights  are 
kept  free  for  purely  entertainment  fea¬ 
tures.  Those  who  want  to  attend  the 
Sharkey-Schmeling  fight  Tuesday  night 
will  find  that  a  block  of  tickets  has  been 
reserved  for  them  and  will  be  on  sale 
at  the  registration  desk.  Those  who 
stay  at  the  hotel  will  find  motion  pic¬ 
tures,  organ  music,  and  radio  broadcasts 
available. 

Wednesday  night  the  A.F.A.  will 
stage  a  “night  club  party,”  under  the 
name  of  “Broadway  After  Dark,”  with 
music,  dancing  and  entertainment. 

The  League  of  Advertising  Women 
has  been  making  plans  to  entertain 
women  who  attend  the  convention.  The 
League  will  sponsor  a  series  of  after¬ 
noon  teas,  a  breakfast  and  a  fashion 
show.  Thursday  evening,  after  the  ad- 


president  of  the  League  of  -A-dvertising 
Women,  of  New  Y'ork,  will  talk  on 
the  “Now.”  Emily  E.  Connor  of  the 
Marchbanks  Press  is  chairman  of  the 
League's  convention  committee. 

GROUP  SUPPORTING  SMITH 


Scripps-Howard  Newspapers  Take 

Stand  For  Former  Candidate 

Extensive  comment  and  speculation 
followed  announcement  last  week  that 
the  Scripps-Howard  Newspapers  would 
support  Alfred  E.  Smith  for  the  Demo¬ 
cratic  presidential  nomination.  The  an¬ 
nouncement  was  made  in  the  entire 
group  of  26  newspapers  simultaneously 
with  some  of  them  playing  it  across  the 
top  of  page  one.  Previous  to  this  the 
Scripps-Howard  group  had  favored 
Newton  D.  Baker  for  the  nomination. 
In  the  last  presidential  election  the  or¬ 
ganization  supported  Hoover. 

Neither  Mr.  Smith,  Mr.  Baker  nor 
Franklin  D.  Roosevelt,  whom  the  an¬ 
nouncement  branded  as  “another 
Hoover”  made  any  comment  on  the 
Scripps-Howard  decision.  Other  news¬ 
papers,  however,  commented  on  the 
stand  and  speculated  as  to  the  pos¬ 
sibility  of  the  Scripps-Howard  support 
being  thrown  back  to  Mr.  Baker,  if  it 
became  apparent  that  Smith  could  not 
be  nominated. 

From  many  sources  the  question,  “If 
you  think  so  much  of  Smith  today,  why 
didn’t  you  support  him  against  Hoover 
in  1928?”  was  directed  at  Scripps-How¬ 
ard  editors.  In  a  second  editorial,  the 
newspapers  quoted  this  question  and  fol  - 
lowed  with  the  reply : 

“The  answer  is,  we  wish  we  had.” 

FLORIDA  AD  CLUBS  MEET 

Tampa,  Fla.,  June  17 — T.  M.  Griffith 
of  St.  Petersburg,  was  named  governor 
of  the  Advertising  Clubs  of  Florida  at 
the  annual  convention  here  Monday  and 
Tuesday.  He  succeeds  Harry  Burns 
of  Jacksonville.  Other  officers  were : 
Sylvan  Cox,  Miami,  vice-governor; 
Marvin  Walker,  Tampa,  secretary; 
M.  T.  Newman,  Jacksonville,  treasurer. 

BAILLIE  VISITING  SCOTLAND 

Hugh  A.  Baillie,  vice-president  of 
United  Press,  sailed  this  week  aboard 
the  Aquitania  for  an  extended  visit  to 
England  and  Scotland.  With  him  were 
Mrs.  Baillie,  Hugh  Baillie,  Jr.,  and 
Mr.  Baillie’s  parents,  Mr.  and  Mrs. 
David  G.  Baillie. 
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STORES  CUT  SPACE  RELUCTANTLY  IN  1931 


Harvard  Survey  Shows  Percentage  of  Total  Sales  Spent  for  Advertising  at  Highest  Level  Since 
Studies  Began — Big  Stores  Devoted  3.9%  of  Net  Sales  Volume  to  Paid  Space 


Department  stores  and  spe¬ 
cialty  stores  of  all  sizes  reduced 
their  advertising  expenditures  reluc¬ 
tantly  during  1931,  but  not  as  far  as 
their  total  sales  volume  declined,  it  is 
shown  by  the  report  on  “Operating  Re¬ 
sults  of  Department  and  Specialty 
Stores  in  19^,”  just  issued  by  the 
Bureau  of  Business  Research  of  Har¬ 
vard  University. 

Faced  by  a  relentless  decline  in  vol¬ 
ume  during  the  year,  the  stores  let 
their  advertising  percentages  rise  to 
the  highest  levels  ever  reported  in  the 
Harvard  investigation,  which  goes  back 
to  1922. 

The  smallest  department  stores, 
selling  less  than  $500,000  worth  of 
goods  annually,  spent  2.75  per  cent  of 
their  net  sales  volume  on  advertising 
of  one  kind  or  another;  stores  selling 
from  $500,000  to  $2,000,000  of  go^s  a 
year,  spent  3.7  per  cent  on  advertising; 
and  the  giant  stores  with  sales  running 
up  from  $2,000,000  to  $20,000,000  or 
more  (seven  stores  in  the  report  ex¬ 
ceeding  this  last-named  figure)  spent 
3.9  per  cent  on  advertising. 

Specialty  stores,  as  usual,  had  the 
highest  advertising  percentages,  spend¬ 
ing  4.1  of  their  net  sales  on  publicity. 
Specialty  stores  are  defined  in  the  Har¬ 
vard  study  as  “stores  specializing  in 
women’s  wearing  apparel,  often  han¬ 
dling  such  accessories  as  costume 
jewelry,  bags  and  toilet  goods,  but  gen¬ 
erally  not  handling  either  yard  goods 
or  home  furnishings,  and  for  the  most 
part  operated  by  means  of  a  dep^t- 
mental  form  of  organization  similar 
to  that  employed  by  department  stores.” 
When  the  specialty  stores  are  divided 
by  volume  groups,  the  advertising  per¬ 
centages  are  found  to  be  3.5  per  cent 
for  the  smallest  and  4.5  per  cent  for 
the  largest,  as  shown  in  an  accompany¬ 
ing  table. 

The  group  with  sales  between  $500,- 
000  and  $2,000,000  had  reached  the  4.5 
figure  in  1930,  but  with  this  exception, 
all  advertising  percentages  reported  set 
new  highs  in  1931. 

The  variation  of  advertising  percent¬ 
ages  by  year^  is  shown  in  the  bulletin  as 
follows,  net  sales  equaling  100: 


By  ROBERT  S.  MANN 


Department  Store8|by|Net 
Annual  Salee 


Lees  than 

$500,000 

to 

82.000.000  Specialty 

Year 

8500.000 

82.000.000 

or  more 

Stores 

1922 

1.9  pet. 

3.4  pet. 

1923 

1.8 

3.8 

1924 

2.1 

4.1 

192S 

2.1 

3.8 

1926 

2.2 

3.9 

1927 

2.2 

3.0  pet. 

3.3  pet. 

3.8 

1928 

2.3 

2.9 

3.3 

3.6 

1929 

2.4 

3.0 

3.45 

3.7 

1930 

2.5 

3.15 

3.65 

3.8 

1931 

2.75 

3.7 

3.9 

4.1 

These  percentages,  according  to  past 
practice,  do  not  include  salaries,  sup¬ 
plies  and  other  expenses  of  the  stores’ 
advertising  departments. 

The  extent  to  which  the  stores  of  all 
classes  economized  on  their  advertising 
money  is  shown  by  a  careful  study  of 
the  tables  given  herewith.  In  large 
measure,  the  key  to  the  year’s  oper¬ 
ation  is  to  be  found  in  the  line  “index 
of  change  in  sales,”  that  is,  the  pro¬ 
portion  which  1931  sales  bore  to  1930 
sales.  In  the  case  of  department 
stores,  the  smallest  firms  were  able  to 
sell  only  80.5  per  cent  as  much  in 
1931  as  in  1930,  while  the  largest 
stores  kept  the  sales  index  up  to  88 
to  89.5  per  cent.  In  the  case  of 
specialty  stores,  on  the  other  hand, 
the  index  ranged  from  87  to  90  per 
cent,  with  the  smallest  stores  making 
the  best  showing. 

Obviously,  if  the  amounts  of  money 
spent  on  advertising  had  remained  un¬ 
changed  from  the  1930  figures,  while 
the  net  sales  were  only  80  to  90  per 
cent  as  high  as  in  1930,  the  percentages 
which  advertising  bore  to  net  sales 
would  have  risen  far  above  the  1930 
figures — a  rise  of  11  to  25  per  cent  of 
the  percentages  themselves.  If,  on  the 
other  hand,  the  advertising  expendi¬ 
tures  had  been  cut  down  as  fast  as 
the  sales  declined,  the  percentages 
would  have  remained  unchanged. 

As  a  matter  of  fact,  a  middle  course 
was  pursued.  For  the  smallest  de¬ 
partment  stores,  the  1931  advertising 
percentage  of  2.75  per  cent  showed  a 
10  per  cent  gain  over  the  1930  figure 
of  2.50.  The  middle-sized  department 


stores  made  the  biggest  increase  (17.4 
per  cent)  in  the  advertising  percentage, 
raising  it  from  3.15  to  3.7,  The  largest 
department  stores  added  6.8  per  cent 
to  the  advertising  proportion,  placing 
it  at  3.9.  The  specialty  stores  as  a 
whole  reported  a  rise  of  7.9  per  cent 
in  the  size  of  their  advertising  pro¬ 
portions,  with  the  latter  in  1931  reach¬ 
ing  4.1. 

The  net  result  has  been  that  the 
small  and  medium-sized  department 
stores,  which  formerly  had  compara¬ 
tively  low  advertising  percentages, 
have  come  closer  to  the  figures  of  the 
largest  department  stores  and  the 
specialty  stores.  In  1931,  it  will  be 
noted  in  the  large  table,  none  of  the 
grouDS  had  an  advertising  appropri¬ 
ation  smaller  than  3.4  per  cent  of  net 
sales,  except  those  small  department 
stores  selling  less  than  $500,000  of 
goods  a  year. 

Incidentally,  these  small  stores  with 
advertising  appropriations  of  only  2.6, 
2.8,  and  2.85  per  cent,  made  the  poorest 
showing  in  the  sales  index.  Their 
sales  were  only  80.5,  83.0,  and  84.5 
per  cent  of  1930  sales. 

Advertising  was  not  the  only  item 
of  cost  for  stores  which  rose  as  a 
result  of  the  decline  in  net  sales  vol¬ 
ume.  Real  estate  costs  and  payroll 
costs  were  also  definitely  above  those 
for  1930.  Total  expense,  according  to 
the  Harvard  report,  was  higher  for 
all  sizes  of  stores,  usually  about  2  per 
cent  of  net  sales.  On  the  other  hand, 
most  of  the  stores  had  lower  gross 
margin,  as  determined  by  deducting 
total  merchandise  costs  from  net  sales. 
Between  higher  costs  and  lower  mar¬ 
gins,  no  class  of  stores  was  able  to 
show  any  net  profit  as  the  Harvard 
Bureau  defines  net  profit — that  is,  after 
making  allowances  for  6  per  cent  in¬ 
terest  on  capital  owned,  and  allowances 
for  compensation  to  proprietors,  active 
partners  and  chief  executives,  whether 
or  not  they  were  actually  paid. 

When  “net  other  income,”  including 
the  allowance  for  interest  on  invested 
capital,  is  added,  the  department  and 


specialty  stores  with  sales  volun*  »i 
$2,000,000  or  more  a  year  were  ^ 
to  show  small  “net  gains,”  which  4' 
Harvard  study  distinguishes  from  Vj 
profits.”  The  smaller  stores,  hg>) 
ever,  still  showed  losses.  I 

The  largest  “net  gain”  reported  « 
for  the  stores  selling  $10,000,01)$  ml 
more  goods  a  year.  Their  net 
amounted  to  1.9  per  cent  of  jai^ 
volume,  or  3.7  per  cent  of  the  won), 
of  the  stores. 

“Net  gain,”  the  report  points  (nj 
“is  the  figure  which  many  merchaati 
bankers,  and  accountants  have  in  nisi 
when  ^ey  speak  of  net  profit,  ne 
business  profit,  or  net  earnings.  It  j, 
the  amount  on  which  income  taxes  ir. 
paid.” 

“The  relatively  poor  results  of  de. 
partment  stores  in  1931,”  says  the  r. 
port,  “were  due  chiefly  to  the  moct 
higher  rates  of  total  expense  whict 
prevailed  in  1931,  but  partly  to  thl 
lower  rates  of  gross  margin.  For  all' 
nine  groups  of  department  stores,  the 
rate  of  expense  was  higher  in  1931 
than  in  1930,  usually  by  about  2.0  ps 
cent  of  sales ;  and  for  all  groups  W 
two  the  rate  of  gross  margin  wa> 
lower.  i 

“Gross  margin  was  distinctly  higher; 
for  the  larger  stores.  The  smaHt: 
stores,  with  their  relatively  hi^h  rate 
of  decline  in  volume  and  their  Iowa 
rates  of  stock-turn,  seem  to  have 
the  price  decline  more  than  the  larger 
stores. 

“These  small  stores  secured  fairlj 
good  rates  of  initial  mark-up  btt 
had  high  total  retail  reductions,  so 
that  their  rates  of  gross  margin 
were  relatively  low.  Presumably  the  i  k 
large  firms,  which  had  more  raihd 
rates  of  stock-turn  and  possibly  other 
operating  advantages,  were  enabled^ 
better  to  adjust  their  merchandising^ 
activities  to  changing  conditions  and  to 
hold  retail  reductions  down. 

“Total  expense,  including  interest  oo 
capital  owned,  was  relatively  high  for 

all  groups . In  general  tod 

expense  was  higher  for  large  than  for 
small  firms.  .... 

(Continued  on  page  48) 


OPERATIONS  OF  DEPARTMENT  AND  SPECIALTY  STORES  IN  1931 


The  following  figures,  picked  from  tables  on  the  operating  results  of  de¬ 
partment  stores  and  specialty  stores  by  sales  volume  groups  for  1931,  do 
not  make  a  complete  summary,  but  merely  represent  some  of  the  high  spots. 
The  sales  volume  groups  are  given  in  thousands  of  dollars,  from  the  stores 


with  less  than  $150,000  of  sales  a  year  to  those  with  $10,000,000  or  more  of 
sales  every  year.  The  figures  are  in  per  cent  of  net  sales,  figured  alter 
deductions  for  merchandise  returned  by  customers  and  allowances  made  to 
customers. 


Gross  Margin . 

Total  Expense . 

Net  Profit  or  Loss . 

Net  Other  Income  (including  interest 

on  capital  owned) . 

Net  Gain:  Pet.  of  net  sales . 

Net  Gain:  Pet.  of  net  worth . 

%  of  Firms  Earning  Some  Net  Profit.. 
%  of  Firms  Earning  Some  Net  Gain  . . 


Newspaper  Advertising 

Direct  Advertising . 

Other  Advertising . 

Total  Advertising . 


Index  of  Change  in  Sales  (1931/1930) 

Total  Payroll . 

Real  Estate  Costs . 

Returns  and  Allowances:  %  of  net  sales 
Initial  Mark-up  (%  of  original  retail 
value,  based  on  invoice  cost  delivered) 
Mark-downs . 


Dept.  Stores  by  Sales  Volume  Groups  (000  omitted) 

Specialty  Stores  by  Sales  Volume 
Groups  (000  omitted) 

Less  than 

3300- 

3500- 

3750- 

31,000- 

32,000- 

34,000- 

310,000 

Less  than 

3500- 

32,000 

3150 

500 

750 

1,000 

2,000 

4,000 

10,000 

or  more 

3500 

2,000 

or  more 

26.0 

28.1 

29.5 

32.2 

31.6 

32.7 

33.4 

33.9 

MSM 

32.2 

34.5 

34.0 

34.7 

34.7 

38.0 

35.5 

36.2 

36.0 

35.8 

36.7 

36.2 

L  8.0 

L  6.6 

L  5.2 

nyi9 

L  5.8 

L  3.9 

L  3.5 

L  2.6 

L  1.9 

L  4.5 

L  1.7 

3.3 

3.2 

3  4 

3.5 

3.5 

3.9 

3.8 

3.8 

3.0 

2.6 

L  4.7 

L  3.4 

L  1.8 

liBKfl 

L  2.3 

L  0.4 

G  1.2 

G  1.9 

L  1.5 

L  7.0 

L  3.0 

ilBW 

L  4.0 

L  0.9 

am 

G  2.5 

G  3.7 

L  6.0 

10.8 

7.8 

13.8 

15.7 

3.7 

12.3 

18.0 

20.5 

37.0 

13.3 

22.7 

33.3 

26.2 

29.7 

41.4 

32.6 

40.0 

45.9 

57.8 

69.2 

76.9 

30.0 

40.9 

55.6 

X 

X 

X 

2.8 

3.5 

3.35 

3.3 

3.75 

3.25 

3.0* 

X 

3.8 

X 

X 

X 

0.25* 

0.15 

0.2* 

0.2* 

0.3 

0.2 

0.2* 

X 

0.5 

X 

X 

X 

0.35* 

0.25 

0.25* 

0.25 

0.2 

0.2 

0.3* 

X 

0.2 

2.6 

2.8 

2.85 

3.4 

3.9 

3.8 

3.75. 

4.25 

3.65 

3.5 

4.5 

4.5 

80.5 

83.0 

84.5 

85.0 

85.0 

88.5 

88.8 

89.5 

88.0 

90.0 

87.0 

87.0 

18.2 

18.5 

17.9 

18.5 

18.7 

18.1 

18.0 

17.6 

17.9 

17.9 

17.4 

16.9 

4,0 

4.0 

4.5 

3.6 

4.7 

4.2 

5.0 

5.0 

5.5 

5.8 

5.2 

5.4 

1.8* 

3.8* 

5.0* 

6.2 

7.5 

8.1 

9.5 

11.8 

13.6 

4.5* 

11.5* 

18.0 

34.6 

36.1 

35.5 

36.3 

36.6 

36.3 

37.0 

37.3 

37.8 

37.3 

37.7 

37.7 

X 

X 

9.8* 

10.0* 

9.0 

8.6 

8.1 

7.9 

8.6 

X 

X 

10.2 

X  —  Data  not  available. 

*  Figures  for  this  item  given  on  less  than  75%  of  the  reports  used. 
L  —  Loss;  G  —  Gain. 


C 

1 

( 


THESE  ARE 


!,(),»  Philodelphia  Area 
257,644  Families  Have 
52,000  *o$2.999  Incomes 


In  the  Philadelphia 
Area  210,103  Families 
Have  $3,000  to  $4,999 
Incomes 


sIThsie 


of  These  Read  The 
Philadelphia  Bulletin 


In  the  Philadelphia 
Area  92,216  Families 
Have  $5,000  ta  $9,999 
Incomes 


of  These  Read  The 
Philadelphia  Bulletin 


if  (  Phil^dphta  Urban 

I  >  i _ j  and  Suburban  area. 

IHIS  is  a  picture  of  able-to-buy 
homes  in  the  Philadelphia  Area, 
and  of  their  preference  for  one 
newspaper.  It  shows  who  your 
customers  are,  and  how  to  reach 
them  with  advertising. 

There  are  579,941  families  in 
the  Philadelphia  area  whose  in¬ 
comes  are  $2,000  or  over.  The 
Philadelphia  Bulletin  is  read  by 
68%  of  these  families. 

As  the  incomes  increase,  the 
percentage  of  families  who  read 
The  Bulletin  also  grows:  62%  read 
it  in  the  $2,000  to  $2,999  income 
group;  71%  in  the  $3,000  to  $4,999 
group;  75%  in  the  $5,000  to 
$9,999  group; 

And  where  incomes  are  $10,000 
and  over,  82%  read  The  Bulletin! 

These  579,941  families  set  the 


In  tha  Philadelphia  Area  19,978  Families  Have  Incomes  of  $10,000  and  Over 


of  These  Read 

The  Philadelphia  Bulletin 


Figures  on  income  groups  and  Bulletin  coverage  from  Philadelphia  Newspaper  Reader 
Survey  ...  a  survey  prepared  by  the  American  Association  of  Advertising  Agencies 


Its  circulation  is  all  net  paid,  all 
responsive  because  it  is  based  upon 
reading  interest;  not  a  copy  ever 
sold  by  premium,  prize  or  contest. 

558,184  net  paid  daily  average 
during  1931.  Two  and  one-half 
times  the  circulation  of  any  other 
Philadelphia  evening  newspaper; 
greater  than  that  of  all  morning 
newspapers  combined. 

And  a  sound  business  policy  of 
keeping  space  rates  low  gives 
advertisers  the  lowest  advertising 
cost  of  any  newspaper  in  America. 


buying  pace.  Their  wants  influence 
retail  stocks;  their  purchases  form 
a  large  part  of  the  City’s  billion- 
dollar  sales  volume. 

This  great  buying-power  group 
can  be  reached  almost  entirely 
through  one  newspaper — The  Phil¬ 
adelphia  Bulletin. 

The  Bulletin  is  Philadelphia’s 
newspaper.  It  has  grown,  through' 
thirty-seven  years,  by  publishing  a 
fine  newspaper;  by  being  accurate, 
timely ;  by  avoiding  sensationalism 
in  the  handling  of  news. 


Within  Philadelphia's  city  limits 

families  with  incomes  of  $2,000  to  $2,999  .  150,405 
Bulletin  readers  in  this  group  .  .  •  79.52% 

Families  with  incomes  of  $3,000  to  $4,999  .  122,862 
Bulletin  readers  in  this  group  .  .  .  •  87.84% 
Families  with  incomes  of  %5,000  to  $9,999  .  52,781 

Bulletin  readers  in  this  group  .  e  e  •  91.87% 
families  with  incomes  of  $10,000  and  over  .  12,448 
Bulletin  readers  in  this  group  •  94.43% 


The  Eve^imo  Bijeeetim 

PHILADELPHIA 


ROBERT  McLEAN,  President 
WILLIAM  L.  McLEAN,  }t..  Vice  President  &  Treasurer 


0  1932,  Bulletin  Co. 


NEW  YORK  247  PARK  AVE.  e  CHICAGO  333  N.  MICHIGAN  AVE.  e  DETROIT  331  UFAYEHE  BlVD.  e  SAN  FRANCISCO  5  THIRD  ST. 


ALBANY  BECOm 


Ships  'from  the  seven  seas  ’  tie  up  at  Albany's  mile- 
lonft  wharf  in  35-feet  of  water,  making  direct  con¬ 
nections  with  Barge  Canal  to  Great  Lakes,  and  with 
six  rail  trunk  lines.  (Scene  during  celebration.) 


A  generation  of  effort  —  often  singk- 
handed — by  The  Knickerbocker  Press  and 
the  Albany  Evening  News  .  .  ,  and 
Albany  takes  its  place  as  one  of  the  great 
ports  of  the  world. 

Twenty-one  millions  are  being  expended 
on  dredging  and  port  construction  and  an 
additional  125  millions  on  accompanying 
private  building. 

Albany’s  bright  business  situation  re¬ 
flects  these  great  undertakings.  Already 
with  the  highest  per  capita  savings  in  the 
U.  S.,  Albany  is  a  bright  spot  because  its 
people  have  uninterrupted  incomes. 

34,000  are  in  State  Government  service 
alone,  and  thousands  more  are  regularly 
employed  due  to  .\lbany‘s  strategic  posi¬ 
tion  as  a  distribution  center. 


With  Albany  t  great  Port  come  two  much-needed 
interdtv  brioges  over  the  Hudson.  One  is  shown 


interaty  bndges  over  the  Hudson.  One  is  shown 
here.  They  are  being  rushed  to  completion  at  a 
cost  of  mint  million  dollars. 


Albany's  13,000.000  bushel  grain  elevator,  largest  single-unit  elevator  in  the 
world.  It  establishes  Albany  as  a  major  grain  export  harbor  of  America. 
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flES  WORLD  PORT 


Celebration  Hails  Newspaper 
Achievement  Unique  in  Annals 
oF  American  Journalism 


V 


O  T 


\M 


PiT  C 
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100,000  visitors  helped  Albany  dedicate  its  Port  June  6-7 
1932.  Two  parades,  one  of  which  is  shown  here,  ha 
10,000  persons  in  line.  No  "economic  disturbance"  here 


THE  KNICKERBOCKER  PRESS 


and 

ALBANY  EVENING  NEWS 

Albany,  N.  Y. 


Albany  Evening  News  : ;  Albany  Knickerbocker  Press  :  Olean  Times  Herald 

Elmira  Star-Gaaette-Advertiser  Elmira  Sunday  Telegram  Newburgh-Beacon  News 
Ithaca  Journal-News  Malone  Telegram  ::  Ogdensburg  Republican-Journal 

Rochester  Democrat  &  Chronicle  :  Plainfield,  N.  J.,  Courier-News 

Rochester  Times-Union  Utica  Observer-Dispatch 

Hartford,  Conn.,  Times 

Rtpresented  by  J,  P.  McKINNEY  &  SON— New  York— Chit  •ago — San  Francioro 


the  GANNETT  NEWSPAPERS 


For  further 
details  of  this  pros¬ 
perity-boosting  projert 


Use 

this  Coupon 
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FORMER  DEPRESSIONS  MUCH  WORSE 
ARKANSAS  EDITORS  ARE  TOLD 

Group  Agrees  To  Participate  More  Actively  In  Government 
Affairs  —  Washburn  Attacks  Officials — Newman 
Elected  President 


(Special  to  KDITOR  &  I’fBUISHEU) 

HKLKN'A,  Ark..  June  13 — Kditors 
meeting  here  June  10-11  at  the 
f»0th  convention  of  the  .Arkansas  Press 
■Association  were  urged  to  take  a 
greater  interest  in  governmental  affairs, 
and  were  enheartened  by  advice  that 
the  panic  of  1033  has  produced  no  ctm- 
ditions  that  did  not  have  to  lx-  faced 
by  newspaixrmen  of  one  and  two  gen¬ 
erations  ago. 

The  guests  of  Charles  M.  Young, 
publisher,  Helena  U’orld,  the  delegates 
were  entertained  at  the  .American 
Legion  building,  and  taken  on  a  tour 
of  the  Mississippi  river  barge  terminal 
property. 

Clayton  T.  Kand,  publisher,  Gulfport 
(Miss.)  Guide,  and  J.  L.  Napier,  Xeu- 
ton  (Kan.)  Daily  Kansan,  both  direc¬ 
tors  of  the  National  Editorial  .Asso¬ 
ciation.  were  program  headliners. 

Mr.  Kand  delivered  an  inspirational 
address  based  on  e.xjteriences  of  the 
panics  of  the  Ws  and  1907,  declaring 
"that  on  human  resourcefulness  and  a 
new  genius  in  management  the  news- 
paixrmen  of  today  will  build  a  greater 
prosixrity  for  tomorrow." 

Mr.  Napier  told  the  story  of  the 
rise  of  a  small-city  Kansas  daily,  re¬ 
calling  that  retrenchment  today  has  by 
no  means  approached  the  drastic  meas¬ 
ures  previous  panics  required. 

.Arkansas  s]>eakers  were :  State  Sen¬ 
ator  DuA'al  L.  Purkins,  publisher, 
Warren  Eat/le-Deinocrat,  speaking  on 
“Newspapers  and  the  .Arkansas  Libel 
Law”;  E.  \V.  Freeman,  publisher.  Pine 
Bluff  Coinnu'reial,  on  the  same  topic; 
Curtis  H.  Hurley,  publisher,  Morrilton 
Democrat .  on  "Putting  the  Punch  in 
.Advertising";  and  .Alex.  H.  Washburn, 
publisher,  Hope  Star,  on  "The  Press 
and  the  Bureaucrats.” 

Mr.  Washburn  opeix'd  fire  on  op¬ 
pressive  county  officials  who  have  sin¬ 
gled  out  the  press,  he  said,  for  false 
economy  measures  at  a  time  when  the 
salaries  of  public  officials  and  public 
taxes  were  being  increased. 

"There  was  an  organized  effort  by 
the  .Arkan.sas  County  Judges  association 
in  1931  to  collect  the  full  legal  penalty 
of  50  cents  a  tract  for  the  delinquent 
tax  list  ])ublication  and  pay  off  the 
newspajx'r  publisher  at  only  25  cents  a 
tract,"  he  .said,  "leaving  half  the  entire 
amount  collected  from  the  delinquent 
taxpayer  in  the  hands  of  the  county 
judge  to  disi)ose  of  as  he  saw  fit. 

"The  Hoi)e  Star  defeated  this  attempt 
at  Hempstead  county. 

"We  took  the  iK)sition  that  for  every 
(jenny  collected  from  the  delinquent 
taxiiayer  in  the  name  of  our  newsijafxr, 
tliere  had  to  be  a  ctmiplete  accounting. 

“In  waging  its  lawsuit  against  the 
judge  last  year  the  Hoix*  Star  heard 
him  constantly  reminding  the  tax()ayers 


3  out  of  7  Depart¬ 
ment  Store  Adver¬ 
tisers  increased  their 
Courier-Post  space 
last  month  over  May, 
1931. 


COURIER'POST 

NEWSPAPERS 

CAMDEN  NEW  JERSEY 

National  Keprrsentativra 
(IKO.  A.  MrUEVITT  CO. 


that  the  anKJunt  the  newspaper  was 
claiming  was  $1,200. 

"1  find  that  the  prospect  of  having 
to  sue  for  their  money  was  unijleasant 
to  many  ix-wsiiaitermen  for  the  reason 
that  it  revealed  to  the  public  a  figure 
big  enough  for  the  judge  to  make 
(xjlitics  out  of. 

"But  all  the  figures  of  government 
are  big  figures — and  I  say  that  the 
press  is  cowardly  and  confesses  it  is 
in  collusion  with  bureaucrats  when  it 
deserts  its  high  principle  of  (jublicity 
for  all  governmental  affairs. 

"I  see  two  things  in  the  reaction  of 
newsijaiJermen  to  the  problems  of  tax 
money  during  these  panic  times :  N’ews- 
(laixrmen  lack  confidence  in  the  integ¬ 
rity  of  their  own  institution ;  and,  sec¬ 
ond,  they  aren’t  (jutting  up  the  kind 
of  a  (jerformance  that  inspires  the 
confidence  and  res(ject  of  their  home 
community. 

".As  regards  the  news(ja(jer  insti¬ 
tution,  it  never  has  drawn  anything  but 
the  smallest  fraction  of  ex()ense  from 
the  public  treasury,  while  in  turn  the 
public  is  utterly  de(jendent  u(jon  this 
in.stitution  for  the  facts  alxjut  its  gov¬ 
ernment  and  elective  officials.” 

Tom  M.  Newman,  publisher.  Harri¬ 
son  Times,  was  elected  (jresident  to 
succeed  .Alfred  Hawn.  Hunts^'ille 
Record.  His  father.  J.  R.  Newman, 
was  president  of  the  assexiation  in 
1889.  Other  officers  are :  First  vice- 
president,  Charles  M.  Young,  Helena 
li'orld;  second  vice-president.  O.  E. 
Jones,  Bates^’illc  Guard;  third  vice- 
president.  Max  Ham(jton,  Booneville 
Democrat ;  executive  secretary,  Clio 
Har(jer,  Arkansas  Publisher,  Little 
Kixk ;  treasurer.  M.  J.  (iiilles(jie.  De- 


RESPONSIVE 

READERSHIP 

Today’s  manufacturers  are  inter¬ 
ested  in  markets  that  buy.  In  the 
richest  mid-west  territory,  LEE 
SYNDICATE  Newspapers  cover 
nine  such  markets.  Advertisers 
are  finding  that  the  people  living 
in  these  markets  DO  have  money, 
that  they  are  willing  to  SPEND 
it — if  sales-effort  is  supported  by 
advertisers  in  LEE  dailies. 

In  the  cities  served  by  the  LEE 
newspapers,  a  responsive  audience 
for  your  sales  messages  is  only 
natural,  because  LEE  newspapers 
are  home-going  dailies.  Actually, 
over  95%  of  the  total  LEE  circu¬ 
lation  (225,992)  goes  into  homes. 

If  you  are  interested  in  LEE’S 
responsive  readership,  write  today 
for  complete  facts. 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

CoV€rag9^Piu9  R99ponsiV€n€SS 


L>«ivetu>ort.  Iowa. 

Democrat 
UaTenport,  Iowa. 

Timet 

Hannibal,  Mittourl. 

Courier-Post 
Kewanee.  Illinois 

Star-Courier 
La  Crosse.  Wisconsin. 

Tribune 

Lim'oln,  Nebraska, 

Ehening  Star 


Lincoln,  Nebraska. 

State  Journal 
Lincoln.  Nebraska. 
Sunday  Journal- 
Star 

Madison.  Wisconsin. 

State  Journal 
Mason  City.  Iowa, 

Olc^e  Gaaette 
Muscatine.  Iowa 

Journal 

Ottumwa.  Iowa. 

Courier 


CONE,  ROTHENBURG  i  NOEE,  Ue. 

10  East  40th  Street  New  Yerk 

Foreiffn  Advertittintf  Hepresentativea 


I 'ails  Bluff  Democrat;  chaplain,  \V.  B. 
Folsom,  Brinkley  .drifus;  (joet,  Mrs. 
G.  E.  Kinney,  Dernwtt  Xe^es;  his¬ 
torian,  Charles  (Joslee,  Hot  Springs 
.Yeti’  Era;  oratiJr,  .A.  G.  Whidden, 
public  relatiiJiis  director,  .Arkansas 
Power  and  Liglit  Co. 

.A  re.solution  was  (Jassed  re((iKsting 
liberalization  of  the  state  libel  laws 
making  retraction  a  defense  where  (juni- 
tive  damages  are  concerned  and  also 
relieving  (jublishers  of  liability  from  all 
but  actual  damages  to  pro(jerty  and 
business  in  libel  cases.  .Another  reso¬ 
lution  o(j(josed  government  printing  of 
envelo(jes. 


SAYS  POLICE  “FRAMED”  H(|L  u 

.Alleging  he  was  “framed"  by  **  ^ 
Phillipsburg,  -N.  J..  police  becai^ 
several  articles  criticizing  their  a  - 
ties,  George  Seibel,  publisher  of 
weekly  in  Kaston,  Pa.,  took  an  ar- 
from  a  fine  <jf  $2(K)  and  costs  and'. 
rcvocaticJii  of  his  automobile 
license  for  two  years  imijosed  uponkJ 
(Jii  the  charge  of  driving  an  autnm- 
while  under  the  influence  of  ijn 
Seibel  prcjduced  a  number  of  win  j 
who  testified  he  was  not  under  the 
fluence  of  liqiujr,  and  also  (jfiai  i 
his  physician  who  differed  with  the  ’ 
timony  given  by  the  police  physician 


It 


FUSS  AGAIN  BEST  GOLFER 

Roy  Fuss,  Atlanta  Journal,  won  his 
third  .Atlanta  newspa(jer  golf  chamjjion- 
ship  and  permanent  (jos.session  of  the 
Dan  Michalove  tnjphy  recently  when 
he  defeated  Mack  Wooten,  the  medalist, 
2  up  in  the  finals  of  the  annual  news¬ 
paper  tournament.  L.  B.  Williams, 
Constitution  com(J«ising  nxjm,  defeated 
Guy  Butler.  Journal  sptJrts  writer,  4-2 
in  the  finals  of  the  second  flight.  Ed 
Miles  of  the  Journal  defeated  .A.  S. 
Johnson  3-2  to  win  the  first,  <jr  con¬ 
solation  flight  title. 


DEPARTMENTS  MERGED 

Consolidation  of  the  photo  and 
de(jartments  of  the  Chicaito  Herald 
E.raminer  and  Chicago  .-Imerican 
been  perfected  and  is  now  in  ii[)tra’ 
The  new  plan  is  designed  for 
cient  production  and  eliminates 


cated  efforts  on  the  part  of  earner; 


and  artists  of  the  two  Hearst  pa^l  V\ 
W’hile  no  reduction  has  been  made  J  J*/ 


made 


BROOKS  SUCCEEDS  SACK 

Ned  C.  Brooks,  for  five  years  man¬ 
aging  editor  of  the  i’ounf/stown  (O. ) 
Telegram,  has  been  ap(Kjinted  s(jecial 
corres|jondent  for  the  Columbus  (O.) 
Citizen  and  other  Scripps-Howard 
newspa(>ers  at  WashingtcJii.  He  suc¬ 
ceeds  Leo  Sack  who  will  represent  the 
Pittsburgh  Press  exclusively. 


(X'rsonnel,  one  photographer  is  now  a 
signed  to  get  pictures  for  both  pape- 
The  art  departments  are  lombi’ 
under  cjiie  head  and  do  work  for  tit' 
(jajjer. 


$100,000  LIBEL  SUIT  ' 

The  Medford  ( Ore. )  Daily  .Vn, j  y  [ 
Llewellyn  A.  Banks,  editor,  were  iri  i 
defendants  in  a  $1(K).()00  libel  suit  r  j 
recently  in  Medford  by  George  N’dl,  | 
deputy  district  attorney,  the  result 
an  editorial  attack  by  Mr.  Banks  asa 
the  district  attornev’s  office. 


Worcester,  Massachusetts 


APPLES  and  AYRSHIRES 

Contribute  to  Worcester  County’s  Wealtl 


Surrounding  the  thriving  industrial  centers  of  Worcester  county  are  more  than  halt 
a  million  acres  of  fertile  farm  lands  adding  millions  of  dollars  every  year  to  thi 
buying  power  of  the  Worcester  Market. 


Worcester  county  farmers  are  specialists,  exercising  on  orchards  and  herds  the  •an 
patient  skill,  the  same  New  England  ingenuity,  which  their  urban  cousins  exempli!) 
in  machine  tools  and  textiles.  Here  the  red  McIntosh  apple  grows  to  perfection- 
1 3  boxes  of  apples  to  the  tree.  Here  lusty  chickens  are  nurtured  in  sun  parlon 
and  thousands  of  potential  duck  dinners  fatten  on  the  ponds.  On  Worceste 
county  hills  graze  herds  noted  for  heavy  milk  production — Ayrshires,  Jerseyt 
Guernseys  whose  progeny  is  sought  by  brewers  throughout  the  nation. 


Because  Worcester  county  farmers  are  specialists,  turning  out  products  of 
questioned  superiority,  they  find  a  ready  market  in  boom  times  and  in  dull.  The 
immense  agricultural  income  of  Worcester  county  flows  in  with  but  slight  fluctua¬ 
tion  from  year  to  year. 


Milk,  Poultry,  Fruit,  Vegetables  Are  the  “Big  Four”  of  Worce8tei|  ( 
County  Farms,  Yielding  Over  $12,000,000  Annually. 


>  ( 


This  Income  Is  Distributed  as  Follows: 

Dairy  Products . $5,000,000  to  $6,000,000 

Poultry  Products . approximately  3,000,000 

Fruit . approximately  2,500,000 

Vegetables . approximately  1,500,000 


Living  in  modern  homes,  accustomed  by  their  everyday  work  to  thinking  in  ternu 
of  quality,  these  agricultural  specialists  form  a  rich  market  singularly  responsive  to 
advertising  which  offers  quality  in  food,  shoes  or  automobiles. 

The  ENTIRE  Worcester  Market — industrial  and  agricultural,  city  and  I 
suburban — is  adequately,  economically  cultivated  through  advertising  in 
these  newspapers  ALONE. 


fd  Of  all  families  in  Worcester  and  throughout  the  average 

mile  trading  area  who  regularly,  every  day,  receive  in  their 
/  *’'  homes  a  Worcester  newspaper,  read  the  Telegram  or  Gazette 
in  their  homes  six  days  every  week. 


THE  TELEGRAM-GAZETTE 


Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 


-1 


New  York  Boston  ("hii-aeo  Detroit  Philadelphia  San  Fr;.neiseo  Los  AngelM  I 


I 
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everything  that  is  necessary  for  Life.  If 
a  Man  has  Pains  in  His  Head,  Cholic  in 
his  Howels,  or  spots  in  his  Clothes,  he  may 
here  meet  with  proper  Cures  and  Rem¬ 
edies.  If  a  Man  would  recover  a  Wife  or  a 
Horse  that  is  stolen  or  strayed ;  if  he  wants 
new  sermons,  Electuaries,  Asses’  milk,  or 
anything  else,  either  for  his  Body  or  his'j 
^lind,  this  is  the  place  to  look  for  them  in.” 

Proud  Queen  Anne  sat  on  England’s 
throne  and  William  Penn  w  as  busy  nego¬ 
tiating  Indian  treaties  when  this  quaint 


These  Facts 
Presented  by  the 
Following 

KEY  MARKET 

NEWSPAPERS 

• 

Akrox  Beacon-Jocrxal 
Altooxa  Mirror 
Booth  Newspapers.  Ixc. 
Bostox  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattaxooga  Times 
Chicago  Tribuxe 
Clevel.\xd  Plaix  Dealer 
Clevelaxd  Press 
Dallas  News  &  Jovrxal 
Detroit  News 
H  KRTFORD  CoVRAXT 
IxDiAXAPOLis  News 
Lot  ISVILLE  CoVRIER-JoCRXAL 
lyOnsviLLE  Times 
Milwaukee  Jourxal 
Nashville  Baxxer 
New  A’ork  Daily  News 
New  York  Herald  Tribuxe 
New  York  Sux 
New  York  Times 
New  York  World-Telegram 
Pittsburgh  Press 
Providexce  Journal 
Providence  Bulletin 
Richmond  (Virginia) 

News  Leader 
Trenton  Times 
Westchester  Newspapers. 

Ixc.  (8  Dailies) 
Waterbury  Republican 
Waterbury  American 
Youngstown  Vindicator 


“Talk  things  over  vith  the 
people,  take  them  irholly  and 
sincerely  into  your  confidence, 
tell  them  the  facts— and  busi¬ 
ness  udll  come,  if  your  merchandise  and  service 
uarrant  it.”  —JOHN  WAXAMAKER 


Mv 


WANTS  and  their 


satisfaction  are  the  one  and  only  concern 
of  advertising. 

I  am  one  of  the  seven  or  eight  thousand 
human  beings  that  are  born  each  day  on 
American  soil;  we  come  into  the  world 
naked  and  hungry  . .  .  and  go  to  the  grave 
unsatisfied. 

The  chief  business  of  life  is  the  pursuit 
of  creature  necessities,  and  for  tw'o  cen¬ 
turies  Civilized  Man  has  employed  a  de¬ 
vice  called  Advertising  to  facilitate  his 
endless  search.  “These  writings,”  as  an 
essay  in  London  Tatler  for  September  14, 
1710,  aptly  stated,  “inform  the  World 
where  thev  mav  be  furnished  w'ith  almost 


1  am  boi'ii  liiiiigry  .  .  .  and  I 


rare  unsatisfied 


lieethoven.  It*  you  must  wave  underwear 
in  my  face,  the  best  place  is  not  where 
nature  is  “just  grand.”  Advertising,  with 
the  habit  of  a  vulgarian,  inhibits  my  flow  of 
interest,  my  confidence  and  my  good-will. 

If  you  woidd  cater  to  my  desires,  study 
my  habits !  Know  my  moods !  Seek  me  out 
when  and  where  I  am  likely  to  listen  to 
your  appeal  without  reluctance,  distaste, 
annoyance. 

I  like  to  pick  and  choose — dislike  being 
forced! 

*And  I  am  many  times  more  approach¬ 
able  through  the  eye  than  I  am  through 
the  car.  Advertisements  that  capture  my 
most  willing  attention  will  continue  for 
the  most  part  to  he  graphic. 

t  And  because  I  read  sixteen  daily  news¬ 
papers  to  any  one  copy  of  a  magazine 
and  I  find  ten  times  as  great  volume  and 
variety  of  business  announcements  in  these 
newspapers  as  in  magazines,  you  must  ex¬ 
pect  me  to  continue  to  want  you  to  approach 
me  through  newspapers. 


versus  the  tAK 

The  human  eye  lias 
twenty  nerves  to  one  in  tlie 
ear.  Unless  this  important 
detail  of  our  physieal 
makeup  undergoes  a 
change,  most  of  our  knowl¬ 
edge  of  the  world  about  us 
will  continue  to  be  pre¬ 
sented  to  us  graphically, 
rather  than  orallv. 


+  1  READ 
NEWSPAPERS 


I  read  sixteen  daily  (and 
Sunday)  newspapers  to 
one  copy  of  a  magazine, 
weekly  or  monthly. 

For  there  are  more  than 
2.30,000,000  copies  (esti¬ 
mated)  of  daily  news¬ 
papers  printed  every  week 
in  the  United  States  alone. 

This  takes  no  account  of 
9.000,000  copies  of  weekly 
newspapers. 


definition  of  advertising  was  published  in 
The  Taller,  hut  the  meaning  persists  and 
every  new  discovery  and  each  succeeding 
invention  has  loo.sed  a  flood  of  new  human 
appetites,  so  advertisements  have  become 
an  item  of  my  daily  diet. 

I  sually  I  thrill  to  the  excitements  of  the 
pursuit,  through  advertising,  of  my  crea¬ 
ture  wants,  hut  sometimes  the  approach  is 
at  fault.  If  you  think  it  necessary  to 
threaten  me  with  pyorrhea,  the  best  time 
IS  not  to  the  accompaniment  of  Wagner  or 


+  1  read  advertisements 


in  newspapers 

Nearly  ninety  percent 
of  the  advertising  in  pub¬ 
lications  is  done  in  news¬ 
papers. 

212,000,000  millines  (es¬ 
timated)  per  annum  in 
newspapers. 

28,400,000  millines  (es¬ 
timated)  in  magazines. 
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TEXAS  GROUP  OPTIMISTIC,  PLANS 
TO  BUILD  FOR  BETTER  TIMES 


POSED  AS  ROBBER 

Posing  as  a  bank  robbery  suspt« 
wanted  in  Indianapolis.  Allen  Saunders 
drama  editor  of  Toledo  Xcies-Bce,  hjH 
himself  "arrested"  last  week  and  wtnt 
through  all  the  intricacies  of  the  police 
identification  bureau,  including  finger, 
printing  and  the  daily  “lineup.” 
he  wrote  four  stories  which  explained 
the  workings  of  the  identification  system 
in  de;tail. 


Publishers  In  Annual  Convention  Stress  Constructive  Cir-  V-  Empire-Tribune. 

.  »  1  A  1  .  •  ma  Lzalde  Leader-.\ezLS,  l!>an  Marcos 

culation  And  Advertising  Methods — To  Demand  Record,  Mission  Times,  and  Robstoztm 

Lower  Taxes — Martin  Elected  President  Record  \n  the  order  named;  below  30 

inches  in  size,  Huntsznlle  Sezvs-Item, 

(Special  to  Editor  &  Publisher)  ^ane  circulation  methods  everywhere,  BeezilU  Bee-Picayune,  Harper  Herald, 

M1XER.\L  wells,  TEX.,  June  advertising  based  upon  genuine  service  TJoreszUle  Chronicle-Journal,  and 
11 — Texas  publishers  are  not  a  rather  than  a  mere  circulation  appeal,  Orapeland  Messenger. 
beaten  or  disheartened  folk,  judged  by  and  the  elimination  of  the  “special  rep-  Lowry  Martin  of  the  Corsicana  Sun 

_ _  the  fact  that  at  no  resentative”  system  in  national  adver-  named  president  for  next  year, 

time  during  the  tising.  when  the  convention  goes  to  Del  Rio; 

three-day  session  Buford  O.  Brown,  formerly  of  Texas,  Rufus  Higgs,  Stephenz'illc  Empirc- 

of  the  fifty-third  and  now  of  the  School  of  Journalism,  Tribune,  vice-president ;  Sam  P.  Har- 

convention  just  University  of  Florida,  was  the  other  beu,  Richardson  Echo,  secretary  (re¬ 
completed  here  out-of-state  speaker,  his  topic  being  elected);  Ben  F.  Harigel,  La  Grange 

was  there  a  som-  “More  .Advertising  for  Dull  Days.”  Journal,  treasurer,  and  E.  G.  Senter, 
ber  note  sounded  In  the  community  service  contest  for  Dallas,  attorney, 

by  any  member  medals  provided  by  the  journalism  de-  uriwc  Durk-rrk  chit 

of  that  body.  partment  of  Baylor  University,  first  WINS  PHOTO  SUIT 

.After  three  place  went  to  John  L.  McCarty,  Dal-  Helen  Cosgrove  .Allison,  former  resi- 
days  of  consider-  hart  Texan;  second  to  B.  H.  Broiles,  dent  of  Hudson,  X.  Y..  was  awarded  a 

ation  of  the  prob-  Mexia  Daily  Xezes;  and  third  to  L.  R.  $7,000  verdict  in  Supreme  Court  last  More  than  500  persons  attended  i 

lems  confronting  Wade.  Polk  County  Enterprise,  Liv-  week  against  the  King  Publishing  Com-  farewell  party  for  James  H.  Rogns 

- : - ; -  them  the  publish-  ingston.  pany,  publishers  of  Art  World,  and  for  many  years  music  critic  of  the 

Lowrv  jiartin  trs  tesolved  to  The  silver  cup  awarded  annually  by  Sylvestian  de  Mirjian  of  Xew  York  Clet'cland  Plain  Dealer,  when  he  re¬ 
tackle  anew  both  the  Dallas  Xezes  and  Evening  Journal  for  publication  of  a  photograph  without  cently  resigned  as  organist  of  Euclid 

their  own  and  their  communities'  tasks  for  the  best  printed  weekly  went  to  the  her  permission.  Mrs.  .Allison’s  attorney  .Avenue  Temple  to  go  to  San  Diego, 

with  renewed  hope  and  courage,  and  Stephenville  Empire-Tribune,  with  characterized  the  photograph  as  “semi-  Cal.,  to  live.  Newton  D.  Baker  ins 

with  confidence  that  as  a  result  of  this  honorable  mention  to  the  San  Marcos  nude”  and  it  appeared  in  .Art  World,  among  the  speakers  who  praised  the 

xilicy  they  will  be  the  better  prepared  Record  and  Mission  Times.  The  defendants  did  not  appear  at  the  writer-composer  for  his  contributions 

:o  profit  from  the  better  times  they  Gold  prizes  to  a  total  of  $150.  of-  trial.  to  the  artistic  life  of  the  city. 


FILES  $4,937  SUIT 

Suit  for  $4,937  has  been  filed  in  com- 
mon  pleas  court  in  Toledo  by  Claude  C 
Griswold,  advertising  and  publicity 
doing  business  as  the  Griswold  Syndi¬ 
cate,  against  the  Lucas  County  .\grj. 
cultural  Society.  Mr.  Griswold  charges 
the  society  failed  to  carry  out  an  agree- 
ment  for  the  operation  of  a  fair  A™ 
18  and  19.  1931.  ‘  ^ 


On  the  Beach  at  Newpon 


New  England's  Second  Largest  Industry 

Now  in  Full  iSwing 


A  half-billion  dollar  annual  businesg  speeds  up  to 
full  production:  three  million  customers  from  all  parts 
of  the  country  will  be  here  buying:  —  New  England 
vacations ! 

This  is  cash  business  that  permeates  the  community, 
and  means  BUYING  POWER.  Of  each  vacation  dollar, 
25  cents  go  to  retail  stores,  directly;  and  much  of  the 
balance,  ultimately. 

Rhode  Island  entertains  a  large  proportion  of  the 
visitors — those  en  route  to  other  New  England  centers, 
as  well  as  those  remaining  at  her  own  world-famed  resorts. 

Rhode  Islanders  themselves  are  an  exceptional  sum¬ 
mer  market,  with  summer  homes  dotting  the  staters  400 
miles  of  coastline.  And  these  people,  visitors  and  resi¬ 
dents,  are  influenced  in  their  buying  by  Rhode  Island's 
dominant  newspapers: 
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Still  another  great  service  performed  by  th\ 

’  newspaper  for  ^oas  introducing/the 

I  folice  radio  cal^Sj^test^  Tribune  initiative, 
HO, 000  of  Tmbvaaa  mmey  and  the  TMbune 
radio  station-Wi^-ioer^  used  to  den^ 

Ike  value  of  tkts  mtk^m\  method  q/  fighting 
crime.  ’  "  \  / 


^dio  coll  •yitcm,  the  Tribune  introduced  it  in  Chi> 
ense  to  the  oity^equipped  all  squad  cart  widi  specially 
IG-N’s  wave  length. 


As  a  result  of  tna  Tribune’s  picwieering  proof  that  the  system  was  effective,  the  city 
kti  installed  three  shqrt  w^ve  transmitters  and  now  operates  them  through  the  Police 
Department— “The  ioiMe^,  strongest  police  arm  I  have,  thanks  to  the  Tribune,”  says 
Polioe  Commissioner  Aiiman.  1 


Realizing  tha 

vaJuetdafm 

(sgo.  Tribune  engiia 

MHettwidMute 

designed  radio  reoef 

MB  tuned 

At  a  result  of 

tt»TVibuhe’ 

This  public  ser\’  indicative  of  the  Tribune’s  place  in  Chicago.  From  long  ex* 


perience  Chicago  people  expect  this  newspaper  to  be  the  leader  in  public  improvements, 
aggressively  active  in  every  field  that  affects  the  welfare  of  the  community.  And  the 
Tribune  does  not  disappoint  them.  It  has  held  steadfast  to  its  principles  of  serving  the 
public  for  8S  years.  It  has  become  a  daily  force  and  friend  in  the  lives  of  millions  in 
Chicago  and  throughout  the  rich  territory  which  looks  to  Chicago  as  its  financial  and 
economic  capital. 

This  is  why  advertisers  know  that  after  all,  “if  you’re  not  in  the  Tribune  you’re  not 
in  Chicago!”  A  Tribune  representative  will  gladly  tell  you  how  Buick,  Bristol  •Myers, 
Bon*Ami,  and  others  have  proved  it. 


“If  you’re  not  in  the  Tribune,  you’re  not  in  Chicago 


Editor  &  Publisher  The  Fourth  Estate  for  June  18,  1932 


‘LOT^  BUYING  DISAPPOINTS  PUBLIC, 
WEAKENS  NEWSPAPER  ADVERTISING 

Spasmodic  Offerings  of  Goods  In  Small  Lots  Is  Harmful 
To  Both  Store  And  Paper — Proper  Stock  Control 
Is  Secret  of  Successful  Merchandising 
By  CARL  FAST 

Mr.  J'ast  is  tncrchmuiising  counsellor  to  dapartment  stores  in  mony  cities.  In 
this  series  of  si.r  articles,  of  xchich  this  is  the  second,  he  li.’ill  shozv  hoic  progres¬ 
sive  netespapers  are  helping  their  retail  merchants  to  be  better  merchandisers. 
Editor  &  Piblisher  zcHIl  be  glad  to  receive  specific  inquiries  for  further  details 
on  subjects  covered  in  these  articles  and  a.ssures  Mr.  Past's  personal  replies. 


TO  newspapers  it  is  vitally  neces¬ 
sary  that  the  retailers  of  their 
city  become  better  merchants.  There 
is  a  nation-wide  demand  among  re¬ 
tailers  that  iK-wspai)ers  reduce  their 
advertising  rates.  In  some  cities  the 
bigger  stores  have  unitedly  cut  down 
their  space;  in  some  cases  25  per  cent. 
It  seems  clear  that  they  must  either 
get  their  newspaiier  space  for  less 
money  or  get  bigger  results  from  the 
space  they  use. 

To  e.xamine  the  diminished  returns 
from  advertising  requires  that  we  face 
certain  underlying  facts.  First,  that 
the  stores  depending  most  upon  adver¬ 
tising  get  the  smallest  results  from  their 
advertising,  while  those  depending  least 
upon  it.  get  the  biggest  results.  In  other 
words,  the  best  merchandised  stores, 
needing  the  least  advertising,  get  the 
biggest  results,  while  the  poorly-mer¬ 
chandised  stores  get  the  poorest  results. 

While  this  may  seem  axiomatic,  it  is 
important  to  study  the  merchandising 
methods  which  bring  these  better  re¬ 
sults  and  vice  versa.  .\nd  to  the  news¬ 
papers  it  is  vitally  necessary  that  these 
better  methods  should  be  made  clear 
to  their  retail  advertisers  and  adopted 
by  them  as  rapidly  as  possible. 

.\t  the  outset  we  must  realize  that 
only  a  small  part  of  the  good  store’s 
volume  is  the  direct  result  of  advertis¬ 
ing.  In  the  department  stores  as  a 
whole,  only  15  per  cent  of  their  sales 
are  of  advertised  items.  Xaturally, 
the  cost  of  their  advertising  space  is 
highest  in  those  stores  whose  volume  is 
largely  of  advertised  gitods.  While  ad¬ 
vertising  may  cost  a  department  store 
only  four  jier  cent.  say.  of  its  sales 
volume,  it  costs,  if  charged  only  against 
the  average  stated,  of  15  per  cent  of 
that  volume,  20  j^r  cent.  Xaturally, 
there  is  no  profit  in  the  sale  of  adver¬ 
tised  items  only. 

.\fter  all,  advertising  can  only  attract 
the  attention  of  possible  customers;  it 
does  not  sell  goods.  If  it  attracts 
jieople  to  a  store  only  to  disappoint 
them  after  they  .see  the  goods  adver¬ 
tised.  it  has  done  more  harm  than 
good.  Better  no  advertisement  than  a 
disappointing  one.  Every  inflective  or 
disappointing  advertisement  has  injured 
both  the  store  and  the  newspaper  in 
which  it  appeared,  not  to  speak  of  ad¬ 
vertising  generally.  The  wide  misuse 
or  abuse  of  advertising  in  the  past  20 
years  should  be  enough,  by  itself,  to 
have  destroyed  newspaper  advertising. 

Taking  no  account  of  deliberately 
false,  misleading  and  exaggerated  ad¬ 
vertising  and  assuming  that  it  is  all 
honestly  intended  and  truthful,  it  can 
yet  be  so  wrongly  conceived  as  to  be 
harmful  to  both  store  and  paper,  be¬ 
cause  it  leads  to  the  disappointment  of 
many  customers.  Let  us  go  into  this 
angle  of  the  matter. 

.\  store  advertises  to  attract  the 
reader's  attention  to  the  store.  It  says, 
in  effect :  “Come  and  see  what  a  fine 
job  we’re  doing  for  you.”  But  when 
the  reader  comes  and  finds  that  the 
store  is  doing  an>'thing  but  a  fine  job, 
the  harm  is  done. 

.\  glaring  example  of  this  is  most 
stores’  policy  (or  lack  of  policy),  in 
the  merchandising  of  proclairned  price¬ 
lines.  In  truly  modern,  efficient  mer¬ 
chandising,  it  is  now  well  known  that 
the  clientele  of  a  store  concentrates  its 
demand  upon  a  few  price-lines,  in  larger 
stores,  in  three.  To  cite  a  few  out¬ 
standing  lines,  we  can  take  women’s 
wear,  dresses,  coats,  suits,  millinery, 
men’s  clothing,  shirts,  hats,  shoes,  etc. 

A  store  runs  a  prominent  advertise¬ 
ment  of  women’s  dresses,  say,  at  $10.50. 


or  $16.50,  in  Friday  evening’s  paper  for 
Saturday  selling.  A  good  many  of  the 
women  who  respond  buy  dresses  whicli 
please  them.  On  Monday,  Tuesday. 
Wednesday,  or  even  later,  other 
women  who  read  the  advertisement 
come.  Most  of  these  fail  to  find  their 
sizes,  in  the  season’s  wanted  colors, 
and  go  away  disappointed. 

Here  is  a  case  of  the  “lot”  buying 
which  is  so  common  in  retailing.  The 
store  makes  a  single  “buy”  of,  say.  300 
dresses,  runs  a  big  advertisement  and 
depends  upon  only  the  immediate  re¬ 
sponse.  They  are  obsessed  with  the 
“special — Tomorrow  only”  kind  of  ap¬ 
peal.  Their  buying  is  periodic,  spas¬ 
modic,  intermittent.  Several  weeks 
must  elapse  before  they  can  afford  an¬ 
other  buying  trip  to  “the  market,”  to 
buy  another  “lot”  of  dresses. 

This  kind  of  merchandising  positively 
limits  the  results  from  advertising  to 
its  immediate  response.  It  repels,  prac¬ 
tically  prohibits,  the  habit  in  customers 
of  “regular,”  continued  patronage. 

Further,  among  the  women  who  are 
pleased  with  the  dresses  they  bought 
Saturday,  a  certain  number  have 
friends,  sisters,  mothers,  who  admire 
their  new  gowns,  learn  where  they 
were  bought  and  say:  “Jones  &  Simp¬ 
son’s!  Why.  I’ll  certainly  go  there,  if 
they’ve  got  such  nice  gowns  at  that 
price.’’  And  in  a  few  days  they  do 
go  to  Jones  &  Simpson’s  to  buy  a  dress 
— maybe  two.  .\nd  after  an  hour’s 
tiresome  shopping  they  leave  disgusted, 
finding  nothing  in  their  size  in  a  wanted 
color.  And.  naturally,  the  most  at¬ 
tractive  styles  have  all  been  sold.  The 
most  priceless  of  all  advertising,  word- 
of-mouth  advertising,  is  wasted  and 
lost.  Jones  &  Simpson  have  said  to 
the  public  in  a  loud  voice,  “Come  see 
what  a  fine  job  we’re  doing,”  and  half 
of  those  responding  find  that  Jones  & 
Simpson  are  doing  anything  but  a 
fine  job. 

To  a  retailer  his  advertised  price¬ 
lines  are  like  his  trade-marked  brand 
names  to  a  manufacturer.  .■Xnd  when 
a  customer,  to  get  her  size  or  wanted 
color,  any  day,  is  asked  to  pay  a  higher 
price  or  accept  a  lower-priced  garment, 
the  store’s  loss  is  incalculable.  It  is 
as  if  a  manufacturer  were  constantly 
changing  his  brand-names,  which 
would  be  sheer  idiocy,  of  course. 

And  so  it  is  vitally  important  to 
newspapers  that  their  advertising  mer¬ 
chants  should  learn  good  merchandising, 
especially  logical  price-line  exploitatign. 
not  featuring  a  different  price  every 


time  they  advertise,  but  stressing  main¬ 
tained  price-lines,  featuring  new  styles, 
new  features,  new  colors,  as  "novelty 
colors,"  etc. 

The  merchants  must  be  shown  how  to 
keep  up  continuously  full  size  ranges 
in  the  wanted  colors,  of  these  featured 
l)rice-lines :  proper  stock  control. 

They  must  be  taught  that  "lot  ”  buy¬ 
ing  is  a  fatal  error.  That  to  the  real 
merchandiser,  every  day  is  buying  day 
and  every  day  is  clearance  day. 

.\t  present  the  newspaper  is  asked  to 
do  the  "<lirty  work."  is  being  asked 
over  and  over  again,  to  help  sell  un¬ 
wanted  goods,  goods  that  were  wrongly 
bought  or  held  too  long  before  being 
marked  down.  And  the  newspa])er  can¬ 
not  do  the  impossible. 

Merchants  must  be  shown  that  only 
through  maintaining  full  assortments, 
full  stocks,  of  the  most  wanted  goods, 
can  they  get  and  hold  the  steady,  loyal 
trade  wdiich  alone  means  profit. 

They  must  be  shown  that  instead  of 
having  the  item,  the  "buy."  create  the 
advertisement,  they  must  have  a  mer¬ 
chandising  and  merchandising  plan. 
which  will  cause  the  item,  the  “buy.” 
■And  these  same  underlying  laws  of 
consistently  maintained  price-lines  are 
the  surest  means  of  profitable  advertis¬ 
ing  in  all  lines  of  apparel  and  in  most 
kinds  of  general  merchandise. 

WEEKLY  IN  DIFFICULTIES 

.•\  number  of  legal  actions  involving 
the  Toledo  T  ribune,  weekly  started 
three  months  ago  by  Harold  C.  Place 
and  associates,  were  started  in  Toledo 
courts  last  week.  First  a  receiver  was 
appointed  after  Charles  L.  Ozburn,  ad¬ 
vertising  manager,  had  filed  suit  for 
back  salary.  Next  the  court  revoked 
the  authority  it  had  granted  the  re¬ 
ceiver  to  operate  the  paper.  Then  suit 
was  filed  by  Lee  Ehret,  classified  man¬ 
ager,  for  salary.  On  Friday  Mr.  Place 
sued  to  have  the  receiver  removed  if 
he  aided  employes  in  publishing  the 
paper.  This  action  followed  the  radio 
announcement  by  four  employes  that 
they  would  publish  the  Tribune  as  a 
tabloid.  Saturday  Judge  Roy  R.  Stuart 
issued  an  order  prohibiting  the  em¬ 
ployes  from  publishing  the  paper  under 
the  trade  name  of  the  Tribune.  On 
Monday  Judge  Stuart  declared  valid 
the  assignment  of  $2,280  in  accounts 
receivable  by  the  Tribune  to  the  Toledo 
Printing  Company,  which  charges  the 
Tribune  is  indebted  to  the  company  in 
the  amount  of  $3,176.66. 

NEW  NEBRASKA  DAILY 

Publication  of  a  new  morning  daily 
was  begun  in  Grand  Island.  Xeb.,  June 
7  with  the  appearance  of  the  Grand 
Island  Herald.  It  has  been  published 
as  a  weekly  by  G.  .Alfred  Scheibel.  He 
had  also  for  several  months  been  dis¬ 
tributing  a  free  sheet,  the  Daily  Bulle¬ 
tin,  issued  each  morning.  The  two  ef¬ 
forts  were  consolidated  into  the  morn¬ 
ing  daily,  which  is  tabloid  size. 

MARKS  EIGHTY-FIFTH  YEAR 

The  .Milzoaukee  ll'i.sconsin  A’ezos.  ob- 
■served  its  85th  birthday  anniversary, 
June  8. 


DOItOTHY  ll|\ 

“I  had  juFt  as  toon  try  to  publish  I 
without  the  Associated  Press  as  I 
would  try  to  ret  out  my  evening  nevi. 
paper  without  Dorothy  Dix." — Walter 
11.  Harrison.  OKLAHOMA  DAILY 
OKLAHOMAN. 

!  "Is  at  fixed  a  part  of  the  Ledger  u 
'  is  the  page  one  masthead.  We  simply 
I  couldn't  do  without  it." — L.  T.  Rui- 
sell.  NEWARK  LEDGES. 

"We  list  it  as  an  asset  along  with  out 
leated-wire  service.  In  short,  it  it  jut 
about  indispensable.”— Milwee  Oweni 
AUGUSTA  HERALD. 

"After  the  most  careful  tubscribei 
canvass  we  have  ever  undertaken 
found  that  Dorothy  Dix  leads  all  of  out 
features  in  breadth  of  appeal. "—Geo 
H.  Armstead,  HARTFORD  COURASt! 
"Outstanding  among  all  features.'"— 

W.  P.  Plummer.  ALBANY  KNICKEB 
EOCKER  PRESS. 

"Best  feature  of  its  kind  in  Americt." 
—Paul  Bellamy,  CLEVELAND  PLAIX 
DEALER. 

'"The  best  woman's  feature  published." 

— W.  H.  B.  Fowler,  SAN  FRANCISCO 
CHRONICLE. 

"One  of  the  really  outstanding  next- 
paper  features."  —  MINNEAPOLIS 
JOURNAL. 

"Has  a  tremendous  a^eal  among  out  I 
readers." — Donald  J.  Sterling,  POET. 
LAND  OREGON  JOURNAL. 

"If  we  had  not  had  the  experience,  ve  " 
would  not  have  believed  it  possible 
that  any  woman— for  that  matter,  any 
company  of  women— could  day  after 
day  produce  such  illuminating,  helpful, 
interesting  and  stimulating  comments 
on  the  great  panorama  of  life."— John 
Stewart  Bryan.  RICHMOND  NEWS 
LEADER. 

"We  place  it  daily  under  an  eight- 
column  ribbon."— R.  H.  Horst.  SOUTH 
BEND  TRIBUNE.  ; 

"There  is  no  substitute  for  Dorothy  | 
Dix.  She  is  Queen  of  her  field.'"—  , 
R.  C.  Peace,  GREENVILLE  NEWS. 
"The  best  single  feature  which  xe  ’ 
buy." — J.  P.  Fishburn,  ROANOKE 
TIMES-WORLD. 

"The  widest  read  of  any  feature  in  our 
entire  paper.  We  would  not  think  of  i 
discontinuing  it  under  any  circum-  I 
stances."— C.  E.  Palmer,  ELDORADO  I 
NEWS.  I 

'"More  humanly  interesting  to  and  con-  ‘ 
sistently  read  by  both  men  and  women 
than  any  feature  I  have  yet  seen."— 

L.  K.  Nicholson.  NEW  ORLEANS 
TIMES-PICAYUNE.  j 

"The  de  luxe  feature  of  the  metro  | 
politan  as  well  as  the  country  nexi- 
jiaper.  It  is  the  greatest  circulation 
builder  known.”— TAMPA  MORNING 
TRIBUNE. 

"Recently,  we  tested  this  feature  by 
leaving  it  out  of  the  paper  for  a  week. 
The  circulation  department  reported 
hundreds  of  complaints."  —  MONT¬ 
GOMERY  JOURNAL. 

"To  leave  it  out,  even  for  a  day,  bringi  ' 
too  great  a  protest  to  the  circulation 
department.” — H.  J.  Campbell,  VAN¬ 
COUVER  COLUMBIAN. 

"The  premier  feature  of  its  kind  in 
every  particular.  It  is  the  most  popu¬ 
lar  with  our  subscribers  and  widely 
read  by  both  men  and  women  through¬ 
out  our  circulation.” — ERIE  TIMES..  : 
"We  wouldn’t  discontinue  this  feature  I 
for  any  amount  of  money." — M.  M.  I 
Levand,  WICHITA  BEACON.  I 

"Best  reporter  living." — Arthur  Brit-  i 
bane.  NEW  YORK  JOURNAL.  i 

"Ranks  first  in  reader  interest  among  ' 
features.”  —  ROCHESTER  TIME8- 
UNION. 

“As  long  as  you  continue  to  syndicate 
her  features  the  Vindicator  will  not  he  ■ 
without  them.”  —  YOUNGSTOWN  ; 
VINDICATOR. 

•'Best  of  the  written  features  in  the 
English  language.”  —  Haddon  Ivini. 
HUDSON  DISPATCH. 

"The  one  feature  inseparable  from  our 
women's  page.”  —  POUGHKEEPSIE 
STAR-ENTERPRISE. 

•'Without  a  rival”  —  SPOKANE 
CHRONICLE. 

■'We  never  leave  out  Dorothy  Dii. 
Our  women  readers  won't  lot  us."— 
HAMILTON  (ONT.)  HERALD. 

"We  have  never  used  a  feature  that 
brought  so  ready  an  approval  nor  one 
in  which  the  interest  has  been  to 
sustained.”— COLUMBIA  RECORD. 
"Would  not  think  of  discontinuing  it 
under  any  circumstances.”  —  ELDO¬ 
RADO  NEWS. 

"Unquestionably  the  best  woman's  page 
buy  on  the  market.”  —  AU^uf 
AMERICAN. 

LEDGER 
SYNDICATE 

PHILADELPHIA,  PA. 


SUIT  YOUR  PURSE  AND  PURPOSE 

Certified  Dry  Mats  are  now  available  at  prices  and  of  qualities  to  suit  your 
purse  and  purpose. 

This  happy  combination  of  quality  and  price  affords  publishers  the  utmost 
value  for  their  money. 

Let  us  prove  it  to  you  as  we  have  to  so  many  of  your  fellow  publishers  by 
putting  Certifieds  to  work  in  your  own  plant  under  your  own  working  condi¬ 
tions.  Samples  may  be  had  free  and  without  obligation. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York.  N.Y 
For  dependable  sfereofypinq  use  Certified  Dry  f^ots 


A^DE  IN  THE  USA 


As  Far  as  We  Can  Discover 


We  are  the  only  newspaper 
in  America  to  beat  last  year’s  retail  volume 
each  month  for  the  twelve  consecutive  months 
ending  May  1932. 

We  are  the  only  newspaper  in  New  Orleans 
to  show  a  total  paid  advertising  increase,  last 
year  over  the  year  before  —  and  this  year 
today  over  the  same  period  last  year. 

We  are  the  only  newspaper  in  New  Orleans  to 
show  an  increased  circulation  on  the  latest 
statement. 

Our  percentage  shows  the  greatest  concentra¬ 
tion  and  the  least  scatteration  of  any  circulation 
in  New  Orleans. 

If  you  are  not  using  the  Item-Tribune  you  had 
better  look  into  it  —  things  have  changed  in 
New  Orleans  and  the  Item-Tribune  has 
changed  them. 


»  »  »  »  »  »  »  »  »  »  » 


JS'pui  ©rlpatiH 

George  A.  McDevitt  Company,  National  Representative 

NEW  YORK:  CHICAGO:  DETROIT:  PHILADELPHIA: 

250  Park  Avenue  919  N.  Michigan  Ave.  New  Center  Building  Record  Building 

Eldorado  5-6332-3-4-5  Superior  2348  Madison  0650  Walnut  5464 


ARE  YOUR  PRB 
MONEY  OR  Tj 


Wise  publishers  in  these  days  are  carefujuia 
money  is  going  out. 

Old,  worn,  or  inefficient  presses  may  b^ro\ 
machinery  installed  on  a  well  financed 
large  amount  and  be  both  of  present  anAini 


We  are  prepared  to  offer  very  satisfactonj 


lations  on  new,  up-to-date  machinery.  \ 
present  manufacturing  costs — also  cheapejiaii 

Survey  your  pressroom  equipment. 

See  what  savings  you  could  make  in  dai^ 


as 

ca 


Let  us  hear  from  you — and  we  will  be  gl 
Remember  you  can  buy  most  cheaply  n 


Your  savings  are  most  valuable  now. 


You  can  more  easily  and  with  less  disturl 
set  for  the  revival  when  it  comes  if  you 


0 


THE  DUPLEX  PRIX 


Battle  41 

77  w. 


Times  Building 
New  York 
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JBSES  EARNING 
TASTING  IT? 


jfuiinalyzing  operating  costs.  That  is  where 


bArowing  away  dollars.  Efficient,  modern 
!d  {is  may  save  you  current  expenses  to  a 
in(|imate  great  value. 

orwangements  for  handling  equipment  instal- 
Mcan  buy  cheaper  than  ever  before  under 
ipman  later  when  conditions  improve. 


nlypense  by  adequate  improvements, 
glio  consult  and  advise  with  you. 

f 


rife  make  a  change  now,  and  you  will  be  all 
preparation  now. 


rWG  PRESS  COMPANY 


» Cfk,  Mich. 


DeYoung  Building 
San  Francisco 
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THE  MOTIVE  FORCE 

SOME  back-to-the-\valI  fiphtinp  for  business  with 
advertisinp  as  the  principal  weapon  is  on  dis¬ 
play  in  Xew  York  for  the  delegates  to  the  an¬ 
nual  convention  of  the  Advertising  Federation  of 
America  next  week.  Several  retail  stores,  notably 
John  Wanatnaker,  are  using  newspaper  advertising 
admirably  to  stir  currents  of  retail  buying  and  break 
the  corkscrew  curve  of  business  stagnation.  The 
copy  at  times  strikes  a  high  note  of  desperate  in¬ 
tensity  in  marked  contrast  to  the  blithe  insouciance 
and  wisecracking  that  has  dominated  so  much  de¬ 
pression  advertising,  but  it  probably  corresponds 
with  the  public's  present  serious  mood. 

It  is  an  effort  to  l)e  closely  studied  by  the  A.F..-^. 
forces,  especially  the  newspaiKT  delegates.  The  re¬ 
tail  store,  with  all  its  evident  merchandising  defects, 
has  been  the  last  and  the  strongest  line  of  resistance 
against  the  palsy  that  has  attacked  the  banking  and 
major  manufacturing  groups  since  last  summer.  The 
stores  have  complained  against  ineffective  advertis¬ 
ing  and  of  advertising  rates,  but  they  have  not  for¬ 
gotten  that  advertising  is  the  one  commercial  force 
that  has  not  been  impaired  by  the  panic.  The 
retailer  is  doing,  with  little  aid.  the  whole  job  of 
keeping  the  public  aware  that  goods  are  still  being 
manufactured  and  sold. 

With  similar  faith  among  those  of  greater  re¬ 
sources,  the  task  of  getting  American  commerce  out 
of  the  ditch  might  not  be  so  long  and  difficult. 
Advertising  alone  can’t  do  it,  but  without  advertis¬ 
ing,  plenty  and  persistent,  all  the  rest  of  the  busi¬ 
ness  armory  is  futile. 

If  the  A.F.A.  wants  a  practical  demonstration  of 
its  convention  text,  it  need,  seek  no  further  than  the 
newspapers  it  will  read  during  the  next  week's 
meeting. 


Good  common  sense  is  behind  the  Ohio  de¬ 
cision  permitting  optometrists  to  advertise.  In 
an  age  of  publicity  the  professional  code  aver¬ 
sions  to  legitimate  advertising  are  anachro¬ 
nisms. 


LIQUOR  AND  ADVERTISING 

OF  THE  many  questions  which  have  not  been 
discussed  in  connection  with  the  projected 
rei>eal  of  national  prohibition,  one  is  of  im¬ 
portant  private  concern  to  newspaper  owners,  as 
well  as  of  major  public  moment.  If  the  sale  of 
intoxicants  again  becomes  legal,  through  rejjeal  or 
modification  of  the  18th  Amendment  and  the  \’ol- 
stead  Act,  what  will  be  the  channels  of  retail  dis¬ 
tribution?  Will  the  advertising  of  malt  and  spirit¬ 
uous  liquors  again  appiear  in  newspapers  and  maga¬ 
zines,  as  they  do  in  Canada  and  in  England?  Will 
the  cause  of  temperance,  betrayed  by  the  failure  of 
the  national  prohibition  effort,  suffer  a  further  set¬ 
back  through  unrestricted  promotion  of  drink  by 
advertising? 

The  answer  is  probably  negative.  There  are 
statutes  which  antedate  the  Volstead  Act,  prohibit¬ 
ing  the  advertising  of  intoxicants.  The  repieal  move¬ 
ment  has  so  far  ignored  them,  and  the  friends  of 
temperance  (as  opjioscd  to  prohibition)  can  be 
satisfied  that  it  has.  Even  though  advertising  has 
had  no  part  in  the  illegal  liquor  traffic  of  the 
past  13  years,  it  would  be  an  impiortant  and  a 
sinister  force  if  the  trade  is  again  legalized.  The 
few  million  dollars  liquor  advertising  might  add  to 
the  revenues  of  the  press  would  create  a  public 
force  behind  the  distribution  of  intoxicants  with 
consequences  more  dangerous  to  the  nation’s  future 
than  even  the  present  bootlegging  regime. 

Wholesale  repeal  of  liquor  restriction  under  eco¬ 
nomic  stress  will  be  fully  as  unsound  as  was  its 
enactment  in  war-time  hysteria,  and  unless  news¬ 
papers  sympathetic  toward  repeal  can  turn  their 
readers’  thoughts  to  what  will  follow  repeal,  the 
consequences  may  be  unhappy.  Talk  of  light  wines 
and  beers  won’t  do.  The  hard  liquor  question  must 
be  looked  right  in  the  eye  and  its  future  determined 
before  any  gates  are  opened.  If  high  proof  stuff  is 
again  to  be  marketed  freely,  with  the  unlimited 
drive  of  advertising  behind  it,  we  can  look  again 
for  the  undisputed  evils  of  the  old  New  York  saloon, 
aggravated  by  the  speakeasy  technique  developed 
under  prohibition. 

Every  dollar  that  comes  to  publishers  for  advertis¬ 


Verily  I  say  unto  you.  Inasmuch  as  ye  have 
done  il  unto  one  of  the  I  “a»t  of  these  .tly 
brethren,  ye  shall  ha\e  done  it  into  Me. — 
St.  Mallheu,  XXVI;  4(1. 


1 1 'here  do  ship  masters  learn  their  journal¬ 
ism.*  .Many  a  star  reporter  Leonid  be  proud  to 
pack  into  PtHt  leords  the  picture  and  drama  that 
Capt.  James  II’.  Il'ilson  of  the  Circe  put  into 
his  radio  story  of  Aviator  Hausner's  niidoeean 
rescue.  Capt.  George  Cried  has  an  aide  rixvJ. 


LIBEL  RESPONSIBILITY 


I  A  L 


ing  of  liquors  will  contribute  to  misery  and  squalor 
among  millions.  It  will  further  retluce  their  pnwer 
tt>  buy  the  comforts  and  necessities  of  life,  with 
the  jirobable  resith  that  the  i  lus  in  liquor  advertis¬ 
ing  will  be  more  than  offset  by  inimises  in  other 
classes  of  infinitely  more  public  benefit. 

■Abuse  of  alcohol  remains  as  gieat  a  menace  to 
health  and  prosiierity  as  it  was  15  years  ago,  and 
the  sane  steps  toward  its  restraint  that  preceded  the 
constitutional  attempt  to  rush  the  process  should  be 
kept  and  strengthened. 


R.ADIO  stations  have  been  held  equally  account¬ 
able  with  the  author  of  libelous  statements 
broadcast  over  their  facilities,  in  a  decision  of 
the  highest  c<iurt  in  Nebraska,  reversing  a  contrary- 
trial  verdict.  It  is  the  first  ruling  that  sets  forth 
this  vital  principle  clearly,  and  it  imposes  a  curb 
that  is  clearly  dictated  by  public  policy. 

In  this  case,  an  attorney  sued  for  damages  based 
on  a  statement  broadcast  by  aimther  attorney  in  a 
municipal  campaign  in  Lincoln.  Had  the  statement 
been  published  in  a  newspaper,  there  would  have 
been  no  question  of  its  libelous  nature  or  of  the 
newspaper's  liability.  The  trial  court's  instructions 
were  hazy,  informing  the  jury  that  the  utterances 
were  libelous  per  sc,  but  adding  some  legalistic 
jargon  that  permitted  the  jury  to  think  it  might  de¬ 
termine  either  the  fact  or  the  degree  of  the  libel. 
The  verdict  was  dismissal  of  the  complaint  against 
the  station,  and  nominal  damages  against  the  lawyer 
who  uttered  the  libel. 

.An  interesting  defense  interposed  by  the  broadcaster, 
station  KF.AB  of  Lincoln,  was  upset  by  the  .'supreme 
Court  summarily.  The  station  contended  that  the 
speaker  was  using  time  that  another  had  paid  for, 
after  his  political  opponent  had  spoken  and  that 
the  broadcasting  authority  had  no  right  therefore 
to  censor  his  remarks.  It  contended  also  that  broad¬ 
casting  stations  were  common  carriers  and  therefore 
could  not  refuse  or  limit  the  use  of  their  facilities. 

The  court  ruled  that  Congress  in  preventing  the 
censorship  by  radio  stations  of  political  and  partisan 
utterances  did  not  intend  to  permit  the  stations  to 
assist  in  the  publication  of  libel  nor  to  grant  any 
immunity  from  the  consequences  of  such  action. 
“The  Federal  Radio  .Act,’’  the  decision  states,  “con¬ 
fers  no  privilege  to  broadcasting  stations  to  publish 
defamatory  utterances.’’ 

That  is  fundamentally  good  law.  It  faces  the  fact 
that  broadcasting  stations  are  established  channels 
of  public  communication,  engaged  in  a  commercial 
business,  but,  like  newspapers,  having  neither  the 
responsibilities  nor  the  immunities  of  common  car¬ 
riers.  It  recognizes  that  a  libel  may  not  be  the  less 
damaging  because  it  is  not  printed  in  a  permanent 
record.  If  this  is  judicial  recognition  of  radio’s  ar¬ 
rival  as  b  medium  of  communications,  it  also  recog¬ 
nizes  that  the  infant  striving  for  man’s  estate  must 
put  aside  the  things  of  a  child  and  assume  the  full 
consequences  of  its  actions.  The  irresponsible  days 
of  radio,  both  as  a  news  purveyor  and  as  a  channel 
for  all  sorts  of  advertising,  must  necessarily  end 
soon  and  this  Nebraska  decision  is  as  good  a  start 
as  any  for  sane,  mature,  control  of  the  service. 


'■fsigna. 


A  MERITED  REBUKE 

Announcement  this  week  of  the 

tion  of  Chancellor  Brown  of  New  York 
versity  gave  two  New  York  newspapers  u 
opportunity  to  vindicate  news  enterprise  and  sounj], 
call  the  practice  of  denying  news  statements  whii 
editors  know  to  be  based  upon  truth.  Two  months 
ago  the  ll'orld-Telegram  learned  of  Chancelkr 
Brown's  intention  to  resign  the  post  he  has  filk^ 
with  distinction  for  many  years.  Publication  oi  tht 
statement  that  he  had  tendered  his  resignation  vi-ji 
at  once  branded  as  “ridiculous”  by  the  univershj 
authorities,  and  the  Chancellor,  returning  iron 
Europe,  also  denied  the  story. 

The  Evening  Post  recalled  the  incident  when  the 
official  announcement  was  made,  commenting  that 
the  circumstances  show  “that  the  newspapers  are 
often  nearer  the  truth  than  are  those  to  whom  fte 
truth  is  inconvenient.’'  The  World-Telegram  edi¬ 
torially  regarded  it  as  “regrettable  that  a  newspaper 
honestly  engaged  in  gathering  and  printing  the  nests 
should  be  put  in  the  wrong  by  official  denials  obvi¬ 
ously  not  made  in  good  faith.” 

The  loose  public  standards  of  the  past  ten  years 
have  made  official  statements,  in  the  mass,  son*- 
thing  to  be  regarded  with  suspicion,  especially  when 
they  deal  with  partially  concealed  transactions  ot 
public  concern.  The  sleazy  fabric  of  the  handout 
usually  omits  more  important  news  than  it  reveals. 
That  newspapers  should  occasionally  be  put  in  the 
wrong  by  official  denials  of  what  they  know  to  bt 
true  is  deplorable,  but  just  now  it  seems  to  go  with 
the  job  of  getting  behind  the  press  agents  and  tht 
paid  secretaries  to  the  facts  the  public  is  entitled  to 
know.  It  emphasizes  again  the  need  for  alert,  wdl- 
equipped.  and  well-compensated  reporters  and  edi¬ 
torial  executives. 


Pakc  out  the  neiespaper  element  at  a  national 
political  eoin  ention  and  udiat  remains  is  a  sorry 
demonstration  of  the  xeorkings  of  public  ofin- 
ion  on  affairs  of  transcendent  importance.  The 
Chicago  meeting  praxes  again  the  place  oj  a 
free  pre.xs  in  a  democracy's  operation. 
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WHAT  THE  RETAILERS  NEED 

The  Harvard  Bureau  of  Business  Researc'n, 
issuing  its  annual  report  on  the  operations  oi 
department  and  specialty  stores,  confirms  and 
amplifies  what  newspaper  men  have  known  in  a 
general  way  about  conditions  in  1931. 

The  chief  factor  was  a  substantial  drop  in  aggre¬ 
gate  sales  volume,  due  to  causes  beyond  the  control 
of  either  store  or  newspaper ;  and  this  factor,  ac¬ 
cording  to  the  Harvard  analysis,  was  enough  to 
blight  the  business  year  for  most  of  the  merchants. 
Strenuous  efforts  to  reduce  expenses  failed  to  keep 
pace  with  the  declining  amount  of  income. 

Payrolls,  it  is  generally  known,  have  been  slashed 
by  salary  cuts  and  by  discharges;  yet  the  lower 
jiayroll  cost  constitutes  a  larger  percentage  of  net 
sales  than  before.  Rents  or  other  real  estate  costs 
have  been  less  flexible,  and  also  take  a  larger  per¬ 
centage  of  the  department  stores’  funds.  The  same 
is  true  of  many  lesser  expenses. 

Newspaper  men  well  know  how  retail  advertis¬ 
ing  expenditures  have  been  reduced ;  yet  the  amount 
is  a  larger  percentage  of  net  sales  than  ever  before 
The  increase  in  percentage  is  a  small  one,  be  it  said; 
and  the  fact  that  sales  were  so  generalfy  kept  up 
within  85  or  90  per  cent  of  1930  figures  without 
a  larger  increase  in  advertising  percentage  is  a 
tribute  to  the  pulling  power  of  newspapers  under 
most  difficult  conditions. 

Probably  it  is  only  human  that  merchants,  seeing 
their  expenses  rising  proportionately,  should  be 
eager  for  the  newspapers  to  make  a  donation  in  the 
form  of  an  advertising  rate  cut.  But  the  real  need 
of  the  stores — the  only  solution,  in  fact — is  an  in¬ 
crease  in  sales  volume ;  and  they  can’t  expect  to  get 
that  by  saving  a  little  bit  out  of  the  advertising 
appropriation.  The  figures  just  published  show 
plainly  that  however  much  some  merchants  may  be¬ 
little  the  current  value  of  advertising  space,  they 
don’t  dare  cut  down  too  much  in  stormy  weather. 

Incidentally,  it  is  significant  that  in  every  classifi¬ 
cation  of  department  and  specialty  stores,  certain 
firms  were  able  to  make  profits  even  during  1931— 
even  by  the  strait-laced  Harvard  definition  of  profit 
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IN  THE  BUSINESS  OFFICE 

DC)\  S.  ELIAS,  vice-president. 
Ashn'illc  (X.  C.)  Citiccn-Tiwcs. 


I  FOLKS  WORTH  KNOWING 

fTojiX  STEWART  BRYAX,  pub-  1).  Hiden  Ramsey,  general  manager,  and  LARK  F.  WAITE,  who  for  more 

II  lislier.  Richiiioiui  (\’a.)  Xcus-  Douglas  R.  Eller,  city  reportorial  staff,  than  20  years  has  been  a  San 

lI  Z.iW*’'".  "3*  elected  a  member  of  the  Asheville  Citisen,  were  named  delegates  Pedro,  Cal.,  newspaper  publisher,  was 
Ranking  Industrial  Committee,  to  represent  the  Buncombe  county,  recently  named 

1-  Federal  Reserve  district  at  a  X.  C.  Democratic  party  at  the  state 
j.  idling  at  the  Federal  Reserve  Bank  of  convention  at  Raleigh,  June  16. 

I  Richmond.  June  8.  <;  Wallace,  Jr.,  business  manager, 

j,  Qjorge  F.  Booth,  publisher,  Worcester  Buffalo  Times,  has  been  elected  a  direc- 
fci  Mass.)  Tcleyram-Gasettc,  and  head  of  tor  of  the  Main  Street  Association, 
s  ;he  Massachusetts  Republican  delegates-  Andrew  F.  Wiley,  assistant  business 
f' at-large  to  the  national  convention,  manager,  Cincinnati  Enquirer,  has  re- 

J  was  given  a  ‘send-off  party,  June  9,  turned  to  work  after  a  wedding  tour  to 

“  by  more  than  300  Worcester  county  the  Bahama  Islands. 

,  I  Republicans.  Bronson  WTnthrop  Griscom.  of  the 

,  I  L.  T.  Russell,  publisher,  AcroarAr  advertisingdepartment,A’ctt'Ft)rAr//fr- 

,X,  J.)  Icf/i/cr,  atter  two  years  m  Call-  aid  Tribune,  and  Mrs.  Griscom.  are 
I  it.rnia  regaining  his  health,  has  again  parents  of  a  son,  their  first  child,  born 

f  ;aken  full  charge  of  his  newspaper.  June  9  at  the  Doctors  Hospital,  Xew  has  success- 

George  Fort  Milton,  president  and  York.  Mr.  Griscom  is  a  son  of  Col-  Clark  a  e 

publisher,  Chattanooga  (Tenn.)  Xni-s,  onel  Lloyd  C.  Griscom,  former  Am-  of  the  San  Pedro  Pilot  and  San 

i  delivered  the  commencement  address  at  bassador  to  Italy.  \cK's-PUot,  the  latter  formed 

j  ;he  95th  annual  graduation  exercises,  Parkhill  Harvey,  advertising  director,  by  a  merger  of  the  AV«'  and  the  Pilot. 
University  ot  Louisville.  Denver  Rocky  Mountain  Xezvs.  has  with  Mr.  Waite  continuing  as  executive 

William  M.  McIntosh,  publisher,  San  been  elected  president  of  the  Civitan  head  of  that  paper,  a  unit  in  the  Copley 
Jufowid  Light,  has  been  re-elected  presi-  Club  and  a  director  of  the  Advertising  chain. 

dent  of  the  San  Antonio  Little  Theatre.  Club  of  Denver.  In  his  new  post  he  succeeds  Samuel 

j  Oiarlcs  Phillips  Hasbrook,  publisher,  B.  Harrison  Cassel,  formerly  in  G.  McClure  who  resigned  to  take  charge 
I  Richmond  (N'a.)  Timcs-Dispatch,  with  charge  of  national  advertising  for  Radio  of  the  Santa  Monica  (Cal.)  Ez'cning 
Mrs.  Hasbrook.  left  last  week  for  their  Guide,  has  joined  the  national  advertis-  Outlook.  .Although  Mr.  Waite’s  office 
cottage  at  .Ammagansett,  Long  Island,  ing  department,  Nezv  York  Ezvning  js  in  Los  .Angeles,  he  will  continue  his 
Mr.  Hasbrook  will  return  soon  to  Post.  interest  in  the  San  Perdo  News-Pilot. 

Richmond  and  will  make  brief  visits  on  George  C.  Morgan,  district  manager.  '.®  ^  member  of  the  State  Advisory 

Long  Island  during  the  season.  Toledo  Nezes-Bec,  and  Mrs.  Morgan  California  Newspaper 

D.  X.  Slep,  publisher,  Altoona  (Pa.)  are  parents  of  a  daughter,  born  in  Publishers  .Association  and  chairman 
Mirror,  was  recently  elected  a  director  Flower  Hospital,  last  week.  of  the  composing  room  costs  committee. 

;  of  the  .Altoona  Lions  Club.  Walter  K.  Fontaine,  former  classi-  IN  THE  EDITORIAL  ROOMS 

'  J,  .V.  Heiskell,  editor.  Little  Rock  fied  manager,  Memphis  (Tenn.)  Com-  t^pav  rwPvnWFTH  inanairincr 
I  ,.Mk.)  (Pflic/Zc,  and  K.  A.  Engel,  pub-  mercial  Appeal-Evening  Appeal,  re-  J_)  e^tor  Xmi  dnoc/o  (Tex  )  X/Lff- 
lisher.  d’-kansas  Democrat,  have  been  turned  his  position  there  June  13.  He  fiLs.  has  returned  from  a 

appointed  by  the  City  Council  to  the  held  the  position  four  years  before  his  vacation  trip  to  Carlsbad  Caverns, 

City  Planning  Commission.  resignation  one  year  ago.  Carlsbad  N  AL 

Dean  Hoffman,  editor-in-chief,  Har-  A.  C.  Dernier.  Toledo  Blade  ctrciila-  a’  manapincr  editor 

ua^s^the  fi^X'f  class  **  »  two-weeks’  fz^ionL  (Aha.)  Bulletin  is  conduct: 

:  Patriot,  was  the  speaker  tor  his  class  vacation.  •  ...  ,  •«-  ”  o  daiie 


Clark  F.  Waite 


president  and 
general  manager 
of  the  South- 
e  r  n  California 
Xewspapers.  .As¬ 
sociated.  the  Col. 
Ira  Copley  Cali¬ 
fornia  newspaper 
group. 

Mr.  Waite  has 
been  a  staunch 
worker  in  news¬ 
paper  associations 
for  many  years. 
He  has  success¬ 
ively  been  pub- 


of  the  composing  room  costs  committee. 

IN  THE  EDITORIAL  ROOMS 

DE.AX  CHEXOW’ETH,  managing 
editor,  San  Angelo  (Tex.)  Stand- 


J.  S.  Cowper,  former  editorial  writer, 
Regina  Star,  is  writing  a  column  called 


l^ail  liuiiiiiaii,  CUIIUI-III-VIIICI,  iiur-  v..  ucrnicr,  l  oicao  Diaae  circuia-  w  A  n*.r.ravcs  manatriinr  Pflitnr 

ui's^the  fi^X'f  class  **  »  two-weeks’  i:]ilonL  (Aha.)  Bulletin  is  conduct- 

Patriot,  was  the  speaker  tor  his  class  vacation.  • _ o 

(1902)  at  the  commencement  exercises  i,ouis  F.  Keifer,  treasurer,  Terre  cohiinn 

Dickinson  College,  Carlisle,  last  Haute.  Ind  Tribune  Publishing  com-  j  reporter,  Victoria 

G.  .X.  Longarini,  publisher  of  Boston  the  companv,  have  been  narne^’dirmor!;  .^urinc  the  "lakes  or^r\"tf'h 'columX 
LoXotiaia.  Italian  daily,  has  been  ap-  of  the  Terre  Haute  Chamber  of  Com-  ‘^e  lakes  ot  British  Columbia, 

[lointed  military  aide  to  Governor  Ely  merce.  J-  S.  Cowper.  former  editorial  writer, 

oi  .Massachusetts.  He  is  at  present  a  op  white  fnrmerlv  national  aHver  Fegina  Star,  is  writing  a  column  called 
captain  in  the  Inspector  General’s  De-  tising  manade;  of  The  iSnXc 

partment.  The  War  DepartmeiU  re-  tinel  and  Wisconsin  Nezos,  has  iSnod  P^^rs  m  the  Edmonton  Bulletin. 
cently  awarded  him  the  Purple  Heart  {he  commercial  department  of  Station  Wayne  Pettit,  capital  correspondent. 
.Medal  with  oak-leaf  cluster,  authorized  WHAD  Marquette  Universitv  station  Portland  Oregonian,  spent  his  vacation 
by  President  Hoover  to  those  who  Milwaukee.  ‘  ’  San  Francisco, 

while  serving  in  the  Army  of  the  }^forris  .A  Penter  advertising  direc-  Blackstone  is  serving  as  night 

Srious  aTT  ^lTaoSa?rfiS  tor,  San  editor  on.  the  .Yrtc  Orleans  Times- 

Tr  eSiTl  cTrvice  ^  chairman  of  the  day  at  a  Pioayioie  in  the  absence  of  Frank  Allen 

uressciu  di  service.  recent  luncheon  of  the  San  Diego  Ad-  "ho  with  George  \  andervoort  is  cover- 

Coloiwl  Ed  I^ndvoight,  vice-presi-  yertising  Club.  The  principal  speaker  '"R  '^e  state  legislature  in  Baton  Rouge. 

ml  l-orrest  Lt/y  (Ark.)  Twies-  was  A’erne  E.  Caughell,  business  mana-  Gordon  Davis,  aviation  editor.  Buj- 

erad,  and  believed  to  be  the  oldest  ppr^  Ran  Diego  Sun,  whose  topic  was  jalo  Times,  fell  down  a  flight  of  stairs 

iKwspaper  man  in  p(Mnt  of  service  in  Community  W’ithout  a  Newspaper.”  in  his  home  on  June  11,  breaking  small 

.Mkansas.  celebrated  his  92nd  birthday  ^  £  Lent  business  manager  bones  i  n  one  of  his  feet, 

anniversary,  June  11.  For  more  than  ,  i  t.  Lcm,  ousiness  manager,  r-  a  ■  u,  .  a  y-,,, 

75  years  he  has  seen  active  newspaper  f'ty  (N.  J.)  Jersey  Journal,  and  Eric  Cavydron  night  staff,  0//aTc;fl 

jjrvice  recently  celebrated  their  (Ont.)  Citisen,  has  returned  from  his 

UwIm.  O’Bannon,  publisher.  Cory-  anniversary.  (Contimud  on  next  page) 

don  (Ind.)  Democrat,  has  announced 
his  withdrawal  as  a  candidate  for  the 

Democratic  nomination  for  United  MM  M  * 

cww  Read  This  Letter! 

(Tenn.)  Herald,  has  announced  his 

candidacy  for  the  state  Senate.  The  McNaught  Syndicate,  Inc. 

Jack  Williams,  publisher,  Waycross  Times  Building,  New  York  City. 

(Ga.).  Journal-Herald,  and  president, 

Georgia  Press  Association,  recently  ad-  Gentlemen: 

wick^^an^  Hats  off  to  Joe  Palooka  and  Dixie  Dugan.  In  our  balloting 

Qyjjj  ^  (  •)  iw  n  s  jyjj  completed  on  our  comic  features,  Dixie  Dugan  and  Joe  Palooka 

‘  won  out  by  the  overwhelming  majority  of  853  out  of  a  total  vote 

,  ,  •  ,r*-.  DeFw,  co-publisher.  Char-  cast  of  887!  or  55  to  1.  Only  17  votes  were  cast  for  the  three  months 

(MicIl)  I  rtbune-Republican,  ac-  trial  service  comics  we  have  been  running, 

companied  Frank  D.  Fitzgerald,  Michi-  .  .  ....  , 

gan  secretary  of  state,  on  a  trip  to  the  majority  is  all  the  more  impressive  when  it  is  known  that 

upper  peninsula  of  Michigan  the  week  Dixie  have  not  been  in  the  Daily  Press  for  three  months 

of  June  5-12  but  our  readers  had  not  forgotten  them.  The  Press  remained  neutral 

Bernard  Mainwaring,  editor.  Baker  “Auence  the  “election”  in  any  way. 

(Ore.)  Democrat-Herald,  has  returned  The  McNaught  Syndicate  should  feel  very  proud  of  the  result 

trom  Denver,  where  he  represented  the  which  clearly  shows  that  its  comics  are  in  a  class  by  themselves  as 

Presbyterian  churches  of  four  eastern  far  as  our  readers  are  concerned,  at  least. 

theTpnTT‘"i  Please  start  regular  service  of  Joe  Palooka  and  Dixie  Dugan 

he  General  Assembly  May  26  to  to  us  as  of  Monday,  June  6. 

I  vv'  T-  •  ■  .  I  Yours  very  truly, 

Len.  .  Feighner,  field  secretarv,  the 

Michigan  Press  Association  and  for-  CHARLES  QTY  DAILY  PRESS 

wrly  publisher.  .Xashville  (Mich.)  (Signed)  HAROLD  S.  HENRY 

'Hij,  has  announced  his  candidacy  for 
a  third  term  in  the  state  legislature. 


Cawdron.  night  staff,  Ottazva 
Cithen.  has  returned  from  his 
(Continued  on  next  page) 


Read  This  Letter! 

The  McNaught  Syndicate,  Inc. 

Times  Building,  New  York  City. 

Gentlemen: 

Hats  off  to  Joe  Palooka  and  Dixie  Dugan.  In  our  balloting 
just  completed  on  our  comic  features,  Dixie  Dugan  and  Joe  Palooka 
won  out  by  the  overwhelming  majority  of  853  out  of  a  total  vote 
cast  of  887!  or  55  to  1.  Only  17  votes  were  cast  for  the  three  months 
trial  service  comics  we  have  been  running. 

This  majority  is  all  the  more  impressive  when  it  is  known  that 
Joe  and  Dixie  have  not  been  in  the  Daily  Press  for  three  months 
but  our  readers  had  not  forgotten  them.  The  Press  remained  neutral 
and  did  not  try  to  influence  the  “election”  in  any  way. 

The  McNaught  Syndicate  should  feel  very  proud  of  the  result 
which  clearly  shows  that  its  comics  are  in  a  class  by  themselves  as 
far  as  our  readers  are  concerned,  at  least. 

Please  start  regular  service  of  Joe  Palooka  and  Dixie  Dugan 
to  us  as  of  Monday,  June  6. 

Yours  very  truly, 

CHARLES  QTY  DAILY  PRESS 
(Signed)  HAROLD  S.  HENRY 


fL  PASO  herald-post 

Mays 


II  u,.' 


i^iXuay-eisETeR 
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Last  month  we  an- 

j  nounced  nine  new 
starters  on  ELLA  CIN¬ 
DERS. —  This  month 
there  are  seven  more  — 
listed  above.  —  ELLA 
CINDERS  was  recently 
proved  by  Professor 
Ruby’s  test  the  best-read 
of  24  leading  comics. — 
Always  appealing,  always 
amusing  —  ELLA  CIN¬ 
DERS  by  Bill  Conselman 
and  Charlie  Plumb  is 
available  daily  and  Sun¬ 
day.  —  For  terms  and 
samples,  please  write  to 

UNITED  FEATURES 

MONTE  BOURJAILY 
General  Manager 

220  East  42nd  Street 
New  York 
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(Continued  from  page  31) 

vacation.  Lloyd  Jenkins,  day  start,  who 
was  taking  Cawdron's  place,  has  re¬ 
turned  to  the  day  side. 

George  Cockburn,  night  staff,  Ottaua 
(Ont.)  Journal,  has  returned  from  his 
vacation.  L.  Hawkins,  day  staff,  who 
filled  Mr.  Cockburn’s  place,  has  re¬ 
turned  to  the  day  side. 

John  Southam,  of  Ottawa,  has  joined 
the  Calgary  (Alta.)  Herald  staff. 

Ralph  McGill,  sports  editor,  Atlanta 
Cotistitution,  has  returned  to  work  after 
a  short  vacation  spent  in  Panama  City. 
Fla.  He  conducted  his  daily  column 
while  on  vacation. 

Douglas  Mackie,  legislative  reporter. 
Regina  (Sask.)  Daily  Star,  and  Roy 
L.  King,  financial  news  editor,  have 
resigned. 

G.  Murphy,  legislative  reporter.  Sas¬ 
katoon  (Sask.)  Star-Phoenix,  attended 
the  sessions  of  the  Saskatchewan  Con¬ 
servative  Association,  Moose  Jaw,  June 
2,  3  and  4. 

X'irginia  Gwin,  society  editor,  Gal¬ 
veston  (Tex.)  Neivs  and  Mrs.  Mary 
Woods,  society  editor,  Galveston  Trib¬ 
une  have  returned  from  a  week’s  cruise 
to  Mexican  ports. 

Harold  Colter,  reporter,  and  Dave 
Innes,  night  provincial  editor,  Regtna 
(Sask.)  Leader-Post,  are  on  vacation. 

Burton  Richardson,  Regina  (Sask.) 
Leader -Post,  and  Jack  Fairley,  Regtna 
Daily  Star,  recently  covered  the  annual 
convention  of  the  provincial  Conserva¬ 
tive  party,  at  Moose  Jaw. 

Don  Short,  city  hall  reporter,  San 
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Una,  or  aarloa  of  InaarUona  aa  tollowa: — 
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Tba  ainglo  eolunio  forty-two  Una  rata  makar  card  at 
a  coat  of  414  par  waak.  aarna  aa  low  a  rata  on  a 
SS-tlma  baala  aa  any  othar  acbadula,  namaly,  4144 
par  paga;  S4S  half  paga;  SSS  quartar  paga. 
ClaaalBad  rataa:  7Sc.  par  agata  Una  ona  tlma;  44e. 
par  agau  Una  four  tlmca. 

Sltuatlona  Wanted:  Stc.  par  agata  Una  ona  time; 
40e.  par  agate  Una  thrao  tlmca  (count  alz  worda  to 


the  Una).  a 

Subacrlptlon  rataa:  By  maU  payable  In  adranea 
United  SUtaa  and  laland  Poaaatalooi  44  par  year; 
Canada  44. S4;  Porelgn  SS.  _ 

Member  at  the  Aaaoclatod  Bualnaaa  Papara. 

Charter  Mambar  of  tha  Audit  Bureau  of  Clrcnlatlona 
with  a  eertlBad  *'A.B.C’‘  aa  foUowa: 
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••  1030 . 
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10.403 

10.180 

8.987 

8.220 

7.014 
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11,417 

11.584 
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Diego  (Cal.)  Tribune,  is  back  on  his 
run  again  after  an  attack  of  influenza. 
During  his  absence  Spencer  Held  of  the 
Tribune  staff  covered  the  beat. 

Margaret  Dodson  has  rejoined  the 
Grand  Junction  (Colo.)  Daily  Sentinel 
staff  after  a  two  years’  leave  granted 
her  to  complete  a  college  course. 

George  Green,  city  hall  reporter, 
Ottawa  (Ont.)  Journal,  has  returned 
from  his  vacation.  In  his  absence 
Cliester  Frowde  took  over  the  city  hall 
beat. 

Brian  Spinks,  agricultural  editor, 
Galveston  News,  has  left  on  a  5-months’ 
tour  of  Europe.  Landon  N'eal,  Hunts¬ 
ville,  is  substituting  for  him. 

Jack  L.  Simms,  20,  city  editor,  Vicks¬ 
burg  (Miss.)  Herald,  was  held  blame¬ 
less  last  week  in  the  death  of  Hilton 
Kirkland,  17-year-old  ice  dealer  in  Bir¬ 
mingham,  Ala.  Young  Kirkland  died 
after  his  ice  truck  and  a  car  driven  by 
Simms  had  crashed. 

Ward  Burris,  sports  editor,  San 
Antonio  Express,  recently  won  the 
championship  in  San  .\ntonio’s  annual 
newspaper  golf  tournament.  He  de¬ 
feated  Seth  Pace,  printer,  one  up. 

Horace  Higgs,  night  editor,  Ottaua 
(Ont.)  Citicen,  has  left  on  vacation. 
Edward  Marsh,  assistant  night  tele¬ 
graph  editor,  is  acting  night  editor. 
,\rchie  Davie,  reporter,  is  assisting  on 
the  night  and  day  telegraph  desk,  work¬ 
ing  a  combination  shift. 

Jack  DeWitt,  police  reporter.  Council 
Bluffs  (la.)  Nonpareil,  and  justice  of 
the  peace  for  Lewis  township,  married 
a  couple  on  the  stage  of  a  local  theatre 
on  June  8. 

Miss  Margaret  V.  Cosse  has  joined 
the  New  York  Herald  Tribune  staff. 
Her  former  e.xperience  included  work 
on  the  Mount  Vernon  Daily  Argus,  and 
the  Bronxznlle  Reziew,  of  which  she 
was  assistant  editor. 

Harry  Droste  and  Russell  Hamilton, 
Philadelphia  Evening  Ledger,  are  mak¬ 
ing  an  automobile  trip  to  Chicago. 

Charles  Coates  has  been  named 
sports  editor,  Montclair  (X.  J.)  Times. 

Marc  Wilkinson,  Pueblo  (Colo.) 
Morning  Chieftain,  spoke  on  European 
political  situations,  with  “Heil  Hitler,” 
as  the  subject  before  the  “Despots,” 
young  businessmen’s  luncheon  club  in 
Pueblo,  on  June  6. 

Peneloi^  Perrill,  columnist,  Dayton 
(O.)  Daily  News,  Ohio’s  oldest  news¬ 
paperwoman,  was  elected  honorary 
president  of  the  Dayton  Women’s  Press 
Club  recently.  Emily  B.  Moores  was 
elected  president  and  Mrs.  Frank  Ride¬ 
nour,  wife  of  the  publisher  of  the 
Piqua  (O.)  Call,  vice-president. 

Sidney  Joffe  and  Phillip  M.  Joffe, 
brothers,  former  reporters,  Paterson 
(N.  J.)  Morning  Call,  have  received 
doctor  of  medicine  degrees  at  New 
York  University  and  Bellevue  Hospital 
Medical  College. 

Elmer  W,  Peterson,  former  member 
of  the  Duluth  (Minn.)  News-Tribune 
news  staff,  sailed  from  New  York 
June  10  to  Stockholm,  where  he  will 
be  a  correspondent  for  the  .Associated 
Press. 

Kathleen  Whetro,  editor,  the  Junior 
News,  Dayton  (O.)  Daily  News,  is 
spending  a  vacation  at  Cumberland 
Gap,  Ky. 

Howard  Freeman,  sports  cartoonist, 
Newark  (N.  J.)  Evening  News,  has 
returned  to  work  after  an  illness  of 
several  weeks. 

J.  R.  McCoy,  Capitol  reporter,  Mont¬ 
gomery  (Ala.)  Advertiser,  visited  his 
son  and  other  relatives  in  Panama  City, 
Fla.,  several  days  this  week. 

Henry  Musser,  formerly  district  man, 
Philadelphia  Inquirer,  has  been  ap¬ 
pointed  advertising  director  of  Wood- 
side  Park,  Philadelphia. 

Lewey  V.  Robinson,  city  editor,  Bir¬ 
mingham  (Ala.)  Post,  and  member  of 
the  state  legislature,  successfully  under¬ 
went  a  major  operation  June  7. 

Jake  Frong,  sports  editor,  and  Art 
Routzong,  sports  staff,  Dayton  (O.) 
Journal,  were  graduated  recently  from 
the  college  of  law.  University  of  Dav- 
ton. 


Robert  C.  Dowse,  news  editor,  Duluth 
(Minn.)  Ne^cs-Tribune,  lost  $28  to  two 
youthful  masked  bandits  last  week. 

George  Mason,  editorial  staff,  Bos¬ 
ton  Evening  Transcript,  flew  to  Hyan- 
nis.  Mass.,  last  week  to  speak  before 
the  Hyannis  Rotary  Club. 

W.  R.  Walton,  city  editor.  South 
Bend  Tribune,  sailed  June  13  for  Eng¬ 
land  and  the  continent.  He  will  be 
absent  about  two  months. 

Eph  Gorenstein,  district  reporter, 
Philadelphia  Evening  Ledger,  is  at 
Wildwo^,  N.  J.,  on  his  vacation. 

.Arthur  MacMaster,  court  reporter, 
Vtica  (N.  Y.)  Daily  Press,  is  confined 
to  his  home  by  illness. 

Ralph  Neidlinger,  photographer.  Day- 
ton  (O.)  Daily  News,  and  Mrs.  Neid¬ 
linger,  are  parents  of  a  son  born  recently. 

Mac  Parker,  Philadelphia  Record. 
has  returned  after  a  week  in  Washing¬ 
ton  covering  the  “bonus  march.” 

Saul  Carson,  Philadelphia  Evening 
Ledger,  is  spending  his  vacation  in  New 
York. 

Paul  M.  Conaway,  courthouse  re¬ 
porter,  Macon  (Ga.)  News  and  Tele¬ 
graph,  was  admitted  last  week  to  prac¬ 
tice  law  in  the  Georgia  supreme  court. 

Julian  Harris,  news  director,  Atlanta 
Constitution,  has  returned  to  .Atlanta 
from  a  trip  to  Oiicago. 

James  Caldwell,  Sharon,  has  joined 
the  Harrisburg  (Pa.)  Telegraph  staff 
for  the  summer.  He  is  a  grandson  of 
E.  J.  Stackpole.  Sr.,  editor-in-chief  and 
owner. 

N.  S.  Noble,  city  editor,  .Atlanta 
Con.ctitution,  is  in  New  York,  sum¬ 
moned  there  by  the  critical  illness  of 
his  mother-in-law. 

Ben  Ccxiper,  court  reporter,  Atlanta 
Constitution,  has  returned  from  a  vaca¬ 
tion  at  Savannah,  his  home. 

W.  Wright  Bryant,  .Atlanta  Journal 
editorial  staff,  has  announced  his  en¬ 
gagement  to  Miss  Ellen  Hillyer  Newell 
of  .Atlanta,  the  ceremony  to  be  held  in 
the  fall. 

Earl  .Aiken  has  been  transferred  from 
the  Toledo  Morning  Times  staff  to  the 
Toledo  Blade.  He  was  formerly  with 
the  Toledo  Neu’s-Bee. 

Harvey  Southward,  former  sports 
editor.  Lynn  (Mass.)  Telegram-News, 
has  been  appointed  publicity  man  for 
the  Saugus  Race  Track. 

Lyne  Price.  Toledo  News-Bee  staff, 
has  returned  to  work  after  an  operation 
for  appendicitis. 

Helen  Beatty  has  joined  the  Regina 
(Sask.)  Daily  Star  as  assistant  editor, 
women’s  department. 

Betty  Birch,  Toledo  Times  colum¬ 
nist  and  staff  writer,  left  last  week  for 
a  month’s  vacation  in  California. 

W.  H.  Mylander,  staff  chief,  Toledo 
Blade,  is  on  vacation. 

Herman  D.  Hancock,  political  writer, 
.Atlanta  Constitution,  is  spending  his 
vacation  at  Tybee  Beach,  Savannah. 


PRESS  ASSOCIATION  NOTES 

Frederick  k.  mcilvaine. 

United  Press  manager  at  Pitts¬ 
burgh.  and  Miss  Charlotte  Erdman,  of 
Tarentum.  Pa.,  have  announced  their 
engagement.  The  wedding  will  be  held 
July  2  and  the  couple  will  make  their 
home  at  Tarentum. 

Joseph  S.  Wasney,  Jr.,  United  Press 
Pennsylvania  manager,  with  headquar¬ 
ters  at  Harrisburg,  spent  part  of  his 
vacation  in  New  York,  visiting  U.P. 
headquarters. 

H.  F.  Durward,  former  .A.P.  corre¬ 
spondent  at  Memphis,  and  J.  C.  Caru- 
thers,  veteran  newspaperman,  have 
opened  a  news,  publicity  and  advertis¬ 
ing  bureau  in  the  (joodwyn  Institute 
building  there. 

Ernest  Burritt,  Canadian  Press  staff 
writer  at  Winnipeg,  spent  a  day  in 
Regina.  Sask..  on  his  way  to  relieve 
Sam  Ross.  C.P.  manager  at  Calgary, 
now  on  holidays,  to  gather  material  for 
a  review  of  Saskatchewan  wheat  crop 
conditions. 

Eric  Dunn,  day  editor.  Calgary  bu¬ 
reau.  Canadian  Press,  and  Mrs.  Dunn. 


are  the  parents  of  a  son,  born  Jun^. 

Leslie  J.  Smith,  former  editor  of «. 
Salem  (Ore.)  Statesman,  now  chitfj 
bureau  in  Portland  for  the  .\sso(Jj(, 
Press,  attended  the  Republican  conv? 
tion  in  Chicago. 


WEDDING  BELLS 


PAUL  CONR.ATH,  associate  edit,. 

Ripley  (N.  J.)  Review,  to  Ifjj, 

Elsie  Persons  of  North  East,  Pa  jj, 
latter  city,  June  4. 

William  Joseph  Connor,  photoitra 
pher,  Camden  (N.  J.)  Courier-Po^  ^ 

Miss  Catherine  .Agnes  McGarritv  KMa 
Philadelphia,  June  8  in  Philadelplda, 

Lawton  E.  Bolender,  financial  edito' 
Dayton  (O.)  Daily  .News  to  Miss 
F.  Shaner,  Waynesville,  O.,  June  7. 

S.  Oliver  Goodman,  assistant 
cial  editor,  Buffalo  Times,  to  ifij,! 
Sylvia  Posner,  in  Buffalo,  June  1’ 

Sidney  G.  Carlton,  a  newspapema 
of  Punxsutawney,  Pa.,  to  Miss  Louivt 
W.  Rexford,  June  4.  ' 


Ernest  Rogers,  assistant  city  edito- 
.Atlanta  Journal,  to  Miss  Bertha  Tumip-t 
seed,  .Atlanta,  June  11. 

Mary  B.  Foxhall,  daughter  of  George  | 
Foxhail,  Sunday  editor,  IVorcttiel 
(Mass.)  Telegram,  to  Donald  L.  Hen. 
menway  of  Lowell,  at  Worceste- 
June  11. 

John  Carroll,  circulation  manager: 
Tulare  (Cal.)  Advance-Register,  p; 
Miss  Kathleen  Hones,  recently. 

Charles  Bruyers,  editorial  staff,  Ot. 
tau'a  (Ont.)  LcDroit,  to  Miss  .Anang- 
Larose. 

Edwin  .A.  Roberts,  advertising  illus¬ 
trator,  Union  City  (N.  J.)  Hudson  Du. 
patch  to  Miss  Agnes  Rita  Seuterlins 
Woodcliff,  N.  J.,  June  8. 

Phillip  Read  Curran,  sports  editor 
Salinas  (Cal.)  Index  Journal,  to  Miss 
Harriet  J.  McGlinchey,  June  10  at  De! 
Monte,  Cal. 

Louis  J.  Kiefer,  assistant  advertis¬ 
ing  manager,  Vincennes  (Ind.)  Sun- 
Commercial,  to  Miss  Mary  Catherine 
Kilfoil,  June  16,  in  Indianapolis.  ^ 

CHANGES  OF  OWNERSHIP 

FW.  GEORGE  has  sold  the  Bloom- 
•  ing  Grove  (Tex.)  Timcj,  weekly, 
to  W.  .A.  Crawford. 

Mr.  and  Mrs.  Sherman  White,  edi¬ 
tors  and  publishers,  Sumas  (Wash.) 
News,  until  its  recent  sale  to  Edwani 
G.  Robbins,  blind  newspaperman  from 
New  York,  will  make  their  home  in 
San  Diego,  Cal. 

Melvin  Lloyd,  Western,  Neb.,  has ! 
purchased  the  Doniphan  (Neb.)  Herald. 
weekly,  from  Mrs.  Hazel  Hartley. 

Potomac  Interest,  weekly,  published 
at  Colonial  Beach,  Va.,  has  been  pur¬ 
chased  by  Thomas  J.  Keane,  of  Kil¬ 
marnock,  Va. 

J.  E.  Browne  of  the  Osakts  (Minn.) 
Review  has  bought  the  .Alexandrii 
(Minn.)  Citisen  News  from  James  .A 
and  J.  Paul  Kinney.  In  the  deal  J 
Paul  Kinney  gets  possession  of  the 
()sakis  property  and  will  continue  pub¬ 
lication  of  the  Review. 
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Guelph  (Ont.)  daily  mer¬ 
cury,  32-page  edition  featuring 
“Three  Guelph  Days”  June  8. 

Springfield  (Mass.)  Sunday  Union- \ 
Republican,  Recreation  section,  June  12 
14  pages. 

Boston  Sunday  Post,  Resort  and 
Travel  Edition,  June  12,  six  pages. 

Quincy  (Mass.)  Patriot  Ledger.  12- 
page  special  edition  devoted  to  United 
Spanish  War  Veterans  convention. 
June  10. 


Flmt  (Mich.)  Daily  Journal,  June  8. 
30-page  special  edition  for  city-wide 
“71”  sale,  urging  buying  as  a  means  of 
increasing  employment. 

Galveston  Daily  News  and  Galveston 
Tribune,  May  31,  16-page  tabloid  baby 
section. 


Worcester  (Mass.)  Telegram-Gazette. 
June  bride  and  graduation  section. 
June  7. 

Brockton  (Mass.)  Daily  Enterprise, 
(Continued  on  page  34} 
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wenty  to  sixty  minutes 
ahead  of  all  opposition . . . 


THE  /.iV.S.  BEAT 
on  the  VIOLET  SHARPE 
SUICIDE 
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STOP-PRESS  news,  a  story  to  electrify  editors  and  readers — the  dramatic 
sequel  to  the  grilling  of  the  Morrow  maid  in  the  Lindbergh  case.  For 
many  papers,  the  l.N.S.  report  was  as  much  as  an  hour  ahead;  moreover, 
I.N.S.  cleaned  up  the  story  completely  from  the  first— when  opposition 
stories  finally  came  through  there  was  nothing  to  add  to  the  details  included 
in  the  l.N.S.  flash. 

The  telegrams  at  the  right  indicate  what  this  particular  instance  of 
l.N.S.  leadership  brought  to  some  l.N.S.  papers.  Learn  what  that  leader¬ 
ship  holds  for  your  own  paper.  With  all  the  big  news  that  looms  ahead  in 
the  coming  months,  you  will  want  the  protection  of  the  wire  service  that  will 
consistently 


get  it  FIRST,  but 
first  get  it  RIGHT! 


Beat  the  opposition  twenty-five 
minutes  on  Sharpe  suicide.  We  did 
19,000  extra  on  it  the  first  after¬ 
noon  and  got  the  bulge  on  all  the 
business  today. 

H.  A.  Montgomery, 
Detroit  Times. 


l.N.S.  had  beat  on  Sharpe  sui¬ 
cide.  Story  broke  swell  for  stock 
final. 

Columbus  Dispatch. 


l.N.S.  service  excellent  on  Lind¬ 
bergh  story.  Congratulations. 

W.  L.  Sturdevant, 
Louisville  Herald-Post. 


Thanks  indeed  for  Sharpe  suicide 
service.  You  were  at  least  half  hour 
ahead  of  opposition  and  enabled  us 
to  catch  regular  edition  with  com¬ 
plete  story.  Opposition  had  minor 
play  and  unsatisfactory  story. 
Thanks  again. 

Dwight  Fee, 

Pittsburgh  Sun-Telegraph. 


l.N.S.  beat  opposition  45  minutes 
at  Milwaukee. 

Milwaukee  News. 


We  beat  everything  in  this  terri¬ 
tory  on  Morrow  maid  story.  Con¬ 
gratulations. 

Kane  {Pa.)  Republican. 


INTERNATIONAL  NEWS  SERVICE 

sole  sales  agents 

KING  FEATURES  SYNDICATE 


235  East  45th  Street,  New  York 


Inc. 


Cable  Address:  KINGSYN 


34 


Editor  &  Publisher  The  Fourth  Estate  for  June  18,  1932 


PERSONAL 


(Continued  from  page  32' 


‘‘Brockton  Days”  number,  June  9,  estab¬ 
lishing  a  new  record  for  local  display 
advertising  with  a  44-page  paper,  the 
largest  single  issue  in  its  history. 

Plainfield  (X.  J.)  Courier-Xcu'S, 

June  8,  24-page  commencement  edition. 

Ashezille  (X.  C.)  Cithen-Times, 

16-page  tabloid  section,  June  12  marking 
the  opening  of  an  improved  radio  plant 
for  WWXC,  owned  and  operated  by 
the  Citizen-Times. 

Stockton  (Cal.)  Record,  54-page  is¬ 
sue  advertising  Community  Sales  Day 
recently. 

Visalia  (Cal.)  Times-Delta,  annual 
Home  Coming  Week  pioneer  and  rodeo 
edition,  recently. 

.Vm'  Orleans  Times-Picayune,  special 
16-page  summer  travel  section.  June  8. 


ASSOCIATIONS 

A  GROUP  of  pioneer  telegraphers 
have  banded  together  in  Holly¬ 
wood,  Cal.,  as  the  Lost  Art  Club,  dedi¬ 
cated  to  reminiscences  of  the  Days  Be¬ 
fore  Teletypes.  Old-time  press,  rail¬ 
road.  brokerage  and  commercial  teleg¬ 
raphers  constitute  the  membership,  with 
W.  B.  Patterson  as  president,  J.  W. 
Biller,  secretary -treasurer,  and  Jack 
Dunn,  chairman  of  committees. 


Frank  D.  Gravelle  has  been  re¬ 
elected  president  of  the  Duluth 
(Minn.)  Adnxrtising  Club. 

Perry  J.  Katzenstein.  advertising 
staff,  Johnstoivn  (Pa.)  Democrat,  was 
recently  elected  president  of  the  John'S- 
towx  .\dvf.rtisixg  Club. 

Xew  officers  of  the  .\dvertisixg 
Club  of  Df.xver  are:  W.  E.  Bryan, 
president;  M.  D.  Townsend,  vice-presi¬ 
dent;  John  L.  Jenkins,  re-elected  secre¬ 
tary-treasurer. 

Harry  Hoffman.  U.  S.  .\dvertising 
Co.,  was  elected  president  of  the  Mil- 
W  AUKEF.  .\dvertisixg  Club,  June  9. 

.\nnual  meeting.  West  Tex.as  Press 
Ass(Ki.atiox,  will  be  held  .\ug.  19-20 
at  Big  Springs.  Te.x.  Charles  A.  Guy. 
editor  and  publisher,  Lubbock  (Tex.) 
Azalanchc-J ournal ,  is  president  of  the 
group.  Guest  speakers  will  include  Lee 
Xichols,  editor.  Bristozv  (Okla.)  Rec¬ 
ard  and  president.  Xational  Editorial 
Association.  Amon  G.  Carter,  publisher. 
Port  Worth  (Tex.)  Star-Telegram  and 
D.  D.  Roderick,  publisher,  El  Paso 
(Tex.)  Times. 

Pica  Club  of  Xew'  Jersey  has  ap- 
p-jinted  a  committee  consisting  of 
Arthur  Krahmer,  Passaic  Xews;  John 
Sweeney,  Paterson  Morning  Call;  Har¬ 
old  Gras.  Paterson  Hcrald-Xezvs:  Will¬ 
iam  McBride.  Passaic  Xezvs,  to  make 
plans  for  the  30th  annual  outing  in 
July. 

Tenth  annual  convention  of  .\l.\bam.\ 
Writers’  Coxcla\t.  ended  in  Monte- 
vallo  Thursday  night  after  a  four-day 
session.  Dr.  O.  C.  Carmichael,  presi¬ 
dent.  .Mabama  College  for  Women. 
Montevallo,  welcomed  the  two  score 
delegates.  Several  Alabama  newspaper¬ 
men  addressed  the  convention  Tuesday. 

.At  the  annual  election  of  the 
WoMEx’s  Press  Club  of  Pittsburgh, 
the  following  officers  were  elected : 
President.  .Anne  Ryan  Lesh;  vice-presi¬ 
dents.  Miss  Mary  L.  Hay.  Miss  Marie 
MeSwngan;  secretary.  Airs.  John  F. 
Collins,  Jr.;  treasurer,  Miss  Bernice 
Shine;  directors,  Mrs.  Jane  G.  Burt- 
nett,  Aliss  Frances  Walker.  Mrs.  .Al¬ 
bert  J.  Dawson.  Miss  Helen  Ryman, 
Mrs.  John  A.  Shoemaker  and  Miss 
Mar>'  Shine. 


ON  THE  MECHANICAL  SIDE 

Edgar  a.  perkixs,  Sr.,  a 

proofreader  for  the  Indianapolis 
Star,  and  a  member  of  the  Indiana 
state  senate,  has  been  appointed  by 
Governor  I^slie  as  a  member  of  the 
Indiana  Industrial  Board. 

H.  A.  Edwards,  foreman.  Kokomo 
(Ind.)  Tribune  pressroom,  suffered 
amputation  of  three  fingers  and  a  part 
of  the  palm  of  his  left  hand  recently 
when  the  hand  was  caught  between 
cylinders  of  the  press. 


Oscar  W.  Gronlun,  superintendent  of 
the  pressroom  of  the  David  C.  Cook 
Publishing  Company,  Elgin,  Ill.,  last 
month  entered  upon  his  fifty-third  year 
of  continuous  service  with  that  com¬ 
pany. 

W.  R.  Mitchell,  Muncie  (Ind.)  Star, 
has  been  elected  president  of  the  Mun¬ 
cie  Typographical  Union. 

Louis  R.  Mazzel  of  Xewark  (X.  J.) 
Xewspaper  Pressmen’s  L’liion  Xo.  8, 
has  been  re-elected  president  of  the 
Essex  County  .Allied  Printing  Trades 
Council,  for  the  third  time. 

Robert  W.  Murray,  Boston  Globe 
composing  room,  observed  his  50th  year 
with  the  Globe,  June  3.  His  associates 
presented  him  an  electric  clock. 

Frank  T.  Owens,  day  composing 
loom  foreman,  Utica  (X.  Y. )  Daily 
Press,  liegan  his  48th  consecutive  year 
with  his  pajKT  June  17. 

Charles  .A.  Watson,  composing  room, 
Regina  (Sask.)  Leader-Post,  recently 
retired  after  completing  60  years’  serv¬ 
ice  as  a  printer. 


NEW  PUBLICATIONS 

CAPT.  DEAX  D.  BELT,  U.  S. 

.Army  .Air  Corps  Reserve,  Thorn- 
ville,  O.,  who,  with  his  father,  D.  X. 
Belt,  publishes  the  Thornville  Xezes. 
recently  started  publication  of  the 
Buckeye  Lake  Xeu's. 

X eies- Advertiser,  a  weekly,  will  be 
started  at  Jackson,  O.,  by  .Arch  Martin. 

L.  C.  Wright,  job  printer  at  Cordova, 
•Ala.,  is  editor  and  publisher  of  a  new 
weekly  started  at  Cordova,  the  Walker 
Countian. 


Kokomo  Post,  a  new  tabloid  weekly, 
appeared  at  Kokomo.  Ind.,  June  9. 
Richard  Banks  is  editor,  and  Robert 
Cosand  and  Claude  C.  Hutson  are  busi¬ 
ness  managers.  Hutson  discontinued 
publication  of  the  Kokomo  Sunday 
Xews.  a  tabloid,  to  join  the  Post. 

Chattanooga  (Tenn.)  Press,  a  Repub¬ 
lican  weekly,  has  made  its  appearance. 

Fulton  (Ind.)  Leader,  a  weekly,  ap¬ 
peared  June  11.  Everett  Koontz,  for¬ 
merly  of  the  Logansport  (Ind.)  Press, 
is  the  publisher. 

Carolina  Democrat  weekly  political 
tabloid,  made  its  appearance  in  Colum¬ 
bia,  S.  C..  recently.  Charles  L.  Wat¬ 
kins  is  publisher  and  business  manager, 
John  H.  Gaston  advertising  manager 
and  J.  C.  Ott  circulation  manager. 

Blozeing  Rock  (X.  C.)  Rocket,  sum¬ 
mer  newspaper,  is  to  appear  June  11. 
C.  \'.  Henkel  is  publisher  and  business 
manager.  .A.  T.  Robertson,  Jr.,  for  the 
past  three  summers  editor  of  the  Pine- 
hurst  (X.  C. )  Outlook,  will  be  editor. 

Zanesz'ille  (O.)  Free  Press,  a  weekly, 
made  its  apiiearance,  Friday,  May  27. 
Richard  C.  Brown  is  editor;  Parker 
Boyce,  advertising  manager,  and  Sid¬ 
ney  V.  Freeman,  business  manager. 

Publication  of  a  weekly,  the  Tribune. 
was  started  recently  by  the  Alva  (Okla.) 
Reznczv-Couricr. 

Indiana  Jourjial,  a  weekly  published 
in  Indianapolis,  was  bought  recently 
by  E.  .A.  and  F.  H.  Watkins,  publishers 
of  the  Plainfield  Messenger  and  the 
Clayton  Commercial.  from  Irving 
Webster. 


SCHOOLS 

NIXETFIEX  .seniors  were  gradu¬ 
ated  from  the  Department  of 
Journalism,  Syracuse  University,  this 
week.  Sigma  Delta  Chi  scholarship  key 
award  was  conferred  on  two  women, 
Leah  Kasner  of  .Avon,  X.  J.,  and  Esther 
Luxenberg  of  Osceola  Mills.  Pa.,  both 
of  whom  were  graduated  magna  cum 
laude. 

Dr.  .Arnold  Mulder,  instructor  in 
journalism  and  literature.  Western 
State  Xormal  College.  Kalamazoo, 
Mich.,  sailed  June  15  on  the  Europa 
for  a  three-mouths’  automobile  tour 
of  Europe. 

Robert  M.  Sherwood,  of  Columbus,  a 
junior,  has  been  appointed  business 
manager  of  the  Lantern.  Ohio  State 
University  daily,  at  Columbus,  for  the 
coming  year.  William  M.  Ware,  Men¬ 
tor,  O..  has  been  appointed  editor. 


Students  of  the  Medill  School  of 
Journalism,  Xorthwestern  University, 
assumed  complete  editorial  charge  of  the 
Evanston  (Ill.)  Xezvs- Index,  June  2. 
Members  of  Dean  Harry  F.  Harring¬ 
ton’s  advanced  class,  were  department 
heads.  John  Canning,  a  graduate  stu¬ 
dent,  was  managing  editor.  • 

Ten  students  of  journalism  at  Wash¬ 
burn  College.  Topeka,  Kan.,  covered 
the  annual  meeting  of  the  Kansas 
Chamber  of  Commerce  and  the  state¬ 
wide  meeting  on  Kan.sas  .Afiairs  in 
Topeka  May  26  and  27.  Working  as 
reporters,  rewrite  men,  and  copy  read¬ 
ers,  the  students  prepared  stories  of 
the  meetings  for  more  than  200  Kansas 
newspapers. 

Between  40  and  50  South  Dakota 
publishers  met  for  the  second  annual 
newspaper  day  at  South  Dakota  State 
College,  Brookings,  May  20.  .A  fea¬ 
ture  was  the  award  of  a  gold  makeup 
rule  for  excellence  in  editorial  writing, 
to  R.  D.  Soule,  Milbank  Herald-Ad¬ 
vance. 

Robert  S.  Matthews,  Jr.,  formerly 
editor  of  the  high  school  department  of 
the  Leader  Papers,  Staunton.  \'a.,  now 
attending  the  University  of  Florida, 
has  been  awarded  the  official  gold  key 
for  outstanding  work  on  the  schixjl 
paper.  The  Alligator. 

Prof.  John  R.  Brumm,  head  of  the 
department  of  journalism.  University 
of  Michigan,  was  principal  speaker  at 
the  graduating  exercises  of  Cedar 
Springs.  Mich.,  high  school,  June  9. 

Frank  E.  Burkhalter,  head  of  the 
department  of  journalism,  Baylor  Uni¬ 
versity,  has  been  elected  president  of 
the  Baylor  Alumni  Association. 

Joseph  H.  Mader,  Jr.,  journalism  in¬ 
structor,  University  of  Xorth  Dakota, 
Grand  Forks,  will  spend  the  summer  as 
publicity  director  of  Yellowstone  Park. 

Prof.  Osman  C.  Hooper,  for  14  years 
a  member  of  the  staff  of  the  College 
of  Journalism,  Ohio  State  University, 
Columbus,  has  been  made  professor 


emeritus.  He  will  continue  in  cha' 
of  the  Journalism  Hall  of  Fang  i 
will  continue  to  edit  the  Ohio 
paper.  His  class  work  will  be  ta^ 
over  by  James  E.  Pollard,  head  of 
University  news  bureau. 


I 


NEW  PLANTS  AND  EQUIPMEN> 

Tomahawk  (Wis.)  Li:\i)£i 

weekly,  will  move  into  a  new  $ii, 
000  plant  soon  after  July  1.  l  \v 
Osborne  is  editor. 


Frederick  (Wis.)  Star  has  instaj^ 
a  new  Cotterell  press.  Harvey  OK] 
has  recently  assumed  ownership  of  J 
Star  which  had  been  associated  with  * 
Xorthland  Printing  Co.  I 


SUSPENSIONS 

MT.  HOREB  (Wis.)  TIMES:, 
ceased  publication  and  sold 
circulation  to  the  Mt.  Horeb 
The  Times  was  founded  50  years  ag 
by  J.  X.  Dahlen  and  in  recent  ye;- 
was  edited  by  William  G.  Ihland. 

Sheffield  (Ill.)  Times,  edited  for 
years  by  L.  F.  Richardson  'Uspenij 
last  week. 


BREWERY  BROADCASTS  HIT 

Following  the  ruling  of  the  ?a<;,a 
chewan  Government  curtailing  liijv 
advertising  in  Saskatchewan  newspap- 
recently,  representations  made  have  ■- 
suited  in  the  elimination  of  similiar  r, 
vertising  on  the  radio.  A  number 
Saskatchewan  brewery  firms  have  b<; 
advertising  indirectly  through  sponsor 
ship  of  sports  broadcasts  and  these  a: 
hit  particularly  by  the  ruling. 


McKinney  succeeds  kelley 

Edward  M.  Kelley,  city  editor,  Puej 
(Colo.)  Morning  Chieftain,  has  r 
signed  and  has  been  succeeded  by  .\lex 
AIcKinney,  formerly  courthouse  man. 


hannifan  sports  editor 


John  Hannifan  has  been  appoi 
sports  editor,  Morristozi-n  (X.  J.)  “ 
Record. 
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RADIO  STATIONS  HELD  ACCOUNTABLE 
FOR  LIBEL  BY  NEBRASKA  COURT 


Supreme  Court  Reverses  And  Remands  For  New  Trial 
$100,000  Suit  Against  KFAB,  Lincoln  and  Attorney 
— Jury  Absolved  Station  In  Previous  Action 


{Special  to  Editor  &  Pi-blisher) 

Lincoln,  Xeb.,  June  13 — Belief  of 
^newspapermen  that  radio  stations 
should  be  held  to  tlie  same  strict  ac¬ 
countability  for  libel  as  newspapers  was 
completely  upheld  by  a  decision  of  the 
Nebraska  Supreme  Court  here  last 
Friday. 

The  court’s  decision  came  in  revers¬ 
ing  and  remanding  for  a  new  trial  the 
$UlO,(KXI  libel  action  of  .\ttorney  Gen¬ 
eral  C.  A.  Sorensen  against  radio 
station  KF.\B,  Lincoln,  and  Richard  F. 
Wood,  a  Lincoln  attorney.  In  the  pre¬ 
vious  trial,  Sorensen  got  a  $1  verdict 
against  Wood  while  the  jury  freed  the 
radio  station. 

Holding  that  the  trial  court’s  instruc¬ 
tions  were  contradictory  and  confusing, 
the  Supreme  court  sent  the  case  back 
after  a  sweeping  analysis  of  the  re¬ 
sponsibility  of  radio  broadcasters,  which 
left  no  doubt  as  to  the  court’s  belief 
that  a  station  owner  is  jointly  liable 
with  the  person  making  the  speech  over 
its  facilities. 

The  opinion,  prepared  by  Chief  Jus¬ 
tice  Charles  A.  Goss,  in  its  syllabus 
gave  four  major  rulings,  the  first  made 
m  an  appellate  court  in  this  country 
on  the  questions  involved,  all  of  which 
were  adverse  to  the  position  of  the 
radio  station  during  the  trial.  They 
were : 

“1.  The  federal  radio  act  confers  no 
privilege  to  broadcasting  stations  to 
publish  defamatory  utterances. 

“2.  When  one  writes  libelous  words 
concerning  another  and  reads  them  be¬ 
fore  the  microphone,  with  the  consent 
of  the  owner  of  the  broadcasting  sta¬ 
tion  and  such  owner  broadcasts  those 
words,  the  reader  and  owner  unite  in 
the  publication  of  a  libel  and  may  be 
joined  as  defendants  in  an  action  for 
damages. 

“3.  Negligence  of  the  owner  of  a 
broadcasting  station  or  its  employes  is 
not  a  defense  i-  action  for  damages 
for  publishing  a  libel  by  radio. 

"4.  That  a  licensee  of  a  radio  broad¬ 
casting  station  is  a  common  carrier 
within  the  meaning  of  the  interstate 
commerce  act  is  not  available  as  a  de¬ 
fense  under  the  issues  and  evidence  in 
this  cause.” 

Discussing  the  contradictory  nature 
of  the  instructions  which  had  been 
vigorously  attacked  in  briefs  to  the 
court,  both  by  attorneys  for  Sorensen 
and  by  Prof.  Lawrence  \’old  of  the 
University  of  Nebraska  law  college,  the 
opinion  by  Judge  Goss  fully  recognized 
the  equal  responsibility  of  radio  broad¬ 
casters  to  newspapers  in  the  matter  of 
libel. 

“They  first  advised  the  jury.”  the 
chief  justice  writes,  “that  certain  parts 
of  the  Wood’s  speech  were  libelous 
per  sc’  and  then,  by  instruction  No.  9, 
told  them  that,  in  determining  whether 
the  ‘matter  broadcast  is  libelous.’  they 
were  to  consider  the  entire  speech,  ap¬ 
plying  the  understanding  of  the  average 
man.  It  is  quite  likely  the  jurors  did 
not  understand  the  language  or  the 
significance  of  the  phrase  'per  se’  and 
believed  the  court  was  leaving  to  them 
the  duty  of  deciding  whether  any  of 
the  material  broadcast  w’as  libelous ; 
and  even  if  they  understood  that  some 
of  the  words  were  libelous  per  se,  they 
were  told  in  effect  that  if  the  station 
owner  honestly  and  in  good  faith  exer¬ 
cised  due  care,  he  is  absolved  from 
liability  for  transmitting  unprivileged 
defamatory  words  uttered  by  a  speaker. 
It  has  often  been  held  in  newspaper 
publication,  which  is  closely  analogous 
to  publication  by  radio,  that  due  care 
and  honest  mistake  do  not  relieve  a 
publisher  from  liability  for  libel.” 

After  citing  cases  in  point  the 
opinion  goes  on  to  say  that  “The  court 
also  erred  in  submitting  the  case  to 
the  jury  by  instruction  No.  8i,  as  if 
the  law  of  negligence  and  not  the  law 


of  defamation  were  the  underlying 
basis  for  liability  of  radio  broadcasting 
licensees  for  the  publication  of  defama¬ 
tory  utterances  by  radio.  These  errors 
were  prejudicial  and  require  a  reversal 
of  the  judgment.” 

Recognizing  that  “the  defendant 
company,  like  most  radio  broadcasters 
is  to  a  large  extent  engaged  in  the 
business  of  commercial  advertising  for 
pay,”  the  opinion  points  out  that  such 
advertising  is  competitive  with  news¬ 
paper  advertising. 

“It  competes  with  newspapers,  mag¬ 
azines  and  publications  of  every  nature. 
The  fundamental  principles  of  the  law 
involved  in  publication  by  a  newspaper 
and  by  a  radio  station  seem  to  be 
alike.  There  is  no  legal  reason  why 
one  should  be  favored  over  another 
nor  why  a  broadcasting  station  should 
be  granted  special  favors  as  against 
one  who  may  be  a  victim  of  a  libelous 
publication.” 

One  of  the  chief  claims  of  the  com¬ 
pany  in  defending  the  libel  action  was 
that  Wood’s  speech  was  privileged.  Its 
theory  was  that  under  the  federal  radio 
act  and  orders  of  the  federal  radio 
commission,  it  had  no  right  to  censor 
Wood's  speech  because  he  was  speaking 
on  time  hired  by  a  candidate  in  the 
primary  whose  opponent  had  previously 
spoken  over  the  station. 

The  court’s  decision  disposed  of  this 
theory  in  vigorous  terms.  “We  do  not 
think."  wrote  Judge  Goss  “that  Con¬ 
gress  intended  by  this  language  in 
the  radio  act  to  authorize  or  sanction 
the  publication  of  libel  and  thus  to 
raise  an  issue  with  the  federal  con¬ 
stitutional  provisions  prohibiting  the 
taking  of  property  wthout  due  process 
or  without  payment  of  just  compen¬ 
sation. 

“We  are  of  the  opinion  that  the 
prohibition  of  censorship  of  material 
broadcast  over  the  radio  station  of  a 
licensee  merely  prevents  the  licensee 
from  censoring  the  words  as  to  their 
IKtlitical  and  partisan  trend  but  does 
not  give  a  licensee  any  privilege  to  join 
and  assist  in  the  publication  of  a  libel 
nor  grant  any  immunity  from  the  con¬ 
sequences  of  such  action.  The  federal 
radio  act  confers  no  privilege  to  broad¬ 
casting  stations  to  publish  defamatory 
utterances.” 

The  other  claim  of  the  broadcasting 
company,  that  it  was  a  common  carrier 
of  intelligence  by  wire  and  wireless 
within  the  meaning  of  the  interstate 
commerce  act,  was  quickly  discarded  in 
the  Nebraska  opinion. 

“This  has  never  been  decided  by  any 
court.”  Judge  Goss  wrote.  “We  know 
that  licensees  of  broadcasting  stations 
in  their  annual  meetings  and  eminent 
counsel  have  taken  the  opposite  view : 
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and  that  in  1929  the  .\merican  Bar 
.Association  adopted  a  resolution  in¬ 
structing  its  committee  on  radio  law 
to  oppose  the  enactment  of  any  legis¬ 
lation  declaring  broadcasting  stations 
to  be  common  carriers  or,  as  such, 
subject  to  a  common  carrier  obligation 
with  respect  to  the  transmission  of 
communications.  We  are  of  the  opinion 
that  the  defense  of  the  company  that 
it  is  a  common  carrier  is  not  available 
here." 

The  errors  committed  in  the  trial 
were  prejudicial  to  the  plaintiff,  the 
Supreme  court,  held,  and  favorable  to 
both  defendants,  in  ordering  it  re¬ 
manded  for  a  new  trial. 

The  action  arose  out  of  a  radio 
speech  given  by  Wood  the  night  before 
the  1930  Nebraska  primary  election. 
U.  S.  Senator  George  W.  Norris  had 
previously  spoken  from  the  station. 
Wood  was  speaking  on  time  sold  to 
his  primary  opponent  W.  M.  Stebbins. 
accounting  for  the  station’s  defense  that 
it  had  no  right  to  censor  the  speech. 

Two  parts  of  the  speech  were  called 
libelous  per  se  in  the  instructions  to 
the  jury,  one  where  Sorensen  was 
called  “an  irreligious  libertine,  a  mad¬ 
man  and  a  fool"  and  the  other  where 
Wood  charged  him  with  operating  a 
“racket”  in  connection  with  Omaha  law 
enforcement. 

Two  other  $100,000  radio  libel  actions 
were  filed  as  a  result  of  the  same 
speech,  one  by  .Assistant  .Attorney  Gen¬ 
eral  Irving  Stalmaster,  Omaha  and  one 
by  Harry  Lapidus,  Omaha  business 
man.  later  killed  by  an  unknown  as¬ 
sassin. 

The  Sorensen  case  is  the  only  one 
that  has  been  tried. 


WILLIAM  B.  GOODE  RETIRej 

Succeeded  By  M.  J.  DuranJ  jl 
Coast  Manager  For  Intertyp« 

Intertype  Corporation  this  week  aj. 
nounced  the  appointment  of  M,  i 
Durand  as  manager  of  its  Pacific  coa 
division,  with  headquarters  at  152  F«. 
mont  street,  San  Francisco.  He  s*. 
ceeds  William  B.  Goode,  who 
retired. 

Mr.  Goode  has  to  his  credit  about  45 
years  of  practical  experience  with  li^ 
composing  machines.  His  rnanagerij] 
experience  in  Intertype  began  with  tl* 
opening  of  their  San  Francisco  offio 
in  1912. 

Mr.  Durand  has  been  associated  wi4 
Mr.  Goode  for  the  past  13  years. 

The  Los  .Angeles  sales  office  continua  1 
under  the  management  of  Elmer  H 
Hostetler.  ^ ' 

FILES  $25,000  LIBEL  SUIT 

.A  $25,000  libel  suit  against  the  Jersn 
City  (N.  J.)  Jersey  Journal,  and  Charlq 
Finch.  Republican  leader,  has  been  fikj 
by  Kenneth  Lindsay  of  West  Xo, 
York.  The  plaintiff  alleges  that  Find) 
supplied  certain  information  publishtd 
in  the  Jersey  Journal,  June  5,  1930,  in 
which  Lindsay,  an  election  clerk,  waj 
accused  of  manipulating  certain  electia 
cards.  He  said  the  story  cost  him  his 
job. 

HODGES  HEADS  OHIO  GROUP 

The  Northwestern  Ohio  Newspaper 
.Association,  meeting  last  week  at 
Swanton,  elected  H.  L.  Hodges,  Wayv  I 
Obserr’er,  president ;  H.  H.  Sherer,  I 
Bowling  Green  Republican,  vice-press  I 
dent,  and  L.  J.  Marti,  Perrysburg,  sec.  | 
rttarv. 


Selling  Ability 

Rewarded  in  ^32 

Sales  ability  is  getting  the  acid  test 
this  year.  The  Milwaukee  Journal 
is  meeting  that  test  by  publishing  a 
greater  portion  of  Milwaukee’s  total 
newspaper  advertising  than  ever  before. 

The  Journal’s  advertising  volume  for 
the  first  five  months  of  1932  was  91.4% 
more  than  that  of  the  Milwaukee 
morning-evening-Sunday  combination 
paper— as  compared  to  a  linage  lead 
of  79%  over  the  combination  in  1931. 

In  the  following  important  classifications 
The  Journal  carried  more  than  twice  as 
much  linage  as  the  combination  paper — 

Automotive  Food  and  Groceries 

Building  and  Equipment  Hardware  and  Sporting  Goods 
Department  Stores  Toiletries  and  Drug  Stores 

Electrical  Women’s  Wear 

Every  test  proves  that  The  Journal  sells 
the  goods  in  Milwaukee. 

THE  MILWAUKEE  JOURNAL 

S  T  BY 


Read  in  Practically  All  Milwaukee’s  Able-to-Buy  Homes 
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HENRY  FORD  ON  FARM  AND  FACTORY 


l^AXGER  to  our  country  is  to  be  apprehended  not  so  much 
from  the  influence  of  new  things  as  from  our  forgetting 
the  value  of  old  tilings.  At  present,  much  that  is  blamed  on  the 
new  thing — the  machine — should  perhaps  be  blamed  on  our  for¬ 
getting  what  we  had  before  the  machine  came,  namely,  the 
land.  The  two  belong  together;  they  cannot  live  apart;  there 
is  no  antagonism  between  them;  they  must  be  reunited. 

I  do  not  look  for  less  but  more  use  of  machinery.  If  the 
world  is  to  have  even  a  minimum  supply  of  goods,  it  must 
utilize  the  machine.  The  people  will  never  willingly  forego  the 
help  which  the  machine  gives  them  in  their  work. 

Besides,  machinery  makes  more  jobs.  It  enables  every  one 
to  enjoy  inexpensively  the  comforts  and  conveniences  of  mod¬ 
ern  living  conditions.  As  for  overproduction,  we  have  never  yet 
had  a  sufficient  ‘production  of  all  the  things  which  the  family 
needs.  It  would  be  splendid  if  the  world  should  seriously  attempt 
to  overproduce  everything  that 

everybody  needs!  We  should  then  _ 

discover  that  our  present  machine 

facilities  could  not  ev’en  catch  up  T'W  T'V  I  PIT  t 

with  the  need.  Give  the  world  a  §/§/  ^  ^  ^ 

money  system  that  makes  it  easier  ^ '  of  world-nu 

for  goods'to  flow  from  man  to  man  conditions  at  a  gu 

and  ail  the  factories  on  earth  could 

not  begin  to  supply  a  tenth  of  the  progress  because 

demand.  it,  is  impossi 

But  it  is  possible  to  expect  of  ,  , 

the  machine  more  than  it  can  do.  ""'‘"'I 

We  cannot  eat  or  wear  machines.  with  the  least  hu 

If  the  world  were  one  vast  machine  changes  7l 

shop,  it  would  die.  When  it  comes 

to  sustaining  life,  we  go  to  the  possible  for  men 

fields.  The  machine  may  help  us  (q  welcome  rathe 

plant,  cultivate,  harvest,  grind  and  . 

lake  the  grain  for  bread.  The  ma- 

chine  may  w'eave  and  cut  and  sew  with  one  foot  on  i 

tor  clothing.  The  machine  may 

transport  these  necessities  for  our  ,  , 

use.  In  doing  so,  it  serves  in  part-  ®  position  to  hail 

nership  with  the  land.  And  it  is  Qyf  fear.  The  lai 

that  relation  and  balance  which  I  . 

am  urging  upon  our  people  today.  jrom  neeo 

Ten  years  ago  we  started  seven 
village  industries  on  small  water 
power  sites,  all  within  twenty  miles 

of  Dearborn,  our  purpose  being  to  combine  the  advantages 
of  city  wages  with  country  living.  The  experiment  has  been  a 
continuous  success.  Overhead  cost  has  been  less  than  that  in 
the  big  factory,  and  the  workers  would  not  hear  of  going  back 
to  the  city  shops.  As  they  are  free  to  till  land  in  the  growing 
season,  throughout  these  trying  times  they  have  all  remained 
self-sustaining.  Their  security  is  produced  by  machine  and 
farm,  not  by  one  alone. 

While  this  experiment  has  fully  justified  itself,  I  have  felt 
that  it  is  omy  a  step  in  the  right  direction.  Excellent  as  village 
industries  are,  they  do  not  really  bring  industry  and  agricul¬ 
ture  together.  For  a  long  time  now  I  have  believed  that  indus¬ 
try  and  agriculture  are  natural  partners  and  that  they  should 


ARE  still  in  the  early  stage 
of  world-making.  To  stabilize 
conditions  at  a  given  point  or  to  reject 
progress  because  it  brings  problems 
with  it,  is  impossible.  We  need  to  plan 
how  to  pass  through  necessary  changes 
with  the  least  human  hardship.  Eco¬ 
nomic  changes  must  come  and  it  is 
possible  for  men  to  be  in  a  position 
to  welcome  rather  than  dread  them. 
With  factory  and  farm  as  partners, 
with  one  foot  on  the  soil  and  one  foot 
planted  on  industry,  we  should  be  in 
a  position  to  hail  the  new  epoch  with¬ 
out  fear.  The  land  would  protect  ns 
from  needless  anxiety. 


to  learn  how’  they  may  be  used  in  the  manufacture  of  motor 
cars  and  thus  provide  an  industrial  market  for  the  farmers’ 
l)roducts.  I  foresee  the  time  when  industry  shall  no  longer 
denude  the  forests  which  require  generations  to  mature,  nor 
use  up  the  mines  which  were  ages  in  the  making,  but  shall  draw 
its  raw  material  largely  from  the  annual  produce  of  the  fields. 
The  dinner  table  of  the  world  is  not  a  sufficient  outlet  for  the 
farmers’  products;  there  must  be  found  a  wider  market  if  agri¬ 
culture  is  to  be  all  that  it  is  competent  to  become.  And  where 
is  that  market  to  be  found  if  not  in  industry? 

I  am  convinced  that  we  shall  be  able  to  get  out  of  yearly 
crops  most  of  the  basic  materials  which  we  now  get  from  forest 
and  mine.  That  is  to  say,  we  shall  grow  annually  many  if  not 
most  of  the  substances  needed  in  manufacturing.  When  that 
day  comes,  and  it  is  surely  on  the  way,  the  farmer  will  not 
lack  a  market  and  the  worker  will  not  lack  a  job.  More  people 
will  live  in  the  country.  The  present 
unnatural  condition  will  be  natu¬ 
rally  balanced  again.  Our  founda- 
.  ,,  ,  ,  tions  will  be  once  more  securely 

in  the  early  dwje  |„id  i„  the 

ng.  To  stabilize  The  day  of  small  industry  near 

Voint  or  to  reiect  farm  will  return,  because  much 

of  the  material  grown  for  industry 
brings  problems  t-an  be  given  its  first  processing  by 

We  need  to  plan  the  men  who  raised  it.  The  master 

,  farmer  will  become,  as  he  was  in 

necessary  c  langes  former  years,  master  of  a  form  of 

\n  hardship.  Eco-  industry  besides. 

t  come  and  it  is  Roman  said  that  corn 

was  never  so  plentiful  in  Koine  as 
be  in  a  position  when  the  men  who  ruled  the  state 

dian  dread  them.  were  those  who  also  tilled  the  fields. 

.  It  will  be  so  with  our  people  when 

arm  as  partners,  those  who  fabricate  the  utilities  of 

soil  and  one  foot  the  world  are  those  who  raise  the 

,  we  shouU  be  in  raw  material  from  the  fields. 

Uiie  thing  IS  certain — we  must 
e  new  epoch  with-  ^ro  on — present  conditions  cannot 

would  protect  us  he  stabilized— life  goes  on.  I  sup- 

.  pose  that  in  lOS'i  there  were  people 

IS  anxiety.  m-geJ  that  the  world  had  gone 

far  enough  and  that  it  should  be 
halted  and  hardened  into  the  pat¬ 
tern  of  1632.  And  again  in  1732, 
others  thought  that  a  line  should  be  drawn  and  conditions 
stabilized.  In  1832  the  same  proposal — it  is  always  made — 
every  generation  makes  it.  Suppose  the  world  had  halted  at 
any  of  those  dates!  Are  we  to  declare  that  1932  is  the  date  at 
which  development  must  cease  and  the  world  be  stabilized 
just  as  it  is?  It  cannot  be  done.  Life  would  burst  any  barriers 
we  might  raise  against  its  ongoing.  We  do  not  yet  control  all 
the  materials  out  of  which  to  assemble  a  world  that  is  worthy 
to  endure  unchanged.  Our  times  are  primitive.  True  progress 
is  yet  to  come.  The  industrial  age  has  scarcely  dawned  as  yet; 
we  see  only  its  first  crude  beginnings. 

We  are  pioneers,  and  pioneering  has  its  hardships.  This 
generation  is  composed  of  economic  pilgrims,  passing  out  of 


begin  to  recognize  and  practice  their  partnership.  Each  of  them  ^  less  desirable  conditions  into  what  we  hope  shall  be  more  de¬ 


ls  suffering  from  ailments  which  the  other  can  cure.  Agriculture 
needs  a  wider  and  steadier  market;  industrial  workers  need 
more  and  steadier  jobs.  Can  each  be  made  to  supply  what  the 
other  needs?  I  think  so. 

The  link  between  is  Chemistry.  In  the  vicinity  of  Dearborn 
we  are  farming  twenty  thousand  acres  for  everything  from  sun¬ 
flowers  to  soy  beans.  We  pass  the  crops  through  our  laboratory 


sirable  ones.  That  is  the  meaning  of  these  times.  We  are  not 
going  back,  and  false  prosperity  is  not  soon  coming  back.  It 
would  be  well  to  interpret  present  conditions  in  this  light 
and  help  each  other  in  the  good  old  pioneer  way,  as  we  pass 
through  them.  We  are  going  to  renew  our  stake  in  the  land; 
for  the  land  is  the  foundation  of  the  economic  security 
which  we  seek. 


V 


Prepared  and  paid  for  by  the  Ford  Motor  Company  at  a  contribution  to  public  welfare. 


.18 


Editor  &  Publisher  The  Fourth’  Estate  for  June  18,  1932 


OVN  VOR!^ 

Letters 


TMK  averape  reduction  in  macliinc 
<i]K;rat(irs’  wages  on  weekly  news¬ 
papers  during  1930  and  1931  was  1.7 
per  cent,  according  to  statistics  pre¬ 
sented  in  the  Third  National  News¬ 
paper  Survey  compiled  by  Herman  Roe. 
tield  director  of  the  National  Editorial 
.Association,  and  \V.  Clement  Moore  of 
Wolf  &  Co.,  official  accountants  for 
the  N.E..\.  The  first  three  chapters 
of  the  survey,  covering  management, 
tyi)esetting  machines  and  operators,  and 
I)ayroll  figures  for  weeklies  and  small 
dailies,  have  already  been  completed 
and  work  is  going  forward  on  the  re¬ 
maining  nine  chapters.  The  survey 
which  is  sold  for  $1  to  members  and  $2 
to  others  is  expected  to  be  completed 
by  July  1. 

The  data  in  the  present  survey  will 
l)e  more  complete  than  in  previous  ones, 
according  to  Mr.  Roe,  who  said  there 
is  a  distinct  improvement  in  the  nature 
and  comprehensiveness  of  replies  re¬ 
ceived. 

In  the  chapter  on  typesetting  ma¬ 
chines  and  operators  statistics  are  pre¬ 
sented  on  the  number  of  machines  in 
u.se  in  different  size  plants  and  wage 
rates  of  machine  operators. 

*  *  * 

Are  there  two  psychologies,  one  pure 
.and  the  other  applied?  Maybe  the 
second  .sort  is  still  in  a  formative  stage 
— but  the  first  kind  is  always  in  flux, 
with  constantly  changing  styles :  one 
year,  Behaviorism :  the  next.  Gestalt ; 
and  another  year,  Psychoanalysis.  Even 
a  decade  ago  there  were  beginnings  of 
the  applied  science.  In  1921,  James 
McKeen  Cattell  of  Columbia  Univer¬ 
sity  founded  the  Psychological  Corpo¬ 
ration,  primarily  to  promote  the  useful 
applications  of  psychology.  This  foun¬ 
dation,  with  its  Big-Business-sounding 
name,  spon.sored  in  the  winter  of  1931 
a  series  of  lectures  now  revised  in  book 
form  under  the  title  “Psychology  at 
Work,’’  published  by  AIcGraw-1  lill 
Bot'k  Company.  Of  the  seven  lecturer 
contributors,  three  are  ct)nnected  with 
Yale  University,  which  has  a  psycholo¬ 
gist  as  president  and  has  established  a 
Clinic  of  Child  Development  and  the 
Institute  of  Human  Relations  which 
has  had  so  much  newspaper  publicity. 
The  editor  also,  Paul  S.  .Achilles  of  the 
Psychological  Corporation,  is  a  Yale 
alumnus.  The  other  contributors  are 
a  Syracuse  professor,  one  from  the 
University  of  Pennsylvania,  and  two 
Columbia  professors.  The  volume  is 
serious  but  not  heavy — as  far  removed 
from  the  Sunday  supplement  misrep¬ 
resentation  as  from  the  formal  old- 
style  text  book.  Three  sections  arc 
devoted  to  children  and  education.  The 
central  lecture  is  on  personality.  Thci; 
there  are  three  on  sitecial  fields  of  adult 
activity :  the  professions,  industry,  and 
social  and  |)oliticaI  problems. 

Even  the  business  man  will  find  the 
chapters  on  child  psychology  and 
psychology  in  the  professions  of  com¬ 
pelling  interest.  They  are  filled  with 
material  that  could  so  easily  be  adapted 
to  the  problems  t)f  newspapermen  and 
advertising  men.  since  the  common 
factor  in  the  great  mass  public  with 
which  both  are  dealing  is  their  imma- 
turer  traits,  and  since  journalist  and 
advertiser  both  aspire  to  a  quasi-pro¬ 
fessional  status.  More  concretely — you 
newspapermen  and  we  advertising  ex- 
I)erts  can  benefit  considerably  by  know¬ 
ing  the  modern  methods  of  teaching 
children  to  read  and  by  understanding 
the  basis  of  these  methcxls,  which  was 
the  psychological  analysis  of  Dr.  Cat¬ 
tell.  -And  Thorndike’s  studies,  which 
showed  that  the  age  period  of  20-30  is 
that  of  maximum  learning  capacity  and 
that  the  period  30-40  years  is  better  for 
learning  than  10-20,  have  had  some 
effect  on  “educational  advertising”  as 
well  as  on  the  new  methods  of  adult 
education. 

Any  serious  student  of  the  difficult 


problems  “How  newspai)crs  should  treat 
stories  of  crime?"  and  “How  should  a 
newspaper  report  court  proceedings?’’ 
will  get  some  solid  food  for  thought  in 
the  dozen  pages  (122-133)  on  "Psychol¬ 
ogy  and  the  Law” — such  points  as :  th.e 
“combat  rather  than  co-operation"  due 
to  our  prosecuting  system ;  the  psy¬ 
chological  explanation  of  criminality — 
roughly  “emotional  and  mental  unbal¬ 
ance”  ;  and  the  new  laboratory  tests  tor 
detection  of  crime — “psychological  finger 
prints.” — The  chapter  on  "Psychology 
and  Industry”  by  Professor  X’iteles  of 
the  University  of  Pennsylvania  who  is 
Director  of  Personnel  Research  tor  the 
Philadelphia  Electric  Company,  deals 
with  the  selection  and  adjustment  oi 
workers  and  the  increase  oi  industrial 
efficiency.  Probably  the  most  interest¬ 
ing  single  topic  here  is  monotony  and 
its  effects  on  the  workman  and  on  his 
efficiency.  The  last  chapter,  on  social 
and  political  problems,  is  the  true  peak 
of  the  book — very  practical,  very  sug¬ 
gestive. — R.W. 

LEA  CONVICTION  UPHELD 


North  Carolina  High  Court  Acts  In 
Asheville  Bank  Case 

The  North  Carolina  supreme  court 
Wednesday  affirmed  the  convictions  of 
Col.  Luke  Lea,  publisher  of  the  \asli- 
ville  Tcnncsseati,  Wallace  B.  Davis, 
North  Carolina  banker,  and  Luke  Lea. 
Jr.,  vice-president  of  the  Tennessee 
Publishing  Company. 

In  its  opinion,  the  court  said,  there 
was  no  error  in  the  proceedings  which 
convicted  the  Lea’s  and  Davis  as  an 
aftermath  of  the  failure  in  .Asheville  of 
the  Central  Bank  and  Trust  Company. 

Col.  Lea  was  sentenced  to  serve  six 
to  ten  years  in  the  state  prison  at 
Raleigh,  Davis  was  given  a  four  to  six 
year  sentence,  and  Luke  Lea,  Jr.,  was 
given  an  alternate  sentence  of  $25,0(X) 
fine  or  two  to  four  years  in  prison.  Un¬ 
less  the  defendants  seek  a  rehearing  of 
their  appeal,  their  sentences  will  become 
ojterative  in  July. 


FISHING  CAMP  OPENED 

(ieorge  W.  Mead,  president  of  Con- 
.solidated  Water  Power  and  Paper 
Company,  announced  this  week  that  the 
Mead  fishijig  camp  in  northern  W'is- 
consin  had  opened  its  1932  summer  sea¬ 
son.  The  Mead  Pajter  Institute  at 
Madison,  Wis.,  is  continuing  its  activi¬ 
ties  under  the  direction  of  Burt  Will¬ 
iams,  executive  secretary. 


ALUMNI  TO  HOLD  PICNIC 

The  St.  Louis  .Alumni  .Association  of 
Missouri  University  School  of  Journal¬ 
ism  will  hold  its  second  annual  picnic, 
June  19  near  Pevely,  Mo.  Charles 
Clayton,  St.  Louis  (Uobe-Dcmocrat,  is 
president. 

^  PROFESSIONAL 
^  SERVICE 

Through  our  Engineering  Department 
there  is  available  to  Publishers  a  pro¬ 
fessional  service  not  to  be  obtained 
elsewhere  at  ang  price.  This  Engineer¬ 
ing  Service  should  be  taken  advantage 
of  bg  Publishers  about  to  erect  a  new 
building,  alter  an  old  building,  and 
bg  those  considering  moving  into  new 
quarters  or  rearranging  their  plants. 

Write  Selling  House  nearest  gou 

American  Type  Founders 
Company 

^  VISUALIZERS  AND  PLANNERS  ^ 


WABASH  PUBLISHER 
GIVEN  JAIL  TERM 

Don  M.  Nixon  Is  Cheered  Entering 
Court — Criticized  Naming  of 
“Village  Garage  Keeper” 
as  Bank  Receiver 

{till  teleuraph  to  Kditou  &  Publisher) 
W.VBASH,  Ind.,  June  16 — Don  M. 
Nixon,  publisher  of  the  ll'abash  Plain 
Dealer,  was  today  found  guilty  of  in¬ 
direct  contempt  of  court,  fined  $100  and 
sentenced  to  ten  days  in  Wabash  County 
jail  by  Special  Judge  W.  H.  Eichorn 
for  criticizing  the  appointment  by  Judge 
h'rank  O.  Switzer  of  Quinten  Carver 
as  receiver  for  the  Wabash  County 
Loan  &  Trust  Co.  Nixon  had  called 
Carver  “a  village  garage  keeiier  wholly 
incompetent  to  handle  the  affairs  of  a 
million-dollar  bank.” 

More  than  nine  hundred  persons  were 
present  and  broke  into  cheers  which 
court  officials  were  ixiwerless  to  stop 
as  Nixon  entered.  Tliey  were  farmers, 
depositors  in  the  bank  and  taxpayers 
in  general. 

Efforts  of  the  defense  to  force  iinnit- 
diate  serving  of  the  jail  sentence  were 
ignored  by  Judge  Eichorn,  who  an¬ 
nounced  judgment  would  not  be  entered 
until  Saturday.  .At  that  time  an  appeal 
will  be  taken  and  motion  made  lor 
release  on  bail  pending  an  appeal. 

In  its  finding  the  court  held  that 
while  the  criticism  was  not  made  until 
three  months  after  the  appointment  of 
Carver,  the  receivership  was  still  pend¬ 
ing  and  therefore  the  criticism  could 


not  be  ternietl  that  of  a  “past  act  oi 
the  court.” 

The  defense  contended  it  was  criti- 
cism  of  a  past  act,  but  the  court  held 
the  contention  insufficient  to  purge  the 
publisher  of  contempt.  The  court  ruled 
that  the  “receiver  is  regarded  in  la» 
as  the  hand  of  the  court,  and  the  trust 
he  is  administering  is  administered  by 
the  court ;  therefore  any  criticism  of  a 
past  act  in  a  pending  matter  would 
impede  the  administration  of  justice  in 
a  cause  still  itending.” 

The  case  was  argued  before  Judge 
Eichorn  June  11,  although  Mr.  Nixuii 
believed  the  court  session  was  a  mere 
legal  formality  in  connection  with  a 
motion  to  make  the  complaint  more 
specific.  When  court  convened,  Milo 
Feightner,  attorney  for  the  inlormam,  ' 
launched  into  a  long  discussion  of  the 
case  and  read  excerpts  from  the  Plain 
Dealer’s  stories  on  the  appointment  oi 
Carver,  with  comments.  Feightner 
said  he  was  trying  to  bring  out  the 
fact  that  Mr.  Nixon  knew  the  criticism 
made  of  Judge  Switzer  referred  not  to  ‘ 
“a  past  act,”  but  to  a  matter  that  was  i 
Iiending.  ' 

John  R.  Browne,  attorney  for  the  ; 
ilefense,  stated  that  the  only  criticism  | 
of  the  court  by  the  newspaper  referred  ' 
to  the  apisointment  of  Mr.  Carver  as 
receiver  and  the  method  by  which 
the  appointment  was  made. 

Judge  Eichorn  reserved  decision  until 
today  and  the  Plain  Dealer,  in  its  issue 
of  June  11,  published  a  two-column 
front-page  editorial  restating  its  atti¬ 
tude  in  the  case  and  calling  for  tax¬ 
payers  to  be  on  hand  at  the  Courthouse 
when  the  judge  gave  his  decision. 


TO  THE 

Advertising  Federation 

oj  America 

— groetingM  upon  its  gathering  for  its  twenty- 
eighth  annual  convention,  and  also  a  word  of  appre¬ 
ciation  of  the  service  it  has  rendered  the  business 
community  in  spreading  throughout  the  country  the 
message  of  advertising  as  indispensable  to  the  crea¬ 
tion  of  better  business. 

4  4  4 

San  Antonio  E.xpress  and  San  Antonio  Evening  News 
have  a  concentrated  circulation  coverage  of  a  richly 
productive  region — South  and  West  Texas. 

Entering  the  San  Antonio  market  with  your  advertis¬ 
ing  campaign  through  these  two  newspapers,  affords 
you  the  closest  possible  contact  witb,  and  the 
strongest  co-operation  from,  the  wholesalers — the 
houses  that  are  to  distribute  your  products.  These 
distributors  have  the  utmost  confidence  in  goods 
advertised  in  The  Express  and  The  Evening  News. 

These  two  newspapers  maintain  a  merchandising 
department  which  rentiers  you  complete  service,  in 
co-operation  with  your  salesmen. 

Sell  it  in  San  Antonio,  South  and  West  Texas, 
through  The  Express  and  The  Evening  News, — 
newspapers  that  have  the  buying  public's  interest, 
confidence  and  goodwill. 

SAN  ANTONIO  EXPRESS 

SAN  ANTONIO  EVENING  NEWS 
Texas’  Foremost  Newspapers 
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Reports  recently  compiled  by  the 
Department  of  Commerce  from 
a  survey  of  homes  wired  for  elec¬ 
tricity,  shows  that  New  York  State 
has  2,999,784  homes  using  elec¬ 
tricity. 

There  are  3,162,118  families  in  the 
Empire  State.  This  means  that  94 
per  cent  are  prospects  for  all  sorts 
of  electrical  appliances  and  equip¬ 
ment.  Of  the  total  of  20,049,450  homes  wired  for  electrical  purposes. 
New'  York  State  has  15  per  cent  of  the  United  States  total — w^hich  is 
evidence  of  the  enormity  of  this  market  for  wide  awake  electrical 
appliance  manufacturers  who  are  interested  in  volume  business. 

To  reach  the  biggest  percentage  of  these  electrical  appliance  buyers 
in  this  market,  all  that  is  necessary  is  a  carefully  planned  campaign  in 
the  newspapers  listed  below\  Complete  coverage  is  assured,  and  sales 
and  distribution  will  be  obtained  in  every  part  of  the  state  w  ithout 
much  extra  sales  expense. 

The  great  mass  of  consumers  who  live  in  the  New'  York  State  market 
all  read  these  newspapers.  Therefore,  your  advertising  in  these  dailies 
reaches  them  and  influences  them  to  buy  your  product  at  the  lowest 
possible  investment  cost. 

If  you  want  any  specific  information  on  how' to  merchandise  electrical 
products  in  this  market,  write  to  the  Merchandising  Departments  of 
any  of  the  newspapers  listed  below  .  They  have  the  full  facts. 


94  Per  Cent  of 

NEW  YORK 
State’s  Families 
Are  Prospects 
For  Electrical 
Appliances 


Circu- 

2,500 

10,000 

“Kingston  Daily  Freeman . 

....(E)  8,678 

.05 

.05 

lation 

Lines 

Lines 

“Newburg-Beacon  Daily  News. . . 

....(E)  16,053 

.09 

.09 

**Albany  Evening  News . 

....(E) 

47,791 

.13 

.13 

ttThe  Sun,  New  York . 

....(E)  308,091 

.70 

.65 

•*Albany  Knickerbocker  Press.... 

30,264 

.12 

.12 

ttNew  York  Times . 

...(M)  467,296 

.90 

.882 

* ‘Albany  Knickerbocker  Press. . . . 

. . . .  (S) 

49.526 

.17 

.17 

ttNew  York  Times . 

_ (S)  780,470 

1.20 

1.176 

“Amsterdam  Recorder-Democrat 

....(E) 

9,231 

.05 

.05 

tfNew  York  Herald  Tribune . 

...(M)  336,166 

.75 

.735 

tt Auburn  Citizen- Advertiser . 

....(E) 

8,920 

.065 

.055 

tfNew  York  Herald  Tribune . 

_ (S)  475,018 

.80 

.784 

ttBuffalo  Courier-Express . 

....(M) 

124,242 

.25 

.25 

tfNiagara  Falls  Gazette . 

_ (E)  23,255 

.08 

.08 

....(S) 

171,570 

.30 

.30 

tfPort  Jervis  Union  Gazette . 

- (E)  3,371 

.035 

.03 

ttBuffalo  Evening  News . 

....(E) 

180,532 

.35 

.35 

“Poughkeepsie  Star  &  Enterprise. 

- (E)  15,359 

.09 

.09 

“Coming  Evening  Leader . 

....(E) 

8,688 

.05 

.05 

‘Rochester  Times-Union . 

162.548 

.40 

.40 

“Elmira  Star-Gazette  Advertiser. 

(EfisM) 

32,856 

.11 

.11 

^Rochester  Democrat  &  Chronicle  (M&E)  | 

tfGcneva  Daily  Times . 

....(E) 

5,929 

.04 

.04 

••Troy  Record . 

(MasE)  24,703 

.07 

.07 

••Glovcrsville,  Johnstown  Morning  Herald 

tGovenunent  Statement,  Oct.  1,  1931. 

fls  Leader-Republican . 

(E&M) 

13,605 

.07 

.07 

‘A.B.C.  Publisher’s  Statement, 

Oct.  1,  1931. 

flthaca  Joiunal-News . 

....(E) 

8,106 

.05 

.05 

tfOovemment  Statement,  Apr.  1,  1932. 

“Jamestown  Morning  Post . 

...(M) 

12,999 

.045 

.045 

“A.B.C.  Publisher’s  Statement,  Apr.  1,  1932. 
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MERCHANTS*  USE  OF  SHOPPING  NEWS 
PREVENTS  RATE  CUTS  BY  DAILIES 

Store  Papers  Absorb  Extra  Linage  Which  If  Placed  In 
Newspapers  Might  Create  Sufficient  Volume  To 
Justify  Reduction  In  Rates 


THK  stranne  picture  of  a  suppli-  latiiis  the  use  of  the  uKTcliaiit-owned 
cant’s  appeal  for  newspaper  rate  publication, 
reductions  beinc  denied  by  virtue  of  his  The  remarkable  feature  of  the  situa- 


own  act  is  presented  in  the  close  study 
of  a  metropolitan  area  Koinn  throuRb 
the  throes  of  what  has  been  defined  to 
a  representative  of  P'ditor  &  Publisher 
as  a  "silent  strike”  for  reduced  retail 
linajie  prices. 

In  this  community  the  merchant 
prays  for  reduced  rates  as  he  holds  a 
sword  at  the  throat  of  the  publisher. 
The  sword  is  the  so-called  ShoppiiiR 
News,  an  instrument  bound  to  decrease 
linage  and  hence  make  rate  slashes  im¬ 
possible. 

The  .scene  of  this  survey  is  occupied 
by  six  newspapers,  two  morning  and 
four  afternoon  papers.  Formerly  there 
were  seven.  One  ignored  the  necessity 
of  a  living  revenue,  cut  its  rate  to  $1.50 
an  inch  and  speedily  went  out  of  busi¬ 
ness. 

Of  the  six  remaining,  two  adopted 
rate  revisions  about  a  year  ago.  These 
I’.ave  been  cited  by  retail  merchants  as 
proving  the  possibility  of  a  reduction 
in  rates  by  all  newspapers.  .An  analysis 
of  the  situation  shows  the  falsity  of  this 
argument. 

"The  total  circulation  of  these  news¬ 
papers  is  (>40,000  copies.  This  means 
heavy  outlay  for  press  services,  features, 
white  paper  and  the  other  expenses. 
Maintenance  of  a  circulation  averaging 
in  excess  of  100,000  copies  daily — Sun¬ 
day  circulation  ignored — is  costly. 

Reduced  revenues  have  forced  these 
papers  to  make  harsh  economies.  As 
one  publisher  said  to  the  writer.  "We 
have  made  many  economies,  but  soon 
one  reaches  the  point  where  further 
economy  is  too  costly.” 

Linage  measurements  prove  the  de¬ 
cline  in  revenues  has  been  heavy— al¬ 
though  no  heavier  than  in  other  cities, 
perhaps. 

Each  paper  is  getting  its  share  of  the 
existing  business.  The  rate  "reduc¬ 
tions”  have  but  served  to  prove  that 
under  existing  conditions  a  reduction  by 
one  of  the  newspapers  in  the  group 
would  not  be  justifiable  from  the  indi¬ 
vidual  newspaper's  standpoint.  The  lin¬ 
age  gained  would  not  equal  the  revenue 
lost  by  rate  reduction,  much  less  care 
for  the  extra  cost  of  composition.  The 
result  would  be  merely  a  shifting  in  the 
amount  of  linage  carried  by  the  re¬ 
spective  papers. 

Of  the  two  papers  which  reportedly 
have  made  reductions  in  rates,  one  de¬ 
nies  any  reduction  and  cites  instances 
of  increa.sed  cost.  Instead,  the  basis 
of  the  linage  charge  was  changed  by  in¬ 
stallation  of  a  rate  based  on  the  num¬ 
ber  of  lines  used  i>er  month.  The  at¬ 
tempt.  of  course,  was  to  obtain  a 
greater  volume  of  business. 

In  the  other  instance,  the  reduced  rate 
was  attributed  to  a  special  condition,  the 
desire  of  the  paper  to  obtain  a  certain 
class  of  advertising.  The  paper  issued 
contracts  at  the  new  and  lower  rate  on 
condition  that  half  of  the  space  used 
would  be  so-called  "upstairs  store”  ad¬ 
vertising. 

The  result  in  the  opinion  of  an  ex¬ 
ecutive  of  this  paper,  showed  that  “in 
some  instances  for  special  reasons  rate 
reductions  are  justifiable.”  This  has 
often  been  done  in  the  classified  field,  by 
papers  wishing  to  build  up  their  classi¬ 
fied  advertising  without  any  attack  on 
the  entire  rate  structure  of  the  news¬ 
paper. 

But  beyond  this  is  the  fact  that  the 
newspapers  of  this  region  had  con¬ 
structed  their  rates  on  the  amount  of 
business  they  could  expect.  The  total 
volume,  however,  was  restricted  by  the 
establishment,  10  years  ago.  of  a  Shop¬ 
ping  News  in  this  community. 

In  the  “silent  strike”  now  in  progress, 
the  linage  of  the  Shopping  News  has 
grown.  There  has  been  a  manifest  at¬ 
tempt  to  force  rate  reductions  by  stimu- 


tion  has  been  the  fact  that  those  stores 
most  critical  of  the  newspaper  rates 
have  clung  to  newspaper  space  even 
while  using  the  free  paper.  On  special 
sale  days,  smaller  merchants  may  be 
forced  to  stay  within  the  space  in  the 
Shopping  News,  because  of  less  adver¬ 
tising  appropriation.  The  leading  stores 
always  manage  to  make  feature  dis¬ 
play  both  in  the  dailies  and  in  the  Shop¬ 
ping  News.  Thus  these  stores  disprove 
their  own  claims  that  newspaper  ad¬ 
vertising  is  not  worth  the  cost. 

.Analyzing  the  situation,  an  advertis¬ 
ing  manager  of  a  newspaper  which  has 
not  changed  its  rates  recently,  stated 
that  there  might  have  been  lower  rates 
in  this  locality  had  it  not  been  for  the 
loss  of  volume  through  the  Shopping 
News.  In  other  words,  linage  limited 
by  the  Shopping  News  has — not  during 
the  depression  but  throughout  the  years 
— forced  newspapers  to  maintain  a  high 
scale  for  retail  advertisers. 

In  proof  of  this  contention,  he  cited 
communities  of  similar  size  where  the 
newspapers  have  clients  accustomed  to 
using  retail  advertising  in  excess  of  a 
million  lines  yearly.  He  blames  the 
Shopping  News  for  the  fact  that  his 
largest  account  does  not  exceed  500,000 
lines  annually.  .A  rival  paper’s  largest 
retail  account,  it  was  learned,  does  not 
reach  350,000  lines. 

Thus  there  are  instances  where, 
through  the  use  of  Shopping  News, 
radio,  dodgers  and  similar  ventures,  the 
merchants  have  reduced  advertising  vol¬ 
ume  to  a  point  where  newspaper  rates 
have  had  to  be  advanced  over  a  period 
of  time  and  cannot  be  curtailed  at  this 
time.  Probably  the  situation  in  this 
community  de.scribed  is  paralleled  at 
other  points.  In  this  specific  case  the 
merchants  have  invested  in  a  rival 
medium  and  hate  to  lose  that  invest¬ 
ment. 

MECHANICAL  FORCE  QUITS 

The  mechanical  force  of  the  Jackson 
(O. )  S ttn- Journal ,  a  semi-weekly,  re¬ 
signed.  June  11,  and  went  to  work  in 
the  plant  of  the  Jackson  .Vett  j-.4r/jvr- 
fiscr,  which  was  started  June  15  by 
.Arch  Martin.  The  staff’s  action  was 
the  second  chapter  of  a  newspaper  con¬ 
troversy  which  has  been  raging  in  the 
front  office  for  some  time.  It  started 
when  D.  J.  Shivley,  publisher  of  the 
Sun-Journal,  and  other  stockholders 
dismissed  Harold  K.  Schellenger  as 
editor.  Mr.  Schellenger  has  succeeded 
S.  J.  Newell,  former  editor  of  the 
Jackson  Herald,  who  has  become  editor 
of  the  Sun-Journal. 


PLANS  CANAL  SHIPMENTS 

.An  experimental  shipment  of  800  tons 
of  newsprint  originating  at  Thorold. 
Ont.,  mills  has  been  trans-shipped  at 
Buffalo  for  New  York  via  the  New 
A'^ork  barge  canal.  The  paper  was 
loaded  last  week-end  for  shipment  to 
New  York  and  seaboard  points  to  ar¬ 
rive  in  six  days.  Heretofore  difficultv 
in  proper  stowing  has  prevented  such 
shipment  but  a  new  method  is  .said  to 
have  been  found  to  overcome  the  draw¬ 
back.  and  a  major  saving  in  freight  is 
expected  if  the  trial  shipment  proves 
successful. 


ON  THE  JOB  67  YEARS 

Four  years  older  than  the  Chicago 
Tribune  and  the  oldest  employe  of  the 
iK'wspaper,  Tom  Sullivan,  “the  Grand 
Old  Alan”  of  the  composing  room,  com¬ 
pleted  67  years  of  Tribune  service  this 
month.  Six  weeks  after  Lincoln  was 
assassinated  he  joined  the  composing 
room  staff  at  the  age  of  22.  He  will  be 
90  next  October.  For  40  years  he  was 
foreman. 


LIBEL  AWARD  SET  ASIDE 

Sheboygan  Preas’  Criticiim  of  Official 
Held  Justified  By  Judge 

W’ai  kf.sh A,  W’ls.,  June  15 — Judge 
David  \V.  .Agnew  yesterday  overruled 
a  jury's  award  of  $9.(XM)  damages  to 
W  illiam  B.  Collins.  Sheboygan,  in  his 
libel  suit  against  the  Shchoyi/an  (W’is. ) 
Press.  In  deciding  in  favor  of  the 
newspaper,  the  judge  said  that  criticism 
of  Collins  which  appeared  in  the  Press 
was  fair.  Collins  sued  for  $1(K).(K10, 
claiming  he  had  been  libeled  by  articles 
concerning  his  efforts  to  recover  cer¬ 
tain  tax  funds  which  the  City  of  She¬ 
boygan  had  paid  the  county. 

"It  is  well  established  in  this  state.” 
said  Judge  .Agnew  in  his  decision,  “that 
public  officers  or  persons  acting  in  posi¬ 
tions  of  public  office,  such  as  the 
plaintiff,  are  subject  to  quite  caustic 
and  severe  criticism  in  handling  of  pub¬ 
lic  matters  and  in  this  case  the  plaintiff 
had  charge  of  litigation  deeply  inter¬ 
esting  to  the  public.  It  is  undisputed 
that  the  public  was  much  interested  and 
there  was  considerable  interest  with 
reference  to  merit  of  litigation  and 
claims  which  the  plantiff  filed  for  his 
services.” 


STARTS  PET  PAGE 

T  he  Brooklyn  Daily  Eagle  started  a 
weekly  pet  page,  Sunday,  June  4.  Polly 
Carter  Field  is  editor  and  chief  con¬ 
tributor.  Each  Sunday  the  greater  part 
of  the  page  will  be  devoted  to  informa¬ 
tion  and  discussion  concerning  a  par¬ 
ticular  pet.  The  rest  of  the  page  is 
given  over  to  short  articles  under  set 
headings  and  to  news  of  meetings  of 
pet  societies.  Classified  advertising  of 
pet  dealers  is  also  carried. 


ADOPTS  SLUG  JUMP-LINES 

1  he  Chicago  Daily  .\c‘ii's  has  adopted 
a  one-line  slug,  using  one  or  two  words 
to  identify  the  story,  for  jump-over 
heads.  Instead  of  repeating  the  page 
one  headline,  the  new  Daily  News  plan 
is  to  use  one  line  such  as  "Casey,” 
"Insull”  or  “Hoover  Plan.” 


END  ADVERTISING  BAN 
FOR  OPTOMETRISTS 

Common  Pleas  Judge  Rules  State 

Board’s  Prohibition  Is  Contrary 
To  Public  Policy  and  Un¬ 
enforceable 

Coi.iMBis.  Ohio,  June  1-1 — 
optometrists  have  a  right  to  advertise 
their  wares,  contrary  to  a  ruling  made 
several  months  ago  by  the  State  Op. 
toinetry  Board,  Judge  John  R.  King  oi 
the  Franklin  County  Common  Plea, 
Court  here  held  in  a  ruling  today. 

Judge  King  not  only  balked  the 
move  of  the  (Jptometry  Board  to  pro¬ 
hibit  advertising  prices  of  glasses  com¬ 
plete,  but  also  praised  advertising. 

"Honest  advertising  of  any  product 
is  to  be  encouraged,  not  condemned  or 
prohibited,”  Judge  King  declared.  “It 
enables  the  honest  tradesman  to  estab¬ 
lish  himself  and  his  business  and  in- 
sure  to  the  public  the  best  product  at 
the  lowest  price. 

“-Any  regulation  by  the  General 
sembly  or  an  administrative  board,  in 
the  conduct  of  one’s  business  or  his 
right  to  earn  a  living  which  does  not 
directly  relate  to  the  public  safety, 
health  or  morals,  is  arbitrary,  unrea¬ 
sonable  and  unenforceable.  Such  a 
regulation  clearly  is  not  responsive  to 
anv  demand  of  the  public.  On  the 
contrary,  such  a  regulation,  if  per¬ 
mitted  to  stand,  will  destroy  coini)eti- 
tion  and  will  result  in  price  fixing  and 
monopoly.” 

The  decision  came  in  the  injunction 
suit  filed  by  Benjamin  A.  Bruns  and 
21  other  licensed  optometrists  in  vari¬ 
ous  parts  of  the  state  to  restrain  the 
State  Optometry  Board  from  enforcing 
its  recent  ruling. 


PLANS  RADIO  STATION 

Bernard  Hanks,  publisher,  .Ihilcne 
( Tex. )  Xcu’S  and  Rct'o^tcr,  recently 
applied  to  the  Federal  Radio  Commis¬ 
sion  for  a  permit  to  build  a  new  broad¬ 
casting  station  at  .Abilene. 


Newspapers  that  hdve  come  down  through  the  years. 


Washington  Ran  His  Advertisements  In  This 
Paper  Before  the  Union  Was  Born 

lt8  modernized  produetion 
relies  upon  Wood 
Drv  Mats 


Extahlished 
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Before  the  Dayx  of  “^’ire”  News 

IN  177.t  wlien  the  paper  called  the 
“Maryland  .lournal”  and  the  "Balti¬ 
more  Advertiser”  was  born,  getting 
late  news  from  Philadelphia  w'as  a 
real  problem.  It  required  a  special 
Rider  who  left  there  one  morning  and 
arrived  in  Baltimore  next  evening. 

This  enterprise  in  news  gathering 
exhibited  in  the  Baltimore  American’s 
earliest  days  has  been  followed 
throughout  its  long  history  by  adop¬ 
tion  of  the  latest  developments  in  me¬ 
chanical  equipment.  This  accounts  for 
its  long  use  of  Wood  Dry  Mats. 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 


1! 
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1932  REPORTS  ON  FARM  COMFORTS 

show 

PENNSYLVANIA’S 
Basic  Soundness 

More  Pennsylvania  farms  had  Heating  Systems,  Running  Water,  Bathrooms,  Cream 
Separators,  Electricity,  Automobiles,  Trucks,  Tractors,  Gas  Engines  and  Silos  on 
January  1,  1932,  than  on  January  1,  1931.  Official  reports  of  the  Pennsylvania  Depart¬ 
ment  of  Agriculture  show  the  following  comparisons: 

Pennsylvania  Farms  with  January  1,  1932  January  1,  1931 


Heating  Systems .  39,640  38,720 

Running  Water .  66,410  65,420 

Bathrooms .  27,700  27,000 

Cream  Separators .  56,960  56,540 

Electricity .  52,720  49,550 

Automobiles .  153,350  152,910 

Motor  Trucks .  48,460  47,870 

Tractors .  35,370  34,790 

Gas  Engines. . . .  63,320  63,260 

Silos .  38,920  38,670 

The  above  figures  are  the  result  of  the  favored  position  held  by  Pennsylvania’s  farm  and 

other  industries. 


Pennsylvania  farmers  enjoy  higher  prices  and  greater  purchasing  power  than  farmers  of 
other  states,  according  to  April  15,  1932,  statistics: 

April  15,  1932 

Farm  Prices  United  States .  *59 

Farm  Prices  Pennsylvania .  70 

Purchasing  Power  Farmer’s  Dollar  United  States.  52 
Purchasing  Power  Farmer’s  Dollar  Pennsylvania . .  61 

*Based  on  Pre-War  100. 


It  is  quite  evident  that  the  Pennsylvania  Agricultural  Market  is  worth  going  after.  The 
daily  newspapers  listed  below  cover  the  farming  community  in  their  several  trade 
territories  on  a  daily,  consistent  and  scientific  basis. 


%.soo 

10,000 

ClrcolatlOB 
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tt Allentown  Call . 

..(M) 

38,138 

.12 

.12 

tt Allentown  Call . 

...(S) 

30,255 

.12 

.12 

ttBeaver  Falls  News  Tribune..  (E) 

8,214 

.04 

.04 

**Cheiter  Timet . 

...(E) 

21,178 

.09 

.08 

**Connelltville  Courier . 

...(E) 

6,875 
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**Eatton  Express . 

...(E) 
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ttErie  Timet . 

...(E) 
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...(E) 
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(ME) 
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RATE  REVISION  NOT 
AIMED  DOWNWARD 

Speaker*  at  Classified  Convention 

Propose  Changes  in  System,  but 
Members  Take  No  Formal 
Stand 

Discussion  of  classified  advertising 
rates  at  the  recent  conventon  of  the 
Association  of  Classified  Advertising 
Managers  in  Pittsburgh  did  not  contem¬ 
plate  any  general  reduction  in  charges, 
it  was  pointed  out  this  week  by  O.  S. 
W’espe,  of  the  Louiszillc  Courier-Jour¬ 
nal  and  Times,  retiring  president  of  the 
association. 

“I  desire  very  much  to  correct  any 
impression  that  the  classified  advertising 
managers,  in  any  way,  placed  them¬ 
selves  on  record  as  favoring  reduction 
in  rates,”  said  Mr.  Wespe. 

“As  a  matter  of  fact,  there  was  no 
general  discussion  of  rates,  but  two  of 
our  guest  speakers,  Basil  L.  Smith, 
president  of  the  Basil  L.  Smith  System, 
and  C.  \V.  Horn,  supervisor  of  classi¬ 
fied  for  the  Hearst  publications,  stressed 
in  their  talks  the  urgency  of  rate  revi¬ 
sions,  not  reductions. 

“.As  1  understand  Mr.  Smith’s  repre¬ 
sentations.  he  proposes  to  increase  clas¬ 
sified  net  revenue  through  more  scien¬ 
tific  scaling  of  classified  rates  to  take 
into  account  economies  secured  through 
multiple  lines  and  insertions,  and  to 
make  differential  rates  in  favor  of  those 
advertisers  who  order  their  advertis- 
ments  on  a  basis  that  brings  greatest 
economy  in  operation. 

“It  so  happens  that,  considering  ad¬ 
vertiser  habit,  this  differential  will 
most  generally  operate  in  favor  of  the 
transient  or  private  advertiser. 

“Mr.  Horn,  in  his  talk,  stressed  the 
fact  that  newspapers  in  the  past  have 
been  so  scaling  their  rate  as  to  gradu¬ 
ally  eliminate  or  materially  reduce  the 
representation  of  advertisements  placed 
by  the  amateur  advertiser,  whose  offer¬ 
ings  have  been  responsible  for  the  great 
reader  interest  that  classified  sections  in 
the  past  have  attracted. 

“He  pointed  out  that  the  average 
newspaper  in  raising  rates,  makes  the 
smallest  increase  to  the  professional 
contract  advertiser,  and  materially 
boosts  its  transient  rates,  and  that  be¬ 
fore  classified  will  again  be  a  “public 
mart,”  a  “meeting  place  of  the  masses” 
this  process  of  rate  scaling  must  be  re¬ 
versed,  and  the  future  rate  adjustments 
must  work  more  in  favor  of  the  transi¬ 
ent  advertiser. 

“There  was  no  official  registration  of 
opinion  with  regard  to  the  rate  theories 
advanced,  but  it  was  decided  to  have 
transcripts  of  both  speeches  delivered  to 
all  members  of  the  Association.  The 
convention  did  not  place  itself  on  record 
because  of  the  feeling  that  conditions 
vary  so  widely  on  different  newspapers 
in  different  cities,  that  a  rate  situation 
applicable  to  one  newspaper  could  in  no 
sense  be  adopted  by  others,  but  a  motion 
was  adopted  to  have  these  speeches 
made  available  for  close  scrutiny  by  our 
membership  so  that  individual  judg¬ 
ments  could  be  formed.” 


A.  G.  ROSE  ILL 

.\.  G.  Rose,  managing  editor,  Regina 
(Sask.)  Daily  Star,  accompanied  by  his 
wife  and  son,  has  left  for  the  Pacific 
Coast  on  a  six  months’  leave  because 
of  ill  health.  His  work  is  being  handled 
by  A.  R.  Raymond,  news  editor. 


“Tfce  Direct  To  You” 
Service 

SEE  SYD  CLARKE 

(Trayel  EIxpert) 

FIRST 

International  Serrice 
76,  Rne  des  Petita^Zhampa 
PARIS 

OkMs  AMrcssi  Bleutallr  Parts 


WALLACE  JOINS  DAILIES 

OeBoth  Schools  Man  Now  National 
Manager  In  Atlantic  City 

Frank  V.  Wallace,  for  several  years 
in  charge  of  national  advertising  for 
the  DeBoth  schools,  has  been  appointed 
national  advertising  manager  of  the 
Atlantic  City  Press  ami  Union. 

He  has  seen  experience  on  both  busi¬ 
ness  and  editorial  sides  of  newspapers, 
as  well  as  a  brief  period  in  movie  work. 
When  the  Mexican  difficulties  began, 
before  the  World  War,  he  left  the  old 
\’itagraph  Company  to  enlist,  and  later 
he  re-enlisted  and  went  to  France  with 
the  A.E.F.  Upon  his  return  to  this 
country  he  became  political  reporter 
for  the  St.  Petersburg  (Fla.)  Daily 
Xeu'S. 

When  it  ceased  publication  he  joined 
the  Gravure  Service  Corporation. 

CAMERAMAN  AWARDED  $67.50 

Herbert  Bauer,  newspaper  syndicate 
photographer  in  Detroit  has  been 
awarded  $67.50  damages  by  Police  Com¬ 
missioner  James  K.  Watkins  as  the  out¬ 
come  of  a  beating  given  Bauer  by  a 
p«)liceman  during  an  unemployment 
demonstration  at  the  Briggs  bc^y  plant 
June  8.  .At  the  hearing  Patrolman 
Theodore  Wilson  admitted  he  had  en¬ 
gaged  in  a  “tussle”  with  Bauer,  who 
suffered  several  bruises.  Bauer’s  camera 
was  broken. 

TO  TEACH  JOURNALISM 

Reginald  Coggeshall,  for  five  years  a 
member  of  the  staff  of  the  -Vi’ic  York 
Herald  in  Paris,  and  formerly  with  the 
United  Press  and  Associated  Press  as 
special  assignment  man,  has  been  ap¬ 
pointed  assistant  professor  of  journal¬ 
ism  at  the  University  of  Minnesota  for 
next  year,  according  to  Ralph  D.  Casey, 
chairman  of  the  department.  Mr. 
Coggeshall  is  to  succeed  Robert  W. 
Desmond,  who  has  been  granted  a 
year’s  leave  to  study  in  London. 

SCHOOL  TROPHY  AWARDED 

The  silver  challenge  cup  awarded 
yearly  by  the  Neu’  Orleans  Times- 
Picayune  to  the  school  of  the  state 
scoring  the  most  points  in  the  Biggest 
N'ews  of  the  Week  contest  was  won 
tins  year  by  the  students  of  the  Henry 
W.  .Allen  high  school.  New  Orleans. 
Miss  Beatrice  Cosgrove,  school  editor, 
presented  the  trophy  last  week. 


THE  MAN 
you  NEED— 

...  is  registered  with  the 
Personnel  Bureau  of  Sigma 
Delta  Chi,  a  national  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men. 

Whether  you  want  a  man  to 
break  in  and  bring  up  in  your 
own  way,  a  country-trained  or 
a  city-trained  reporter,  writer 
or  editor,  or  an  alert  man  for 
your  business  staff,  you'll  find 
him  listed  with  the  Bureau. 

Let  the  Personnel  Bureau 
help  you  strengthen  your  staff 
now  while  the  opportunity  is 
greatest.  Write  or  wire  — 

Personnel  Bureau 

of)i 

SIGMA  DeLtA  chi 

836  Exchange  Avenue,  Chicago 


No  Charse  to  Employers 


PORTLAND,  ORE.TAXES 
VEHICLE  POSTERS 

Newspapers  and  Advertising  Club 

Obtained  Passage  of  Bill  Levying 
$5  Annually  on  Each  Taxi  or 
Truck  Carrying  Advertising 

The  joint  efforts  of  the  newspapers 
and  the  Advertising  Club  of  Portland, 
Ore.,  were  recently  responsible  for  the 
enactment  of  a  city  ordinance  requir¬ 
ing  taxicabs  and  delivery  trucks  carry¬ 
ing  any  sort  of  advertising  display  to 
pay  a  license  of  $5  a  year  and  placing 
a  ta.x  of  $10  a  day  on  vehicles  operated 
solely  for  advertising  purposes.  The 
only  ta.x -exempt  advertising  on  vehicles 
is  that  of  the  owner  of  the  vehicle  or 
advertising  for  which  the  vehicle  owner 
receives  no  compensation. 

The  ordinance.  Editor  &  Publisher 
has  been  informed,  has  discouraged 
Portland  taxicabs  from  soliciting  ad¬ 
vertising  and  has  brought  considerable 
revenue  to  the  city  from  the  .American 
Express  Company,  whose  trucks  carry 
national  advertising  billboards.  All 
vehicle  owners  must  apply  for  a  special 
license  if  they  want  to  carry  advertis¬ 
ing.  and  a  section  of  the  ordinance  ap¬ 
plying  to  vehicles  operated  solely  for 
advertising  purposes  requires  the  owner 
to  designate  his  routes. 

In  the  case  of  this  type  of  vehicle,  if 
it  is  to  enter  the  metropolitan  traffic 
district,  the  proposed  route  must  be  sub¬ 
mitted  to  the  chief  of  police  for  ap¬ 
proval  before  the  license  is  issued. 

FARRAR  TO  SPEAK 

Gilbert  P.  Farrar,  typographic  coun¬ 
sellor  for  Intertype  Corporation  will 
speak  before  the  convention  of  the  Na¬ 
tional  Editorial  -Association  which  will 
be  held  in  Los  -Angeles  and  San  Fran¬ 
cisco  July  18-23.  On  July  23  he  will 
talk  at  the  Conference  of  the  Pacific 
Society  of  Printing  House  Craftsmen 
in  Oakland. 


FEAR? 

Not  with 

COLUMBIAN  INKS 

Many  pressmen  have 
cooperated  with  us  and 
settled  their  ink  prob¬ 
lems  once  and  for  all. 

The  L.  Martin  Company 

45  East  42nd  St., 

New  York,  N,  Y. 

Arthur  S.  Thompson,  Mgr. 


Cline  •  W  eating  house 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

KANSAS  CITY  STAR 
KANSAS  CITY,  MO. 

A*k  them  about  it 
CUNE  ELEC.  MFC.  CO. 
Chicago:  1 1 1  West  Washington 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 


RESIGNS  FROM  CHAMBER 

The  Cleveland  Press  resigned  » 
membership  in  the  Cleveland  ChamlJ 
of  Commerce  this  week  because  oi 
that  organization’s  stand  against  oy. 
age  pension,  unemployment  and  heate 
insurance  legislation.  Following  iss,. 
ance  of  a  letter  signed  by  Frank  B 
McMillan,  president  of  the  Chamber 
telling  of  its  plans  for  coping  gj;: 
such  “dangerous  legislative  plans,”  die 
Press  announced  its  resignation.  Ti„ 
newspaper  said  it  refused  “to  be  j 
party  to  a  movement  which  condemn, 
all  such  measures  in  advance  jnj 
which  announces  in  advance  that  it  »j' 
oppose  them.” 

FOSTER  TO  SAIL 

Jack  Foster,  radio  editor  of  the  .Vr, 
York  World-Telegram,  is  planning  a 
trip  abroad,  starting  July  25.  He  win 
remain  in  Europe  a  month.  Gerald 
Breitigam  will  substitute  for  Mr.  Foster 
but  the  radio  editor  will  send  in  coit 
inent  on  European  broadcasting. 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


TheWELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  cnarge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  III. 


NEW  YORK 
BROOKLYN 
OUT  OF  TOWN 

BACKNUMBB! 

HEWTRAPERi 

Hotaunc'j  Newj  Aoencv 

TIMES  BUILDING 

NfW  YORK  ClXY 

Tel.  BRyant  9  0344 


Editor  &  Publisher  The  Fourth  Estate  for  June  18,  1932 


43 


USER 


iiCTed 
Chambe 
fcaust  01 
ainst  old. 
nd  healti; 

'^ng  iss^ 

rrank  B 
Chamber 


?‘ng  wii- 
Ians,"  thf 


ion.  Tb, 
to  b,  , 
Condemn, 
ince  aik 
'at  it  ml 


the  .Ven 
anning  j 
He  wil 

Gerald 
r.  Foster, 
in  com. 
I- 


TEE 


ERS 


om- 

of 

ible 

of 

fill 

do- 

try- 

lar- 

Itar 


(i^bituary 

COXWAY  LeBLAXC,  58,  for- 
f  merly  of  the  staff,  McComb  (Miss.) 
y  Journal,  killed  himself  June  11  by 
■firinc  a  shotgun  charge  into  his  head.  He 
is  survived  by  Mrs.  LeBlanc  and  five 
children.  Prolonged  illness  was  given 
as  the  reason  for  the  suicide. 

David  Whiteside,  4,  son  of  Robert 
Whiteside,  reporter  Tulare  (Cal.) 
Times,  died  June  7  after  eating  ant 
poison!  The  child  was  believed  recov- 
^  and  his  parents  had  left  on  a  vaca¬ 
tion  trip  to  San  Francisco  the  day  be¬ 
fore  his  death. 

Howard  Peters  Hall,  65,  dean  of 
southwestern  Michigan  newspapermen, 
died  at  his  home  in  Kalamazoo  June  9. 
He  joined  the  staff  of  the  old  Chicago 
Herald  during  the  World's  Fair  in  1893 
and  later  worked  on  newspapers  in 
Boston  and  Detroit. 

WiLLiA-M  Alfred  Moore,  13-year-old 
editor-in-chief  of  the  Cordoi’a  (Alaska) 
Chitina  Herald,  weekly,  was  drowned  in 
the  Copper  River  near  Cordova,  June 
10  when  he  slipped  from  a  log  while 
playing  with  companions. 

Thomas  E.  Mowry,  60,  for  26  years 
editor  of  the  Marcellas  (N.  Y.)  Ob¬ 
server,  died  June  11  at  Crouse-Irving 
hospital,  Syracuse. 

R,  W.  Richardson,  66,  publisher, 
Hawkins  (VVis.)  Chronicle,  died  at  the 
home  of  his  son,  E.  W.  Richardson, 
editor,  Ladysmith  (Wis.)  News,  re¬ 
cently.  He  started  newspaper  work  as 
a  reporter  on  the  Marietta  (O.)  Daily 
Times,  later  going  to  St.  Paul. 

Aux  M.  G.  Dusold,  71,  former  pub¬ 
lisher,  Manitowoc  (Wis.)  Post,  and 
pioneer  printer,  died  here  June  11. 

Mrs.  Beulah  DeLong  Geyer,  38, 
uife  of  B.  B.  Geyer,  president,  C^yer 
.Advertising  Company,  Dayton  and  New 
York,  died  at  Dayton  June  11  after  an 
illness  of  several  weeks. 

Hayes  T.  Clark,  31,  publicity  direc¬ 
tor,  Columbus  (O.)  Chamber  of  Com¬ 
merce  and  editor  of  Columbus  Today, 
died  suddenly  of  heart  disease  at  Mari¬ 
etta,  June  12.  He  had  worked  on  the 
Slarietta  Times,  Columbus  Citiaen  and 
Columbus  Ohio  State  Journal. 

James  I.  McClaskey,  80,  father  of 
Henry  M.  McClaskey,  advertising  man¬ 
ager,  Louisville  (Ky.)  Courier- Journal 
and  Times,  died  recently  after  a  short 
illness. 

.Arthur  Hamilton  Whitcher,  67, 
former  owner  and  editor,  Seattle 
(Wash.)  Daily  Telegraph  and  Nelson 
(B.  C.)  Miner  and  Ballard  News,  died 
recently  at  Coulterville,  Cal. 

W.  S.  Grant,  72,  publisher  of  a 
weekly  newspaper  at  Yreka,  Cal.,  died 
June  7  at  Yreka. 

C.  N.  Underwood,  55,  president  of 
the  Helena  (Ark.)  World  at  the  time 
of  its  organization  in  1903,  died  June  9 
in  that  city. 

Francis  A.  Higgins,  55,  former 
newspaperman,  and  secretary  to  City 
Commissioner  Gillen  of  Newark,  N.  J., 
died  June  11.  Mr.  Higgins  started  his 
newspaper  career  in  1897  as  a  reporter 
with  the  Newark  Evening  News. 


MINSKY  WAS  REPORTER 

Michael  William  (Billy)  Minsky, 
who  died,  June  12,  after  having  ele¬ 
vated  burlesque  shows  from  New 
York’s  lower  east  side  to  a  place  of 
glaring  and  controversial  prominence  in 
the  Times  Square  district,  was  at  one 
time  a  reporter  on  the  old  New  York 
World  and  later  on  the  New  York 
American.  He  entered  newspaper  work 
unmediately  after  leaving  school  and 
left  when  his  father  gave  him  the  task 
of  putting  a  show  in  the  National 
Winter  Garden  which  he  owned. 


SOUTHAM  LEFT  $130,673 

An  estate  of  $130,673  was  left  by  the 
wte  William  Southam,  proprietor  of 
the  Hamilton  (Ont.)  Spectator.  The 
wtate  had  been  practically  dispersed 
diuing  the  last  30  years  of  the  publish- 
CT  s  lifetime  in  gifts  to  his  seven  chil¬ 
dren  and  various  charities. 


HENRY  M.  BICKNELL 


N.  Y.  American  and  Journal  Ex¬ 
ecutive  Since  1896  Dies 

Henry  Martin  Bicknell,  controller  of 
the  .Vert’  York  American  and  Evening 
Journal  since  1896,  died  of  heart  disease, 
June  9,  at  his  home  in  New  York.  He 
was  born  in  Sandwich,  Mass.,  68  years 
ago  and  came  to  New  York  in  1891. 
He  was  admitted  to  the  bar  after  being 
graduated  from  New  York  University. 

Mr.  Bicknell  was  also  a  certified 
public  accountant.  His  only  surviving 
relative  is  a  cousin.  Dr.  George  D. 
Hamlen  of  New  York.  The  funeral 
was  held  June  12  and  burial  was  in 
Mount  Pleasant  Cemetery. 


FRANK  GALLAGHER 

Frank  Gallagher,  formerly  advertis¬ 
ing  manager  of  the  Philadelphia  Public 
Ledger,  died  in  the  French  Hospital, 
New  York,  of  a  heart  attack,  June  10. 
He  was  62  and  had  been  retired  for 
.some  time.  .After  having  been  gradu¬ 
ated  from  St.  John's  College,  Brooklyn, 
he  worked  as  a  reporter  on  the  Brook¬ 
lyn  Times  and  later  as  .Albany  corre¬ 
spondent  for  the  Brooklyn  Daily  Eagle. 
.At  the  age  of  23  he  was  elected  to  the 
New  York  State  Senate  and  also  served 
as  an  Assemblyman.  During  his  politi¬ 
cal  career  he  studied  law  and  was  ad¬ 
mitted  to  the  bar.  He  is  survived  by 
his  wife,  three  daughters  and  twx)  sons, 
one  of  whom,  Basil  Gallagher,  is  a  re¬ 
porter  for  the  Neiv  York  World-Tele¬ 
gram. 


CAMERAMAN  INJURED 

Pictures  of  the  bombing  at  Shanghai, 
during  the  celebration  of  the  Japanese 
Mikado’s  birthday,  when  several  promi¬ 
nent  Japanese  were  injured  and  one 
spectator  killed,  were  taken  despite 
severe  injuries  to  the  photographer. 
Sadao  Kawaguchi,  staff  cameraman  for 
the  Tokio  Nichi  Nichi  and  for  NEA 
Service  and  Acme  Newspictures,  was 
perched  on  a  ladder  when  the  hand 
grenade  causing  the  explosion  was 
thrown.  He  was  struck  in  the  face 
with  a  fragment  of  the  bomb  and 
thrown  from  the  ladder.  Despite  his 
injuries,  Kawaguchi  continued  taking 
photographs  and  rushed  them  on  to 
Tokio,  whence  they  were  quickly  put 
aboard  a  fast  liner  for  San  Francisco. 


McKenzie  going  abroad 

Vernon  McKenzie,  dean  of  the 
School  of  Journalism,  University  of 
Washington,  has  been  awarded  a  travel¬ 
ing  fellowship  in  Germany  for  the  sum¬ 
mer  months,  under  the  auspices  of  the 
Oberlaender  Trust,  of  the  Carl  Schurz 
Memorial  Foundation.  It  is  made  to 
“American  citizens  actively  engaged  in 
work  that  concerns  the  public  welfare, 
such  as  editors  and  writers,  public 
health  workers,  professors,  students  en¬ 
gaged  in  research  work  that  is  of  spe¬ 
cial  interest  to  the  American  people.’’ 
It  is  designed  to  further  German- 
American  interest  and  understanding. 
Dean  McKenzie  will  sail  from  New 
York  early  in  July  and  will  spend  until 
October  in  Germany. 


TO  STUDY  RUSSIAN  PRESS 

Franklin  C.  Banner,  director  of  the 
department  of  journalism  of  Pennsyl¬ 
vania  State  University,  sailed  June  10 
from  New  York  on  a  trip  to  Russia, 
where  he  will  spend  nearly  two 
months  studying  newspaper  conditions. 
He  will  return  to  Great  Britain  in 
August,  and  will  attend  the  annual 
meeting  of  the  Royal  Institute  of  Jour¬ 
nalists  Aug.  20  at  Cardiff,  Wales. 


MISS  ELIZABETH  ANN  GRANT 

Miss  Elizabeth  .Ann  Grant,  daughter 
of  Managing  Editor  A.  W.  Grant,  San 
Antonio  Express  and  Mrs.  Grant,  died 
June  15,  in  a  Glenrose  (Tex.)  Sani¬ 
tarium.  She  had  been  ill  several 
months. 


JOSEPH  E.  HURST 

Joseph  Edward  Hurst,  65,  publisher 
of  the  New  Philadelphia  (O.)  Times, 
died  suddenly  of  heart  disease  at  his 
home  in  that  city  June  14. 


Let’s  Stir 
Things  Up! 

June  Promotions 
at  Wanamaker  s 


That  will  make  the  kettle 
hoil  and  blow  off  the  lid! 

SOMETHING  must  start  it.  The  upturn  in 
business  that  we’re  all  waiting  for!  The  big, 
buying  cooperative  movement  that  will  sweep  the 
country  into  better  times. 

It  can’t  be  done  in  a  day,  or  a  week,  or  a 
month.  But  something  or  somebody  can  make 
the  start  . .  . 

So,  let’s  begin  in  New  York  .  .  . 

Let’s  show’em  what  we,  the  people,  can  do  to 
stir  things  up  without  waiting  longer  for  Congress 
or  banks  or  business  leaders  to  do  something. 

We,  the  people.  W e,  the  buyers.  The  Mothers 
of  America,  who  run  the  homes  and  do  the  buy¬ 
ing  and  take  care  of  the  families. 

Loosen  up  the  purse-strings,  you  Men,  and 
we’ll  start  a  flow  of  merchandise  and  money  that 
will  benefit  everybody. 

If  each  of  us  will  start  buying  just  a  littie 
more  —  each  day,  in  each  store,  in  each  city,  the 
movement  will  grow  gradually  and  efiBciently  into 
sound  business  recovery. 


rBUY  SOMETHING, n 

L  .  .  .  even  if  it  is  only  a  little!  J 

Keynote  of  Wanamaker  advertisements 
during  June.  Other  announcements  were: 

”We’re  Keeping  the  Kettle  Boiling” 

”The  Merchandise  Kettle  is  Boiling  Over” 
”WeWe  Blowing  Off  the  Lid” 

”We’re  Helping  You  to  Balance  The 

Family  Budget” 


John  Wanamaker  New  York 

Wanamaker  Place — Ninth  St.  at  Broadway 
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IOWA  GIRL  IS  WINNER 
IN  SPELLING  BEE 

Dorothy  Greenwald  Gets  $1,000 

Prize  In  Finnis  of  Contest  Spon¬ 
sored  By  Dailies — Des  Moines 
Register  and  Tribune  Her 
Sponsor 

By  Ge(»ge  H.  Mann’ing 
(Washington  Correspondent, 
Editor  &  Publisher) 

Washington,  June  16 — The  words 
“interchangeably"  and  “invulnerable,” 
correctly  spelled  by  13-year-old  Dorothy 
Greenwald,  o£  Muscatine,  Iowa,  at  the 
finals  of  the  newspaper-sponsored  na¬ 
tional  spelling  bee,  brought  the  young 
lady  a  $1,000  prize  and  the  Des  Moines 
Register,  under  whose  banner  she  ap¬ 
peared,  honor. 

Second  place  in  the  contest  went  to 
Kenneth  Cecil,  12,  of  Bardstown,  Ky., 
who  forgot  the  “e”  in  “interchangeably.” 

.\n  award  of  $500  was  given  to  him. 
Wilma  Pyle,  17,  of  Detroit,  won  third 
prize  of  $250  when  Cecil  spelled  her 
down  on  “chalybeate.” 

The  finals  were  held  in  the  auditorium 
of  the  New’  National  Museum.  The 
presiding  officer  was  Prof.  George  B. 
Woods,  of  American  University.  Words 
were  pronounced  for  the  spellers  by 
Prof.  C.  E.  Hill,  George  Washington 
University  and  Robert  L.  Haycock,  as¬ 
sistant  superintendent  of  schools  of  the 
District  of  Columbia. 

Judges  were  Belmont  Farley,  assist¬ 
ant  director  of  publications.  National 
Education  Association;  David  Segel,  of 
the  Department  of  Interior,  and  Rev. 
James  Shera  Montgomery,  chaplain  of 
the  House  of  Representatives. 

Young  Cecil  represented  the  Louis¬ 
ville  (Ky.)  Courier- Journal  and  Miss 
Pyle  the  Detroit  News.  Altogether 
representatives  of  19  newspapers  scat¬ 
tered  throughout  the  country  partici¬ 
pated  in  the  national  finals. 

The  national  spelling  bee  was  founded 
in  1925  by  the  Louisville  Courier-Jour¬ 
nal  after  it  had  conducted  a  statewide 
contest  in  Kentucky.  School  authorities 
were  quick  to  cooperate  in  the  move¬ 
ment  and  newspapers  found  they  were 
popular,  drawing  thousands  of  contest¬ 
ants  each  year. 

Newspapers  participating  in  this 
year’s  contests  were  the  Courier- 
Journal;  Detroit  News;  Atlantic  City 
Press;  Ontaha  World-Herald;  Rock¬ 
ford  (Ill.)  Register-Republic;  Akron 
Beacon-Journal;  Hartford  Times;  Buf¬ 
falo  Evening  Netos;  Wheeling  (W. 
Va.)  Daily  News;  Burlington  (la.) 
Free  Press;  New  Britain  Herald;  New 
Bedford  (Mass.)  Standard;  Memphis 
Press-Scimitar;  Portland  (Me.)  Eve¬ 
ning  Express;  Hoboken  Observer; 
Plainfield  Courier-News;  Peoria  Jour¬ 
nal-Transcript,  and  Louisville  Times. 

All  the  finalists  were  taken  to  the 
White  House  by  Lorenzo  Martin,  cor¬ 
respondent  of  the  Louisville  Times  and 
presented  to  President  Hoover.  Later 
they  had  luncheon  at  the  Capitol.  Dur¬ 
ing  their  stay  in  Washington  they  were 
taken  on  a  number  of  sightseeing  trips, 
all  expenses  in  connection  with  the  trip, 
including  those  of  chaperons,  being  paid 
by  the  sponsoring  newspapers. 

Dorothy  Greenwald  who  was  Iowa’s 
champion  speller  a  year  ago  was  the 
final  Iowa  speller  out  of  425,000  who 
started  out  in  the  all-Iowa  spelling  con¬ 
test  sponsored  by  the  Register  and  Trib¬ 
une.  She  was  accompanied  to  Wash¬ 
ington  by  her  teacher,  her  principal  and 
the  superintendent  of  schools  of  Mus¬ 
catine. 

A  big  reception  was  held  for  her  upon 
her  return  home  at  which  Virlea 
Woods  of  the  Register  and  Tribune, 
who  directed  the  bee  in  Iowa,  was  one 
of  the  speakers. 

Golden  Wedding  Festival 

The  Nevada  State  Journal  is  spon¬ 
soring  a  golden  wedding  festival  at 
Reno.  Couples  living  in  the  so-called 
divorce  center  who  have  been  married 
50  years  or  more  will  be  guests  of 
honor. 


CARRIER  CONVENTION 

Boys  From  All  Parts  of  State  Attend 
Register-Tribune  Conference 

(Special  to  Editor  &  Publisher) 

Des  Moines,  Ia.,  June  13 — Gardner 
Cowles,  publisher  and  Harvey  Ingham, 
editor,  of  the  Des  Moines  (la.)  Regis¬ 
ter  and  Tribune  welcomed  carrier  sales¬ 
men  who  came  to  Des  Moines  for  the 
third  annual  convention  today. 

More  than  4,000  carrier  salesmen  and 
their  parents  came  from  85  of  Iowa’s 
99  counties  to  attend  the  one-day  con¬ 
vention  and  frolic.  Carrier  delivery  in 
the  852  towns  where  the  Register  and 
Tribune  maintains  service  was  uninter¬ 
rupted  because  the  boys  left  substitutes 
to  handle  the  routes. 

Thirty  per  cent  more  boys  marched 
in  the  parade  this  year  than  a  year 
ago.  Davenport  carrier  salesmen  won 
first  prize  with  a  float  of  a  miniature 
covered  w^on  which  they  brought  175 
miles  to  display. 

There  are  now  4,032  carrier  sales¬ 
men  in  the  Register  and  Tribune  circu¬ 
lation  department. 


Increasing  Sunday  Price 

The  price  of  the  Springfield  (Mass.) 
Sunday  Union-Republican,  which  has 
been  eight  cents,  will  be  increased  to 
10  cents  June  19.  In  announcing  the 
increase  the  paper  said,  drop  in  ad¬ 
vertising  revenue  makes  necessary  an 
increase  in  the  readers’  share  of  the 
expense  of  publication  of  our  complete 
Sunday  paper.  The  Union-Republican 
has  been  metropolitan  in  features  but 
rural  in  price.  It  will  now  be  metro¬ 
politan  in  both.” 


Printing  Amusement  Passes 

Starting  June  8,  the  Galveston  Daily 
Nezi's,  resumed  its  arrangement  with  the 
Galveston  Beach  Association,  started 
five  years  ago,  whereby  a  coupon 
published  daily  and  five  cents  will  ad¬ 
mit  any  child  or  any  adult  accompanied 
by  a  child  to  various  rides  and  amuse¬ 
ments  on  the  beachfront. 


Plans  Opportunity  Revue 

The  Toledo  Nezvs-Bee  recently  an¬ 
nounced  plans  for  a  News-Bee  RKO 
Opportunity  Revue,  an  amateur  theatri¬ 
cal  production  to  be  held  in  the  RKO- 
Rivoli  theater,  July  15-22.  The  cast 
will  consist  of  1(X)  singers  and  dancers 
from  Toledo,  trained  by  a  New  York 
director. 


Organizes  Stamp  Club 

The  Wilmington  (Del.)  Every  Eve¬ 
ning,  has  organized  a  stamp  club  with 
a  membership  of  30,  the  result  of  a 
daily  column  devoted  to  news  of  inter¬ 
est  to  stamp  collectors,  written  by 
Charles  E.  Green. 


Running  Wagon  Campaign 

The  Kansas  City  Journal-Post  re¬ 
cently  started  a  subscription  campaign 
with  offers  of  coaster  wagons  to  boys 
and  girls  bringing  in  three  six-month 
subscriptions.  Homer  Bair  is  circula¬ 
tion  manager. 


Boys  Given  Plane  Rides 

Thirty-six  carrier  salesmen  of  the 
Birmingham  (Ala)  Nezvs  &  Age-Her¬ 
ald  were  recently  the  guests  of  the  daily 
on  an  airplane  ride.  A  Ford  tri-motcr 
plane  carried  12  each  trip. 


Held  Tennis  Tournament 

The  Orange  (N.  J.)  North  Jersey 
Courier  sponsored  a  successful  tennis 
championship  for  the  Oranges  and 
Maplewood  for  high  school  boys.  Henry 
Balch,  sports  editor,  was  in  charge. 


800  Learning  to  Swim 

Approximately  8(X)  boys  and  girls  re¬ 
ported  for  1932  membership  in  the  Tee 
Pee  Swimming  Club  sponsored  annu¬ 
ally  by  the  NeU’  Orleans  Times- 
Picayune. 

Sponsored  Cooking  School 

The  Greenville  (S.  C.)  News-Pied- 
nwnt  sponsored  its  sixth  annual  electric 
cooking  school  last  week,  with  Miss 
Viola  Decker  in  charge. 


NEWS  AGENT  HELD  LIABLE 


Jury  Returns  $3,000  Libel  Verdict 
Against  Winnipeg  Distributor 

The  Imperial  News  Company,  Ltd., 
Winnipeg,  Man.,  acting  as  agent  for  a 
Toronto  "scandal”  weekly,  was  ordered 
to  pay  $1,500  each  to  Mr.  and  Mrs. 
Leon  F.  Lambert,  St.  Boniface,  Man., 
in  a  recent  libel  verdict.  The  company, 
acting  as  agent,  was  charged  with  dis¬ 
tributing  for  sale  copies  of  a  publication 
carrying  a  story  of  the  alleged  convic¬ 
tions  of  the  plaintiffs  on  a  liquor  charge. 
The  story  concerned  persons  of  the 
same  name. 

The  judge  in  charging  the  jury  said 
it  was  not  reasonable  to  suppose  that 
a  news  agent  should  acquaint  himself 
with  the  contents  of  every  publication 
he  distributed,  but  since  the  paper  in 
the  case  was  so  well  known,  any  person 
distributing  it  should  have  been  careful 
that  it  contained  no  libelous  matter. 


PROTESTS  U.  S.  COMPETITION 


Lawton,  Okla.,  Editor  Appears  Be¬ 
fore  Congressional  Committee 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  June  15 — Bert 
Thompson,  editor,  Lawton  (Okla.) 
N ezes- Review,  appeared  this  week  be¬ 
fore  the  special  House  committee  in¬ 
vestigating  government  competition  with 
private  industry  in  protest  against  the 
operation  by  the  army  at  Fort  Sill, 
Okla.,  of  “one  of  the  largest  commer¬ 
cial  stores  in  Southwest  Oklahoma.” 
He  testified  as  the  representative  of  the 
Chamber  of  Commerce  and  Retail 
Merchants  Association  of  Lawton. 

He  told  the  committee  that  the  com¬ 
missary  at  Fort  Sill  has  grown  from 
an  ordinary  canteen  where  cigarettes, 
soft  drinks  and  the  like  were  dispensed 
to  a  commercial  institution  that  is  ruin¬ 
ing  business  in  Law’ton. 


WHAT  OUR  READERS  SAY 


qM 


STRESSES  READER  INTEREST 

The  Rochester  (Minn.)  Post-Bulletin 
recently  printed  a  promotion  advertise¬ 
ment  in  which  the  value  of  reader  inter¬ 
est  to  advertisers  was  the  focal  point. 
The  advertising,  headed  with  a  drawing 
of  several  homes,  contained  a  repro¬ 
duction  of  a  story  in  a  former  issue  ut 
the  Post-Bulletin  stating  that  2,119 
names  had  appeared  in  one  day’s  edition. 


YATES  IN  PRESCOTT 

Charles  F.  Yates,  for  many  years  as¬ 
sistant  manager  of  the  Bisbee  (Ariz.) 
Daily  Review  resigned  recently  to  be¬ 
come  general  manager  of  the  Prescott 
(.\riz.)  Courier.  W.  P.  Stuart  con¬ 
tinues  as  Courier  editor. 


PUBLISHED  COLOR  AD 

The  Janesz’Ule  (Wis.)  Daily  Gazette, 
recently  printed  a  three-color  advertise¬ 
ment  for  a  local  bakery,  using  orange, 
blue  and  black.  S.  H.  Bliss  is  adver¬ 
tising  manager. 


HOLD  GOLF  DRIVING  CONTEST 

More  than  5(X)  golfers  took  part  in 
the  Newark  (N.  J.)  Sunday  Call’s  re¬ 
cent  driving  contest. 


SMITH  DID  NOT  ADVOCATt 
CLASSIFIED  RATE  CUT 

To  Editor  &  Publisher;  I  havejus. 
read  your  account  of  the  classified  nuf! 
ing  at  Pittsburgh.  I  am  pleased  wit 
everything  given  in  your  full  report  oi 
that  convention,  with  one  single  excei). 
tion.  I  am  not  advised  as  to  who  naj 
the  report  from  Pittsburgh  and  I  fed 
sure  that  the  misinterpretation  of  tb 
appeal  of  my  address  were  merely  acej. 
dental. 

These  two  statements  occur  in  tb 
report : 

“Basil  L.  Smith,  president  of  dx 
Basil  L.  Smith  Systems,  of  Philadd. 
phia,  and  C.  W.  Horn,  supervisor  oi 
classified  advertising  for  the  Hearst 
publications,  were  two  speakers  who  ad¬ 
vocated  lowering  of  rates  and  placing 
more  emphasis  on  serving  the  transit 
individual  advertisers.”  i 

“The  topic  of  Basil  Smith’s  address 
was,  ‘What’s  the  Yardstick  in  Scalint 
Classified  Rates?’  Where  Mr.  Hon 
had  dealt  largely  with  improving  the 
reader-appeal  of  classified  through 
better  presentation  of  small  advertise 
ments.  Smith  presented  a  detailed  re 
port  of  his  findings  with  regard  to  space 
rates.  He  strongly  recommended  a  de¬ 
crease  in  present  rates.” 

The  final  sentence  “He  strongly 
recommended  a  decrease  in  present 
rates”  does  not  represent  the  position  I 
take  on  classified  rate  scaling.  I  know, 
as  all  publishers  must  know,  that  froj 
the  publication  viewpoint,  the  present 
classified  rates  are  inadequate.  And 
furthermore  I  personally  do  not  believe 
that  any  general  reduction  of  classified 
rates  as  now  scaled  by  newspapers 
would  add  to  any  considerable  extent 
to  the  increased  patronage  of  this  de- ! 
partment  of  advertising.  Any  lowering 
of  these  rates  on  the  present  classified  j 
volume  would  be  contrary  to  my  , 
j  udgment. 

I  am  proposing  a  new  basis  for  scal¬ 
ing  classified  rates  founded  upon  well-  > 
defined  business  principles  as  understood 
in  industry  and  business  generally.  I  i 
am  proposing  to  conserve  the  present  f 
volume  of  classified  revenue  receipts, 
but  at  the  same  time  begin  a  logical  de¬ 
velopment  of  voluntary  transient  pat¬ 
ronage  for  the  improvement  of  reader 
interest.  My  contention  is  that  the 
present  rates  per  line  do  not  mean  any¬ 
thing  in  particular  to  anyone.  They  are 
merely  guessed  at  generally  for  the  pur¬ 
pose  of  drawing  heavy  patronage  from 
a  few  advertisers. 

My  scaling  plan  will  develop  mass 
patronage  from  all  the  readers  of  the 
newspaper  and  at  all  times  produce 
more  net  operating  income  from  such 
patronage  than  the  newspapers  are  now 
getting. 

It  was  my  endeavor  at  Pitts¬ 
burgh  to  show  the  possibilities  and  the 
permanency  in  classified  development 
along  this  line. 

The  Basil  L.  Smith  System 
Basil  L.  Smith 
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quantity  slim  but  quality  good 
^  in  n.  y.  legitimate  theatres 

p^l^gates  to  A.F.A.  Conventions  Will  Find  Plenty  to  Suit 
Their  Varying  Tastes  in  10  of  Broadway’s  14 
Musical  and  Dramatic  Attractions 


By  JOHN  F.  ROCHE 


FOUND  GUILTY  OF  FRAUD 

Advertiiing  Uaed  To  Sell  Fake 
Correspondence  Course 

Three  men  and  four  corporations 
were  convicted  in  Federal  Court,  New 
York,  June  16,  of  fraudulent  schemes 
in  which  newspaper  advertising  played 
a  large  part.  The  men  face  prison 
terms  of  45  years  each  on  nine  counts. 


HAD  SUICIDE  TIP 


Smith  of  N,  Y.  Journal  Broke  News 
of  Morrow  Maid’s  Death 

After  keeping  a  reporter  on  duty  at 
Englewood,  N.  J.,  near  the  home  of  the 
Morrow  family  since  the  start  of  the 
Lindbergh  kidnaping  case,  the  New 
York  Evening  Jourtxal  last  week  cashed 
in  on  its  watchfulness  with  first  news 
They  are  Fred  A.  Jewel,  Lester  Smith  of  the  suicide  of  Violet  Sharpe,  serving 


Ij;  quantity  Manhattan’s  theatrical  ear  as  it  goes.  It  is  at  the  Cohan  on 
fare  is  rather  slimmer  than  usual  Broadway  near  42nd  street, 
this  spring,  but  delegates  to  the  conven-  That  old  favorite,  most  popular  of  all 
tions  at  the  Waldorf-Astoria  next  Ziegfeld  shows,  “Show  Boat’’  is  here 
week  can  hardly  go  wrong  on  quality,  again  for  a  while.  It  is  better  than  the 


and  Erick  E.  Mackey.  The  corporations 
are  National  Sound  Service  Bureau, 
Photo-Electric  Research  Laboratory 
Corp.,  Electrical  Sound  Institute  and 
Sound  Publishing  Company. 

U.  S.  Attorney  James  H.  Terry  of- 
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maid  in  the  Morrow  home.  James 
Smith  of  the  Journal  received  a  tip 
that  something  had  happened  in  the 
Morrow  hou.se  and  informed  his  city 
desk.  Every  rewrite  man  available, 

’  in  tlx i  nnt  of  the  14  attractions  listed  in  the  last  time  it  was  shown.  Paul  Robeson  ,  tJ-  s>-  Attorney  james  n.  terry  oi-  according  to  Amster  Spiro,  city  editor, 
Witimate  theatres,  10  are  worth  any  and  Dennis  King  are  the  only  new  .^^red  evidence  to  prove  that  the  de-  was  put  to  work  telephoning  for  a  lead, 
^n’s  time.  The  line-up,  though  members  of  the  cast.  Otherwise  the  fendants  had  advertised  extensively  in  Confirmation  of  the  suicide  report  was 
^wer  contains  enough  comedy,  drama,  old  crowd  are  all  on  hand— Helen  Mor-  newspapers,  offering  young  men  jobs  finally  obtained  from  the  New  Jersey 
S  and  romance  to  satisfy  the  most  gan,  Charles  Wiiininger,  Norma  Terris.  f^O  a  week  for  a  five-day  week  and  State  Police  and  the  Journal  ran  the 
frit  cal  of  theatre-goers.  Edna  May  Oliver,  Eva  Puck  and  Sam  »  five-hour  day  operating  an  electric  story  in  a  mid-afternoon  edition. 

The  two  newest  arrivals  in  town  in  White.  It’s  a  gorgeous,  tuneful  show,  Pnoto-engraving  machine 
the  hit  class  are  “.Another  Language”  and  if  you  drop  in  to  see  it,  you  will  illegally  used. 


The  machine  When  Ernest  Brinkert,  who  was  sup- 
W’alter  Howey,  posed  to  have  been  motoring  with  Miss 


It  the  Booth  in  West  45th  Street  and  also  see  one  of  the  most  amazing  general  manager  of  International  News  Sharpe  on  the  night  ypung  Oiarles 
“Bridal  Wise”  at  the  Cort  in  West  theatres  in  the  city— the  Casino,  for-  Service  held  the  original  patent.  Lindbergh,  Jr.,  was  kidnaped,  was 

4«th  The  first  is  an  artful  concoction  merly  known  as  the  Earl  Carroll.  beginning  the  work  the  young  apprehended  by  the  police,  Louis  Bru- 


nien  were  required  to  pass  an  examina-  stein  of  the  Journal  interviewed  people 


4gth.  The  first  is  an  arttul  concoction  merly 

of  moving  drama  salted  with  some  Ziegfeld’s  “Hot  Cha”  continues  at  the  -t-i  x  -i  i  j  -  -j  it.  -j  -  -.t 

robust  laughs.  It  deals  with  the  an-  Maestro’s  own  theatre  on  Sixth  .Ave-  ‘1°"  which  they  invariably  failed  to  do.  m  Bridgeport  who  said  they  were  with 
dent  problem-the  dreamer  versus  the  nue  at  S4th  street.  Bert  Lahr  and  Lupe  ^  Brinkert  the  night  of  the  kidnaping, 

so-called  practical  or  unimaginative  Velez  are  the  chief  attractions  in  this  for  $100.  About  2,000  men  paid  The  Journal  also  received  by  radio 

L  of  person-but  it  deals  with  it  in  one,  but  the  general  result  is  not  as  this  anmunt  but  never  received  jobs.  from  England  a  picture  of  Violet 
a  new  style.  Rose  Franken  has  caught  gratifying  as  might  be  expected.  Still  .  3  pnvate  investigation  some  Sharpe  and  her  sister,  Edna, 

one  of  those  families  who  live  in  New  it’s  a  Ziegfeld  show  with  all  the  at-  while  Thomas  A.  International  News  Service  and  Uni- 

York’s  brownstone  fronts  in  their  more  tendant  beauty  of  scenery  and  person-  Edison  was  still  living,  had  the  elec-  versal  Service  sent  the  Journal  s  story 

natural  moments  and  with  great  sue-  ality.  wizard  answer  the  questions  m  oyer  their  wires,  and  International 

cess.  The  latest  arrival  among  the  musi-  ^he  examination  pa^rs  under  an  as-  News  Photo  handled  the  picture. 

“Bridal  Wise”  is  rather  more  hilari-  cals  is  “Hey  Nonny  Nonny”  at  the  -‘'U|Tied  name.  Mr.  Edison,  t^,  failed, 

ous  due  principally  to  the  antics  of  a  Shubert  in  44th  street  west  of  Broad-  ,  In  the  offices  of  the_  defendants  were 

pair  of  uncontrollable  children  who  way.  Frank  Morgan  is  the  ingratiat-  unpaid  advertising  bills  from 

throw  a  troubled  household  into  utter  ing  leading  player.  You  may  remember  I"**’  100  newspapers. 

confusion  at  inopportune  moments,  him  from  the  Band  Wagon.  It  is 


Madge  Kennedy  and  James  Rennie  play  bright,  quite  funny  and  altogether 
the  leading  parts  and  there  is  a  plentiful  worthwhile  show. 

supply  of  marital  trouble  to  round  out _ _ _ 

the  plot.  But  it’s  the  kids  who  steal 


“JUNE  BRIDE”  SECTION 


MEANS  CONVICTED 

Gaston  B.  Means,  former  Depart¬ 
ment  of  Justice  agent,  was  convicted, 
June  13,  of  larceny  of  $104,000  from 
Mrs.  Evalyn  Walsh  McLean,  estranged 


the  evening. 

That  veteran  hit,  “Reunion  in  Vienna” 
in  which  Alfred  Lunt  and  Lynn  Fon- 
tanne  have  been  playing  all  season  has 
just  recently  moved  to  the  Guild  The 


The  Chattanooga  Times,  June  9,  pub-  wife  of  Edward  B.  McLean,  who  re¬ 
lished  a  22-page  “June  Bride”  section,  signed  as  publisher  of  the  Washington 
in  which  all  advertising  was  built  Post,  June  10.  The  larceny  was  com- 
around  a  shopping  tour  of  the  bride  and  mitt^  in  connection  with  the  Lind- 
bridegroom.  Anne  Rosen,  of  a  local  bergh  kidnaping  case.  The  verdict  was 
shop,  and  Joe  Engle,  president  of  the  on  two  counts  of  larceny  of  $100,000 


STARTS  NEW  COMPANY 
Huntsman  To  Handle  Foreign  Lan¬ 
guage  Field  Under  Own  Name 

Announcement  was  made  this  week  Chattanooga  Baseball  Club  were  photo-  which  Means  had  received  as  a  sup- 

of  formation  of  R.  F.  R.  Huntsman  graphed  in  the  various  stores  which  ad-  posed  ransom  for  the  Lindbergh  baby, 

atre  in  West  52nd  street  and  is  as  Corporation  as  American  representa-  vertised  in  the  section.  and  of  $4,000  expense  money, 

amusing  as  ever.  It  is  a  witty  bit  by  tives  of  foreign  language  newspapers. 

Robert  E.  Sherwood  dealing  with  a  Mr.  Huntsman,  formerly  president  of 
nostalgic  reunion  of  the  exiled  nobles  Inter-Racial  Press  of  America,  is  presi- 
of  the  late  Hapsburg  court  and  the  dent  of  the  concern,  and  Arnold  K. 
complications  arising  therefrom.  Isreeli  and  Roger  J.  O’Donnell,  asso- 

“The  Animal  Kingdom,”  Phillip  ciated  with  him  in  the  former  company, 

Barry’s  latest  play  lacks  the  fascinating  are  vice-president  and  secretary-treas- 
services  of  Leslie  Howard,  who  played  urer,  respectively,  of  the  new  organiza- 
the  lead  all  season,  but  it  is  still  a  tion. 

deft  and  thoughtful  play.  It  is  at  the  Mr.  Huntsman  is  well  known  in  the 
Empire  Theatre  on  Broadway  at  40th  advertising  field  and  was  for  some 
street.  time  publisher  of  the  Brooklyn  Stand- 

“Counselor  -  At  -  Law,”  the  Elmer  ard-Union.  He  is  president  of  the 
Rice  play  which  served  as  a  vehicle  Sphinx  Club,  oldest  advertising  club  in 
for  the  talents  of  Paul  Muni  this  win-  .America. 

ter  is  continuing  at  the  Plymouth  in  Mr.  O’Donnell  has  been  associated 
West  45th  with  Otto  Kruger  handling  with  Mr.  Huntsman  in  business  for  the 
Mr.  Muni’s  assignment.  It  is  a  funny  last  20  years.  Mr.  Isreeli,  prior  to 
and  exciting  drama  in  Mr.  Rice’s  well-  entering  advertising,  was  a  newspaper 
known  panoramic  manner  recounting  man  abroad  and  in  this  country  for  25 
the  difficulties  that  beset  an  eminent  years.  He  will  be  in  charge  of  plan- 
attorney,  from  whose  pa.st  a  single  ning,  research  and  public  relations  for 
shady  incident  arises  to  threaten  him  the  new  concern. 

with  destruction.  - 

The  remainder  of  the  entertainment 
diet  around  here  is  made  up  of  musical 
shows.  The  three  veterans  of  the  sea¬ 
son  are  still  in  full  blexjm.  They  are 
“Of  Thee  I  Sing,”  the  Pulitzer  prize 


McKenzie  going  abroad 

Vernon  McKenzie,  dean  of  the 
School  of  Journalism,  University  of 
Washington,  has  been  awarded  a  travel- 
siro‘w,‘’‘Face  the"  Mu^i^  aVci' ’The'cat  -  Germany  fc,r  the  sum- 

and  the  Fiddle,’’  the  latter  two  having  "I?.!" 

cut  their  top  price  to  $3. 


“Of  Thee  I  Sing,”  as  you  probably 
know,  is  that  genial  and  tuneful  oper¬ 
etta  which  kicks  our  national  politics 
around  with  much  irreverence.  It  is  at 
the  Music  Box  in  West  45th,  and,  in 
view  of  the  past  week’s  rumpus 


Oberlaender  Trust,  of  the  Carl  Schurz 
Memorial  Foundation.  It  is  made  to 
“American  citizens  actively  engaged  in 
work  that  concerns  the  public  welfare, 
such  as  editors  and  writers,  public 
health  workers,  professors,  students  en¬ 
gaged  in  research  work  that  is  of  spe- 


Chicago  and  the”  circus 'scheduled  there  ^ial  interest  to  the  Amencan  people.” 

for  the  coming  week,  it  should  prove  German- 

rath^r  American  interest  and  understanding. 

New  McKenzie  will  sail  from 

York’s  more  local,  but  hardly  less 

ndiculous,  political_  situation  for  the  —  Germany, 

butt  of  its  jokes.  The  music  is  some-  — 

what  better  than  in  the  above-mentioned  1  MADGE  KENNEDY 

show  and  the  general  production  IS  more  "Most  .  wieijo 

in  the  revue  style,  but  you  can’t  go  Amusing  —  BRIDAL  WISE 
wrong  on  either.  Comedy  "ith  james  rennie 

“The  Cat  and  The  Fiddle”  is  entirely  of  the  "a  thorouahty  delight- 
concerned  with  the  more  romantic  side  Year’’  fui  and  competently 
of  life.  It  wends  its  tuneful  way  —rolrtnan  comedy.— AmerUnn. 

through  a  gossamer  tale  of  love  and  ^aUn.Mirror  pqbj  juriToc  u#  jgji 
melody,  pleasing  both  the  eye  and  the  _  Mitt.  WiJ.  mdisat 


"It  is  light 
.  .  funny 
.  .  hilar¬ 
iously 
funny." 


High-Speed 

Qualities 

The  special  surfacing  and  body  materials 
of  Morley  Mats  have  remarkable  quali' 


ties. 


Before  scorching  they  are  uniformly  soft  and 
pliable.  They  mold  well  at  low  pressures. 
They  take  —  and  retain  —  a  perfect  impres¬ 
sion,  with  ample  depth. 

After  scorching  the  Morley  Mat  surface  is 
very  hard  and  tough.  Yet  it,  as  well  as  the 
body  of  the  mat,  retains  its  flexibility.  It  is 
particularly  suitable  for  the  severe  service  of 
rapid  machine  casting. 

Samples  of  Morley  Mats 
will  be  sent  on  request 

Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York 

Morley  Mats 
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Advertising  Agencies 

GOODRICH  INCREASES 
NEWSPAPER  COPY 

Additional  Appropriation  Announced 

for  Extension  of  Campaign  to 
Additional  Markets — Second 
Rise  This  Year 

Announcement  of  a  substantial  in¬ 
crease  in  its  newspaper  advertising 
appropriation  was  made  this  week  by 
the  B.  F.  Goodrich  Company,  Akron, 
Ohio. 

The  appropriation,  it  was  said,  would 
be  used  in  extending  tire  advertising  to 
additional  American  markets,  and  the 
campaign  is  to  appear  in  newspapers  of 
all  the  cities  where  the  Goodrich  com¬ 
pany  has  sales  representation.  This 
would  of  course  mean  nation-wide  pub¬ 
lication. 

Earlier  this  year  the  Goodrich  com¬ 
pany  announced  that  its  newspaper  ad¬ 
vertising  appropriation  had  been 
doubled  over  that  of  1931,  which  is 
understood  to  have  been  considerably 
below  the  appropriations  of  recent 
years.  The  new  increase  is  to  be  used 
during  the  rest  of  1932. 

Recent  Goodrich  copy,  featuring 
Safety  Silvertowns,  was  built  around 
Floyd'  Gibbons,  and  worded  in  the  lat¬ 
ter's  radio  style.  He  told  how  a  car 
had  been  driven  at  him  on  a  wet  pave¬ 
ment  and  swerved  at  the  last  moment 
to  demonstrate  that  they  would  not 
skid.  “I  asked  them  if  they  were  test¬ 
ing  Goodrich  or  Gibbons,”  he  com¬ 
mented. 

The  Goodrich  statement  announced 
that  during  the  first  two  months  of 
this  year  sales  of  the  company’s  first- 
line  tires  had  shown  a  25.9  per  cent 
increase  over  a  similar  period  last  year. 

Dorrance,  Kenyon  Appointed 

The  New  England  Hotel  Association 
representing  more  than  300  hotels  are 
undertaking  a  national  newspaper  cam¬ 
paign  in  large  centers,  in  cooperation 
with  the  national  Recreational  Cam¬ 
paign  for  New  England,  being  carried 
on  by  the  New  England  Council.  This 
account  has  been  placed  with  Dorrance, 
Kenyon  &  Co.,  Inc.,  Boston.  Contracts 
are  now  being  placed  with  newspapers 
in  the  larger  areas  of  population. 

Refrigerator  Sale*  Show  Gain 

A  tabulation  of  the  sales  of  electric 
refrigerators  in  Illinois  during  the  first 
four  months  of  1932  made  by  the  Elec¬ 
tric  Refrigeration  Bureau  of  the  Na¬ 
tional  Electric  Light  As.sociation,  shows 
a  big  increase  in  volume  for  April. 
Nearly  11.000  domestic  units  were  in¬ 
stalled  in  the  state  during  the  month,  as 
against  total  sales  of  10,490  in  the  three 
preceding  months. 

Placing  Resort  Copy 

E.  H.  Brown  .Advertising  Agency. 
Chicago,  is  now  releasing  resort  and 
travel  advertising  schedules  for  the  fol¬ 
lowing  chambers  of  commerce:  Crystal 
Falls,  Mich.;  Ludington,  Mich.;  AIus- 
kegon,  Mich.;  and  Hayward,  Wis.  Re¬ 
sort  and  travel  sections  of  middle- 
western  newspapers  are  being  used. 

New  Accounts  to  Hearn 

International  Compositions  Company 
Inc.,  New  York,  has  appointed  the 
■Alfred  S.  Hearn  Company,  Inc.,  New 
York,  to  handle  the  advertising,  pub¬ 
licity  and  promotion  for  its  paint  prod¬ 
ucts.  Oil  Transfer  Corporation,  New 
A'ork.  has  also  selected  Hearn  to  handle 
its  advertising. 

New  Louisville  Agency 

The  John  B.  Gallagher  Company  of 
Louisville.  Ky.,  has  been  granted  a 
Kentucky  charter  with  a  capital  of 
$10,000.  to  carry  on  a  general  adver¬ 
tising  business.  The  incorporators  are 
Philip  Josephson,  Hilda  Samuels  and 
Theodore  Weinberg,  all  of  New  York. 

Named  Publicity  Manager 

.Allan  A.  Miller  formerly  with  a  Chi¬ 
cago  advertising  agency  is  now  manager 
of  publicity,  Cincinnati  office,  J.  Walter 
Thompson  Company. 


COMIC  GROUP  NAMES  HEAD 

Hammesfahr  President  of  Metro¬ 
politan  Sunday  Newspapers,  Inc. 

George  Hammesfahr,  formerly  pub¬ 
lisher  of  the  Cosmo (lolitan  Magasine, 
has  been  named  president  of  Aletro- 
politan  Sunday  Newspapers,  Inc., 
formed  for  cooperative  selling  of  ad¬ 
vertising  space  in  comic  sections  of 
eleven  newspapers.  He  will  open  offices 
soon  in  the  News  Building,  220  East 
42d  street,  New  York. 

The  group,  formerly  known  tenta¬ 
tively  as  the  National  Newspaper 
Group,  includes :  S’ civ  York  \civs,  Bos¬ 
ton  Globe,  Philadelphia  Inquirer,  Balti¬ 
more  Sun,  lYashington  Star,  Buffalo 
Times,  Pittsburgh  Press,  Cleveland 
Plain  Dealer,  Detroit  S'civs,  Chicago 
Tribune,  St.  Louis  Globe-Democrat. 


To  Advertise  Maple  Products 

The  Vermont  State  Farm  Bureau, 
the  University  of  Vermont  Extension 
Service  and  the  State  Agricultural  De¬ 
partment  have  co-operated  in  organiz¬ 
ing  the  Vermont  Maple  Co-operative 
Inc.,  which  will  undertake  to  market 
the  state’s  maple  products.  Linus  Ward 
has  been  appointed  general  manager  of 
the  new  concern  and  Dorrance,  Kenyon 
&  Co.,  Inc.,  of  Boston  has  been  directed 
to  handle  the  packaging  and  marketing 
of  the  1932  maple  crop.  .Advertising,  it 
is  stated,  will  start  in  the  early  fall, 
and  continue  throughout  the  winter. 
David  Howe,  publisher.  Burlington 
(Vt.)  Free  Press,  H.  Nelson  Jackson, 
publisher,  Burlington  S^ews  and  Levi 
Smith,  president,  Burlington  Savings 
Bank,  are  among  the  committee  mem¬ 
bers  appointed  for  the  work. 


M.D.’S  STUDY  ADVERTISING 

The  proposed  use  of  newspaper  ad¬ 
vertising  by  Minnesota  physicians  as  a 
group  will  be  given  further  study.  The 
house  of  delegates  of  the  Minnesota 
State  Medical  association  in  annual  con¬ 
vention  at  St.  Paul  recently  voted  to 
continue  study  of  the  plan.  R.  J.  Dun¬ 
lap,  managing  editor  of  St.  Paul  Pioneer 
Press  and  Dispatch,  explained  the  ad¬ 
vertising  plan  before  the  house  of  dele¬ 
gates. 

Trimbach  Returns  to  Memphis 

Frank  X.  Trimbach,  until  recently 
in  the  advertising  department  of  Drug. 
Inc.,  New  York,  has  returned  to  Mem¬ 
phis.  as  vice-president  of  the  O’Calla¬ 
ghan  .Advertising  .Agency.  He  formerly 
was  advertising  manager  of  a  Memphis 
concern.  During  the  five  years  he  has 
been  away  from  that  city,  he  also  served 
as  vice-president  of  the  Harrison-Rippey 
•.Advertising  .Agency,  St.  l^uis. 

Elected  to  Kellogg  Company  Board 

Earle  J.  Freeman,  advertising  man¬ 
ager  of  the  Kellogg  Company,  was 
elected  a  vice-president  and  member  of 
the  board  of  directors,  at  a  recent  an¬ 
nual  meeting  of  the  company.  Other 
directors  elected  were  W.  K.  Kellogg, 
George  C.  McKay,  Eugene  H.  McKay. 
Ross  T.  .Adams,  Burritt  Hamilton,  and 
Wendell  J.  Smith.  Mr.  Kellogg  was 
re-elected  president. 

Fuller  &  Smith  &  Ross  Named 

Rolls  Razors,  London,  for  which  Lee 
&•  Schiffer,  Inc.,  are  distributors  in 
■America,  have  placed  their  advertising 
account  with  Fuller  &  Smith  &  Ross. 
New  A’ork.  The  Railroad  Co-operative 
Building  &  Loan  .Association,  New 
York,  has  also  appointed  Fuller  & 
Smith  &  Ross. 


Parker  Joins  Wales  Agency 

Edward  S.  Parker,  formerly  an 
account  executive  with  Rudolph  Guen- 
ther-Russell  Law.  Inc.,  has  joined  the 
Wales  .Advertising  Agency.  New  York, 
in  the  same  capacity.  He  will  also 
conduct  the  agency’s  radio  department. 

Lear  in  Agency  Field 

Lester  Lear,  formerly  general  mana¬ 
ger  of  the  Independent  Syndicate. 
Washington,  D.  C.,  has  joined'  Hamp¬ 
ton,  Weeks  &  Marston,  Inc..  New  York 
advertising  agency,  as  an  account  ex¬ 
ecutive. 


AUBURN  COPY  SUCCEEDS 

Other  Cities  To  Be  Added  for  Price 
Cut  Advertising 

So  successful  was  the  .Auburn  Auto¬ 
mobile  Company’s  "back-to-jobs”  pro¬ 
gram.  accompanied  by  a  slash  in  car 
prices  and  advertised  in  33  cities  last 
week,  the  concern  is  planning  to  broaden 
its  campaign  to  other  cities,  P.  P.  Wil¬ 
lis.  Inc.,  Chicago  advertising  agency 
handling  the  Cord  Corporation  account, 
announced  this  week. 

.As  soon  as  distributors  and  dealers 
are  organized  and  prepared  to  sell  cars 
at  the  new  price,  additional  advertising 
will  be  used.  The  exact  number  of  new 
cities  to  be  added  has  not  been  decided 
upon. 


Ingalls  Appointed 

Daggett  Chocolate  Company,  Cam¬ 
bridge.  Mass.,  manufacturer  of  “Page 
&  Shaw,”  “Dow,”  “Ape.x”  and  “Dag¬ 
gett”  brands  of  chocolates  and  confec¬ 
tionery.  has  appointed  Ingalls- Advertis¬ 
ing.  of  Boston,  to  handle  its  advertising. 

Page  &•  Shaw  line,  since  its  acquisition 
by  the  Daggett  Company,  has  shown 
a  sales  increase  of  300  per  cent  during 
the  past  year,  it  was  stated.  .An  ex¬ 
tensive  advertising  and  sales  promo¬ 
tional  campaign  is  planned  for  the 
coming  season. 

Now  Harvey  Agency 

With  the  reorganization  of  Harvey- 
Jaediker  Service.  New  A'’ork.  the  com¬ 
pany  takes  the  name  of  Harvey  .Agency, 
George  W.  Harvev  president  and  gen¬ 
eral  manager.  John  Level  remains  in 
charge  of  copy,  with  William  Grotz 
heading  the  art  department  and  Guy 
Fowler  directing  publicity.  George  Lane 
will  continue  to  specialize  in  layouts  for 
the  book  and  direct-mail  field.  .A.  .A. 
Wallgren  f Wally),  noted  .A.E.F.  car¬ 
toonist.  will  continue  to  handle  advertis¬ 
ing  cartoons. 

Real  Estate  to  Griswold 

The  Westchester  Information  Bu¬ 
reau,  Inc.,  New  York  City,  which  spec¬ 
ializes  in  supplying  information  regard¬ 
ing  Westchester  real  estate  listed  for 
sale  or  rent  with  brokers  all  over  the 
county,  has  appointed  the  Griswold 
Company.  17  East  49th  Street.  New 
A'ork,  to  handle  its  advertising  account. 
Newspapers  and  direct  mail  will  he 
used. 


Phelps  Organizes  Agency 

Norman  J.  Phelps,  formerly  of  Kirt- 
land-Engel  Company.  Chicago,  has 
formed  his  own  agency  at  700  North 
Michigan  avenue.  Chicago.  The  ac¬ 
counts  of  Maybelline  Company  and  Na¬ 
tional  Stamping  Electric  Works. 
Chicago,  are  now  being  placed  by  the 
Phelps  agency. 


Hewitt  Soap  Appoints 

The  Hewitt  Brothers  Soap  Company, 
Dayton.  Ohio,  has  appointed  The  Rob¬ 
bins  &•  Pearson  Company.  Columbus. 
Ohio,  to  direct  the  advertising  of  its 
Easy  Task  soap  chips  and  other  soap 
products. 


f 

Largest 

Home-De  livered 
Circulation 
on 

Pacific  Coast 

§ 

Los  Angeles  Times 


KOPPERS  ACCOUNTS  PLACED 

The  Koppers  Seaboard  Coke  Com. 
pany,  Brooklyn  Division,  and  the  Kom 
pers  Connecticut  Coke  Company, 
Haven,  have  placed  their  accounts  vk 
Erwin,  Wasey  &  Co.,  New  York.  Ji, 
Koppers  Seaboard  Coke  Company,  Ij, 
of  Kearny,  N.  J.,  distributors  of  Kj. 
pers  Coke,  has  placed  its  advertisZ 
account  with  N.  W.  Ayer  &  Son, 


Campaign  Urges  Confidence 

.A  26-week  newspaper  campaign  a- 
tended  to  restore  and  retain  confident 
in  the  advantages  of  Scranton,  Pa., 
cently  began  in  the  Scranton  Tints 
Banks,  major  coal  companies,  manufac- 
turers  and  large  store  owners  coopo. 
ated. 


Kohler  Aviation  Appoints 

The  Kohler  Aviation  Corporation, 
operating  air  lines  from  Wisconsin  to 
Michigan,  has  appointed  Klau-Var 
Pietersom-Dunlap  .Associates,  Inc., 
waukee,  advertising  agency,  to  dirtc 
its  advertising  account. 

New  Atlanta  Agency 

Bruce  Moran  &  .Associates,  a  nn 
sales  and  advertising  organization  wn 
opened  in  .Atlanta,  Ga.,  June  15.  Office* 
are  in  the  Citizens  and  Southern  Na¬ 
tional  Bank  Building.  Mr.  Moran  is 
president. 
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Chicago  List  Issued 

The  1932  telephone  card,  published  by 
C.  J.  .Anderson  Spaecial  Agency,  listing! 
publisher’s  representatives,  general  agen¬ 
cies  and  allied  interests  in  Chicago,  was 
distributed  this  week. 


Sweeney  Joins  Lavin  Agency 

John  M.  Sweeney,  Boston  advertising 
man,  was  recently  named  vice-president 
and  account  executive  of  Lavin  &  Co,. 
Boston  agency.  He  was  formerly  on 
the  staff  of  the  IVaterbury  (Com.) 
Republican. 


•  wealth 

The  per  capita  wealth  of  I 
Iowa  is  $4,322,  sixty-one 
per  cent  more  than  the 
national  average  of  $2,677 
(latest  National  Indus¬ 
trial  Conference  Board 
figures).  Here  is  a  rich 
market  and  the  most 
effective  way  to  sell  it 
is  with  The  Des  Moines 
Register  and  Tribune. 

•  245,241  A.  B.C. 
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INTERTYPE  CORPORATION 
360  Furman  St.,  Brooklyn,  N.  V. 
Chicago  .  New  Orleans  •  Bolton 
San  Francisco  •  Los  Angelo* 
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AD-VENTURES 

Bj  ROBERT  S.  MANN 


i7Tr  MUST  be  evident  that  tire  prices 
'  I  have  reached  the  bottom,”  says 
p  W.  Litchfield,  president  of  the  Good-  ' 
Tire  &  Rubber  Company,  j^r- 
ionally  signing  a  Goodyear  advertise- 

ment-  .  „ 

•'For  the  past  six  years,  he  points 
out,  “tire  prices  have  been  steadily  drop- 
pii«  in  price,”  and  “no  one  familiar 
rth  general  economic  conditions  and 
production  costs  could  consistently  rec¬ 
ommend  buying  tires  in  advance  of  cur¬ 
rent  needs.”  Now,  however,  Mr. 
Litchfield  believes  “that  you  can  wisely 
and  profitably  replace  such  tires  as  are  . 
»om  to  a  point  where  they  will  soon 
become  unsafe,  and  that  also  you  can 
anticipate  your  future  requirements  to 
some  extent  and  know  that  you  are 
making  a  good  investment.” 

Mr.  Litchfield’s  statement  is  the  type 
of  "price  advertising”  that  will  be  wel¬ 
comed  by  business  men  in  many  fields. 
With  its  emphasis  on  the  probability 
of  higher  costs  in  the  future,  rather 
than  the  usual  emphasis  on  further  de¬ 
clines,  it  carries  a  powerful  appeal  to 
buy  at  once.  As  long  as  every  few 
months  brought  new  reductions,  of 
course,  the  natural  thing  to  do  was  to 
delay  buying  as  long  as  possible. 

*  *  * 

WHILE  Mr.  Litchfield  based  his 
argument  on  the  fact  that  both 
rubber  and  cotton  have  declined  to  a 
fraction  of  their  former  prices,  and  are 
now  being  sold  for  less  than  the  cost 
of  production — a  condition  which  can¬ 
not  be  permanent-^he  did  not  neglect  to 
mention  “the  imminence  of  a  substantial 
revenue  tax  on  tires”  as  a  reason  for 
buying  now.  News  dispatches  have  told 
of  a  rush  of  tire  buying  in  many  parts 
of  the  country  since  the  Federal  tax 
bill  was  enacted. 

*  *  * 

upRICE  advertising”  incidentally, 
i  will  undoubtedly  come  in  for  dis¬ 
cussion  at  various  of  the  sessions  of  the 
Advertising  Federation  of  America 
next  week.  There  will  be  both  criticism 
of  underselling  claims  from  an  ethical 
standpoint,  and  discussion  of  the  possi¬ 
bility  of  getting  away  from  substandard 
goods. 

*  *  * 

10NG- AWAITED  selling  copy  for 
>Ford  cars,  published  this  week  in 
1,400  dailies  and  6,000  weeklies,  proved 
to  be  devoted  to  the  four-cylinder  truck 
rather  than  to  the  new  eight-cylinder 
passenger  cars.  * 

While  the  Ford  plan  of  blanketing  the 
country  with  a  long  list  of  newspapers 
was  followed,  space  was  restricted. 
Only  about  a  dozen  cities,  it  is  under¬ 
stood,  received  full-page  copy,  while  in 
oAer  cities  the  space  ran  down  to  a 
minimum  of  24  inches.  Similarly  with 
the  number  of  insertions.  With  most 
of  the  papers  only  a  single  advertise¬ 
ment  was  scheduled,  but  a  campaign  of 
several  pieces  was  carefully  spotted 
over  the  country. 

*  *  * 

CURRENT  Chevrolet  copy,  inci¬ 
dentally,  is  quite  obviously  “fight¬ 
ing  copy.”  “Six  cylinders — no  more, 
no  less,”  it  says.  “Anything  more  and 
you  sacrifice  economy:  anything  less 
and  you  sacrifice  smoothness." 

*  *  * 

BUYERS’  strike  or  no.  3,196.000 
purchases  were  made  during  May 
at  Macy’s  huge  department  store  in 
New  York,  one  of  the  most  aggressively 
advertised  institutions  of  its  kind.  Macy 
copy  figured  this  out  to  127,840  pur¬ 
chases  on  each  business  day,  or  1^980 
an  hour. 

♦  *  ♦ 

10FT,  Inc.,  New  York,  operating  an 
.y  extensive  chain  of  candy  stores  and 
restaurants,  continues  to  find  that  news¬ 
paper  advertising  will  aid  it,  not  only 
to  avoid  losses,  but  to  show  increases 
over  last  year. 

George  M.  O’Neil,  secretary  and  ad- 
manager,  announced  this  week 
that  Loft  had  followed  out  its  ag¬ 
gressive  advertising  policy  by  increas¬ 


ing  its  investment  in  newspaper  adver¬ 
tising  during  May  by  77  per  cent  as 
compared  with  May,  1931,  with  these 
results : 

Increase  in  number  of  customers  dur¬ 
ing  May — 296,635,  or  10  per  cent. 

Increase  in  customers  during  first 
five  months — 1,214,975,  or  8.9  per  cent. 

Sales  during  May— ^1,230,844.86,  an 
increase  of  3  per  cent. 

Sales  during  first  five  months — 
$5,894,460.47,  an  increase  of  8  per  cent. 

*  *  * 

Appropriate,  after  aii.  that 

..Amelia  F'arhart  Putnam  should  be 
at  the  head  table  when  the  .Advertising 
Federation  of  America  opens  its  con¬ 
vention  June  20.  She  surely  qualified 
as  an  advertising  woman  when  she  told 
in  a  radio  interview  soon  after  landing, 
that  the  tomato  juice  she  drank  on  her 
flight  was  Beechnut  brand.  Some  pro¬ 
fessional  advertising  writers  might  ob¬ 
ject  that  she  didn’t  collect  for  the  copy 
she  furnished,  but  that  ought  not  make 
her  ineligible  nowadays. 

‘EYE’  CAN  COUNT  BUYERS 

G.  E.  Phototube  May  Prove  Value  in 
Making  Merchandising  Tests 

•A  help  for  advertising  managers  in 
merchandising  surveys  was  announced 
recently  at  the  laboratory  of  the  Gen¬ 
eral  Electric  Company,  sSchenectady, 
N.  Y.  It  is  a  “phototube”  which  will 
count  persons  or  vehicles  going  in  one 
direction  at  a  time. 

It  is  the  “one-way”  feature  of  the 
counting  eye  that  is  believed  impor¬ 
tant  to  newspapers.  For  instance,  the 
phototube  can  be  placed  at  the  door  of 
a  store  to  count  the  number  of  persons 
entering  during  a  sale.  It  would  not 
register  those  who  leave  unless  it  was 
so  ordered. 

The  actual  test  of  the  device  was 
made  at  a  garage.  .At  the  end  of  a 
period,  the  eye  had  counted  the  actual 
number  of  cars  that  entered.  None  that 
left  the  garage  were  recorded. 

McKee  Starts  Own  Agency 

Homer  McKee,  who  resigned  June  1 
as  executive  vice-president  of  the 
United  States  .Advertising  Corporation, 
has  become  president  of  Homer  McKee, 
Inc.,  Chicago  agency  incorporated  this 
week,  with  offices  in  the  Chicago  Daily 
News  Building.  R.  G.  McKee,  his  son, 
has  been  named  vice-president  and 
Donald  Walsh,  secretary  to  Col.  Frank 
Knox.  Dnily  Xeiis  publisher,  secretary. 
Mr.  McKee,  among  other  advertising 
enterprises,  will  be  in  charge  of  Daily 
News  promotion.  Ward  M.  Canaday, 
president  of  United  States  .Advertising 
Corporation,  announced  this  week  there 
will  be  no  change  in  policies  or  accounts 
of  his  agency.  George  Enzingler  re¬ 
mains  president  of  Chicago  division,  of 
which  Cecil  F.  Bennett  has  been  made 
executive  vice-president. 

Plant  Jubilee  Celebration 

The  Cincinnati  Publishers’  Associa¬ 
tion  is  cooperating  with  Mayor  Russell, 
the  Chamber  of  Commerce  and  the  Cin¬ 
cinnati  Retail  Merchants  Association  in 
sponsoring  a  Jubilee  celebration  July 
1-4.  The  newspapers  will  issue  special 
editions  and  the  railroads  are  offering 
special  rates  within  a  radius  of  250 
miles. 

Packard  Electric  to  D’Arcy 

The  Packard  Electric  Corporation. 
Warren,  Ohio,  has  appointed  the  Cleve¬ 
land  office  of  the  D’Arcy  .Advertising 
Company  to  direct  its  advertising  ac¬ 
count. 

Squibb  Aspirin  Account  Placed 

E.  R.  Squibb  &  Sons,  New  York, 
have  appointed  Soule,  Feeley  &  Rich¬ 
mond.  Inc.,  of  that  city,  to  direct  the 
advertising  of  Squibb  Aspirin. 

Winningham  Appointed 

The  Detroit  Seamless  Steel  Tubes 
Company  has  appointed  C.  C.  Win¬ 
ningham,  Inc.,  Detroit,  to  handle  its 
advertising. 


WALKER  INHERITS  $1,000,000 

Head  of  Newspaper  Accounting 
Firm  Will  Continue  Business 

Edmund  Walker,  proprietor  of  Ed¬ 
mund  Walker  Company,  newspaper  ac¬ 
countants  with  headquarters  in  New 
York  and  Chicago,  was  informed  last 
week  by  London  attorneys  of  his  father’s 
estate  that  he  has  inherited  approxi¬ 
mately  $1,000,000.  Edmund  Walker, 
Sr.,  who  died  March  17,  1932,  was 
president  of  Walker  Sons  &  Co.,  Cey¬ 
lon  shipbuilders  with  offices  in  Columbo, 
London  and  Cape  Town. 

In  the  will  which  was  recently  pro¬ 
bated  in  London,  the  following  com¬ 
ment  is  made  regarding  the  money  left 
to  Mr.  Walker: 

“I  give  this  sum  to  my  son,  Edmund 
Walker,  of  New  York  and  Chicago,  if 
he  shall  then  be  living  absolutely  and  I 
declare  that  I  give  this  sum  to  my  said 
son  Edmund  as  it  has  not  been  neces¬ 
sary  for  me  to  assist  him  as  I  have  had 
to  assist  my  other  sons  and  as  a  mark  of 
my  appreciation  of  his  enterprise  and 
hard  work  in  America.” 

When  interviewed  by  Editor  &  Pub¬ 
lisher  this  week,  Mr.  Walker  said  he 
planned  to  continue  his  business. 

Mr.  Walker  came  to  .America  when 
a  boy  and  started  his  newspaper  ac¬ 
counting  firm  in  Alberta,  Canada,  at 
the  age  of  17.  He  continued  to  operate 
his  own  business  until  1917  when  he 
joined  the  old  Chicago  Herald  as 
auditor.  When  the  Herald  merged  with 
the  Examiner,  Mr.  Walker  opened  his 
present  auditing  business,  which  now 
has  more  than  100  newspaper  clients. 


Batten,  Barton,  Dumtine  &  Osborn, 
Inc.,  383  Madison  Avenue.  New  York. 
Has  secured  account  of  the  National 
Biscuit  Company,  shredded  wheat.  New 
York. 

Berminxham,  Castleman  &  Pierre,  136 
East  38th  Street,  New  York.  Now  han¬ 
dling  account  of  Thine  Products,  Inc., 
hand  lotion  and  facial  lotion.  New  York. 


Blackett,  Sample,  Hummert,  Inr.,  221 
North  La  Salle  Street,  Chicago.  Now 
handling  account  for  the  Three  Minute 
Cereals  Company,  Cedar  Rapids,  Iowa. 

J.  C.  Bull,  Inr.,  IlVl  Park  .Yvenue, 
New  York  City.  Has  obtained  the  ac¬ 
counts  of  the  Consolidated  Safety  Pin 
Company,  Hloomfleld,  N.  J.  ;  Health 
Cigar  Company,  Inc.,  New  York  City, 
manufacturers  "Sano"  cigars,  cigarettes 
and  pipe  tobacco  ;  Brand  Chatillon  Cor¬ 
poration,  New  York  City,  jewelers  and 
silversmiths ;  H.  B.  Cushman,  New  Y'ork 
City,  real  estate ;  James  &  Kirtland, 
Inc.,  New  York  City,  manufacturers  of 
“The  White  House”  line  of  steel  kitchen 
cabinets ;  James  Van  Dyk  Company, 
Brooklyn,  teas  and  coffees  and  William 
Wise  &  Son,  Inc.,  Brooklyn,  jewelers 
and  silversmiths. 

Siimurl  C.  ('root.  Company,  28  West 
44th  Street,  New  York.  Now  handling 
account  for  Eberhard  Faber  Pencil  Com¬ 
pany,  Brooklyn,  N.  Y. 

Erwin,  Wasey  &  Co.,  420  Lexington 
.4 venue.  New  York.  .Ygain  placing  copy 
with  newspapers  in  various  sections  lor 
the  Curtis  Publishing  Company,  Satur¬ 
day  Evening  Post,  Philadelphia. 

CharlcH  Daniel  Frey  Company,  333 
North  Michigan  .-Vvenue,  Chicago.  Now- 
handling  account  for  the  Encyclopaedia 
Brltannica,  Inc.,  New  York. 

Lewis  Addison  and  Associates,  1004 
Marquette  Avenue,  Minneapolis.  Now 
handling  account  for  the  Bluebird 
Diamond  Syndicate,  Inc.,  Chicago. 

Paris  &  Peart,  370  Lexington  Avenue, 
New  York.  Now  placing  account  for 
the  Old  Mill  Paper  Products  Corpora¬ 
tion,  crinkle  paper  cups,  Brooklyn,  N.  Y. 

Iteineke-Kllis  Company,  520  North 
Michigan  Avenue,  Chicago.  Will  make 
up  lists  during  July  and  August  for 
Ozarka  Incorporated,  Chicago,  manu¬ 
facturers  of  radio  receiving  sets. 

.Vrthur  Rosenberg  Company,  Inc.,  570 
7th  Avenue,  New  York.  Again  placing 
copy  with  newspapers  in  various  sec¬ 
tions  for  the  Maidenform  Brassiere 
Company,  New  York. 

Seehof-Hoops,  Inc.,  211  West  Wacker 
Drive,  Chicago.  Now  handling  the  ac¬ 
count  of  Kay  Laboratories,  Chicago. 

Stack-Goble  Advertising  Agency,  400 
Madison  -Avenue,  New  York.  Placing 
account  for  the  International  Vitamin 
Corporation,  New  York. 

Jewell  F.  Stevens  Company,  19  South 
I-<a  Salle  Street,  Chicago.  Releasing 
orders  to  some  middle-western  news¬ 
papers  on  the  Roosevelt  Military 
•Academy,  Oneida,  Illinois. 

United  -Advertising  Agency,  8  West 
40th  Street,  New  York.  Placing  account 
for  I.  B.  Kleinert  Rubber  Company, 
Mirelle  deodorant.  New  York,  and 
Tastyeast,  Inc.,  Trenton,  N.  J. 


48 


Editor  &  Publisher  The  Fourth  Estate  for  June  18,  1932 


LIBRARIANS  DISCUSS 
POLITICAL  FILING 


Mildred  A.  Burke,  Chicago  Tribune, 

New  Chairman  of  Newspaper 
Group  —  Symposium  on 
Methods  a  Feature 

(By  tetegrapn  to  iuditor  &  t'UBUSHER) 

Lake  Placid  Club,  N.  Y.,  June  16 — 
Miss  Mildred  A.  Burke,  librarian  of  the 
Chicago  Tribune,  was  elected  chairman 
of  the  Newspaper  Group,  Special  Libra¬ 
ries  Association,  at  the  annual  confer¬ 
ence  here  June  15.  She  succeeds  David 
G.  Rogers,  director  of  reference  of  the 
ATctt’  York  Herald  Tribune. 

William  Wallace  Vaughan,  librarian 
of  the  Oakland  (Cal.)  Tribune,  was 
elected  vice-chairman  and  Miss  Alma 
Jacobus,  librarian  of  Time,  New  York, 
is  the  new  secretary-treasurer.  Mem¬ 
bers  of  the  executive  committee  are  the 
retiring  chairman.  Mr.  Rogers  and  Ford 
M.  Pettit,  director  of  the  Detroit  News 
reference  department. 

The  theme  of  the  conference  was 
classification,  with  special  emphasis  on 
the  classification  of  newspaper  clippings 
covering  the  subjects  of  Presidential 
and  congressional  campaigns,  political 
parties,  and  elections. 

The  subject  was  opened  with  the  re¬ 
port  of  the  committee  on  classification, 
appointed  one  year  ago,  of  which  Mr. 
Pettit  was  chairman,  other  members 
being  Miss  Blanche  Davenport  of  the 
Christian  Science  Monitor,  Mr.  Vaughan, 
and  Edgar  Ellis,  librarian  of  the  Sun- 
papers  in  Baltimore.  The  committee 
presented  a  plan  for  classification  cov¬ 
ering  these  subjects. 

^Ir.  Rogers  presented  the  scheme  of 
classification  on  these  subjects  used  in 
the  Herald  Tribune  library.  Mr. 
Vaughan  in  a  paper  read  at  the  con¬ 
ference,  discussed  the  application  of  the 
Cutter  system  of  classification  to  news¬ 
paper  clippings. 

“Classification  for  the  Smaller  News¬ 
paper  Libraries,”  was  the  subject  of 
a  paper  by  Miss  Marion  Koch,  librarian 
of  the  Sheboygan  (Wis.)  Press,  and 
Miss  Alma  Jacobus  described  the 
library  of  a  news  magazine  as  con¬ 
trasted  with  a  newspaper  library. 

Papers  on  library  systems  in  the 
United  States  and  Canada  threw  much 
light  on  newspaper  library  methods, 
these  papers  covering  libraries  of  the 
Edmonton  (Alta.)  Journal,  by  Miss  Zoe 
Pauline  Trotter;  the  Regina  (Sask.) 
Leader-Post,  by  Gladys  M.  Arnold; 
Toronto  Star,  by  A.  F.  Barr;  Syracuse 
(N.  Y.)  Herald,  by  Florence  M.  Payne; 
Syracuse  Post-Standard,  by  Mae  Wal¬ 
ton;  Richmond  (Va.)  Neios-Leader,  by 
D.  S.  Freeman;  Manchester  (N.  H.) 
Union  Leader,  by  Mrs.  Harry  Corliss 
Frisselle. 

Miss  Blanche  L.  Davenport,  of  the 
Christian  Science  Monitor,  submitted  a 
diagram  showing  the  plans  of  the  li- 
brarj'  of  the  newspaper  now  in  course 
of  construction. 

Joseph  F.  Kwapil,  librarian  of  the 
Public  Ledger,  Philadelphia,  reported  on 
a  plan  for  an  exhibit  of  a  newspaper 
library  at  the  Chicago  convention  in 
1933. 

Paul  N.  Foster,  Philadelphia  Inquirer, 
reported  on  the  membership  work  of 
the  year,  showing  an  increased  member¬ 
ship  and  a  better  financial  condition 
than  in  years,  despite  unfavorable  cir¬ 
cumstances. 

Resolutions  were  adopted  on  the  death 
of  Joseph  Sheridan,  of  the  Akron  (O.) 
Beacon- Journal,  who  was  elected  chair¬ 
man  last  year  and  of  S.  Ashley  Gibson, 
Proridence  (R.  1.)  Journal,  and  Rollin 
M.  Starr,  Toledo  Blade. 

The  newspaper  group  had  charge  of 
the  general  session  on  Thursday  after¬ 
noon,  June  16.  Mr.  Rogers  presided. 
The  theme  was  the  newspaper  library. 
Messages  wci'e  received  from  four 
eminent  editors  describing  the  place  of 
the  library  in  the  organization  of  the 
modern  newspaper:  Frank  M.  Buxton, 
trustee  of  the  Boston  Public  Library 
and  editor  of  the  Boston  Herald; 
Hamilton  Owens,  editor  of  the  Balti¬ 
more  Evening  Sun;  Hon.  Robert  Lin¬ 
coln  O’Brien,  chairman  of  the  United 


States  Tariff  Commission  and  former 
editor  of  the  Boston  Herald  and  Arthur 
S.  Draper,  assistant  to  the  publisher, 
of  the  New  York  Herald  Tribune. 

Under  the  heading  “How  It  Looks” 
Joseph  F.  Kwapil,  of  the  Philadelphia 
Public  Ledger,  gave  a  talk  illustrated 
with  lantern  slides  showing  sixty  slides 
of  newspaper  libraries  throughout  the 
United  States. 

The  third  feature  was  a  symposium 
on  the  work  of  the  library  by  Mr. 
Rogers,  Mr.  Pettit,  and  William  .\1- 
cott  of  the  Boston  Globe. 

The  group  followed  the  custom  of 
holding  breakfast  conferences.  The  1933 
conference  will  be  held  in  Chicago  in 
October. 


BIG  SPACE  MADE  SALE 
DAY  A  SUCCESS 

Orange,  N.  J.,  Merchanta  Report 

Excellent  Responae  By  Public 
— Several  Storea  Broke 
Selling  Recorda 

Newspaper  advertising  is  credited 
with  having  made  a  sales  day  in  Orange, 
N.  J.,  the  greatest  single  sale  day  ever 
held  in  the  community. 

When  merchants  in  Orange  decided 
recently  to  follow  the  action  of  mer¬ 
chants  in  the  Brick  Church  section  of 
East  Orange,  only  a  mile  distant,  and 
hold  a  si^cial  bargain  day,  they  listened 
to  experienced  newspapermen  who  told 
them  that  the  only  way  to  put  the  event 
“across”  was  to  advertise,  and  adver¬ 
tise  liberally  in  the  newspapers. 

Plans  were  formulated,  a  former 
newspaperman  was  engaged  to  care  for 
publicity  and  advertising  and  a  dinner 
meeting  of  newspapermen  was  called, 
at  which  all  were  invited  to  offer  sug¬ 
gestions. 

Out  of  this  dinner  grew  the  plans 
which  eventually  made  a  success  of  the 
day.  One  of  the  suggestions  was  to 
have  representatives  of  the  six  news¬ 
papers  serving  the  community  appear 
at  a  luncheon  meeting  of  merchants  and 
talk  on  the  value  of  advertising.  No 
effort  was  to  be  made  to  “sell”  any  par¬ 
ticular  paper. 

.\11  of  the  papers  carried  a  large 
volume  of  advertising.  The  North  Jer¬ 
sey  Courier  had  12  pages.  Orange 
Weekly  Reziezv  eight  pages,  Newark 
Evening  News  four  columns,  Netvark 
Star-Eagle  four  columns.  The  Oranges, 
four  columns.  East  Orange  Record,  one 
column. 

The  sale  day  dawned  bright,  clear 
and  warm.  Streets  were  filled  with 
shoppers,  stores  were  crowded,  sales 
forces  were  unable  to  handle  the  situ¬ 
ation.  Extra  help  was  called  for  sev¬ 
eral  times  during  the  day  by  some  of 
the  stores.  Many  of  the  establishments 
remained  open  long  after  usual. 

The  next  day  reports  were  received 
at  headquarters  from  every  merchant 
participating.  One  store  reported  the 
best  business  in  its  history.  Another, 
celebrating  its  silver  jubilee,  reported 
the  best  business  day  in  its  25  years. 

Other  stores  reported  ten,  seven,  five, 
and  three  times  the  normal  amount  of 
business  for  a  single  day.  Even  an 
optometrist,  who  had  not  expected  any 
increase  in  business  reported  five  and  a 
half  times  as  much  business  as  he  had 
ever  done  in  a  single  day. 

Merchandise  was  donated  to  be  given 
as  prizes  to  shoppers,  and  more  than 
300  gifts  were  distributed  through  this 
plan.  Merchants  checked  sales  with 
newspaper  advertisements.  Results 
proved  conclusively  that  the  advertis¬ 
ing  had  brought  in  hundreds  of  cus¬ 
tomers. 


CALIFORNIANS  MEET  JULY  2-4 

Members  of  the  California  News¬ 
paper  Advertising  Managers  Associa¬ 
tion,  a  division  of  the  California  Press 
Association,  will  hold  their  third  an¬ 
nual  meeting  at  the  Hotel  Samarkand, 
Santa  Barbara,  July  2,  3  and  4. 

LABOR  PAPER  IS  FORTY-THREE 

The  Labor  Advocate,  published  at 
Birmingham,  Ala.,  recently  entered  its 
43rd  consecutive  year  of  publication. 


COMPOSING  ROOM  MEN 
DISCUSS  ECONOMY 

Iowa  Group  At  Annual  Conference 

Names  Committee  To  Draw 
Up  Uniform  Cost  Account¬ 
ing  System 

(By  telegraph  to  Editor  &  Publisher) 

Ottu.mwa,  la.,  June  14 — Cost  re¬ 
duction  in  the  composing  room  and  ef¬ 
forts  toward  a  uniform  system  of  cost 
accounting  for  all  Iowa  daily  composing 
rooms  marked  sessions  of  the  sixth  an¬ 
nual  conference  of  Iowa  Composing 
Room  Executives  here  yesterday  and 
today.  John  Huston,  publisher  of  the 
Ottumii'a  Courier  was  the  first  to  speak 
on  the  subject  of  economy,  urging 
foremen  to  make  every  possible  saving 
to  eliminate  the  necessity  for  laying 
off  employes. 

Ray  Leach,  Omaha  (Neb.)  World- 
Herald  spoke  on  cost  reduction  stress¬ 
ing  the  necessity  for  systematizing 
work  and  eliminating  lost  motion  of 
employes. 

“It  is  up  to  the  foreman,”  Mr.  Leach 
told  delegates,  “to  see  that  employes 
arrange  their  work  in  a  compact  form 
and  do  not  lose  a  large  part  of  their 
time  in  idle  wanderings.” 

For  two  days  the  mechanical  men, 
faced  with  the  problem  of  producing 
good  work  at  a  lower  cost  and  hoping 
to  do  so  without  wholesale  cuts  in 
composing  room  staffs,  discussed  in¬ 
tently  meai^  by  which  they  could  do 
their  work  in  keeping  with  present 
conditions. 

A  committee  of  three  was  named  to 
formulate  a  uniform  system  of  cost 
accounting  for  composing  rooms  of 
Iowa  dailies.  That  report  will  be  re¬ 
turned  at  the  1933  convention.  The 
committee  is  Leon  A.  Link,  Des  Moines 
Register-Tribune,  Paul  Kamler,  Clinton 
Herald,  and  Todd  Bluer,  Davenport 
Democrat. 

Mr.  Link  discussed  his  system 
of  cost  accounting  now  in  use  on 
the  Des  Moines  dailies.  Other  talks 
were  given  by  D.  C.  McMurtrie,  rep¬ 
resentative  of  the  Ludlow  company; 
Ira  Downing,  Ottumwa  Courier  busi¬ 
ness  manager;  Howard  Lee,  Courier 
com^sing  room  foreman ;  City  Com¬ 
missioner  W.  L.  Disbrow,  and  Thomas 
J.  Kelley,  Davenport  Times,  president 
of  the  Iowa  group. 

Publisher  Huston  of  the  Ottumwa 
Courier  lost  no  time  in  getting  down 
to  cases  in  his  plea  for  economy  and 
cooperation. 

“The  potential  savings  in  your  depart¬ 
ments,”  he  said,  “are  greater  than  in  any 
other  because  your  departments  are  the 
largest  in  any  newspaper  office.  I  am  a 
friend  of  your  organization.  With  times 
as  they  are  and  with  little  possibility 
of  improvement  for  some  time  to  come, 
you  should  extend  yourselves  to  the 
utmost  to  effect  economies.” 

The  speaker  then  told  of  other  news¬ 
paper  departments  forced  to  trim  ex¬ 
penses  and  the  methods  used,  pointing 
out  that  there  were  even  more  oppor- 
tunites  in  mechanical  departments.  Mr. 
Huston  also  mentioned  salary  reduc¬ 
tions,  pointing  out  the  necessity  for 
such  slashes  today.  He  also  stressed 
the  increased  purchasing  power  of  the 
dollar  and  urged  the  mechanical  men 
to  “lay  the  cards  on  the  table”  when 
discussing  the  wage  question  with  their 
typographical  unions. 

Present  officers  were  re-elected  for 
1933.  They  are  Thomas  J.  Kelley, 
Davenport  Times,  president;  Edward 
Funk,  Waterloo  Courier,  vice-president ; 
Leo  J.  Carle,  Mason  City  Globe-Ga¬ 
zette,  secretary-treasurer.  Mason  City 
was  selected  for  the  1933  meeting. 


LIBEL  SUIT  DISMISSED 

A  charge  of  criminal  libel  filed  by 
Charles  Sauer,  Piqua,  O.,  policeman, 
against  Grover  W.  Fleming,  publisher, 
Columbus  Ohio  Examiner,  a  weekly, 
was  dismissed  in  the  Miami  county  com¬ 
mon  pleas  court,  at  Troy,  O.,  recently 
when  Fleming  published  a  retraction  of 
the  story,  which  implicated  Sauer  had 
b^en  a  party  to  “railroading,”  a  rela¬ 
tive  to  the  state  hospital  for  the  insane. 


DEPARTMENT  STORES  CUT 
SPACE  RELUCTANTLY  IN  *31 


(Continued  from  page  16) 


“Expenses  which  exhibited  unifom 
smaller  percentages  for  large  th^ ; 
small  firms  were  taxes,  interest, 
ance,  and  service  purchased.  Expoi#, 
which  tended  to  be  larger  the  1^ 
the  store  were  supplies  and  deprecutw 
Returns  and  allowances  were  coiu>u^, 
ously  higher  for  the  larger  stores. 

The  report  is  based  on  521  repor 
covering  the  operations  of  more  tht 
675  stores  with  total  sales  in  1931  „ 
$1,379,861,000,  or  about  a  fourth  of  ik. 

—4.  J _ _ _ _ 


total  net  sales  of  department  and 


cialty  stores  in  the  United  States. 


spite  the  unhappy  "common 
reported  in  all  classes,  showing  W 
as  described  above,  it  is  worth  notiu. 
that  in  every  class  some  stores 
able  to  earn  not  only  net  gains,  but  jp 
profits. 

Operations  of  the  most  probtable 
stores  in  each  class  are  analyzed  k 
the  bulletin  to  give  “goal  figart,' 
toward  which  the  executives  of  Iqj 
profitable  stores  may  aim.  In  genera; 
the  goal  figures  show  that  the  b^. 
conducted  stores  not  only  held  expense  1 
down  but  also  kept  sales  volume  tej  G" 
better  than  others;  and  in  some  case- 
they  maintained  a  better  gross  marpt^ 
on  which  to  work.  The  followinf  - 
table  shows  the  goal  figures  for  advtr 
tising  percentages. 
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Dept.  Stores  with  sales  of 

Lees  than  $150.000 . 

$1.50.000  to  $300.000 . 

$.300,000  to  $500.000 . 

$500,000  to  $750,000 . 

$750,000  to  $1,000,000... 
$1,000,000  to  $3,000.000... 
$2,000,000  to  $4,000,000 
$4,000,000  to  $10,000,000 
$10,000,000  to  $20,000,000 

$20,000,000  or  more . 

Specialty  stores  with  sales  of 

Lees  than  $500,000 . 

$500,000  to  $2.000,000. . .. 

$2,000,000  or  more . 

z  —  Data  not  available. 
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In  most  cases,  of  course,  these  goal 
figures  for  advertising  are  lower  than 
the  advertising  percentages  of  less 
profitable  stores  of  the  same  size.  ^ 
might  have  been  expected,  the  better- 
run  stores  got  more  out  of  their  ad¬ 
vertising  than  the  other  stores,  and 
kept  their  sales  higher  than  the  less 
efficient  concerns.  In  one  case,  that 
of  stores  selling  $750,000  to  $1,000, OW 
of  goods  a  year,  the  goal  figure  for 
advertising  (4.0  per  cent)  is  a  trifk 
higher  than  the  advertising  percentage 
for  all  stores  in  that  group  (3.9  per 
cent) ;  the  sales  index  for  the 
stores  stands  at  89  per  cent  of  1930 
sales,  against  a  sales  index  of  85  per 
cent  for  all  stores  in  that  group. 


NEWSPAPER  DIRECTOR  HELD 

.  li 

Pedro  Herrera  Sotolongo,  prominent 
Havana  lawyer  and  director  of  the 
newspaper  El  Pais,  was  arrested  June  -kj 
11  on  a  charge  of  complicity  in  a  plot  J*' 

to  assassinate  President  Gerardo  ^ 

Machado.  He  was  arrested  while  leav- 
ing  the  Audiencia  court  and  was  re 
manded  to  Principe  prison  to  be  held  at 
the  disposition  of  the  President.  Secre 
tary  of  State  Orestes  Ferrara  sjud 
bombs  and  a  subversive  document  which 
mentioned  Senor  Sotolongo  frequently,  j 

had  been  seized  in  raids  on  two  resi-  s 
dences.  • 

PUBLISHERS  ON  COMMITTEE  p 

Col.  Frank  Knox,  Chicago  Body  i 

News  publisher,  has  been  appointed  i 

chairman  of  the  Chicago  division  of  the  • 

American  Olympic  comrnittee  for  the  c 

purpose  of  raising  the  city’s  quota  to  i 

pay  the  expenses  of  the  Amencan  i 

Olympic  team.  Other  publisher  nxi^ 
bers  of  the  executive  committee  include 
K.  L.  Ames,  Jr.,  Chicago  Evening  Post; 
Homer  Guck,  Chicago  Herald  and  Ex¬ 
aminer;  Col.  R.  R.  McCormick,  Chicago 
Tribune;  and  S.  E.  Thomason,  Chtcago  < 

Daily  Times. 


linage  trend  still  downward  in  may 


Total  Volume  For  Principal  Cities  As  Tabulated  By  Media  Records  Was  23.3  Per  Cent  Less  Than 
May  of  1931 — Total  For  First  Five  Months  18.6  Below  1931 


[RESPITE  sporadic  gains  in  volume,  Records,  Inc.,  shows  a  loss  of  23.3%  financial  continued  to  lag  47.5%  behind 
J  newspaper  advertising  linage  com-  from  last  May's  figures.  Retail  adver-  its  May,  1931,  level.  Total  display  space 
irisons  for  May,  1932-1931,  will  pro-  tising  was  22.1%  below  May,  1931,  fig-  was  less  by  24.6%,  classified  by  17.4%. 
uce  few  optimistic  predictions.  The  ures.  General  advertising  fell  behind  For  the  five  months  ending  May  31,  total 
jtal  volume,  as  tabulated  by  Media  26.7%.  Automotive  was  30.3%  oflf,  and  advertising  was  18.6%  below  the  figures 

AKRON,  OHIO  BOSTON— Continued 

1932  1931  Gain  or  I.o«s  **Suiiday  .Advertiser  figures  include  -American  weekly  linage. 

(e)  4SS.532  801.648  346.116  L  1932  —  122.822  lines;  1931  —  115.489  lines. 

(e)  1.116.532  1.263.387  146.855  L  Traveler  is  sold  in  combination  with  Morning  Herald  or  Sunday 

(S)  _17^6  _6^L  buffalo.  N.Y. 

Total  Daily .  1.572.064  2.065.035  492.971  L  1932  1931  Gain  or  Loss 

Total  Sunday .  103.461  173,126  69.665  L  Courier-Express . (m)  444.609  5:10.869  86.260  L  Total  Daily. 

Grand  Total .  1,675.525  2,238,161  562,636  L  (g,  1,040,016  1,264,597  224.581  L  Total  Sunday 

Times . (e)  476.059  568.978  92,919  L  Grand  Total.. 

Courier-Express . (S)  194.908  285.871  90.963  L 

Times . (S>  51.308  72.988  21.680  L 

_ _ Free  Press . 

2.364.444  403.760  L  N®"* . 

358,859  112,643  L  . 

2.723,3ai  516.40:i  L  Mirror . 

Free  Press . 

News . 

♦Times . 


for  the  same  period  in  1931.  Retail  was 
17.5%  below  1931.  Retail  was  17.5% 
lower,  general  20.1%,  automotive  17.6%, 
financial  46.6%,  total  display  19.3%, 
classified  5.5%.  Figures  follow: 

DENVER,  COLO. 

1932  1931  Gain  or  Loss 

Rocky -Mt.  News . (in)  362,908  471,863  108,955  L 

Post . (e)  799,581  930,136  130.555  L 

Rocky  .Alt.  News . (S)  70.602  127,506  56,904  L 

Post . (S)  213.380  286,388  73,008  L 


Times- Press. . . 
glKon-Journal 
Times-Press. . . 


Knickerbocker  Press. . . .  (m) 

New . ‘®> 

Tlmes-Union . (e) 

Kaickerbocker  Press - (S) 

»Tinies-Union . (S) 


ilyitd  ir 
figtmj’ 
of  les 

>  generi 
e  better, 
expense; 


Total  Daily... 
Total  Sunday 
Grand  Total. . 


Total  Daily .  1.656,011  1,820.911  164.900  L 

Total  Sunday .  306,486  407.609  101.123  L 

Grand  Total .  1.962,497  2.228,520  266,023  L 

•Sunday  Times-Union  figures  include  American  Weekly  linage. 
1(32—122.822  lines;  1931 — 115,489  lines. 

ALBUQUERQUE,  N.  M. 

Journal . (m)  267.400  283.987  16.587  L 

Sute  Tribune . (e)  163.227  263,360  100,133  L 

Journal . <S)  71,950  67.635  4,315  G 


CAMDEN,  N.  J. 

♦Courier . (e)  582,103  720.420  138,317  L 

♦Courier  (evening)  and  Post  (morning)  sold  in  combination. 
Linage  of  evening  edition  only  is  shown. 


Total  Daily .  2.527,992  3,075,958  547,966  L 

Total  Sunday .  754.145  1,145,217  391,072  L 

Grand  Total .  3,282.137  4.221,175  939,038  L 

♦Sunday  Times  figures  include  American  Weekly  linage,  1932 
—  122,822  lines;  1931  —  115,489  lines. 

EASTON,  PA. 

Express . (e)  623,756  789,144  165,388  L 

EL  PASO,  TEXAS 

Times . (m)  325,075  414,012  88,937  L 

Herald-Post . (e)  403,701  660,784  257,083  L 

Times . (S)  138,248  213,116  74,868  L 


CHICAGO,  ILL. 

...(m)  857,145  1,222,792  365.647  L 

....(m)  334,313  596.787  262.474  L 

...(e)  1,132.602  1.359,591  226,989  L 

. . .  (e)  167.750  230.593  62.843  L 

...(e)  733.485  1.054.769  321.284  L 

...(e)  209.015  371.121  162,106  L 

...(S)  510.973  701.027  190,054  L 

....(S)  355,441  413,876  58,435  L 

...(S)  39,912  . 


Tribune . 

Herald  &  Examiner.. 

News . 

Poet . 

•American . 

Times . 

Tribune . 

♦Herald  &  Examiner. 
Times . 


Total  Daily... 
Total  Sunday. 
Grand  Total. . 


Constitution. 
Gsocgian — 

Journal . 

Constitution 
*.\insrican. . 
Journal . 


Total  Daily .  3.434.310  4.835,653  1.401,343  L 

Total  Sunday .  906.326  1,114.903  208.577  L 

Grand  Total .  4,340,636  5.950,556  1,609,920  L 

♦Sunday  Herald  &  Ehcaminer  include  .American  Weekly  linage, 
1932  —  120,918  lines;  1931  —  113.585  lines. 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 


Dispatch-Herald . 

Times . . 

Dispatch-Herald 


Total  Daily .  1.414.168  1.877.451  463.283  L 

Total  Sunday .  603,873  755.523  151.650  L 

Grand  Total .  2.018.041  2.632.974  614,933  L 

•Sunday  American  figures  include  .American  Weekly  linage, 
1932-120,918  lines;  1931  —  113.585  lines. 

ATLANTIC  CITY,  N.  J. 

•Press-Union . (m)  462.580  680,733  218,153  1 

Press-Union . (S)  80.991  178.250  97,259  1 


CINCINNATI,  OHIO 

. (m)  454.460  527.696  73,236  L 

. (e)  588,992  839.728  250.736  L 

. (e)  940,025  1,173.922  233,897  L 

. (S)  457,008  644,677  187.669  L 


Enquirer.  . 

Poet . 

Times-Star 
Enquirer. . . 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 


.  879,012  1,234.094  355,082  L 

.  68.955  94.424  25,469  L 

.  947,967  1,328,518  380.551  L 

EVANSVILLE,  IND. 

. (m)  377,768  490,423  112,655  L 

. (e)  207,982  264,183  56,201  L 

. (e)  396,231  534,794  138,563  L 

. (S)  94.472  217,638  123,166  L 

. (S)  69,497  157,307  87,810  L 


:se  goal 
er  than 
3f  less 
ze.  As 
better- 
eir  ad- 
:s,  ami 
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e,  that 
000,000 
ire  for 
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rentage 
3.9  per 


Total  Daily. . 
Total  Sunday 
Grand  Total. . 


Courier 
Journal 
Press. . 
Courier 
Press. . 


Grand  Total .  543.571  858.983  315.412  L 

♦Press-Union  is  sold  in  morning-evening  combination.  Linage  of 
morning  edition  only  is  shown. 

BALTIMORE,  MD. 

News . (e)  513.630  607,397  93.767  L 

Post . (e)  287,708  344.307  56.599  L 

Sun . (e)  1.222.544  1,466,593  244,049  L 

Sun. . (m)  535,238  647,462  112.224  L 

•American . (S)  305,070  339,904  34,834  L 

Sun . (S)  429,685  586,365  156.680  L 


CLEVELAND,  OHIO 

. (m)  625,915  805.684  179.769  L 

. (e)  466.542  846.641  380.099  L 

. (e)  895.847  1,105,527  209,690  L 

. (S)  253.645  370,097  116.452  L 

. (S)  71.206  136,738  65,532  L 


Plain  Dealer. 

News . 

Press . 

Plain  Dealer. 
News . 


Total  Daily. . 
Total  Sunday, 
Grand  Total. . 


.  981,981  1,289,400  307,419  L 

.  163,969  374,945  210,976  L 

.  1,145,950  1,664,345  518,395  L 

FALL  RIVER,  MASS. 

. (e)  492,612  600,642  108,030  L 

FORT  WAYNE,  IND. 

. (m)  399,621  . 

. (e)  689,193  . 

. (S)  176,437  . 


Total  Daily. . 
Total  Sunday, 
Grand  Total. . 


Herald-News. 


Total  Daily .  2,659,120  3.065,759  506,639  L 

Total  Sunday .  734,765  926,269  191,514  L 

Grand  Total .  3,293,875  3,992,028  698.153  L 

•Sunday  American  figures  include  American  Weekly  linage. 
1932—122.822  lines;  1931  —  115.489  lines. 

BIRMINGHAM,  ALA. 

■'ff-Herald . (m)  345.186  512,441  167.256  L 

J*'"™ . (e)  556.190  751.778  195.588  L 

•’<« . (e)  332,212  406,146  73,934  L 

.WAge-Herald . (S)  194,022  272,462  78,440  L 


COLUMBUS,  OHIO 

. (e)  895,051  1,129.619  234,568  L 

. (e)  728,658  868,824  140,166  L 

. (m)  249,661  339,835  90,174  L 

. (S)  211,653  324,693  113,040  L 

. (S)  21,936  115.962  94,026  L 


Journal-Gaxette. 
News-Sentinel. . 
Journal-Gaxette . 


Dispatch . 

Citixen . 

State  Journal . 

Dispatch . 

State  Journal 
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Total  Daily.. . 
Total  Sunday. 
Grand  Total. . 


.  1,088,814  . 

- .  176,437  . 

.  1,265,251  . 

FORT  WORTH,  TEXAS 

. (e)  418,477  583,054  164,577  L 

. (m)  196,453  '  324,468  128,015  L 

. (e)  ,350,8.34  526,999  176,165  L 

. (S)  144,642  210,892  66,250  L 


Total  Daily. . 
Total  Sunday, 
Grand  Total. . 


_  1,873,370  2,3:18,278  464,908  L 

_  233,589  440.655  207.066  L 

2,106,959  2,778,933  671,974  L 

DALLAS,  TEXAS 

_ (m)  465.507  551,319  85.812  L 

....(e)  78  ,750  1,007,284  221,.534  L 

....(e)  381,720  553.569  171,849  L 

. . . .  (e)  302,076  372,185  70,109  L 

_ (S)  203.888  276,964  73,076  L 

- (S)  211.764  320,393  108,629  L 


Star-Telegram. 
Star-Telegram . 

Press . 

Star-Telegram 


Total  Daily . . 
Total  Sunday 
Grand  Total. . 


News . 

Times-Herald. 

Journal . 

Dispatch . 

News . 

Times-Herald 


Total  Daily .  965,764  1,4,34,521  468,757  L 

Total  Sunday .  144.642  210.892  66,250  L 

Grand  Total .  1.110,406  1,645,413  535,007  L 

FREEPORT-HEMPSTEAD,  N.  Y. 

_  1.935.053  2.484.357  549.304  L  Nassau  Review . (e)  438.310  407,919  30,391  G 

415,562  597,357  181,705  L 

2.350,705  3,081.714  731,009  L 

DAYTON,  OHIO 

...(m)  192.140  267,792  75,652  L 

...(e)  737,757  907.509  169,752  L 

...(e)  833.497  1,034.917  201.420  L 

...(S)  158.900  248.412  89,512  L  ♦Patriot.. 

...(S)  173.399  272.800  99.401  L  Telegraph 


Record . 

•American. . . . 

•Globe . 

Herald . 

Poet . 

Transcript... 

Treveler . 

•’■Advertiser. 

Globe . 

Herald . 

Poet . 


Total  Daily. . 
Total  Sunday 
Grand  Total . . 


GLENS  FALLS,  N.  Y. 

♦Poet-Star . (m)  404,700  447,245  42,545  L 

♦Post-Star  is  sold  in  combination  with  Evening  Times.  Linage 
of  morning  edition  only  is  shown. 

HARRISBURG,  PA. 

(m)  568.397  717,665  149.268  L 
(e)  284.832  408.985  124,153  L 


Journal 
Herald. 
News. . 
Journal 
News. . 


.  4.322..588  5.250,984  928.426  L 

y .  1.090,813  1.330,564  239,751  L 

.  5,413,371  6.581,548  1,168,177  L 

in  morning-evening  combination.  Linage  of  one 


Total  Daily. . 
Total  Sunday, 
Grand  Total . . 


Grand  Total .  853,229  1,126,650  273,421  L 

♦Evening  News  carries  the  same  amount  of  advertising  as  the 
Patriot. 
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1.233,588 

1,670,365 

436.777  L 

194,022 

272.462 

78.440  L 

1,427,610 

1,942.827 

515.217  L 

ON,  MASS. 

207,972 

182,598 

25.374  G 

410,715 

433. .384 

22.669  L 

731,928 

909.355 

177,427  L 

907,942 

1.151.524 

243.582  L 

602.310 

779.907 

177.597  L 

418.832 

565.216 

146,384  L 

1,042.859 

1.229.000 

186.141  L 

222.543 

255.060 

32,517  L 

372.297 

488.438 

116.141  L 

318,328 

383,927 

65.599  L 

177.645 

203.139 

25,494  L 

462.580 

680.733 

218.153  L 

80,991 

178.250 

97.259  L 

543.571 

858.983 

315.412  L 

267.400 

283,987 

16.587  L 

163.227 

263.360 

100,133  L 

71.950 

67.635 

4,315  G 

430.627 

547,347 

116,720  L 

71.950 

67.635 

4.315  G 

502,577 

614,982 

112.405  L 

NTA,  GA, 

470.888 

578,200 

107,312  L 

328,779 

351.026 

22.247  L 

614,501 

948.225 

3.33,724  L 

193,186 

281.850 

88.664  L 

213.511 

199.785 

13.726  G 

199,176 

273.888 

76.712  L 

1.414.168 

1.877.451 

463.283  L 

603.873 

755.523 

151.650  L 

2,018.041 

2.632.974 

614.933  L 

1.572.064 

2.065.035 

492.971  L 

103.461 

173,126 

69.665  L 

1.675.525 

2,238.161 

562.636  L 

NY,  N.  Y 

386.197 

465.684 

79.487  L 

662.223 

660.541 

1,682  G 

607.591 

694.686 

87,095  L 

113.727 

157.766 

44,037  L 

192.759 

249.843 

57.084  L 

1.656.011 

1.820.911 

164.900  L 

306,486 

407.609 

101,123  L 

1.962,497 

2,228.520 

266.023  L 

1,162,489 

1,401.999 

239,510  L 

283,982 

413.894 

129,912  L 

1,446,471 

1,815,893 

369,422  L 

►IT,  MICH. 

436.004 

602.445 

166.441  L 

1,173,147 

1,551,560 

378.413  L 

549,554 

751,120 

201,566  L 

369,287 

170,833 

198,454  G 

172,499 

388,743 

216,244  L 

375.610 

510,837 

135,227  L 

206,036 

245,637 

39,601  L 

2.527,992 

3,075,958 

547,966  L 

754,145 

1,145,217 

391,072  L 

3,282,137 

4.221,175 

939,038  L 
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MANCHESTER,  N.  H. 

1932  1931  Gain  or  Loss 

Union . (ra)  437.266  510.876  73,610  L 

MINNEAPOLIS,  MINN. 

Journal . . (e)  740,643  890.078  149,435  1. 

♦Tribune . (e»  643.446  834.210  190.764  L 

Star . (et  538,078  640.498  102.420  L 

Journal . (S)  1.36.742  191,961  55.219  1. 

Tribune . (.S)  191,940  289..358  97,418  1. 

Total  Daily  .  1.922,167  2.364.786  442.619  I. 

Total  Sunday  .  328,682  481.319  152.637  L 

Grand  Total .  2,250.849  2.846.105  595,256  1. 


♦Tribune  sold  in  inoruinK-evening  combination.  Linage  of 
evening  edition  only  is  shown. 


MONTREAL,  CANADA 

Star . (e)  1.309, 16;J  1.586.087  276.924  L 

Gasette . (m)  506.723  715.734  209,011  L 

U  Presse . (e)  1,031,169  1.272.617  241,448  1. 

La  Patrie . (e)  284.471  391.477  107,006  L 

Grand  Total .  3,131,526  3,965,915  834.389  L 

NASHVILLE,  TENN. 

Banner . (e)  415,683  542,405  126.722  L 

♦Tennessean . (m)  456.062  455.600  462  G 

Banner . (S)  141,258  204,164  62.906  L 

Tennessean . (S)  103,952  120.171  16,219  L 


Total  Daily .  871,745  998,005  126,260  L 

Total  Sunday .  245.210  324.335  79,125  L 

Grand  Total .  1,116,955  1,322,340  205,385  L 

♦Tennessean  sold  in  morning-evening  combination.  Linage  of 
morning  edition  only  is  shown. 

NEW  BEDFORD,  MASS. 

♦Standard . (e)  297.583  .334,985  37,402  L 

Times . (e)  432,843  548,509  115,666  L 

Standard . (S)  62,205  74.229  12.024  L 

Times . (S)  51,982  28.999  22,983  G 


HARTFORD,  CONN. 

1932  1931  Gain  or  Lues 

Courant . (m)  411.733  527,109  115.376  L 

Times . (e)  l,227.8a3  1,513.442  285,639  L 

Courant . (S)  300,902  .381,741  80,839  L 

Total  Daily .  1.639,5.36  2.040.551  401.015  L 

Total  Sunday .  300,902  381,741  80.8:19  L 

Grand  Total .  1.940.4.38  2.422.292  481.854  L 

HOUSTON,  TEXAS 

Chronicle . (e)  785.566  943,648  1.58.082  L 

Poet . (m)  473,161  8:12.721  .159.560  1. 

Press . (e)  406.006  665.433  259.427  L 

Chronicle . (S>  225,458  357.486  i:i2.028  L 

Post . (S)  200.753  339,142  138.389  L 

Total  Daily .  1.664,733  2.441.802  777.069  L 

Total  Sunday .  426.211  696.628  270.417  L 

Grand  Total .  2.090,944  3,138.4.30  1.047,486  L 

INDIANAPOLIS,  IND, 

.News . (e)  942,045  1.177.406  235,:i61  L 

Star . (Ill)  454.212  578.215  124.003  1. 

Time# . (e)  405,312  501.493  96,181  L 

Star . (S)  270.812  391.501  120,689  L 

Total  Daily .  1.801.569  2,257.114  455,545  L 

Total  Sunday .  270.812  391.501  120.689  L 

Grand  Total .  2.072.381  2,648,615  576,234  L 

JACKSONVILLE,  FLA. 

Timea-Union . (ra)  460,727  616,759  156.032  L 

Journal . (e)  393,971  525.062  131,091  L 

Time«-Union . (S)  207,444  239,884  32,440  L 


Total  Daily .  854,698  1,141,821  287,123  L 

Total  Sunday .  207,444  239.884  32,440  L 

Grand  Total .  1.062,142  1.381,705  319,563  L 

KANSAS  CITY,  MO.* 

Journal-Post . (e)  323,852  389.868  66.016  L 

Star . (e)  802,416  961,694  159,278  L 

Star . (m)  785.254  930,947  145,693  L 

Journal-Poet . (S)  88,757  142,477  53,720  L 

Star . (S)  396,103  517,275  121,172  L 


Total  Daily .  1,911,522  2.282,509  370.987  1. 

Total  Sunday .  484.860  659.752  174.892  L 

Grand  Total .  2.396,382  2,942.261  545.879  L 

♦Kansas  City  figures  supplied  directly  by  publishers. 

KNOXVILLE,  TENN. 

Journal . (m)  251.:i36  405.515  154.179  L 

News-Sentinel . (e)  :180.708  551,524  170,816  L 

Times . (m)  171,926  . 

Journal . (S)  96.960  139.064  42,104  L 

News-Sentinel . (S)  125.448  154.285  28,837  L 


Total  Daily .  803,970  957.039  153,069  L 

Total  Sunday .  222.408  293.349  70.941  L 

Grand  Total .  1,026.378  1.250.388  224.010  L 

LOS  ANGELES,  CALIF. 

Examiner . (m)  633.624  828.270  194.646  L 

Illustrated  News . (m)  215.671  321.998  106.327  L 

Times . (m)  810.862  1.039.191  228.329  L 

Express . (e)  .  462.654  . 

Herald-Express . (e)  858,550  1,130,747  272,197  1. 

Record . (e)  275.768  315.116  .39,348  L 

♦Examiner . (S)  528,402  676.145  147,743  L 

Times . (S)  412.746  576.481  163,735  L 


Total  Daily .  2.794,475  4,097,976  1,303.501  L 

Total  Sunday .  941.148  1.252.626  311.478  L 

Grand  Total .  3,735.623  5.350.602  1.614,979  1. 


♦Sunday  Examiner  figures  include  American  Weekly  linage. 
1932  —  140,180  lines;  1931  —  129,199  lines. 

Express  combined  with  Herald  Dec.  8,  1931. 

MEMPHIS,  TENN. 


Commercial  Appeal . (m)  473.899  651,859  177,960  L 

Evening  Appeal . (e)  472,583  651.781  179.198  L 

Press-Scimitar . '...(e)  433,181  603,455  170,274  L 

Commercial  Appeal . (S)  249.759  369.702  119,943  L 


Total  Daily .  1,379,663  1,907.095  527,432  L 

Total  Sunday .  249,759  369,702  119,943  L 

Grand  Total .  1,629,422  2,276,797  647,375  L 

MILWAUKEE,  WIS. 

SenUnel . (m)  425.813  654,922  229,109  L 

Journal . (e)  816.196  1,108,375  292,179  L 

Leader . (e)  179,439  224,473  45.034  L 

Wisconsin  News . (e)  490.911  675,312  184.401  L 

♦Sentinel . (S)  231,891  287,073  55,182  L 

Journal . (S)  273,584  403,435  129,851  L 


Total  Daily .  1,912,359  2,663,082  750,723  L 

Total  Sunday .  505.475  690.508  185.033  L 

Grand  Total .  2,417.834  3,353,590  935.756  L 


♦Sunday  Sentinel  figures  include  American  Weekly  linage, 
1932  —  120.918  lines:  1931  —  113.585  Bnes. 

Sentinel  (morning)  and  News  (evening)  sold  in  combination, 
or  either  may  be  used  with  Sunday  Sentinel,  with  exception  of 
Financial  and  Classified. 


Total  Daily .  730.426  883.494  153.068  L 

Total  Sunday .  114.187  103.228  10.959  G 

Grand  Total .  844.613  986.722  142.109  L 


♦Standard  sold  in  combination  with  Morning  .Mercury.  Linage 
of  only  evening  edition  is  shown. 

Sunday  Times  first  issued  May  31.  1931. 


NEW  ORLEANS,  LA. 


Times-Picayune . 

.(in) 

684.517 

995,760 

311.243  L 

Tribune . 

.  .  (m) 

414.(H0 

326,477 

87.563  G 

Item . 

..(e) 

529.:388 

578.698 

49.310  L 

States . 

..(e) 

347.320 

464.704 

55..384  L 

Times-Picayune . 

..(S) 

332.326 

412,887 

80.561  L 

Item-Tribune . 

.  .  (S) 

283,378 

160.702 

122.676  G 

♦Slates . 

.  .  (S) 

151,457 

140.101 

11.356  G 

Total  Daily . 

1,977,265 

2,305,639 

.328,374  L 

Total  Sunday . 

767,161 

713.690 

53.471  G 

Grand  Total . 

2.744.426 

3.019,329 

274.903  L 

NEW  YORK,  N. 

Y. 

Times . . 

.  (m) 

942,322 

1.. 347. 441 

405.119  L 

Herald  Tribune . 

.(m) 

663.254 

955.571 

292.317  L 

.\merican . 

.  (m) 

619,655 

767.400 

147.745  L 

News . 

(m) 

788.683 

876,547 

87.864  L 

Mirror . 

(m) 

160.594 

266..399 

105.805  L 

Graphic . 

.(e) 

219.083 

228.438 

9.355  L 

Journal . 

.(el 

835,041 

1.264.953 

429.912  L 

Post . 

.(e) 

238.008 

319.523 

81,515  L 

Sun . 

.(e) 

1,238,741 

1.397.818 

159.077  L 

World- Telegram . 

.(e) 

813.449 

1,271.572 

458.123  L 

♦Bronx  Home  News  . 

.(e) 

265,026 

305.442 

40.416  L 

Times . . 

.(S) 

719  306 

981.330 

262.024  L 

Herald  Tribune . 

.(S) 

436.383 

629,497 

193,114  L 

•American . 

.(S) 

505,702 

636.849 

131,147  L 

News . . 

.(S) 

328,127 

406.984 

78,857  L 

.(S) 

46,994 

**Bronx  Home  News . 

.(S) 

131,960 

165.240 

33.280  L 

Total  Daily . 

6.783.856 

9.001.104  2.217.248  L 

Total  Sunday . 

2,168.472 

2,819,900 

651,428  L 

Grand  Total . 

8.952.328 

11.821.004 

2.868.676  L 

♦Sunday  American  figures  include  American  Weekly  linage. 

1932  —  122.822  lines;  1931  —  115.489  lines. 

♦♦Bronx  Home  News  figures  supplied  directly  by  publisher. 
Sunday  Mirror's  first  issue  January  10.  1932. 


BROOKLYN,  N.  Y. 

Eagle . (e)  923.751  1.018.616  94.865  L 

Standard-Union . (e)  .  265,091  . 

Times-Union . (e)  433.280  493,483  60,203  L 

Eagle . (S)  251,861  353,971  102,110  L 

Times-Union . (S)  65,061  71,800  6,739  L 


Total  Daily .  1,357,031  1,777,190  420,159  L 

Total  Sunday .  316,922  425,771  108,849  L 

Grand  Total .  1,673,953  2,202,961  529,008  L 

Standard-Union  merged  with  Times  March  10,  1932. 

NIAGARA  FALLS,  N.  Y. 

Gasette . (e)  575.838  698.408  122.570  L 


NORFOLK,  VA. 


1932 

1931  Gain  ig 

Ledger-Dispatch.. 

. (e) 

669.115 

842,724 

Virginian-Pilot . . . 

. (m) 

476.661 

453,469 

23,ig2Q 

\  irginian- Pilot . . . 

. (S) 

282.917 

283.195 

2781 

Total  Daily  . . . 

1.145.776 

1.296.193 

1*0.4171 

Total  Sunday  . 

282.917 

283,195 

2781 

Grand  Total  .  . 

.  1.428,693  1.579.388 

OAKLAND,  CALIF. 

1*0.(>M1. 

Post-Knguirer  . 

. .  (e> 

569.663 

722,103 

1*2.4401 

Tribune . 

. (e) 

828.7U8 

1.047.387 

218.*791 

Tribune . 

. (S) 

161,252 

238.460 

27.2081 

Total  Daily  . . . 

1,398,371 

1,769.490 

321.1181 

Total  Sunday.  . 

161,252 

238.460 

77,2081 

Grand  Total. . . 

1.559.623 

2.007,950 

«8,327l 

OKLAHOMA  CITY, 

OKLA. 

Oklahoman . 

. (ra) 

423.789 

574,087 

1*0,2981, 

Times . 

5(X),848 

707,756 

208,9081 

Oklahoma  News  . 

. (e) 

351.581 

466.096 

114.5151 

Oklahoman . 

. (S) 

162,355 

280.299 

117.9441 

Total  Daily . 

1.276.218 

1,747.939 

471,7211 

Total  Sunday. . . 

162.355 

280.299 

117,9441 

Grand  Total. . . . 

.  1.438.573 

OMAHA,  NEB 

2.028.238 

*89.6851 

♦Bee-News . 

488,265 

499.013 

10,7481 

♦World-Herald _ 

. (e) 

743.504 

912.881 

189.3771 

♦♦Bee-News . 

. (S) 

245.013 

271,179 

28.1881 

World-Herald . 

. (S) 

228.211 

303,038 

74.8271 

Total  Daily . 

1.231.769 

1,411,894 

180,1251 

Total  Sunday . . . 

473.224 

574.217 

100.9931 

Grand  Total . .  .  . 

1,704,993 

1.986.111 

281.1181 

♦Bee-News  sold' in  morning-evening  combination  only. 
of  evening  edition  only  is  shown. 


♦World-Herald  sold  in  morning-evening  combination  osl; 
Linage  of  evening  edition  only  is  shown. 

♦♦Sunday  Bee-News  figures  include  .\raerican  Weekly  liniK 
1932  —  120,918  lines;  1931  —  113,585  lines. 


PEORIA,  ILL. 

Journal . (e)  577.167  731,069  1M.9021 

Transcript . (m)  374.602  615.496  240.8MI 

Star . (e)  630.833  766.068  135235  L 

Journal-Transcript . (S)  135.077  210.063  74.9851 

Star . (S)  123.878  188.306  64.4281 


Total  Daily .  1.582.602  2.112.633  530.0311 

Total  Sunday .  258.955  398.369  139.4141 

Grand  Total .  1.841.557  2,511,002  669,4451 

PERTH  AMBOY,  N.  J. 

News . (e)  376.107  490,940  114,8331 

PHILADELPHIA,  PA. 

Bulletin . (e)  1.083.680  1.567,493  483.8131 

Inquirer . (m)  631.153  789,083  157,9301 

News . (e)  569.308  568,611  697G 

Public  Ledger . (e)  911,297  894,936  16,3610 

Public  Ledger . (m)  399.166  665.195  266.0291 

Record . (m)  496.081  476.900  19,1810 

Inquirer . (S)  494.245  560,330  66.085  L 

Public  Ledger . (S)  244.551  345.786  101,2351 

Record . (S)  214,918  190.648  24,2700 


Total  Daily .  4.090.685  4,962,218  871,5331 

Total  Sunday .  953,714  1,096,764  143,0501 

Grand  Total .  5.044.399  6.058.982  1.014.583  L 

PHOENIX,  ARIZ. 

Republic . (m)  474.693  697,546  222,8531 

Gasette . (e)  493,401  484.335  9.0660 

Republic . (S)  92,727  140,482  47,7551 


Total  DaUy .  968,094  1,181,881  213.7871 

Total  Sunday .  92,727  140,482  47.7551 

Grand  Total .  1.060,821  1,322,363  261,5421 

PITTSBURGH,  PA. 

Post-Gasc*te . (m)  527.569  628,455  100,8861 

Press . (e)  1,130,888  1,493.358  362.470  L 

Sun-Telegraph . (e)  874,477  1,154,476  279,9971 

Press . (S)  273,543  400.955  127,4121 

♦Sun-Telegraph . (S)  364,074  444.374  80,3001 


Total  Daily .  2,532,936  3.276,289  743.3531 

Total  Sunday .  637,617  845,329  207,7121 

Grand  Total .  3,170.553  4,121.618  951,0651 

♦Sunday  Sun-Telegraph  figures  include  American  fteskij 
linage.  1932  —  122,822  lines;  1931  —  115,489  lines. 

PORTLAND,  ORE. 

Oregonian . (m)  438,173  583,002  144.8291 

Journal . (e)  606,242  704,639  98,3971 

News-Telegram . (e)  383.804  571,159  187.3551 

Telegram . (e)  .  72.788  . 

Oregonian . (S)  246,320  287.097  40,7771 

Journal . (S)  92,144  138,852  48,7081 


Total  DaUy .  1,428,219  1,931,588  5033*91 
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NEJrSPAPER  LINAGE  TREND  CONTINUED  DOJENIFARD  IN  MAY 


TORONTO — Continued 

1931  Gain  or  Loss  1932  1931  Gain  or  Loea 

540.898  148,845  L  Telegram . (e)  1.384,871  1,581,157  196,268  L 

528.527  110.302  L 

969.313  182,497  L  Grand  Total 

303.428  48.800  L 

300.805  81.288  L 

_ _ _ _ _ Times . 

();t8  738  441  644  1.  Tiiiies-.Xdvertiser 


SEATTLE,  WASH, 

1932 

. (m)  392,053 

. (e)  418,225 

_ (e)  786.816 

. (S)  254.628 

_ (S)  219,517 


Post-Intelligenrer. . 

Star . 

Times . 

•Post-Intelligencer. 
Times . 


Total  Sunday .  338.464  425.949  87.485  L 

Grand  Total .  1.766.683  2..357.5;{7  590,854  L 

Telegram  combined  with  News  May  5.  1931. 

PROVIDENCE,  R.  I. 

(e)  1.125.856  1.321.996  196.140  L 

(111)  444.121  551.080  106,959  1, 

le)  383.268  449.205  65.937  L 

(S)  227.639  286.229  58,590  L 


3,705,797  4,266,286  560,489  L 

TRENTON,  N.  J. 

.  .  .  .  (e)  593,977  728.361  134.384  L 

_ (S)  104,536  139.858  35,322  L 


1  jjulietin  .  ■  ■ 

Journal . 

^(.o-Tribune 

journal- 


Total  Daily. . 

Total  Sunday 
Grand  Total 

•Sunday  Post-Intelligencer  figures  include  American  Weekly 
linage.  1932  —  140.180  lines;  1931  —  129.199  lines. 

SIOUX  FALLS,  lA. 

Journal . (me)  343.833  . 

Tribune . (e)  298,263  . 

Journal . (S)  73.685  . 


698.513  868.219  169,706  L 

TULSA,  OKLA. 

.  .  (e)  478.987  695,909  216,922  L 

.  .  .(m)  418,892  630,367  211,475  L 

.  .  (S)  84,057  127,060  43,003  L 

.  .  .(S)  143,502  225,250  81,748  L 


Grand  Total 


Toul  Daily 
Total  Sunday 
Grand  Total. 


Tribune. 
World  . 
Tribune. 
World... 


READING,  PA. 

.  .  .(e)  645,320  737,816  92,496  L 

.  ..(m)  502,585  690,318  187,733  L 

. . .  (S)  47.944  80.690  32,746  L 


.  897,879  1.326,276  428.397  L 

.  227,559  352,310  124.751  L 

1,125,438  1.678.586  553,148  L 

WASHINGTON,  D.  C. 

. (m)  280,401  292,130  11,729  L 

. (e)  318,088  310,298  7,790  G 

. (e)  643,537  720,962  77,425  L 

. (m)  271,064  463,670  192,606  L 

. (e)  1,482,437  1,615,499  133,062  L 

. (S)  810,929  324,473  13,544  L 

. (S)  157.181  232,869  75,688  L 

. (S)  456,749  627,403  70,654  L 


Total  Daily. . 
Total  Sunday 
Grand  Total 


Total  Daily .  642.096  . 

Total  Sunday .  73.685  . 

Grand  Total .  715.781  . 

Journal  is  an  all-day  paper.  .\ll  advertising  appears  in  all 
editions.  Linage  of  one  edition  measured. 

SOUTH  BEND,  IND. 

News-Times . (e)  422.156  640.402  218.247  L 

Tribune . (e)  509.587  695.434  185.842  L 

News-Times . (S)  78.278  125.675  47.397  L 

Tribune . (S)  81,400  122,820  41,420  L 


1,147,905  1.428.134  280.229  L 

_  47.944  80.690  32,746  L 

_  1,195,849  1.508.S24  312,975  L 

RICHMOND,  VA. 

_ (e)  803.444  989.905  186.461  L 

_ (m)  446,042  572,160  126,118  L 

_ (S)  246,193  296,767  50,574  L 


Total  Daily. 
Total  Sunday 
Grand  Total 


Herald. . 
News. . 
Times. . 
Post . . . 
Star. . . 
•Herald 
Poet. . . 
Star. . . 


Xtsa-Leader.  . 
Tinna-Diapatch, 
Tuue^Diapatcb. 


Total  Daily.. 
Total  Sunday 
Grand  Total . 


Total  Daily. . 
Total  Sunday. 
Grand  Total . . 


Total  Daily .  2,995,527  3,402,559  407,032  L 

Total  Sunday .  924,859  1,084,745  159,886  L 

Grand  Total .  3,920,386  4,487,304  566,918  L 

•Sunday  Herald  figures  include  American  Weekly  linage, 
1932  —  122,822  lines;  1931  —  115,489  lines. 

WESTCHESTER  COUNTY  (N.  Y.) 
NEWSPAPERS 

Mamaroneck  Times . (e)  196,292  204,884  8,592  L 

Mt.  Vernon  Argus . (e)  552.585  694,895  142,310  L 

New  Rochelle  Standard- 

Star . (e)  464,419  532,474  68,055  L 

Ossining  Citiaen-Sentinel(e)  205,963  217,445  11,482  L 

Port  Chester  Item . (e)  399,855  430,977  31,122  L 

Tarrytown  News . (e)  260,548  347,173  86,625  L 

Y onkers  Herald . (e)  .  540,303  . 

Yonkers  Statesman . (e)  490,624  424.387  66.237  L 

White  Plains  Press . (e)  347,622  *  439,042  91,420  L 

White  Plains  Reporter.  .  .  (e)  522,334  655.698  133,364  L 


ROCHESTER,  N,  Y. 

Dumocrat*  Chronicle...  (m)  733.078  940.170  207.092  L 

juumal . (e)  571.297  739.066  167,769  L 

Times-l'nion . (e)  820,906  1,089.694  268.788  L 

Dumocrst  *  Chronicle..  (S)  239.206  335.877  96.671  L 

•.Imerican . (S)  242.899  255,860  12,961  L 


SPOKANE,  WASH. 

Spokesman- Review . (m)  301.847  392,479  90,632  L 

Chronicle . (e)  576,291  740,776  164,485  L 

Press . (e)  231,558  312,792  81,234  L 

Spokesman- Review . (S)  162,065  219,548  57,483  L 


Total  Daily. . 
Total  Sunday 
Grand  Total. . 


1,109,696  1,446,047  336,351  L 

162.065  219,548  57,483  L 

1,271,761  1,665,595  393,834  L 

ST.  LOUIS,  MO. 

. .  .  (m)  525,242  630,197  104,955  L 

...(e)  945,103  1,243,287  298,184  L 

...(e)  604.420  622,533  18,113  L 

. . .  (e)  232,019  302,264  70.245  L 

...(S)  188,184  279,581  91.397  L 

.  .  .  .  (.S)  387,739  516,027  128,288  L 


Total  Daily .  2,125,281  2,768.930  643,649  L 

Total  Sunday .  482,105  591,737  109,632  L 

Grand  Total .  2,607,386  3,360,667  753,281  L 

•Sunday  American  figures  include  American  Weekly  linage, 
1932—  122,822  lines;  1931  —  115,489  lines. 


Globe-Democrat . 
Post-Dispatch. . . 

Star . 

Times . 

Globe-Democrat 
Post-Dispatch. . . 


SALT  LAKE  CITY,  UTAH 


Tribune . 

D»etet  News. 

Tdegram . 

Tribune . 


Grand  Total .  3.440.242  4,487,278  1,047,036  1 

•Yonkers  Herald  merged  with  Yonkers  Statesman  March  14, 


Total  Daily. . 
Total  Sunday 
Grand  Total. . 


Total  Daily . . 
Total  Sunday 
Grand  Total. 


WICHITA,  KAN. 

...(m)  546,180  644,667  98,487  L 

.  .  .  (e)  382,328  465.740  83,412  L 

...(m)  353,306  507,484  154,178  L 

. . .  (S)  180,844  239,173  58,329  L 

.  ,  .  (S)  162.814  227,481  64,667  L 


Beacon . 
Eagle. . 
Eiagle. . 
Beacon 
Eagle. . 


SYRACUSE,  N.  Y. 

. (e)  614,429  743,961  129,532  L 

. (e)  635,760  746,916  111,156  L 

. (m)  418,819  566,976  148,157  L 

. (S)  107,270  155,327  48,057  L 

. (S)  190,028  211,818  21.790  L 

. (S)  88,473  133,604  45,131  L 


Herald . 

Journal . 

Poet-Standard. 

Herald . 

•.\merican. . . . 
Post-Standard. 


.  1,281,814  1,617,891  336,077  L 

.  343,658  466.654  122,996  L 

.  1,625,472  2.084,545  459,073  L 

WILKES-BARRE,  PA. 

. (m)  843.438  1,055,594  212,156  L 

. (e)  902,278  1,053,797  151,519  L 

. (e)  395.740  442,570  46.830  L 

. (S)  195,991  203,148  7,157  L 

. (S)  .  63,843  . 


Total  Daily. . 
Total  Sunday 
Grand  Total. . 


Total  Daily .  1.669.008  2.057,853  388,845  L 

Total  Sunday .  385,771  500,749  114,978  L 

Grand  Total .  2,054.779  2,558.602  503,823  L 

•Sunday  .American  figures  include  .American  Weekly  linage, 
1932  —  122.822  lines;  1931  —  115.489  lines. 


Total  Daily .  1.395,437  1.925,642  5.30.205 

TotalSunday .  511,328  685,447  174,119 

Grand  Total .  1,906,765  2.611,089  704,324 

•Sunday  Light  figures  include  American  Weekly  linage.  1932 
msig  lines;  1931  —  113.585  lines. 


Record . 

Times- Leader. 

News . 

Independent. . 
•Telegram. . . . 


TACOMA,  WASH. 


SAN  DIEGO,  CALIF, 


Ledger . 

News-Tribune. 

Times . 

Ledger . 


Total  Daily .  2,141,456  2,55 

TotalSunday .  195,991  26 

Grand  Total .  2,337,447  2,81 

•Telegram  discontinued  Nov.  1, 1931. 

WORCESTER,  MASS. 

Telegram . (m)  540,965  72 

Gaxette . (e)  578.670  74 

Post . (e)  393,311  53 

Telegram . (S)  169,992  23 


I'nion.., 

Tribune. 

Caian... 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 


Total  Daily. . 
Total  Sunday 
Grand  Total . . 


TOLEDO,  OHIO 

. (m)  123,890  196,982  73,092  L 

. (e)  753,663  1,013,211  259,548  L 

. (e)  374,071  591,351  217,280  L 

. (S)  191,175  303,962  112.787  L 

.  1,251.624  1,801,544  549,920  L 

.  191,175  303,962  112,787  L 

.  1.442,799  2,105,506  662,707  L 

TORONTO,  CANADA 

. . (m)  387,574  478,483  90,909  L 

. (m)  470,222  548,013  77,791  L 

. (e)  1.325.265  1,471,914  146,649  L 

. (w)  137.865  186,719  48,854  L 


Times . 

Blade . 

News- Bee . 

Times . 

Total  Daily . . . 
Total  Sunday. 
Grand  Total . . 


Chronicle. . . . 
Eiaminer. . . . 
Call-Bulletin. 

News . 

Chronicle. . . . 
•Examiner. . 


Total  Daily . . . 
Total  Sunday 
Grand  Total. . 


.  1,512,946  2,002,742  489,796  L 

.  169,992  257,166  87,174  L 

. .  1,682,938  2,259,908  576,970  L 

YOUNGSTOWN,  OHIO 

. (e)  500,242  798,277  298,035  L 

. (e)  443,911  710,796  266,885  L 

. (8)  98,788  170,770  71,982  L 


Vindicator. 
Telegram. . 
Vindicator. 


Total  Daily .  2.566.719  3.016.244  449.525  L 

TotalSunday .  622,438  814,720  192,282  L 

GrandTotal .  3,189,157  3.830,964  641,807  L 

•Sunday  Examiner  figures  include  American  Weekly  linage, 
•32—  140.180  lines;  1931  —  129.199  lines. 


Globe . 

Mail  dt  Empire. 

Star . 

Star  W'eekly . . , 


Total  Daily. . 
Total  Sunday, 
Grand  Total. . 


CONTEST  SUCCESSFUL  participating  merchants.  Cash  prizes, 

A  high  school  graduates’  popularity  totaling  $525,  were  awarded  by  the  Lima 
contest  and  educational  college  fund,  newspapers  and  merchants  to  the  win- 
sponsored  recently  by  the  Lima  (O.)  contestants. 

■^nus  and  Morning  Star,  netted  78,848  More  than  650  students  from  13  local 
of  local  advertising  and  brought  and  district  high  schools,  actively  par- 
m  $251,751  worth  of  business  to  the  26  ticipated  in  the  contest  which  lasted  one 


month.  The  winner  polled  more  than  PRESENTS  SAFETY  AWARD 
26,000,000  votes.  The  Indiatiapolis  News  presented  a 

M.  T.  Johnson,  advertising  manager  silver  cup  as  first  prize  to  the  Brook- 
of  the  Lima  News  and  Star,  was  the  side  School  in  the  annual  News  school 
originator  of  the  plan  and  conceived  the  safety  contest  among  Indianapolis  pub- 
idea  of  graduating  votes  according  to  lie  schools  June  9.  Ray  D.  Everson, 
the  amount  of  the  cash  purchase.  managing  editor,  made  the  presentation. 
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174,119  L 

1.906,765 

2.611,089 

704,324  L 

465,601 

477,958 

665.197 

254,566 

633,454 

638.183 

911,290 

344,942 

167,853  L 
160.225  L 
246.093  L 
90,376  L 

1,608,756 

2,182,927 

574,171  L 

254,566 

344,942 

90.376  L 

1.863,322 

2,627,869 

664,547  L 

CISCO, 

CALIF. 

486,617 

680,684 

194,067  L 

592,409 

821,037 

228,628  L 

638,280 

787,736 

149,456  L 

849,413 

726,787 

122.626  G 

171,912 

251,774 

79,862  L 

450,526 

562,946 

112,420  L 

Brush-Moore  Newspaper,  Inc  t 
Brush:  Carroll  (la.),  (jeo.  H. 
Centerville  (la.)  lowegian  and 
Chas.  K.  Needhan ;  Central  Ne*!** 
America,  Ernst  Knorr ;  Chanute  (k,  ' 
Tribune,  John  P.  Harris ;  Cluitta^ 
(Tenn.)  News,  John  Petrie,  Miss  ^ 
Lake  ;  Chicago  Abendpost,  Felix  V 
otzki ;  Chicago  Atnerican,  Williau  , 
Stuart,  Edward  L.  Gorey,  Justin 
Forrest,  Hazel  Macdonald,  JimmT  c. 
coran,  Mrs.  William  Mitchell  Blair  v! 
M.  Kahn,  A.  L.  Sloan,  Sherman  i 


PRESS  SPENT  $200,000  A  DAY 
TO  COVER  G.O.P.  MEET 


(Continued  from  page  7) 


to  the  nearest  transmission  station. 

.•Ml  three  picture  services  used  the 
T.  &  T.  Telephoto  Service  station 
during  the  course  of  the  gathering. 

Rushing  negatives  to  the  transmission 
station,  the  picture  services  were  there 
given  speedy  cooperation  by  the  tele¬ 
phone  company  operators.  It  took  20 
minutes  to  prepare  each  picture  for 
transmission  and  another  seven  minutes 
to  transmit  the  negative  to  a  receiving 
station,  .\llowing  another  30  minutes  to 
get  the  picture  developed  at  the  receiv¬ 
ing  end,  convention  photographs  were 
sent  and  developed  ready  for  distribu¬ 
tion  to  news  picture  services  and  news¬ 
papers  at  seven  transmission  centers  in 
approximately  one  hour.  The  Chicago 
station  transmitted  photos  to  the  follow¬ 
ing  telephoto  centers:  New  York,  Bos¬ 
ton,  .Atlanta,  Cleveland,  St.  Louis,  Los 
.-\ngeles  and  San  Francisco. 

Telegraphic  facilities  installed  for  the 
press  at  the  Stadium  were  capable  of 
moving  more  than  350,000  words  an 
hour,  Western  Union  attached  40  Morse 
units  and  40  printers  for  press  use, 
under  the  supervision  of  E.  G.  Middle- 
ton,  manager  of  installation.  Postal 
Telegraph  had  62  Morse  units  and  eight 
printers  in  use  at  the  Stadium  under 
the  direction  of  E.  W.  Blakeley. 

In  addition,  the  telegraph  companies 
had  special  wires  installed  in  all  of  the 
hotels  where  newspai)er  and  press  as¬ 
sociation  workrooms  were  located.  On  WGN  was  the  only  independent  middle- 
Monday  night  the  telegraph  companies  western  broadcasting  unit  to  put  the 
cut  in  ten  extra  wires  at  the  Coliseum  complete  convention  show  on  the  air. 
for  the  press  to  use  in  covering  the  With  Quin  Ryan,  general  manager  of 
anti-prohibition  mass  meeting.  WGX  and  veteran  broadcaster  of  two 

Evidence  of  the  heavy  wire  traffic  previous  convention  gatherings,  as  chief 
over  and  above  that  of  the  press  asso-  announcer,  the  Tribune  station  supple- 
ciations  can  be  gleaned  from  the  fact  mented  Mr.  Ryan’s  running  fire  com- 
that  New  York  Times  sent  from  25,0(K)  ments  with  special  broadcasts  by  the 
to  35,000  words  nightly  over  two  leased  paper’s  political  writers,  including  Ar- 
wires  and  overhead  circuits.  .Veto  York  thur  Sears  Henning,  chief  of  the  Wash- 
Herald  Tribune  filed  approximately  ington  bureau,  Mrs.  (ienevieve  Forbes 
25,000  words  daily  during  the  conven-  Herrick,  Oscar  Hewitt,  Parke  Brown, 
tion.  .-Vrthur  Evans  and  Kathleen  McLaugh- 

Workrooms  were  provided  for  the  lin. 
news  writers  in  the  basement  of  the  The  Hearst  Radio  Service  sponsored 
Stadium,  where  most  of  the  metropoli-  the  broadcasting  of  the  convention  over 
tan  papers  had  special  quarters  for  the  Station  WJJD.  William  J.  Clark,  pio- 
correspondents  to  work  immediately  neer  radio  editor  of  the  Chicago  Ameri- 
following  the  convention  sessions,  can,  was  the  chief  announcer,  assisted 
There  were  50  booths  with  110  tables  by  P.  J.  Morrison  and  the  former’s 
for  writers  and  six  dark  rooms  for  sen.  Frank  Clark, 
photographers.  Station  WCFL  was  also  on  the  air 

Reservations  in  the  press  stand  and  with  the  convention  highlights  broad- 
general  accommodations  for  the  visit-  cast  by  Michael  Flynn,  former  VV’ash- 
ing  newspapermen  and  women  were  ington  newspaperman  and  now  legisla- 
supervised  by  veteran  Jim  Preston,  for-  tive  representative  for  several  labor 
mer  custodian  of  the  Senate  press  organizations. 

gallery  and  a  familiar  figure  at  all  A  special  airline  service  for  the  bene- 
party  conventions,  and  Bill  Donaldson  fit  of  Republican  convention  delegates 
of  Washington.  _  from  the  Kansas  City  Star’s  territory 

Representing  the  Chicago  press  re-  was  operated  by  that  paper,  which  gave 
ception  committee,  headed  by  Paul  delivery  in  Chicago  of  the  main  edition 
Leach,  Chicago  Daily  News,  were  at  about  the  same  time  subscribers  in 
John  Drury  and  W'^illiam  Blinn,  on  leave  Kansas  City  suburbs  were  receiving 
of  absence  from  the  Daily  Neivs  and  the  same  edition.  This  service  will  be 
Chicago  American  respectively.  This  carried  on  through  the  Democratic  con- 
pair  directed  visiting  newspapermen  and  vention. 
women  about  Chicago. 

General  press 

ters  was  maintained  in  the  Congress 

The  radio  broadcasting  stations  were 
also  very  much  in  evidence  at  the  con- 
vention  In  addition  to  the 

network  com|>anies.  three 
dependent  were  on  the 

with  the  “play-by-play"  the 

William  Hard  and  Graham  MeXamee 
were  the  chief  for  the  Xa-  ^ 

Broadcasting  Company,  with 
Floyd  Gibbons  and  a  other  na-  \ 

comnv-ntators  to 

the  The  X.B.C.  used  parabola 

the 

the  the  dele- 

gates  who  addressed  the 
from  the  floor. 

Ted  Husing  was  the  chief  announcer 

for  the  Columbia  Broadcasting  System.  ^ 

He  was  assisted  by  Frederick  William  " 

Wile  and  H.  V.  Kaltenborn,  commen-  Eleanor  Patterson,  W'ashington  Herald  Unaware  of  the  approach  of  the  camera- 
tators.  Broadcasting  booths  were  pro-  editor,  looks  on  admiringly  while  man,  hard-working  Willis  J.  Ahbot 
vided  on  the  first  balcony  and  behind  Arthur  Brisbane  ponders  pungent  polit-  pens  another  piece  for  the  Christian 
the  press  stand.  ieal  ammunition  for  the  busy  Noiseless.  Science  Monitor 


,  .  .  ,  ,  •  •  .CA  J  •  Hodges :  Colorado  group,  Alva  i 

I  he  portable  printer  telegraph,  transmitting  60  words  a  minute  over  coast-to-  Swain:  Colorado  Springs  Gazette  an 

coast  circuits  made  its  debut  in  the  press  section  of  the  Chicago  Stadium.  Telegraph,  C.  C.  Hamlin :  Coia»»hi 

Byron  Price  (right),  chief  of  the  Associated  Press  Washington  bureau,  is  shown  Colutni'/u^  (0.)°Dispatch,Geo.  A.^n^ 

writing  a  running  story,  while  Thomas  Hard  sends  copy  over  the  machine  reed:  Concord  (N.  H.)  Afonitor-Patiioi 

E.  A.  Ayres:  Creaton  (la.)  Advertim 

List  of  Newspapermen  , 

^  Dallas  News,  W.  M.  Thornton:  Dalloj 

At  G.O.P.  Convention 

News,  W.  J.  Parrett :  Davenport  Dime- 

Followincr  is  a  complete  list  of  news-  crat,  Balph  Cram,  Danveport  Tiaui 
roiiowmg  IS  a  complete  iisi  oi  news  ^  j  Leyger :  Dayton  (O.)  Daily  yem 

papers  and  their  representatives  tn  at-  -w'aiter  Locke:  Daytona  (Fla)  i„. 
tendance  at  the  Republican  national  con-  Record,  A.  E.  Forrest :  Decatur  (lu.) 
vention-  Herald-Review,  Paul  D.  Aird :  fleloli 

.  V  A-  .  ..  V,  Dll.)  Daily  Chronicle;  Frank  Grett 

Adrian  (Mich.)  Telegram,  Wallace  R.  away:  Denver  Post,  Charles  T.  O'Brien 
Katz;  Alliance  (O.)  Rerleic,  N.  A.  j)es  Moines  (la.)  Regiater-Tribttt 

Geyer;  Alton  (Ill.)  Telegraph,  H.  L.  c.  C.  Clifton:  Detroit  Free  Press,  E.i 

Chapman;  Ames  (la.)  Tribune.  T.  F.  Leggett,  Carl  Shier,  H.  M.  Georp: 

Crocker;  Antigo  (Wis.)  Journal,  F.  L.  Detroit  Mirror,  Ed  Sullivan;  DetnA 

Berner:  Atlantic  (la.)  News  Telegraph,  (Mich.)  Times,  Peter  Fagan,  Sadie  Rol)- 

E.  P.  Chase;  Australian  Press  Associa-  inson  ;  Dixon  (III.)  Telegraph,  Geo.  B 

tion,  A.  D.  Rothmann.  Shaw 

Baltimore  Sun  and  Baltimore  Binning  editor  &  Publisher,  Marlen  E.  Pen, 
F.  Essary,  PaiG  Patterson,  Frank  George  A.  Brandenburg  ;  Brie  (Pi.| 

5'  Owens,  Henry  SL  Daily  Times,  John  Mead,  Jr.;  Bvom- 

ton  (Ill.)  News  Index,  Walter  -Webb. 

(Mich.)  Bnquirer  News,  A.  L.  Miller;  ■’  »  t-i 

Beckley  (W.  Va.)  Post-HeraUl,  James  FalrcWld  Publications.  A.  E.  Barron, 
B.  Clendenln;  Beloit  News,  Mason  H.  Carter  Field;  Tt.  .Meyers  (Fla.)Jf«w 

Dobson:  Belvidere  (Ill.)  Republican,  Press,  Lambert  St.  Clair;  Ft.  Woyw 

Frank  T.  Moran;  Binghamton  (N.  Y.)  (Ind.)  A’^eics-ScnfineJ.  Arthur  K.  Rem- 

Press,  Tom  R.  Hutton;  Bloomington  mel ;  Freeport  (Ill.)  Jounial  Standari. 

(Ill.)  Pantograph,  C.  W.  Orcutt ;  Boise  Donald  L.  Breed:  Fullerton  (Cal) 

(Idaho)  Statesman,  Margaret  C.  All-  -Vetes  Tribune,  W.  Kee  Maxwell, 

shie  ;  Booth  Newspapers,  Mark  Foote,  Galveston  News,  M.  L.  Goodwin ;  Got) 
Guy  Jenkins :  Boston  American,  John  T.  (ind.)  Post-Tribune,  H.  B.  Snyder; 

Lambert:  Boston  Balkar  Assn.,  Dr.  -  •  -  -  ■■  " - 

I. ievon  Mughlian  ;  Boston  Bvening  Globe 
James  Morgan  ;  Boston  Herald,  Russell 
Gerould ;  Boston  Morning  Globe,  M.  E. 

Hennessy,  L.  L.  Wlnship :  Boston  Post, 

James  Gullfoyle,  Robert  L.  Norton ; 

Boston  Transcript,  Oliver  McKee,  Henry 
T.  Claus :  Boston  Traveler,  Russell 
Gerould :  Brooklyn  Bagle,  Henry  Suy- 
dam,  Clinton  L.  Mosher ;  Brooklyn 
Standard-Union-Brooklyn  Times,  Joseph 

J.  Early ;  Buffalo  Courier  Express,  Bur¬ 
rows  Matthews,  W.  J.  Connors,  James 

F.  Doyle  :  Buffalo  Bvening  News,  J.  L. 

Wright,  Merwin  H.  Browne,  Charles  H. 

Armitage. 

Cadillac  (Mich.)  News,  M.  'Van  Val- 
kenburg ;  Canadian  Press  Association, 

Kenneth  S.  Clark;  Canton  (Ill.)  Daily 
Ledger,  U.  G.  Orendorft ;  Canton  (O.) 


Indianapolis  (Ind.)  Labor  Diisst,] 
Norman  A.  Zolezzi ;  Indianapolis  yevi»,\ 
H.  C.  Felghnest,  C.  Walter  McCarty, 
J.  P.  Honoog,  Richard  Fairbanks. 

Jamaica  (N.  Y. )  Queen’s  BveuiM 
News,  Eugene  E.  Early ;  Jonesviis 
(Wis.)  Gazette,  Stephen  Bolles;  JoM 
(Ill.)  Herald-News,  Lester  F.  Fllson. 

Kalamazoo  (Mich.)  Gazette,  W.  0. 
Besterwelt ;  Kane  (Pa.)  Republican,  G. 
Scott  Smith;  Kankakee  (Ill.) 
lican  News,  Leslie  Small ;  Kansas  City 
Drovers  Telegram,  C.  E.  Snyder ;  Kaiwai 
City  Journal-Post,  R.  E.  Holoway,  Ken¬ 
neth  Middleton,  W.  (3.  Clugston ;  Kaneni 
City  Star  and  Times,  Roy  Roberts,  Thw 
C.  Alford  :  Geo.  K.  Wallave ;  KenosM 
Bvening  News,  Bradley  Powell ;  Keva- 
nee  (Ill.)  Star  Courier,  C.  R.  KeUldft 
Laconia  (N.  H.)  Citizen,  E.  O.  Gal 
lagher ;  Lansing  (Mich.)  State  JouruA 
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t-e  Sentinel,  Edward  T.  Kaveny ; 
d  Herald.  W.  H.  Groth : 

Benson, 

te  iV  s  rheney.  Leif  Gllstad.  C.  W.  Jones  ; 
SieaPolSr  Star.  J.  E.  Kevin ;  Minne- 
p'!  fSue  ^T^une,  F.  E.  Murphy,  J.  b. 
el^  V  Geo.  F.  Authier,  Orlin  Folwlck  ; 

illiani^S  (Ill.)  Dispatch,  L.  R.  Blackman  ; 

Iu«l»  !  (IIU  Herald,  L.  B.  Sackett ; 

nmw  ri  ifcarniel  (Ill.)  Daily  Reporter  Reg- 
A  M.  Richmond:  Muscatine  (la.) 
d:  D.  Mick. 

■vnuhville  Tennessean,  John  D.  Erwin, 
Hatcher,  T.  H.  Alexander;  Xeuark 
I?  J  t  star  Eagle,  Ray  Ghent ;  Netcark 
iCir*  R  R.  Lane:  Newspaper  Enter- 
.il^^.  ’^sn..  Peter  Edson ;  New  York 
*7l^riMn,  Charles  M.  Bayer :  New  York 
0/  Commerce.  S.  M.  Williams: 
vvnr  York  Press  Bureau,  Ed  Dennison ; 
■v«r  York  Jewish  Jownal,  Peter  Wier- 
ilr  New  York  Evening  Journal, 
jUJ'rioe  Rodesk,  Claude  Bowers :  New 
nSinns  Timcs-Picayune,  Paul  Wooten  : 

York.  McNaught  Syndicate,  F'.  J. 
tforohy.  Wiil  Rosrers,  J.  P.  McEvoy, 

V  V  MeWitt:  New  York,  The  Nation, 
u  a  Hallfrren ;  New  York,  Republic, 

;■  «■  invert ;  New  York  Herald  Trib- 
Oeden  Reid,  editor,  Mrs.  Ogden 
SJd  Henley  Hill,  Theodore  C.  Wallen, 
ffilt’er  Lippmann,  Jay  N.  Darling,  Mark 
Silllvan,  Stuart  Crawford,  Henry  Cabot 
fodie  Albert  L.  Warner,  John  Snure, 
^In  S.  McIntosh,  Ernest  K.  Llndley, 
Wss  Emma  Bugbee.  Philip  Dietz  and 
Tile  Kaplan ;  New  York  Times.  Neil 
iicNelll,  Arthur  Krock,  W.  A.  Warn, 
Junes  A.  Hagerty,  F.  Raymond  Daniell, 

L  C  Speers,  Charles  Michaels,  Turner 
citWge  and  Louther  Horne  ;  New  York 
Itwriean.  Charles  M.  Bayer,  Louis 
Rnppel;  New  York  News,  Doris  Flee- 
lon  Richard  Lee  :  New  York  Sun,  Geo. 
Se^n,  J.  Edwin  :  Niagara  Falls  Gazette, 
Hunilton  B.  Mizer :  Noi-ristotvn  (Pa.) 
jUnes-Herald,  Margaret  Weams  ;  North 
American  Newspaper  Alliance,  W.  A. 
White,  Elmer  Davis;  Norwich  (Conn.) 
Bulletin  Record.  H.  M.  Briggs ;  New 
fork  Evening  Post.  Harold  Brayman, 
Richard  Warner.  Clinton  W.  Gilbert 
Md  Michael  W.  Straus. 

Olean  (N.  Y’.)  Times-Herald,  H.  R. 
Helsby;  Omaha  Daily  Tribune,  Va.  J. 
Mer:  Omaha  Journal  Stockjnan,  C.  E. 
Snyder;  Oshkosh  (Wis.)  Northwestern. 

H,  F.  Doty;  Oskaloosa  (la.)  Daily 
Whtoie,  Phil  Hoffmann ;  Ottumwa 
rowrier,  C.  S.  Johnston  :  Owensboro 
(Ky.)  Messenger,  Mrs.  O.  L.  Greer ; 
Orenshoro  (Ky.)  Inquirer,  O.  L.  Greer. 
Peoria  (Ill.)  Journal-Transcript,  F.  A. 

_ _  Stowe;  Peoria  Star,  H.  M.  Fuller:  Pbii- 

i»,  all  iii'lphia  Evening  Bulletin,  Fred  Fuller 
Georn  I  Shead :  Philadelphia  Inquirer,  Paul  J. 
Detroit  McGahan,  John  Cummings,  Harold 
lie  Rob  Tiegand,  George  Brennan;  Philadelphia 
Geo  Rr  Record.  Elliott  Thurston,  Bob  Vail : 
j  Philadelphia  Ledger,  C.  W.  Gilbert, 
W.  C.  Murphy,  T.  Healey :  Philadelphia 
(Pa.)  Jewish  World,  L.  J.  Obermayer; 
Pine  Bluff  (Ark.)  Commercial  and  Daily 
Graphic,  Robert  A.  Zebold ;  Pittsburgh 
(Kan.)  Headlight-Sun,  J.  T.  Moore ; 
Pittsburgh  Post-Gazette,  I.  K.  Shuman  ; 
Pittsburgh  Sun-Telegraph,  Mark  Shields  ; 
Portland  Oregon  Journal,  Ralph  Wat- 
lon;  Portland  Oregonian,  John  W. 
Kelley. 

Owinci/  Herald-Whig,  Chas.  F.  Eiche- 
nauer;  Quincy  (Mass.)  News,  P.  E. 
Barbour. 

Rapid  City  (S.  D.)  Daily  Journal, 
Walter  Travis;  Rockford  Morning  Star, 
Edward  Aeteterson ;  Rock  Island  (Ill.) 
irffwa,  J.  W.  Potter,  L.  R.  Blackman. 

Son  ilnpelo  (Tex.)  Standard.  Houston 
Harte ;  Son  Bernardino  (Cal,)  Sun,  R.  C. 
Harbison ;  Sacramento  Bee,  Walter  P. 
Jones;  St.  Joseph  (Mo.)  News-Press, 
H.  B.  Ruddell ;  St.  Louis  Globe-Demo¬ 
crat.  Louis  LaCass,  Russell  Preellch, 

H.  B.  Duval,  Chas.  P.  Keyser,  J.  J. 
McAullffe,  Asa  Hudson ;  St.  Louis  Live- 
dock  Reporter,  C.  E.  Snyder ;  St.  Louis 
^t  Dispatch,  Charles  Ross,  Boyd  F. 
Carroll,  Paul  Y.  Anderson.  Carter  A. 
Betts,  Marguerite  Martyn,  Clint  Murphy  ; 
St  Uuis,  Geo.  W.  Eads ;  St.  Paul  Dis- 
Ktch  and  Pioneer-Press.  Alfred  D. 
Sledman,  C.  D.  Johnston,  Herbert  Lef- 
towitz,  R.  J.  Dunlap:  Salt  Lake  City 
Tilegram,  Burl  Armstrong ;  San  Fran¬ 
cisco  Chronicle,  Earl  C.  Behrens ;  Son 
mncisco  Examiner,  Wm.  H.  Jordan ; 
jeronton  Timea,  W.  R.  Lynett ;  Seattle 
Tines,  S.  M.  Williams ;  Sioux  City 
3  Davis,  Henry  E.  Cody'; 

3  ^f^^Star,  E.  W.  Scripps ;  Sioux  Falls 
^H^'^^nder,  Fred  C.  Christopher : 
southero  Newspapers,  C.  O.  Smith ; 
^ingfleld  (Ill.)  State  Register.  V.  Y. 

:  SprtnpJleW  (Ill.)  State  Journal, 
mrl"  Shlpton  :  Streator 

mi.)  Times  Press,  W.  S.  Brons ;  Syr- 
«c«»e  Herald,  Fred  Betts. 

Press  League,  Walter 
l^rey;  Time,  Prank  C.  Norris;  Toledo 
R-  C.  Patterson:  Toledo  Blade, 
Carl  Ruth,  H.  L.  Stod- 
Hlngerford,  John  Marrow ; 
«{?»*,  Capital,  C.  H.  Sessions ;  Topeka 
^,^te  Journal.  A.  L.  Shultz ;  Tulsa  trib- 
we.  iBchard  Lloyd  Jones ;  TuUa  World, 
AilsWr^Jr  News,  Mrs.  J,  F. 

wi??  Dispatch.  W.  J.  Woods. 

Journal,  H.  H.  Grimes; 
^asbinpton  Star  C.  Gould  Lincoln, 
LtA;  *0®"/!?®'^,?.’  -I-  A-  O’Leary ;  Wash- 
tral  pi-o«  Bl^he ;  Washington,  Cen- 
^.iTi  i?  A^ssoclatlon,  Leslie  P.  Eichel ; 
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Frank  Kent,  Baltimore  Sun,  can’t  take 
politicians  seriously  even  at  a  national 
Republican  convention. 

(Pa.)  Record,  R.  W.  Johnson:  Worce.'- 
ter  (Mass.)  Telegram-Gazette,  Jas.  H. 
Guilfoyle. 

Youngstown  (O.)  Vindicator,  Ernest 
N.  Neurenje. 

Representing  foreign  newspapers : 
Pierre  Denoyer,  Le  Petit  Parisien  : 
Frederick  William  Wile,  Japan  Adver¬ 
tiser,  Toklo :  Sir  Wilmot  Lewis,  London 
Times;  R.  E.  Mobley,  Honolulu  Star- 
Bulletin;  R.  J.  Cruickshank,  London 
Daily  News. 

Western  Union  and  Postal  Tele- 
Rraph  had  approximately  300  employes 
on  hand  to  give  the  press  and  public 
teleRraphic  service. 


BOLANDE  TO  ST.  LOUIS 

Harold  Bolande,  announcer  for 
WDAF,  radio  station  of  the  Kansas 
City  Star,  has  resigned  to  accept  a  simi¬ 
lar  position  with  KMOX  at  St.  Louis. 

CHICAGO  TRIBUNE  85; 
STARTED  IN  SHACK 


CHARGE  STATE  RADIO 
ISSUES  PROPAGANDA 


Harrisburg  Telegraph  Wants  Its 
Wave  Band — Administration  Clip 
Sheet  Head  Admits  Press 
Agent  Censors  News 


First  Issue,  June  10,  1847,  Consisted 
of  400  Copies  Printed  on  Hand 
Press — McCormick  Bought 
Interest  in  1855 


POLICEMEN  REPRIMANDED 

Found  Guilty  at  Headquarters  Trial 
of  Attack  Upon  Reporters 

Police  Commissioner  Edward  P.  Mul- 
rooney  of  New  York  reprimanded  a 
detective  and  two  patrolmen  found 
guilty  June  10  of  assaulting  Frank  Wil¬ 
son,  reporter  for  the  Brooklyn  Daily 
Eagle.  They  were  Detective  John  T. 
Croak  and  Patrolmen  Anthony  Gam- 
bele  and  Peter  E.  Cummings.  Action 
against  them  was  instituted  by  Com¬ 
missioner  Mulrooney  upon  complaint  of 
the  Eagle. 

The  assault  on  Wilson  occurred 
April  1,  when  he  and  John  T.  McManus 
of  the  New  York  Times  were  covering 
a  holdup  in  the  Waterbury  Rope  Works 
in  Brooklyn.  Croak,  it  was  charged, 
shoved  both  reporters  out  of  the  build¬ 
ing  and  then  Gambele  took  up  the  at¬ 
tack  and  struck  Wilson  in  the  face. 

The  officers  were  tried  in  Police 
Headquarters  before  Third  Deputy 
Commissioner  John  A.  Leach.  The  re¬ 
porters  urged  leniency. 


On  June  10  the  Chicago  Tribune  was 
S."?  years  old. 

The  first  edition  of  the  Tribune,  400 
copies,  was  pulled  on  a  Washington 
hand  press  June  10,  1847.  The  office 
was  a  single  room  in  a  shack  at  Lake 
and  LaSalle  streets.  Joseph  K.  C.  For¬ 
rest,  James  J.  Kelly  and  John  E. 
Wheeler  were  its  founders.  .\  month 
later  Kelly’s  interest  in  the  paper  was 
bought  by  Thomas  A.  Stewart.  In  the 
same  year,  the  Tribune  bought  the  plant 
and  equipment  of  the  Gem  of  the 
Prairie,  which  it  continued  to  issue 
weekly. 

In  1848  Forrest  retired,  selling  his  in¬ 
terest  to  John  L.  Scripps. 

In  the  following  May  fire  destroyed 
the  Tribune  office.  The  most  notable 
event  during  the  year  1849,  however, 
was  the  Tribune’s  installation  of  tele¬ 
graphic  new's  service,  said  to  be  the  first 
newspaper  in  the  west  to  have  it. 

In  1851  a  syndicate  purchased  the  in¬ 
terest  of  Scripps.  In  1855,  Joseph 
Medill,  grandfather  of  the  present  edi¬ 
tor  and  publisher.  Col.  R.  R.  McCor¬ 
mick.  bought  a  third  interest.  Under 
the  new  ownership  the  property  made 
money  in  its  first  month. 

In  1869,  the  Tribune  erected  its  first 
building  at  a  cost  of  $225,000.  Two 
years  later  the  new  plant  was  destroyed 
in  the  Chicago  fire  of  1871.  The  follow¬ 
ing  year  the  Tribune  erected  another 
building  on  the  same  site  and  occupied 
it  until  1902,  when  it  put  up  its  third 
building,  a  17-story  sky'seraper. 

In  1912  the  Tribune  built  its  first 
paper  mill  at  Thorold,  Ont.,  and  in  1915 
acquired  192,000  acres  of  timberland  in 
northeastern  Quebec. 

Tribune  Square,  the  site  of  the  pres¬ 
ent  home  of  the  Tribune,  was  purchased 
in  1918,  and  two  years  later  the  mechan¬ 
ical  departments  were  removed  to  the 
new  Michigan  avenue  plant.  In  1922 
the  Tribune  offered  $100.{^  in  prizes 
in  an  international  competition  for  the 
plans  for  Tribune  Tower,  which  was 
formally  opened  in  1925. 

Noted  for  its  editorial  enterprise, 
the  Tribune  is  now  leading  a  nation¬ 
wide  drive  to  bring  about  drastic  re¬ 
ductions  in  the  expense  of  government. 


NEW  LISTERINE  CAMPAIGN 

A  special  newspaper  advertising  cam¬ 
paign  by  the  Lambert  Pharmacal  Com¬ 
pany,  starting  June  17,  is  to  feature  a 
combination  offer  of  a  14-ounce  bottle 
of  Listerine  with  a  newly  designed 
bathroom  bottle  which  can  be  filled 
from  time  to  time.  Retailers  are  urged 
not  to  cut  the  price  of  the  combination 
below  the  suggested  98  cents,  and  the 
plan  is  designed  to  encourage  price 
maintenance  of  regular  Listerine  pack¬ 
ages.  About  200  newspapers  will  ^ 
used  with  weekly  copy  for  five  or  six 
weeks,  some  of  the  advertisements  be¬ 
ing  full  page.  This  represents  an 
added  appropriation  of  some  $200,000. 


MURRAY  WINS  SUIT 


(Special  to  Editor  &  Publisher) 

Washixgton,  D.  C..  June  16 — The 
argument  that  station  WB.\K,  owned 
and  operated  by  the  state  of  Pennsyl¬ 
vania,  is  a  medium  for  the  dissemina¬ 
tion  of  censored  pro-administration 
propaganda  was  presented  at  the  hear¬ 
ing  before  the  Federal  Radio  Commis¬ 
sion  on  the  application  of  station  WHP, 
of  Harrisburg,  for  WBAK’s  place  on 
the  air.  WHP  is  controlled  by  the 
Telegraph  Printing  Co.,  publisher  of 
the  Harrisburg  Telegraph,  which  firm 
also  owns  a  controlling  interest  in 
WCOD  another  Harrisburg  station. 

It  was  the  contention  of  WHP,  that 
WB.AK,  which  is  operated  by  the 
Pennsylvania  State  police,  is  essentially 
a  police  broadcasting  station  and  should 
be  taken  out  of  the  broadcast  band  and 
assigned  to  that  part  of  the  radio  spec¬ 
trum  set  aside  for  police  stations.  They 
charged  also  that  WB.\K,  which  broad¬ 
casts  no  advertising,  sends  out  only 
news  matter  and  speeches  that  are  ap¬ 
proved  by  heads  of  the  state  depart¬ 
ment  concerned. 

W.  B.  ^rown,  editor  of  Cafntal 
A’etes.  a  state  government  owned  clip- 
sheet  admitted  under  cross  e.xamina- 
tion  that  he  sent  out  only  such  matters 
as  had  been  approved  by  the  depart¬ 
ment  head  concerned  and  submitted 
stories  of  political  policy  to  M.  H. 
James,  of  the  governor’s  personal  staff, 
for  approval.  Brown  described  James, 
a  former  newspaperman  as  a  “very 
capable  press  agent.”  The  clip-sheet 
is  mailed  to  every  newspaper  in  the  state 
as  well  as  to  station  WBAK,  which 
broadcasts  its  contents. 

Both  WHP  and  WBAK  use  the 
1430-kilocycle  frequency.  They  operate 
simultaneously  in  the  daytime  and  share 
time  at  night.  The  Telegraph  station 
wants  to  use  the  time  now  used  by 
WB.^K  as  well  as  its  own  time. 


In 


DEENEY  HONORED 

Hugh  Deeney,  creator  of  Joe  Bowers’ 
“Dizzy  Dramas,”  comic  strip  for  the 
Ledger  Syndicate,  Philadelphia,  last 
week  was  awarded  a  Verdun  medal, 
conferred  by  the  town  of  Verdun  and 
made  of  metal  taken  from  cannon  used 
in  the  World  War  there.  The  presenta¬ 
tion  took  place  at  Independence  Hall, 
Philadelphia. 


Awarded  $15,391.45  Damages 
Sale  of  Newspaper 

E.  J.  Murray  of  Klamath  Falls,  Ore., 
was  awarded  $15,391.45  damages  in 
his  suit  for  approximately  ^3,000 
brought  against  Dan  Maloney  and  the 
Crocker  First  Federal  Trust  Company, 
executor  for  the  estate  of  M.  C. 
Maloney.  Mr.  Murray’s  suit  was  on 
the  complaint  that  the  Maloney  brothers 
owed  him  money  which  he  had  ad¬ 
vanced  them,  and  in  addition  owed  him 
a  share  in  the  profits  resulting  from 
the  sales  of  the  Coos  Bay  Times  Pub¬ 
lishing  Company,  of  Marshfield,  Ore., 
which  is  the  publisher  of  the  Coos  Bay 
Times. 

Mr.  Murray  asserted  that  under  his 
contract  with  the  Maloneys  he  man¬ 
aged  and  published  the  paper  and  was 
empowered  to  sell  the  property.  In 
the  event  of  a  sale,  he  said,  he  was 
to  receive  a  commission. 


ACQUITTED  OF  ARSON 

Jury  Hold*  Sudbury,  Ont.,  Publisher 
Not  Guilty  of  Transit  Co.  Fire 

William  E.  Mason,  publisher  of  the 
.Sudbury  (Ont.)  .Star  and  North  Bay 
Nugget,  was  acquitted  by  a  jury  in 
Sudbury  June  11  of  the  charge  of 
arson  arising  out  of  the  fire  which  oc¬ 
curred  on  the  premises  of  the  Sudbury 
Transport  Company  Sept.  5  last. 

The  acquittal  came  at  the  close  of  a 
four-day  trial  in  which  the  Crown  based 
its  case  upon  statements  of  former  em¬ 
ployes  of  the  transit  company  who  al¬ 
leged  that  the  fire  had  been  caused  at 
the  instigation  of  Mason. 

The  publisher  accounted  satisfactorily 
to  the  jury  for  all  of  his  movements  oil 
the  night  previous  to  the  fire  and  for 
the  payment  of  money  to  one  of  the 
men,  which  allegedly  was  for  setting 

the  fire.  - 

NEW  DOG  COMIC  STRIP 
Clifford  McBride  has  just  released  a 
comic  strip,  “Napoleon  and  Uncle 
Elby,”  syndicating  it  through  Arthur  J. 
LaFave,  15  Broad  Street,  New  York. 
LaFave  was  formerly  with  Metropoli¬ 
tan  Newspaper  Syndicate. 


U.  P.  SUING  DAILY 

Charging  breach  of  contract,  the 
United  Press  has  filed  suit  in  Los  An¬ 
geles  Superior  Court  against  the  Wil¬ 
mington  (Cal.)  .Journal  for  a  total  of 
$8,095.  Of  this  sum  $6,556  is  the  bal¬ 
ance  on  a  six-year  contract  for  night 
news  reports,  and  $493  on  a  syndicate 
contract  entered  into  Jan.  13,  1931. 


EDITING  COMMUNITY  PAPER 

Norman  W.  Morris,  formerly  of  the 
old  Nnv  York  World  and  the  Netv 
York  American,  is  editor  and  advertis¬ 
ing  manager  of  the  Bellevue  Bulletin, 
tabloid  weekly,  issued  in  a  Schenectady 
suburb  on  behalf  of  the  Bellevue  Busi¬ 
ness  Men’s  Association.  It  is  distributed 

free.  - 

HOLDS  DISPLAY  EXHIBITION 
.\n  exhibition  of  animated  advertising 
displays  manufactured  by  the  Mergan- 
thaler  Linotype  Company  is  being  spon¬ 
sored  by  that  concern  in  the  McGraw- 
Hill  Building,  New  York,  during  the 
month  of  June.  The  exhibit  includes 
30  specially  designed  display  windows. 
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MURPHYS  NOT  BROKE 
SAYS  KANSAS  DAILY 

Topeka  Capital  Urges  Merchants  to 

Talk  to  “Murphys”  in  Their  Copy 
Because  They’re  Better  Off 
Than  in  1929 

An  unusual  piece  of  advertising  pro¬ 
motion  copy,  was  recently  run  by  the 
Topeka  Daily  Capital,  stressing  the  fact 
that  the  “Murphys”  who  used  to  have 
a  hard  time  getting  along  around  1929 
because  of  high  prices  are  doing  much 
better  now.  even  with  reduced  salaries, 
because  prices  have  come  way  down 
and.  consequently  are  logical  prospects 
for  new  clothes,  radios  and  other  things. 
The  copy  was  the  result  of  conversa¬ 
tions  between  F.  B.  Cunningham,  ad¬ 
vertising  manager  of  the  Capital,  and 
a  number  of  local  merchants. 

■  The  advertisement  said: 

“In  1929  the  Murphys  were  making 
$  4  0  &.  W00lc. 

“In  1929  the  Murphys  were  paying 
$50  for  a  $35  house. 

“In  1929  Mrs.  Murphy  was  forced  to 
do  considerable  squeezing  of  pennies  to 
keep  the  grocery  bill  within  $12  a  week. 

“In  1932  the  Murphys  had  their  wages 
cut  to  $34  a  week. 

"In  1932  the  Murphys  forced  the 
landlord  to  accept  $35  for  his  $35  house. 
Rather  he  refused  to  accept  it  and  the 
Murphys  moved  to  a  house  owned  by  a 
landlord  who  had  discovered  times  had 
changed. 

“The  Murphys’  Income  has  been  re¬ 
duced  $312  a  year,  but  the  Murphys 
have  cut  their  rent  bill  $180  a  year. 

“In  1932  Mrs.  Murphy  has  discovered 
she  feeds  the  family  better  on  $7  a 
week  than  she  could  in  1929  on  $12. 
The  Murphys  are  saving  $260  a  year 
on  food. 

"Rent  and  food  saving  amounts  to 
$440.  Wage  cuts  amount  to  $312. 

“In  1929  the  Murphys  were  in  debt 
some  $500. 

“In  1932  the  Murphys  are  in  debt 
some  $60. 

“Mrs.  Murphy  needs  at  least  two  new 
dresses,  which  can  be  bought  at  less 
than  half  of  the  1929  price.  Mr.  Murphy 
needs  a  new  suit. 

“The  radio  which  cost  the  Murphys 
$160  in  1928  can  be  duplicated  now  for 
less  than  $75.  The  old  radio  has  started 
to  wheeze. 

“The  Ford  automobile  also  Is  getting 
a  bit  shabby. 

“The  Murphys  in  1932  have  more 
money  than  in  1929. 

“They  have  quit  buying  because  they 
fear  the  depression. 

‘  Why  not  talk  to  the  Murphys?  The 
Daily  Capital  advertising  columns  is 
the  best  place." 


WARNS  AGAINST  NEWSPAPERS 


Scottish  Clergyman  Sees  Public 
Shunning  Classics  for  Dailies 

The  great  volume  of  material  pub¬ 
lished  by  American  newspapers  and 
magazines  is  giving  readers  "newspaper 
minds”  and  diverting  their  attention 
from  the  classics,  the  Rev.  Dr.  W.  B. 
McLeod,  minister  of  Candlish  Church, 
Edinburgh,  said  in  a  sermon  at  Brick 
Presbyterian  Church,  New  York, 
June  12. 

“If  one  reads  only  newspapers  one 
will  have  a  newspaper  mind,”  he  said. 
“The  great  classics  are  in  danger  of 
total  neglect,  and  particularly  the  Bible, 
when  there  is  so  much  to  read  in  your 
.\merican  newspapers  and  transient 
magazines.  You  must  return  to  the 
Bible,  and  by  reading  it,  not  only  learn 
to  know  Jesus  but  also  to  interpret  His 
gospel  to  your  fellow-men.” 

GIROUX  HEADS  PRESS  AGENTS 

The  Theatrical  Press  Representatives 
of  America,  at  their  recent  meeting, 
elected  E.  V.  Giroux  president  to  suc¬ 
ceed  Wallace  Munro.  Other  officers 
elected  were:  Peter  P.  Ermatinger, 
first  vice-president ;  Helen  Hoerle, 
women’s  vice-president;  Francis  E. 
Reid,  secretary-treasurer;  Jay  David 
Blaufox,  recording  secretary,  and 
Charles  E.  Barton,  traveling  vice- 
president.  Vice-presidents  out  of  town 
are  Thomas  Labrum,  Philadelphia;  Joe 
Di  Pesa,  Boston;  Lewis  Haase,  in  the 
South,  and  Sherman  Danby  and  Ed¬ 
ward  G.  Cooke  in  the  Pacific  Coast 
district. 


WEEKLY  PLANT  DAMAGED 

Plant  of  the  Toledo  Express,  German 
language  weekly,  was  damaged  to  the 
extent  of  $500  by  fire  last  week. 


MULTI-PAGE  COPY  USED 


Jersey  Stores  Publish  Up  to  Eight 
Pages  in  Single  Newspaper 

Northern  New  Jersey  department 
stores  are  expanding  their  newspaper 
advertising  to  get  early  summer  busi¬ 
ness. 

Quackenbush  used  seven  pages  in  the 
June  3  issue  of  the  Paterson  Call  to 
announce  its  54th  anniversary  sale. 

Goerke-Kirch  Co.  took  five  pages 
June  2  in  the  Elizabeth  Daily  Journal 
to  open  its  Department  Managers’  Sale. 

Kresge’s  Department  Store  in  New¬ 
ark  during  the  week  ended  June  4  used 
two  and  three  full  pages  daily  in  the 
Xezi'ark  Evening  Xews,  Newark  Star 
Eagle  and  Newark  Ledger.  Bam¬ 
berger’s  and  Hahne’s,  in  Newark,  were 


also  consistent  full-page  advertisers  in 
the  three  Newark  dailies. 

Kresge  has  been  conducting  a  unique 
advertising  campaign,  with  copy  signed 
by  Stephanie  Whyte,  fashion  writer  for 
Kresge. 

The  theme  “Let’s  switch  to  Kresge’s !” 
was  recently  used  in  a  letter  contest  for 
boys  and  girls.  Full  pages  of  cartoons 
were  used  to  illustrate  the  various  serv¬ 
ices  rendered  by  the  concern. 

In  South  Jersey  Goldberg’s  Trenton 
Day  was  opened  June  3  with  eight 
pages  in  the  Trenton  Evening  Times. 


DANIELS  ASSOCIATE  EDITOR 

Jonathan  Daniels,  son  of  Josephus 
Daniels,  publisher  of  the  Raleigh 
(N.  C.)  Xexvs  and  Observer,  has  been 
appointed  associate  editor. 


GEORGE  HEARST  DIVORCED 

Mrs.  Blanche  Wilbur  Hearst 
divorced  from  George  Randolph  Hear 
newspaper  publisher  and  son  of  \\’  < 
Hearst,  at  Los  Angeles  June  11,  iJ 
awarded  the  decree  on  her  cha’rire 
desertion.  She  said  Mr.  Hearst  d 
serted  her  after  a  dispute  when  d 
protested  his  landing  his  airplane 
night  without  lights  at  San  Sinur 
when  she  was  a  passenger.  Mr.  Hq. 
agreed  to  pay  Mrs.  Hearst  one  half 
his  total  salary  and  compensation » 
guaranteed  such  payments  would  be 
less  than  $20,000  annually.  The  agn 
ment  provided  payments  would  note 
ceed  $40,000  yearly.  Provision  « 
also  made  for  their  twin  childi, 
George  Randolph  Hearst,  Jr.,  j 
Phoelx;  Millicent  Hearst,  aged' 
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!•  Roller  bearings 

2.  One-Piece  Side  Frames 

3.  Accurate  Impression 

Adjustment 

4.  Solid  Forged  Cylinders 

5.  Dependable  Brakes 
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THE  GOSS  PRINTING 
PRESS  COMPANY 


153$  South  Paulina  Straot 
CHICAGO 

New  York  San  Frandwo 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
HOE  Sextuples. 

DUPLElX-4  Duplex  16-page  Tubulars, 
single  or  twins. 

Available  for  early  delivery. 
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Monorail  Trimming 
Machines. 


Routing  Machines. 


Complete  Line  of  Acceaaoriea 
and  Supplies 


Send  for  the  latest  Hoe 
Stereotypers’  Catalog 


R.  HOE  &  CO.,  Inc. 


General  Oflires 
h  St.  and  East 
New  York  City 


P.  O.  Box  131,  West  Lynn,  Mass. 


t  River  k 

'2 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses— No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  Engl2Hid  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cabl*  Addrasft  NENSCO— WorcRster 


T. 
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degrees  conferred 

u.ar  York  Time*  Men  Are  Honored 
By  Colby  College 

Dr.  John  H.  Finley,  associate  editor 

the  *Vew  For/t  Times,  and  Fred  C. 
Mortimer,  former  editor  of  the  Times’ 
rolumn  "Topics  of  the  Times,”  were 
given  honorary  degrees  by  Colby  Col- 
Ifge,  Waterville,  Me.,  June  13.  Herbert 
E  Wadsworth,  chairman  of  the  board 
of  trustees,  in  conferring  the  degrees, 
made  the  following  citations : 

“Fred  Craig  Mortimer,  Master  of 
\rts.  of  New  York  City,  graduate  of 
Colby  College  in  the  class  of  ’81, 
journalist  and  editorial  writer  of  dis¬ 
tinction  for  many  years,  with  such 
outstanding  papers  as  the  Democrat  and 
Chronicle  of  Rochester,  N.  Y.,  and  the 
Sew  York  Times  of  which  paper  he 
ius  until  recently  been  editor  of  the 
famous  column.  The  Topics  of  the 
Times.  (Conferred  in  absentia.) 

“John  Huston  Finley,  Doctor  of 
Laws,  of  New  York  City,  a  graduate 
of  Knox  College  in  the  class  of  ’87, 
Professor  of  Political  Economy  at 
Princeton  University,  president  of  his 
alma  mater  and  of  the  College  of  the 
City  of  New  York,  Commissioner  of 
Education  and  president  of  the  Uni¬ 
versity  of  the  State  of  New  York; 
kcturer  at  Harvard  and  the  Sorbonne, 
since  1921  associate  editor  of  the  New 
York  Times,  a  member  of  many  com¬ 
missions  and  boards,  one  of  America’s 
most  eminent  and  useful  citizens,  hon¬ 
ored  by  many  colleges  and  universities, 
Colby  College  honors  itself  today  by 
tnrolling  him  as  one  of  its  honorary 
alumni.” 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  tho  line 

Whit*  space  charge  at  same  rate  per  line 
ter  insertion  as  earned  hy  freeiuency  of 
iseertien.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
te  classify,  edit  or  reject  any  copy. 


1  Seal  Bargain — Weekly  and  Job  plant  weat- 
(ra  Pennsylvania ;  exclusive  field;  adequate 
(qnipment:  earning  profit;  price  low;  terms 
(SIT  to  quick  buyer.  J.  B.  Shale,  Times  Build¬ 
ing,  New  York. 

Iswspspsr* — Daily,  Southern  California,  in  ex- 
dative  Held,  gross  1031,  $27,000;  price  $50,- 
M,  Including  new  and  modern  bntldlng, 
DO.OOO  rash;  balance,  terms.  County  seat 
^ly  in  Utah,  gross  1931,  $23,000;  price 
B2,500.  $10,000  cash.  M.  C.  Moore.  272  North 
lodeo  Drive,  Beverly  Hills. 


Capital  Wanted 


Tsated;  Live  Newspaper  Man  with  Capital  to 
7w  Live  Weekly  into  a  Daily— One  of  the 
[*t  small  city  dally  newspaper  opportunities 
States  is  now  open  in  one  of 
U^nia’s  most  progressive  cltfes. 

Jery  newspaper  man  knows  that  the  big  cost 
a  starting  a  newspaper  is  to  get  established, 
nt  good  will  and  circulation,  and  build  up  a 
Jg  advertising  business. 

•t  now  have  one  of  the  liveliest  weeklies  In 
St^oitry  with  a  circulation  of  more  than 
•  si.’  “Joyins  ■  good  advertising  business 
•no  haring  a  well  equipped  modern  news- 
fnper  plant,  inchiding  one  of  the  most  modern 
•rwspsper  presses. 

El*  ■  circulation,  including  its 

■SDurbs,  of  approximately  25,000.  It  serves  a 
wckly  populated  section  of  Virginia  that  has 
■or*  than  100,000  population.  This  city  now 
only  one  small  afternoon  paper,  published 
M  days  per  week,  and  the  business  people 
community  want  a  live 

I?  .  *’'**  paper  one  of  the  best  papers 
J  ’*^P‘S  and  to  carry  on  a  big  business 
S'-A  daily  should  carry  on,  only  about 
Meded.  Apply  C-945,  care  of  Editor 

_ For  Exchange 

sxchange  best  producing  Florida  orange 
mvm  uncumbered,  for  small  dally  or  good 
KhUshe?'’  C-®87,  Editor  & 


HAMILTON  (O.)  NEWS  SOLD 

Bondholders  Buy  Daily  For  $29,000 
To  Prevent  Suspension 

.\  group  of  bondholders  of  the  Re¬ 
publican  News  Publishing  Co.,  publish¬ 
ers  of  the  Hamilton  (O.)  Daily  Xczt’s, 
bought  the  paper  for  $29,000  at  a  re¬ 
ceivership  auction,  June  8,  to  prevent 
suspension  of  the  daily. 

The  group  bid  for  the  newspaper 
properties,  franchises,  mailing  list  and 
machinery  at  a  public  auction  ordered  by 
the  U.  S.  district  court  at  Hamilton. 
The  real  estate  was  purcha.sed  by  the 
Midland  Mutual  Life  Insurance  Com¬ 
pany,  of  Columbus,  which  held  a  mort¬ 
gage.  A  job  plant  was  sold  to  Ralph 
Mock.  Hamilton,  for  $1,000. 

E.  G.  Ruder,  receiver  appointed  a 
year  ago,  was  auctioneer. 

ISO  TO  COVER  CONFERENCE 

Ottawa  Expect*  Big  Group  of  News 
Men  At  Economic  Parley 

(Special  to  Editor  &  Publisher) 

Ottawa,  June  14 — .At  least  150  news 
writers  from  all  parts  of  the  world  are 
expected  here  to  cover  the  sessions  of 
the  forthcoming  Imperial  Economic 
Conference.  It  is  doubtful  if  there  will 
be  a  single  open  session  of  the  parley 
or  of  any  of  the  committees. 

Ralph  Deakin,  Imperial  and  foreign 
editor  of  the  London  Times  is  now  in 
Canada  doing  preliminary  w’ork  in  or¬ 
ganizing  the  “Thunderer’s”  news  service 
for  reporting  the  conference. 

Geoffrey  Dawson,  editor  of  the  Times 
and  correspondent  attached  to  the  British 
Ministers  will  be  in  charge  of  a  special 
Times  office  in  Ottawa. 

Circulation  Promotion 

Mo  "forced  oironlstlon,”  no  premioms,  no  ent 
prices,  no  bsrgain  offers,  no  inducements  of 
any  type  tq  the  subscriber.  Every  subscription 
secured  In  s  PARTLOWB  PLAN  campaign  is 
sold  to  tbe  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  add^ 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  23  years — Indianapolis,  Indiana. 

Promotion  now,  to  bring  "better  times."  Hud¬ 
son  De  Priest  &  Associates,  world’s  record 
circulation  builders.  246  5th  Ave.,  N.  T.  C., 
and  Central  P.  O.  Box  1212,  St.  Louis. 

The  W.  8.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 

Newspaper  for  Sale 

For  Sale — flood  weekly  newspaper  with  first 
class  equipment  In  fast  growing  county  seat 
town,  3,800  population.  West  Texas.  Good 
reason  for  selling.  Small  amount  of  cash  to 
right  party.  For  further  information  address 
J.  L.  Martin,  Lamesa,  Texas. 

Newspaper*  Wanted 

Newspaper  Wanted,  to  buy,  all  or  part  in¬ 
terest  In  small  daily  or  good  weekly  in  field 
with  possibilities  development;  am  experi¬ 
enced,  highly  reputable  publisher  looking 
for  opportunity.  C-951,  Editor  A  Publisher. 

Help  Wanted 


Situations  Wanted 

Artist-Writer — Who  can  use  staff  artist  (lay¬ 
outs,  cartoons-politleal.  sports)  siiorts  writer, 
general  assignments  and  copy  desk  man,  com¬ 
bined.  Seeking  change.  Present  news  e<iitor 
western  dally.  Eight  years'  experience,  metro¬ 
politan  dailies.  A  bargain  contact  at  $2<H1 
inoiitb.  (Samples  furnished).  C-947.  Eilltor  A 
Publisher. 

Business  Manager  or  general  manager,  with 
small  Investment,  can  take  charge  of  dail.v  and 
Sunday  in  field  of  l.'iO.OOO  at  once.  Write  or 
wire.  C-946.  Editor  A  Publisher. 

Cashier,  office  work,  position  of  trust,  hotel 
assistant,  librarian  or  any  work  where  de¬ 
pendable  service  will  win.  For  a  number  of 
years  was  receiving  cashier  or  teller  of  The 
New  York  World.  Best  references.  Inter¬ 
view  requested.  Chas.  M.  White,  649  St. 
Marks  Ave.,  Brooklyn,  N.  Y. 


Circulation  Manager,  with  more  than  fifteen 
.years'  experience  on  morning,  evening  and 
Siinda.v  newspapers,  desires  a  change.  Have 
successfully  established  and  maintaineil  of¬ 
fice-owned  routes,  where  others  before  me 
have  failed.  Boy  promotion,  which  costs  the 
least  and  lasts  tbe  longest,  my  specialty.  My 
promotion  plans  not  only  increase  but  hold 
a  good  percentage  of  all  circulation  obtained 
thereby.  My  past  employers  are  my  best 
references,  each  one  of  whom  will  vouch  for 
my  honesty  and  ability.  My  sto<'k  in  trade 
is  Promotion,  Organization  and  Collection. 
A  personal  interview  moat  desired.  Marrieil 
but  will  go  anywhere.  Strictly  confidential. 
r-!),T.l,  Editor  A  Publisher. 


Circulation  Man  Wanted — Capable  of  becoming 
the  Department  Manager  with  proven  ability 
In  handling  promotion  for  same  large  news¬ 
paper.  Must  be  experienced  in  the  Bay  Home 
Carrier  distribution  system,  dealers,  etc.  A-1 
references  required.  State  age,  experience  and 
salary  expected  in  first  letter,  C-940,  Editor 
A  Publisher. 


Situations  Wanted 

Advortining  Solicitor — Display  and  classified 
experience.  Producer.  References.  Uni¬ 
versity  graduate.  Write  C-926,  Editor  A 
Publisher. 

Advertising — Young  man,  nine  years’  thorough 
experience,  now  heading  staff  of  prominent 
daily,  wishes  to  locate  where  there  is  a  real 
chance  for  future  opportunity  after  ability  is 
demonstrated.  Not  an  ordinary  “solicitor,” 
but  a  successful  salesman  with  abundant  lay¬ 
out  and  copy  ability.  Married.  Now  earning 
good  salary,  but  future  means  much  more  than 
salary.  Excellent  references.  C-949,  Editor  A 
Publisher. 

Advertising  and  Business — Thorough,  resource¬ 
ful  executive  and  salesman  extraordinary. 
Long  successful  record,  morning,  evening, 
Sunday  metropolitan  and  smaller  city  ex¬ 
perience.  Desirous  of  returning  East  or 
nearby  South.  Will  consider  moderate  salary 
and  bonus  on  Increase  of  business.  C-952,  Edi¬ 
tor  A  Publisher. 


Circulation  —  Married  man,  age  45,  with  ' 
family,  desires  a  position  as  circulation  man-  ' 
ager  on  a  dally  newspaper,  or  would  consider 
position  as  promotion  manager.  Will  not 
turn  down  any  reasonable  offer.  Address 
Calvin  E.  Deininger,  602  No.  2nd  St.,  Read¬ 
ing,  Pa. 

Circulation  Manager,  with  eight  years'  in¬ 
tensive  experience,  desires  connection  after 
June  1st,  preferably  with  a  paper  that  has  a 
real  problem.  Ability  to  successfully  Install 
an  economical  system  and  guarantee  a  sub¬ 
stantial  increase  by  cleancut  methods  proven 
hy  past  performances.  Married.  Highest 
references.  C-915,  Editor  A  Publisher. 

Circulation  Manager,  now  employed,  desires 
change.  No  preference  as  to  locality.  Ex¬ 
cellent  references.  C-929,  Editor  A  Publisher. 

Circulation  Manager,  executive  t.vpe  —  LI 
years’  experience  in  circulation  building  and 
promotion.  Now  employed,  desires  change. 
Will  go  with  good  live  Dail.v  paper  anywhere. 
Results  guaranteed.  Age  ,18,  neat,  intelli¬ 
gent  and  bard  worker.  C-925,  Editor  A 
Publisher. 

Circulation  Manager,  young,  has  a  plan  to 
hulld  circulation  l>.v  ’’carrier-snleanien.’’  In¬ 
terested?  C-951,  Editor  A  Puhllsher. 

Circulation  Manager  of  proven  ability  desires 
position.  Experience  18  years.  Morning,  eve¬ 
ning  and  Sunday.  An  excellent  record  of 
securing  increases  through  carrier  organiza¬ 
tions.  Have  been  able  to  operate  the  depart¬ 
ment  on  a  profit  making  basis.  C-941,  Editor 
A  Publisher. 

Desk  Man,  experienced  copy  reader,  telegraph 
editor,  reporter,  etc.,  desires  position  on  paper 
in  South  or  East.  C-923.  Editor  A  Publisher. 

Desk  Man  —  20  years’  experience  leading 
dailies,  thoroughly  competent,  university 
graduate,  can  make  good  on  any  desk,  seeks 
position  at  once,  reasonable  salary.  Refer¬ 
ences.  C-936,  Editor  A  Publisher. 

Editorial — Earnest,  intelligent  young  news¬ 
paperman.  Capable  news,  telegraph,  city 
editor.  Anywhere.  Desk  or  street.  C-934. 
Editor  A  Publisher. 

Editorial — Experienced  as  managing  or  city 
editor,  make-up,  copy  reading  on  Metropoli¬ 
tan  and  smaller-clty  papers.  Dartmouth 
graduate.  Best  references  for  reliability  and 
efflciency.  Go  anywhere.  Salary  subordinate 
to  opportunity.  C-938,  Editor  A  Publisher. 

Editorial  Man,  versatile — desk,  rewrite  re¬ 
porting,  make-up.  Accurate,  hard  worker. 
Experienced;  university  education.  C-930, 
Editor  A  Publisher. 

Editorial — Man,  28,  fast  rewrite,  leg  or  ropy 
desk.  Eight  years’  Metropolitan  experience. 
College.  Specialties;  radio  and  special  edi¬ 
tions.  Trade  and  house  organ  experience. 
Take  anything  and  glad  to  get  it.  C-942, 
Editor  A  Publisher. 

Editorial— Publishers  Please  Note! — One  of 
you  may  be  feeling  the  need  for  Just  the  ex¬ 
perience.  publishing  understanding  and  present- 
day  activity  that  I  can  submit  to  you  for 
testing. 

Background:  Trained  under  C.  P.  J.  Mooney; 
Sunday  Editor,  Cincinnati  Enquirer:  Editor, 
Cincinnati  Commercial  Tribune;  Editorial  staff. 
New  Y’ork  Times;  Associate  Editor,  Ladles 
Home  Journal:  Executive  Editor,  The  McCall 
Company  (McCall’s,  Redbook,  Blue  Book). 

Why  available?  The  answer  may  enhance  my 
value  to  you — If  you  are  Interested. 

Salary:  Not  arbitrarily  fixed;  has  been  well 
into  five  figures. 

Reference:  Ralph  Quinn,  Business  Mgr.,  Cin¬ 
cinnati  Post;  W.  B.  Warner,  Pres.,  The  Mc¬ 
Call  Co.,  230  Park  Ave.,  New  York.  Ell  M. 
Millen,  207  Hartsdale  Road,  White  Plains, 
New  York. 

Executive — competent,  strong,  aggressive  man 
of  17  years’  publishing  experience  seeks  con¬ 
nection  as  business  manager  of  live  paper. 
Skilled  in  all  the  arts  of  sales  management, 
selling  and  advertising.  Has  had  Intensive 
retail  experience  and  knows  how  to  contact 
retailers.  A  leader  in  community  activities. 
A  very  valuable  asset  to  any  property.  C-944, 
Editor  A  Publisher. 


Sitnations  Wanted 


I  Am  Tour  Man 

Editor,  advertising  expert,  store  manager, 
writer,  thinker,  hustler — with  a  record  of  suc¬ 
cess.  Shunted  suddenly  out  of  a  position  I 
have  enjoyed  for  eight  years  by  ,  circum¬ 
stances  over  which  I  had  no  control.  I  am 
46.  a  Mason,  Methodist,  happily  married,  good 
health,  full  faith  in  American  institutions, 
devoted  to  the  newspaper  profession.  With  a 
heloveil  son  just  finishing  his  third  year  at 
Y'ale,  a  daughter  almost  through  high  school 
and  a  youngster  entering  high  school.  My 
resimnslhllities  are  real  and  to  meet  them  I 
must  hare  a  new  connection.  Testimonials 
from  men  high  In  the  newspaper  profession. 
For  Instance,  Ray  Everson,  managing  eiiitor 
ludianaimlis  News  wrote  of  me:  "He  could 
easily  do  the  work  of  three  men.  I  have  yet 
to  meet  a  man  of  his  speed.”  Available 
now.  Please  ask  Marlen  Pew  of  EAP  about 
me,  or  address  P.  W.  Btnrni,  5217  Charlotte 
St.,  Kansas  City,  Mo.  Will  gladly  call  your 
office  and  talk  it  over  at  my  expense. 


Opportunity  Wanted — Y’oung  married  man 
with  family,  high  school  education,  4  years’ 
experience  In  coniiwsing  room,  desires  chance 
to  learn  publishing  business.  Well  bred,  best 
references.  Wages  secondary.  C-94S,  Editor 
A  Publisher. 

Managing  Editor  Can  better  paper,  save 
money.  Doubled  circulation  paper  where  now 
employed.  C-94.3,  Editor  A  Publisher. 

Marketing  Research.  Sales  Promotion  man — 
age  31,  with  sales  experience,  desires  new 
connection.  For  the  past  four  years  with 
McGraw-Hill  Publishing  Company’s  Marketing 
Counselors  Staff.  Has  had  thorough  field  cir¬ 
culation  sales  experience,  calling  on  thousands 
of  manufacturers  around  New  Y’ork.  Con¬ 
trolled  twelve  circulation  salesmen.  Back¬ 
ground  of  selling  experience.  Just  the  man 
to  improve  your  relations  with  advertising 
agents  and  manufacturers  by  mail  or  in  per¬ 
son.  John  C.  Spurr,  McGraw-Hill  Publishing 
Co.,  Inc.,  330  West  42d  St.,  New  York  City. 

Proof  Reader — Knowledge  of  copy  reading  and 
estimating:  one  year’s  experience  with  pro¬ 
fessional  magazine;  college  graduate;  22; 
small  salary  for  further  experience:  report 
at  once.  Cooper,  2012  68th  Street,  Brooklyn, 
N.  Y. 

Reporter,  Editorial  Writer — One  of  Chicago’s 
liest  reporters  and  news  writers,  dismissed  in 
retrenchment,  must  have  Job  Immediately. 
Energetic,  enterprising  reporter:  excellent 
writer.  Four  years  an  editorial  writer  in 
Kansas  City  and  St.  Paul.  Has  contributed 
to  some  of  the  better  magazines.  Including 
The  Yale  Review.  References.  Clippings  of 
signed  news  stories.  Go  anywhere.  No  as¬ 
signment  too  big;  no  Job  too  small.  Age  37. 
Please  wire  or  write  I.oai8  A.  DeBord,  5338 
Blackstone  Avenue,  Chicago,  Ill. 

Reporter,  rewrite,  desk  man.  Go  anywhere. 
Jletropolitan  experience.  References.  C-928. 
Editor  A  Publisher, 

Secretary 

I  Want  to  Get  This  Competent  Becretary  a 
Real  Job! — For  ten  years  I  occupied  one  of 
the  most  responsible  posts  on  one  of  America’s 
great  newspapers.  During  six  of  those  ten 
years  I  was  assisted  by  a  secretary  who  ful¬ 
filled  every  requirement  of  an  exacting  posi¬ 
tion.  In  fidelity.  Intelligence  and  real  ability, 
I  rate  her  as  the  best  co-worker  I  ever  bad. 
She  Is  now  unplaced,  and  I  want  to  see  her  at 
a  desk  where  she  will  lift  from  some  busy 
executive’s  shoulders  a  mass  of  detail,  and  do 
It  expertly,  quickly  and  with  foresight.  Can 
you  use  this  young  lady?  Address  C-921, 
Editor  A  Publisher. 


Mechanical  Eqaipment  For  Sale 

For  Sale — One  Hoe  Curved  Router.  One  Flat 
and  Curved  Scorcher.  One  Smooth  Shaver. 
One  Daniels  Planer.  Miles  Machinery  Com¬ 
pany,  478  West  Broadway,  New  York. 

For  Sale— The  Hoe  Quad  press,  stereotyping 
machinery,  linotypes,  Lndlows,  etc.,  formerly 
used  in  printing  tbe  Terre  Haute  Star-Poet. 
Will  sell  as  a  unit  or  singly  at  bargain  prices. 
The  Star.  Terre  Haute,  Ind. 

Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y. 

Scott  48  page  Multi  unit  Sextuple  Press  in¬ 
cluding  Stereotype  equipment.  5)  years  old. 
A-1  condition.  Herald  Statesman,  Yonkers, 
N.  Y. 


Eqaipment  Wanted 

Wanted — Curved  Plate  Router.  Must  be 
bargain.  Standard-Mercury,  New  Bedford, 
Mass. 
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SHOpmKmTHiRcr 


By  MARLEN  PEW 


Random  thouRlUs  of  newspaper¬ 
men:  Grove  Patterson,  editor  of 


IV  men:  Grove  Patterson,  editor  of 
Toledo  (O.)  Blade,  knows  his  city  and 
its  people  more  intimately  than  perhaps 
any  editor  in  America,  and  might  be 
found  on  a  given  night  dining  with 
the  most  influential  group  of  the  com¬ 
munity,  or  a  crowd  of  laborers  at  their 
hangout,  talking  of  their  respective  af¬ 
fairs  in  familiar  terms.  .  .  In  my 

youth  we  considered  big  John  Nevin, 
Washington  correspondent,  the  fastest 
“flash  news”  man  ever  to  sit  in  at  a 
political  convention.  .  .  Walter  Du- 
ranty,  accomplished  correspondent  of 
New  York  Times  at  Moscow,  is  lame 
and  covers  his  broad  "beat”  in  a  fliv¬ 
ver.  .  .  George  (Deke)  Parker, 

editor-in-chief  of  the  Scripps-Howard 
newspapers,  was  author  of  the  famed 
“We  Want  Smith”  editorial  last 
week.  .  .  Much  interested  in  motion 
pictures,  W.  R.  Hearst  spends  much  of 
his  time  in  a  beautiful  little  stucco 
house,  of  Spanish  architecture,  sur¬ 
rounded  by  a  high  wall  and  a  banana 
tree  garden,  located  in  the  center  of 
the  Metro-Goldwyn-Mayer  lot  in  Holly¬ 
wood.  .  .  Brisbane  seems  most  ani¬ 
mated  when  pencilling  copy  at  furious 
rate,  peering  through  a  pair  of  steel¬ 
framed  specks,  which  his  father  might 
have  used,  stuck  down  near  the  tip  of 
his  classic  nose.  .  .  Bill  Brons  has 
been  making  arrangements  for  the 
Hearst  national  conventions  reporting 
staffs  for  28  years.  .  .  One  of  the 
pleasant  excitements  of  the  Republican 
convention  at  Chicago  was  a  Sunday 
regatta  on  Lake  Michigan,  at  which 
Commander  Eugene  F.  McDonald  en¬ 
tertained  visiting  editors  and  corre¬ 
spondents  aboard  his  handsome  yacht 
“Mizpah”.  .  .  Frank  Dunn,  one  of 

the  five  staff  men  to  whom  the  late 
Frank  Eastman  willed  his  Chicago 
Journal  (now  Daily  Times),  is  a 
world-trotter,  spending  most  of  his  time 
in  Europe.  .  .  He  says  that  the 

sky-lines  of  Chicago  and  Shanghai  are 
almost  identical.  .  .  Col.  Frank  Knox, 
Chicago  Daily  News,  really  a  newcomer 
to  mid-west  metropolis,  is  now  one  of 
its  most  active  figures  in  civic  af¬ 
fairs.  .  .  Chip  off  the  old  block  is 

W.  R.  Lynett,  son  of  E.  J.  Lynett, 
hard-hitting  editor  and  publisher  of 
Scranton  (Pa.)  Times.  .  W.  J. 
Connors,  Jr.,  publisher  of  Buffalo 
(N.Y.)  Courier-Express  is  an  enthu¬ 
siastic  motion-picture  amateur  pho¬ 
tographer,  shooting  scenes  from  the 
air  where  he  travels.  .  .  One  of  the 
most  painless  of  all  after-dinner 
speakers  known  to  me  is  James  Kerney, 
publisher,  Trenton  (N.J.)  Times.  .  . 
By  far  the  handsomest,  most  unusual 
building  lobby  of  any  newspaper  office  is 
that  of  New  York  Daily  Nezis,  on  East 
42d  Street,  where  Capt.  J.  M.  Patterson 
has  devised  a  huge  rotating  globe,  repre¬ 
senting  the  earth,  with  many  geographi¬ 
cal  and  weather  gadgets,  and  with  some 
superb  lighting  effects.  .  .  A  con¬ 

sistent  battler  against  free  publicity  as 
a  robber  of  the  advertising  till,  is  T.  O. 
Huckle,  Cadillac  (Mich.)  News.  .  . 

Tom  Wallace,  editor  LouisziUe  (Ky.) 
Times,  ought  to  have  a  national  recog¬ 
nition  for  the  work  he  has  done  to 
conserve  the  magnificient  beauty  of 
Kentucky  mountain  scenery.  .  .  Wal¬ 
ter  Lippmann’s  four-times-a-week  fea¬ 
ture,  an  intelligent  discussion  of  world 
affairs,  is  successful  in  syndication,  now 
running  in  some  80  daily  newspapers.  .  . 
A  few  years  ago  newspapermen  thought 
such  “highbrow”  writing  would  “go” 
only  in  such  reviews  as  New  Republic 
or  The  Nation.  .  .  Comic  strip  fel¬ 
lows  in  general  mourn  the  advent  of 
the  advertising  comic,  for  understand¬ 
able  reason.  .  .  Seems  like  a  pro¬ 


fanation  to  me,  yet  I  know  that  the 
Sunday  funny-side  in  colors,  sans  ad¬ 
vertising,  has  cost  publishers  a  pretty 
penny  since  Pulitzer  and  Hearst  in  old 
Park  Row  days  started  the  game.  .  . 
Dr.  Kent  Cooper  was  in  personal 
charge  of  the  A.P.  forces  at  the  Chi¬ 
cago  conventions.  .  .  Roy  D.  Moore, 
of  the  Brush-Moore  Newspapers,  and 
his  chief  editor  John  (Dennie)  Rear¬ 
don,  just  a  few  years  ago  were  salesmen 
for  the  King  Features  Syndicate.  .  . 
Harry  Burton,  who  succeeded  Ray 
Long  as  editor  of  Hearst’s  Cosmopoli¬ 
tan  Magazine,  came  to  New  York  as 
correspondent  for  NEA  Service.  .  . 

The  late  Herman  Ridder,  famed  editor 
of  New  York  Stoats  Zeittmg,  and 
father  of  Ridder  brothers  who  now 
own  or  operate  eight  newspaper  prop¬ 
erties,  organized  the  Intertype  Corpo¬ 
ration.  .  .  Asked  Robert  P.  Scripps 
why  he  wears  a  beard  and  he  replied 
that  it  was  primarily  intended  as  tem¬ 
porary  protection  for  a  sensitive  throat, 
but  latterly  to  defy  a  scoffing  world.  .  . 
His  famous  dad’s  was  redder.  .  . 

O.  K.  Bovard,  distinguished  managing 
editor  of  St.  Louis  Post-Dispatch,  dis¬ 
likes  personal  publicity  and  will  not 
even  give  his  picture  to  Editor  &  Pub¬ 
lisher.  .  .  D.  N.  Slep,  president  of 
Altoona  (Pa.)  Mirror,  though  an  able 
newspaperman  has  always  wished  to  be 
an  actor,  possessing  a  tenor  voice  of 
extraordinary  quality.  .  .  Lew  B. 

Brown,  editor  of  St.  Petersburg  (Fla.) 
Independent,  writes  real  poetry  in  odd 
moments  on  the  backs  of  us^  envel¬ 
opes.  .  .  Maj.  John  S.  Cohen,  pub¬ 
lisher  of  Atlanta  Journal,  now  in  the 
U.  S.  Senate,  is  one  of  the  free  spirits 
of  the  Southland.  .  .  They  tell  me 

that  E.  D.  Stair,  publisher  of  Detroit 
Free  Press,  is  virtual  “dictator”  of 
that  city’s  financial  affairs  at  the  pres¬ 
ent  distressed  industrial  moment. 

If  I  were  looking  for  sound  advice  on 
the  daily  newspaper  publishing  business 
1  should  value  the  opinion  of  Flem¬ 
ing  Newbold,  of  Washington  Star,  as 
highly  as  that  of  any  newspaperman  in 
this  country.  .  .  .At  the  Chicago  con¬ 
vention  I  missed  the  slim,  trim  figure 
of  Richard  V.  Oulahan.  .  .  Alex 

VVarn.  the  big  Swede  political  reporter 
for  New  York  Times,  came  to  New 
York  a  poor  immigrant  boy,  mastered 
the  language,  got  a  job  as  a  detective 
for  the  Pinkertons,  disliked  it  and  be¬ 
came  an  assignment  man  with  New 
York  City  News  Association,  at  low 
pay,  and  I  have  never  worked  against 
a  more  patient  plugger. 


Harold  MATSON  and  Virginia 
Swain,  newspaper  svndicate  writ- 


i:i  Swain,  newspaper  syndicate  writ¬ 
ers,  have  just  published  through  Van¬ 
guard  Press,  an  interesting  intelligence 
test  called  “Name  Your  Ten.”  Experts 
in  various  departments  of  interest  con¬ 
tribute  answers  to  questions,  ten  to  a 
subject,  and  the  reader  is  asked  to  sup¬ 
ply  his  own  replies  and  then  check 
against  the  authorities.  For  instance, 
Karl  A.  Bickel,  President  of  United 
Press,  lists  ten  men  whose  death  would 
receive  the  greatest  amount  of  news¬ 
paper  space  the  world  over.  Mr.  Bickel 
selected  President  Hoover,  Henry  Ford. 
Lindbergh,  King  George,  the  Prince  of 
Wales,  Pope  Pius,  Ex-Kaiser  Wilhelm. 
Mussolini,  Hindenburg  and  Stalin,  in 
the  order  named.  Would  tho.se  be  your 
guesses  ? 

I  was  asked  to  name  the  “ten  biggest 
news  developments  in  the  world  since 
the  World  War,  with  particular  refer¬ 
ence  to  the  welfare  interest  of  the 
United  States,”  and  proposed  the  fol¬ 
lowing  in  chronological  order: 

1.  Organization  of  the  League  of 
Nations,  sans  U.S.A. 


2.  18th  Amendment. 

3.  Nineteenth  amendment. 

4.  Lindbergh’s  solo  flight  across  the 
Atlantic. 

5.  Development  of  Five-Year  Plan 
to  socialize  Russian  industry. 

6.  Movement  of  the  Powers  to  limit 
armament  and  “outlaw”  war. 

7.  Unbridled  crime  in  the  United 
States  and  general  cynical  disregard 
for  law. 

8.  World-wide  financial  panic. 

9.  Japanese  aggression  in  Manchuria, 
war  on  China  and  failure  of  League  of 
Nations  to  prevent  hostilities. 

10.  Abduction  and  murder  of  Lind¬ 
bergh  baby. 

I  wonder  how  many  readers  of  this 
column  agree  with  these  selections. 

Dr.  Frank  H.  Vizetelly,  famed  lexi¬ 
cographer,  named  the  25  English  words 
that  are  “most  generally  mispro¬ 
nounced,”  including  Tuesday  (“Toos- 
day”)  and  gladiolus  (“glad-i-o’  -lus”). 
Sorry  Doctor,  but  that’s  the  way  I  say 
’em  and  it  is  too  late  to  turn  back,  now*. 


Dr.  FREDERICK  L.  HOFFMAN, 
consulting  insurance  statistician. 


1^  consulting  insurance  statistician, 
writes  in  The  Spectator,  that  in  1931  al¬ 
most  20,(XX)  citizens  of  the  United 
States  killed  themselves,  12,000  were 
murdered  and  35,000  were  kilM  in  auto¬ 
mobile  accidents.  The  suicide  rate  was 
20.5  per  100,000,  highest  in  the  present 
century  except  for  the  years  1908  (de¬ 
pression)  and  1914  and  1915  (World 
War). 


THAT’S  the  kind  of  civilization  we 
have  produced,  the  frenzv  and 


I  have  produced,  the  frenzy  and 
despair  of  the  whole  people  being  accu¬ 
rately  suggested  by  these  instances  of 
violent  death.  Still,  with  this  wretch¬ 
edness  prevailing  as  nowhere  else  in  the 
world,  newspapers  are  constantly  being 
challenged  by  thoughtless  people  as 
“sensational.”  A  public  print  is  rather 
forced  by  circumstances  to  issue  a  con¬ 
siderable  volume  of  terrifying  news 
when  citizens  are  being  slaughtered  or 
ending  their  own  lives  at  the  astonish¬ 
ing  rate  revealed  by  this  insurance  ex¬ 
pert.  Surely,  the  press  has  but  a  choice 
between  serving  as  an  honest  chronicle 
or  suppressing  the  real  facts  of  life.  I 
have  never  heard  of  any  good  being 
derived  from  ignorance  of  such  a  social 
monstrosity,  whereas  it  is  always  pos¬ 
sible  that  full  publication  of  tbe  facts 
may  in  time  arouse  the  nation  to  re¬ 
forms.  not  of  the  press  which  publishes 
the  ugly  truth,  but  of  conditions  which 
precipitate  such  woeful  waste  of  human 
life. 


Many  sick  and  poverty-stricken 
people  kill  themselves,  but  the 


i-vl  people  kill  themselves,  but  the 
shameful  feature  of  the  suicide  record 
during  the  three  years  of  depression  is 
the  immense  number  of  people  who  have 
blotted  out  their  lives  (often  by  leaps 
from  tall  buildings)  because  they  could 
not  bear  the  pangs  of  losses  in  specula¬ 
tive  business,  though  they  were  in  full 
health  and  were  no  worse  off  financially 
than  many  millions  of  good  citizens  who 
managed  to  live  even  happily  on  little 
or  nothing  in  the  way  of  material  satis¬ 
faction  in  the  years  of  1928-29.  Surely, 
man  builds  on  sinking  sand  when  he 
relies  upon  mere  worldly  goods  to  sus¬ 
tain  his  contentment.  He  is  poor  in¬ 
deed  who  possesses  no  moral  reserves, 
not  even  enough  humor  to  sneer  at  the 
crazy  ups  of  such  insupportable  infla¬ 
tions  as  that  of  four  years  ago  and 
laugh  at  the  even  more  insane  deflation 
of  the  present  moment.  The  cockeyed 
extravagance  of  both  of  these  economic 
extremes  amuses  people  who  are  able 
to  analyze  the  “system.”  even  if  their 
own  fortunes  are  involved,  but  it  spells 
awe  and  sometimes  death  to  the  gullible 
wretch  who  thought  God  was  on  His 
throne  when  Steel  common  sold  above 
par  and  that  the  eternal  verities  were 
set  at  naught  when  American  Can  sank 
to  34J.  What  the  rich  window-leaper 
thinks,  of  course,  is  that  without  dough 
his  wife  will  no  longer  love  him,  he  will 
forfeit  the  respect  of  his  children,  the 
stuffed  shirts  at  the  club  will  pity  his 
failure  and  look  askance,  and  he  will 
be  deprived  of  what  he  has  considered 


his  ease  and  prominence.  It  jccii, 
never  to  occur  to  such  an  unforta^ 
that  if  his  loves  and  honors  were 
tingent  only  on  his  possessions,  as  a  nuj 
he  has  always  been  bankrupt.  Freedom 
from  such  false  friends  and  futile  posj. 
tions  should  be  a  relief,  rather  than  wq. 
weighing  him  to  disgraceful  self.de- 
struction.  In  times  like  these  moral 
values  become  apparent.  Character 
counts. 


Robert  cromie,  editor  of  f«i. 

couver  Sun,  bats  out  an  intelligem 
first-page  editorial  every  day  for  ^ 
newspaper,  as  seriously  tackling  the 
Himalayan  problems  of  the  day  as  anr 
editor  I  know.  For  a  long  time  he  has 
championed  a  rational  adjustment  of 
world  debts,  on  the  theory  that  400 
billions  of  interest-bearing  obligations 
weigh  so  heavily  on  the  world  that  cap¬ 
italism  threatens  to  collapse.  Yet  the 
United  States  and  Canada  have  no  ac- 
ceptible  substitute  for  it,  he  points  oat 
I  quote  from  a  recent  editorial  in  th» 
Sun: 

“The  17th  Century  laid  the  founda¬ 
tion  of  modern  science  and  tlte  induc¬ 
tive  method  based  on  it  by  means  of 
technical  inventions  such  as  the  tcl^ 
scop**  and  microscope  and  the  writings 
of  such  men  as  Galileo,  Bacon,  Des¬ 
cartes,  et  al. 

“The  18th  Century  saw  the  victoiy 
of  toleration.  Men  got  their  civil  and 
religious  liberty  and  their  ideas  of  free 
trade  from  types  like  Voltaire,  Roa^ 
seau  and  .Adam  Smith. 

“The  19th  Century  solved  the  grert 
problem  of  power  and  soil  productk* 
The  Watts,  the  Darwins,  the  Edison 
made  possible  the  production  of  vast 
quantities  of  industrial  products  and 
soil  crops.  In  this  period  there  was  piR 
at  man's  disposal  machines  and  soil 
knowledge  whose  productive  capacity 
for  the  wants  of  man  can  be  expanM 
to  almost  any  extent  he  pleases. 

“The  20th  Century  job  is  to  economi¬ 
cally  distribute  those  huge  piles  of 
products.  It  is  to  re-create  the  social 
world  in  accordance  with  the  new  mat^ 
rial  which  .science  and  technical  mastery 
have  created.  That  is  a  gigantic  job. 

“Is  the  objective  economy  of  the  20th 
Century  the  keeping  alive  of  debts  and 
high  interest  rates?  Or  is  it  not  the 
distribution  of  goods,  and  tlie  keeping 
of  our  people  happily  alive  and  con¬ 
tentedly  employed  ? 

“Are  not  the  Bennetts  and  Hooveri 
paying  too  much  attention  to  the  life 
and  wages  of  money,  and  too  little  to 
the  work  and  wages  of  men? 

“Is  it  the  business  of  this  century  to 
perpetuate  the  earning  power  of  money 
or  to  expand  the  earning  power  of  men? 

“That  strange  awareness  which  every¬ 
one  feels  of  approaching  social  and  eco¬ 
nomic  changes,  is  creeping  into  our 
very  beings.  Analyzed,  what  is  it? 
People,  inside,  are  not  worrying  what 
is  going  to  happen  to  political  parties  or 
to  Hoovers  or  Bennetts ;  they  are  won¬ 
dering  ‘What  is  going  to  happen  to  me’? 

“That  20th  Century  job  of  cheap  dis¬ 
tribution  is  the  only  answer  to  that 
question.” 

Mr.  Cromie  argues  for  a  sharp  re 
duction  of  interest  charges  on  debt) 
down  to  2  per  cent,  and  urges  that  the 
debts  themselves  be  halved  or  quartered 
Why  he  asks,  must  the  world  b< 
dragged  down  to  misery,  tied  to  dead 
debts?  “We  live  in  a  land  of  plenty 
why  can’t  we  enjoy  the  comforts  of  liw 
that  the  20th  Century  has  so  bounteously 
provided  for  man?” 


BLEYER  to  VISIT  ORIENT 

Dr.  Willard  G.  Bleyer.  director  ri 
the  University  of  Wisconsin  School  * 
Journalism,  and  Mrs.  Bleyer, 
spend  a  vacation  in  the  Orient  thii 
fall.  Dr.  Bleyer  was  granted  a  leave  of 
absence  and  will  do  research  wore  i* 
journalism  while  abroad.  He  and  hii 
wife  w'ill  leave  Aug.  5. 


FAY  BUYS  INTO  PAPER 

Harold  S.  Fay,  formerly  a  membei 
of  the  national  advertising  staff,  Ne^ 
ark  (N.  J.)  Ledger,  is  now  publisher 
of  the  Nyack  (N.  Y.)  News,  having 
purchased  a  halGinterest  in  that  paper.- 
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